Newspapermen  Preparing  for  Inquiry 
Into  Problem  of  Rate  Evasion 

Inland  Press  Committee  to  Meet  in  Few  Weeks — N*  A*  £♦  A*  Body  Awaits 

New  Chairman — Agency  Men  Interested 


Two  committees  of  newspapermen 
will  begin  work  soon  to  seek  reme¬ 
dies  for  the  situation  which  has  switched 
lar^e  quantities  of  advertising  from  the 
national,  or  general,  classification,  over 
to  the  local,  or  retail,  side,  with  con¬ 
sequent  shrinkage  of  newspaper  income. 
Work  of  the  committees  was  authorized 
at  the  recent  Chicago  conventions  of  the 
Inland  Daily  Press  Association  and  the 
Newspaper  Advertising  executives  As¬ 
sociation,  when  speakers  emphasized  the 
extent  to  which  this  trend  has  gone. 

The  Inland  Press  committee  was 
named  this  week  by  Verne  E.  Joy,  of 
the  Centralia  (Ill.)  Sentinel,  president 
of  the  association.  It  consists  of  R.  D. 
Sanche,  IVausau  (Wis.)  Record-Her¬ 
ald,  chief  speaker  on  the  topic  at  the 
Inland  Press  convention;  A.  L.  Miller, 
Battle  Creek  (Mich.)  Enquirer-News; 
and  Lee  P.  Loomis,  Mason  City  (la.) 
Globe-Gazette. 

On  the  other  hand,  the  N.A.E.A. 
committee  was  incomplete  this  week. 
William  F.  Rogers,  of  the  Boston 
Transcript,  who  had  been  selected  as 
chairman,  notified  George  Auer,  presi¬ 
dent  of  the  N.A.E.A.,  that  he  was  un¬ 
able  to  serve.  A  new  chairman  will 
have  to  be  named  and  approved  by  the 
N.A.E.A.  board  of  directors.  Other 
members  of  this  committee  are  A.  M. 
Clapp,  Clinton  (la.)  Herald;  L.  I. 
Noyes,  Ironwood  (Mich.)  Globe;  and 
Harvey  R.  Young,  Columbus  (O.) 
Dispatch. 

The  committees  apparently  will  have  a 
broad  range  for  their  studies.  Mr.  Auer 
said  this  week  that  the  nature  of  the 
N.A.E.A.  committee’s  work  is  “in  the 
lap  of  the  committee.’’  It  presumably 
will  study  newspaper  rates  and  rate- 
cards,  and  possibly  will  consider  the  ex¬ 
tent  to  which  various  definitions  adopted 
for  local  and  national  advertising  have 
succeeded  in  preventing  switches  to  the 
local  rate.  The  N.A.E.A.  attacked  this 
problem  in  1930  by  adopting  a  standard 
definition  which  has  been  adopted  by  a 
large  number  of  newspapers  in  all  re¬ 
gions,  while  various  groups  have  adop¬ 
ted  still  more  stringent  rules.  Mr.  Auer 
commented  that  the  wide  acceptance  of 
the  N.A.E.A.  definition  had  clarified  the 
situation  as  it  then  existed.  This  defini¬ 
tion  said: 

“Newspaper  rates  are  better  designated  as 
retail  and  general,  rather  than  as  local  and 
national. 

“An  advertiser  shall  be  entitled  to  retail 
rates  only  when  he  sells  direct  to  the  con¬ 
sumer  through  one  or  more  retail  stores 
which  he  alone  owns  and  controls. 

“If  the  retailer  named  is  also  territory 
jobber,  wholesaler  or  distributor,  the  adver- 
tisii^  is  not  local  retail  copy. 

“Retail  rates  apply  to  cooperative  adver¬ 
tising  confined  strictly  to  a  group  of  bona 
Ue  retail  advertisers,  provided  the  advertis- 
mg  is  paid  for  by  the  merchants  involved. 
General  rates  apply  to  all  cooperative  adver¬ 
tising  where  both  retail  and  general  advertis¬ 
ers  are  involved. 

“General  rates  apply  to  advertising  over 
the  signatures  of  two  or  more  retailers,  of 
•eparate  ownership,  offering  the  product  of 
the  same  manufacturer. 

“General  rates  apply  to  all  advertising 
other  than  that  of  strictly  bona  fide  retailers 
Mlllng  at  retail  exclusively,  paid  for  entirely 
by  themselves,  and  offering  goods  or  service 
to  the  consumer  at  outlets  owned  by  them- 
••Ives,  without  reference  to  whether  the  copy 
>*  placed  direct  or  through  an  advertising 
agency.” 

As  regards  the  work  of  the  Inland 
Press  committee.  President  Joy  said  this 
week: 


“Decline  of  national  linage  billings  is  definitions  which  would  prevent  one  Advertising  men  have  expressed  in- 
generally  causing  newspapers  grave  advertiser  from  obtaining  more  favor-  terest  in  the  comments  of  John  T.  Fitz- 
concern,  and  publishers  must  be  brought  able  terms  than  his  competitor.  gerald,  of  Reynolds-Fitzgerald,  Inc., 

to  a  realization  of  what  is  happening  At  the  same  time  Mr.  Benson  made  president  of  the  Newspaper  Representa- 
in  decreased  revenue  of  advertising  it  plain  that  he  did  not  believe  the  tives’  Association  of  Chicago,  in  his 
agencies,  the  newspapers’  best  friend,  situation  could  be  met  satisfactorily  by  speech  before  the  Newspaper  Advertis- 
through  manufacturers’  allowances  to  anything  short  of  a  narrowing  or  elim-  ing  Exectives’  Association  in  (Chicago 

.  -  ■  I  ■—  I..—  recently,  when  he  referred  to  the  uni- 

FOUR-A  STUDY  SHOWS  DIFFERENTIALS  form  agreements  now  in  force  in  Mon- 

SO  far  as  the  newspaper  committees  referred  to  on  this  page  are  in-  Dakoto,  Colorado  and 

terested  in  actual  rates  and  differentials,  they  will  find  a  basis  for  their  Wyoming,  and  said  .fhe  plans  were 

studies  in  the  quarterly  reports  issued  by  the  American  Association  of  operating  successfully  m  those  states. 

Advertising  Agencies  under  the  title  of  “Market  and  Newspaper  Statistics.”  “The  state-wide  plan  makes  it  im- 

These  reports,  now  in  their  third  year,  have  been  placed  in  the  hands  of  possible  for  a  .manufactmer’s  repre- 

all  Four-A  members.  Among  other  things,  they  show  actual  rates  and  sentative  traveling  a  territory  to_  play 

milline  rates,  and  the  percentage  of  differential.  The  newspapers  covered  paper  against  ano^r  by  telling  a 

include  those  in  A.B.C.  city  zones  of  more  than  100,000  population.  publisher  that  the  publisher  in  the  town 

Latest  complete  figures  from  these  reports  cover  272  dailies  and  142  which  he  has  just  visited  has  given  him 
Sunday  papers  in  109  cities,  although  the  rates  of  a  few  of  these  are  retail  rate,  said  Mr.  Fitzgerald, 

omitted  from  the  following  figures:  1*  such  claim  is  made  the  news- 

Per  Cent  National  at  once  verify  this. 

Local  Local  National  Rate  Over  Local  method  used  in  the  State  of 

Rate,  Rate,  Rate,  t - - \  Montana  has  been  the  adoption  of  a 

20,000  50,000  20,000  20,000  50,000  uniform  local  retail  rate  card,  which 

Lines  Lines  Lines  Lines  Lines  contams  a  rate  for  the  automotive 

Daily .  $39.35  $36.53  $54.77  37.9%  47.9%  classifications  identical  with  the  general- 

Sunday .  25.21  23.09  39.15  54.1%  66.1%  national  rate.  This  rate  includes  new 

_ _ _ _  car,  truck,  tire,  accessories,  gasoline  and 

.  -1  .  -  .  .1.  1  .  •  r  .u  J-CT  1  C  t-  advertising.  In  addition  all  these 

retailers  to  circumvent  the  national  rate,  ination  of  the  differential.  Such  a  retail  rate  cards  contain  the  following 
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retailers  to  circumvent  the  national  rate,  ination  of  the  differential. 


The  Inland  Daily  Press  Association  change,  he  agreed,  would  have  to  come  as  clauses :  ** 

hopes  to  stop  this  practice  in  the  Middle  a  gradual  process  over  a  period  of  time.  ><  </-„  .  i  .  i  .  n  . 

West.  The  committee  will  meet  shortly  “The  trouble  with  rules  and  defini-  -  „  f 

to  bring  in  a  plan  and  recommendations  tions,”  he  said,  “is  that  they  have  to  be  ^ 

for  the  February  meeting  of  the  asso-  interpreted  and  applied.  And  the  inter-  . .  ^  retail  exclusively, 

ciation,  after  which  it  is  hoped  to  get  pretation  and  application  of  laws  is  ei^elves  and  offering 

state  associations  in  the  Midwest  to  ac-  what  fills  our  courts  with  litigation.  ®  consumer  at 

cept  the  plan  and  put  it  into  practice.”  New  conditions  are  arising  all  the  time  wi^out 

Mr.  Sanche,  chairman  of  the  Inland  in  merchandising,  and  even  if  news-  a 

Press  committee,  added  this,  in  reply  papers  adopt  new  definitions  to  sep-  <•  ?!  through  an  advertising  agency, 
to  a  wire  from  Editor  &  Publisher:  arate  retail  and  general  advertising,  cover  only 

“Publishers  showing  unusual  inter-  there  will  always  remain  the  question 

est  in  retail-general  rate  question  be-  -  -  -  - 

cause  of  realization  of  financial  loss 


of  how  those  definitions  are  allied. 
“Of  course  definition,  as  far  as  it 


as  well  as  prestige.  Carmot  speak  for  goes,  is  very  helpful.” 


ness  of  the  advertiser,  and  its  privileges 
cannot  be  transferred  to  another  adver¬ 
tiser. 

“  ‘If  the  retailer  named  is  also  terri- 


committee  prior  to  our  meeting  in  Chi-  He  emphasized  that  the  agencies  are  .  •  .  ‘ 

cago  within  next  few  weeks,  but  study  bound  to  obtain  the  best  rates  available  distributor,' 

will  be  made  of  the  trend  from  gen-  for  their  clients,  and  that  if  a  news- 

eral  to  retail  classification  on  account  paper  permits  any  national  advertiser  „„„„  ..  ®  appiy  to  aavernsmg. 

of  advertisers’  secret  rebates  and  trade  to  obtain  local  rates,  other  advertisers  two  or  mme  re¬ 
allowances.  The  consequent  loss  in  and  their  agents  must  seek  the  same.  ^^^tate  ownership  offering 

revenue  to  newspapers  is  even  greater  The  agencies,  he  said,  do  not  always 


tailers  of  separate  ownership,  offering 
the  product  of  same  manufacturer.’ 
“These  identical  clauses  are  used  on 


than  can  be  guessed,  because  these  ad-  suffer  in  reduced  compensation  by  plac-  .t,. 

vertisers  are  buying  their  space  on  vol-  ing  copy  at  local  rates,  since  the  pretty 


umrcontracts  of  re^^^^  the  State,  of  Montana 

revenue  to  newspapers  varies  according  15  per  cent  on  the  rate  actually  paid. 

to  markets,  but  i^s  shown  by  publishers’  While  the  rate-and  the  commiLion-  Sfalrv 

own  figures  after  checking  copy  placed  is  lower  per  agate  line,  the  appropria-  “I’S  ^  “  publishers 

on  retail  contracts  that  formerly  came  tion  stretches  farther.  ,  ®  ‘  pieasea. 

through  regular  channels.  Publishers  However,  the  amount  of  advertising  ‘  The  agreement  in  South  Dakota 
in  Montana,  South  Dakota,  Colorado  handled  by  agencies  shrinks  to  the  ex-  a  somewhat  different  form,  but 

and  Wyoming  have  state  agreements  tent  that  advertisers  turn  to  dealer  publishers  there  adopted  a  uniform 
with  protective  clauses  defining  retail  allowances  as  a  substitute  for  national  which  reads  as  follows: 

and  general  in  all  contracts  and  report  campaigns.  Substantial  losses  have  b^n  .  Advertising  of  manufacturers, 
partial  success  in  solution  of  problem,  thus  sustained.  wholesalers,  or  distributors,  and  adver- 

This  topic  is  on  Wisconsin  Daily  News-  Mr.  Benson  declined  to  make  an  esti-  Bsing  of  loc^  dealers,  when  prepared. 


own  figures  after  checking  copy  placed  is  lower  per  agate  line,  the  appropria- 

on  retail  contracts  that  formerly  came  tion  stret^es  farther. 

through  regular  channels.  Publishers  However,  the  amount  of  advertising 


partial  success  in  solution  of  problem 
This  topic  is  on  Wisconsin  Daily  News- 


“  ‘Advertising  of  manufacturers, 
wholesalers,  or  distributors,  and  adver¬ 
tising  of  local  dealers,  when  prepared. 


paper  League  program  for  discussion  mate  of  the  amount  of  national  ^ver-  ^ud/or  scheduled,  ^d/or  paid  for  in 


at  Milwaukee  Nov.  12-13.”  tising  now  being  placed  at  local  rates,  whole  or  in  p^t  by  a  manufacturer. 

Representatives  of  advertising  agen-  but  said  there  was  no  question  that  it  wholesaler  or  distributor  shall  carry  the 

cies  and  advertisers,  as  well  as  news-  had  increased  over  a  period  of  several 

papermen,  expressed  keen  interest  in  years.  In  addition  to  that  the  South  Dakota 

the  situation,  putting  the  blame  on  the  Paul  B.  West,  managing  director  of  newspapers  have  incorporated  in  their 
fact  that  in  so  many  cases  general  ad-  the  Association  of  National  Advertisers,  retail  contract,  which  the  local  retail 

vertising  rates  are  much  higher  than  which  has  campaigned  for  years  against  adv^iser  signs,  the  following  clause: 

retail.  newspaper  rate  differentials  in  favor  of  rn  consideration  of  the  special  con- 

John  Benson,  president  of  the  Amer-  retail  advertisers,  said  that  while  he  -  cents  per  column 

ican  Association  of  Advertising  Agen-  had  no  specific  information  as  to  the  undersigned  hereby  orders  and 

cies,  who  has  repeatedly  criticized  amount  of  advertising  being  placed  agrees  to  pay  for  - column  inches 

newspaper  rate  structures  because  of  through  dealers  at  retail  rates,  he  display  advertising  to  be  used  in  ^ 
wide  differentials,  told  Editor  &  Pub-  thought  the  situation  was  “pretty  defi-  (name  of  newspaper)  within  the  period 
LIS  HER  he  thought  agencies  would  be  nitely  indicated”  by  the  statements  from - . 


glad  to  see  any  clarification  of  rates  and  made  at  the  newspaper  conventions. 


(Continued  on  page  35) 
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FINAL  REPORT  FILED 
BY  HOE  RECEIVER 


$1,863,868  Loan*  Paid  and 

$4,949,968  in  Orders  Obtained 
— Several  Devices  Devel¬ 
oped  and  Patented 

The  final  report  of  the  Irving  Trust 
Company  as  receiver  in  equity  for  R 
Hoe  &  Co.,  Inc.,  was  made  public  Oct 
29.  Attached  to  the  report  were  the 
first  report  of  the  bank  as  trustee  for 
the  debtor  corporation  and  a  letter  an¬ 
nouncing  that  a  court  hearing  on  re- 
organizatioi^  would  be  held  probably 
before  Novi  30. 

Reviewing  the  receivership  since  the 
Lving  Triilt  Company  and  Harry  R. 
Sw'artz,  former  president  of  tne  com¬ 
pany,  were  named  receivers  in  April. 
1932,  the  final  report  said  there  had 
been  collected  the  full  amount  of  loans, 
totaling  $1,863,868,  in  connection  with 
which  collateral  totaling  $2,627,181  had 
been  pledged  with  the  Guaranty  Trust 
Company  of  New  York  on  the  date  of 
the  receivership. 

The  amounts  collected  were  turned 
oyer  to  the  Guaranty  Trust  Company, 
less  the  costs  of  collection,  resulting  in 
a  large  saving  in  interest  charges  to  R. 
Hoe  &  Co.,  the  report  declared,  point¬ 
ing  out  that  a  further  saving  had  been 
effwted  by  paying  off  the  receiver’s 
loan  of  $2o0,00(),  negotiated  in  Novem¬ 
ber  of  last  year. 

Mr.  Swartz  resigned  as  receiver  in 
July,  1932,  leaving  the  trust  company 
to  act  as  sole  receiver  thereafter. 

The  report  also  stated  that  the  re¬ 
ceiver,  in  pursuance  of  a  policy  to  con¬ 
tinue  the  development  and  patent  work 
of  the  corporation,  expended  $160,193 
for  development  work,  charging  the 
entire  sum  against  the  current  opera¬ 
tions  of  tlie  receiver,  and  in  addition 
e^^nded  $11,187,  on  which  payment 
will  be  deferred  until  Dec.  31.  Several 
important  devices  were  developed  and 
patented,  the  report  stated,  and  impor¬ 
tant  orders  were  obtained  as  a  result. 

Discussing  orders  and  shipments 
since  April  21,  1932,  the  two  reports 
that  unfilled  orders  had  totaled 
$Xi97,908  on  the  earlier  date  and  $1,- 
366,835  on  Sept.  26  of  this  year.  Orders 
procured  during  this  period  totaled  $4,- 
949,968.  Orders  totaling  $2,381,723 
were  completed  and  shipped.  Orders 
totaling  $199,318  were  canceled. 

“Trade  reports  would  indicate,”  the 
report  read  in  part,  “that  in  the  sales 
of  its  large  printing  machinery  more 
than  the  ordinary  average  proportion 
of  the  corporation’s  business  has  been 
obtained,  and  according  to  the  pub¬ 
lished  reports,  the  operations  of  the  re¬ 
ceiver  will  compare  very  favorably  with 
the  operations  of  competitors  and  also 
the  operations  of  companies  in  allied 
lines  in  the  printing  machinery  industry 
during  the  period  of  receivership.” 

Current  assets  of  the  New  York  com¬ 
pany  were  listed  as  ^,356,534  at  the 
start  of  the  receivership  and  as  $2,537,- 
S19  on  July  31,  1934,  current  liabilities 
being  given  as  $2,436,512  and  $795,137 
on  the  two  dates  respectively. 

In  the  letter  to  creditors  and  stock¬ 
holders  the  trust  company  recalled  that 
a  reorganization  plan  had  been  mailed 
to  the  creditors  and  stockholders  on 
Aug.  9,  pursuant  to  court  order,  and 
that  a  plan  of  readjustment  had  been 
filed  by  the  bondholders  protective  com¬ 
mittee. 


Paris  Herald  and  Paris  Edition 

of  Chicago  Tribune  Are  Merged 


The  Paris,  France,  editions  of  the 
New  York  Herald  Tribune  and  the 
Chicago  Tribune,  will  be  merged  as  of 
Dec.  1,  it  was  announced  this  week. 

The  Paris  Herald,  European  edition 
of  the  New  York  Herald  Tribune  pub¬ 
lished  the  following  statement  Oct.  31: 

“The  assets,  exclusive  of  physical  in¬ 
ventory,  of  the  Tribune  Company  of 
France,  which  publishes  the  European 
edition  of  ‘the  Chicago  daily  and  Sunday 
Tribune’  in  Paris,  will  be  taken  over 
by  the  New  York  Herald  Company  of 
France  as  of  December  1. 

“The  New  York  Herald  Company  of 
France  will  publish  the  merged  news¬ 
papers,  carrying  titles  of  both  for  an 
indefinite  period.” 

The  Chicago  Tribune  carried  a  sim¬ 
ilar  announcement  in  its  Paris  issue. 
The  European  edition  of  the  Chicago 


Tribune  was  founded  July  4,  1917,  upon 
the  initiative  of  Colonel  R.  R.  McCor¬ 
mick,  to  supply  American  doughboys 
from  the  Middle  West  with  home  news 
and  with  the  avowed  purpose  of  sup¬ 
porting  the  .A.  E.  F. 

After  the  .American  troops  had  em¬ 
barked  for  home  it  was  announced  that 
the  Chicago  Tribune,  Paris  edition, 
would  be  continued  as  an  American 
daily  serving  Americans  abroad  and  it 
has  been  published  regularly  for  more 
than  17  years. 

The  Paris  Herald,  founded  in  1887 
by  James  Gordon  Bennett,  the  younger, 
now  is  in  its  48th  year.  With  the  mer¬ 
ger  of  the  European  edition  of  the  Chi¬ 
cago  Tribune  and  the  European  edition 
of  the  Herald  Tribune,  the  Paris  Her¬ 
ald  becomes  the  only  American  daily 
newspaper  published  in  Europe. 


CORWIN  JOINS  P.N.P.A. 


Former  Illinois  Publisher  Will  Head 
New  Labor  Division 

Officers  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association,  Oct.  29, 
announced  appointment  of  H.  R.  Cor¬ 
win  as  associate 
manager.  He  has 
been  connected 
with  the  office  of 
VV’  i  1 1  i  a  m  N  . 
Hardy,  manager, 
in  Harri  s  b  u  r  g 
since  Sept.  1. 

As  a  s  s  o  ciate 
manager  of  P.N. 
P.A.,  Mr.  Corwin 
will  direct  the 
functions  of  a 
newly-  created 
Labor  Division  as 
labor  counsellor 
for  the  Pennsyl¬ 
vania  Newspaper  Association. 

Mr.  Corwin  went  to  Pennsylvania 
from  Illinois,  where  he  was  actively 
engaged  in  newspaper  work  for  20  years. 
He  is  a  former  publisher  of  the  Peru 
(Ill.)  News-HerM. 


H.  R.  Coswim 


Portable  Postoffices 

For  French  Papers 

(Special  to  Editos  &  Publishes) 

Washington,  D.  C,  Oct.  31 — Portable 
postoffices  equipped  with  telephone 
booths  and  writing  desks  to  aid  news¬ 
paper  correspondents  in  covering  stories 
in  isolated  areas  are  being  placed  into 
service  by  the  French  government,  the 
Commerce  Department  was  advised  this 
week. 

These  portable  offices  are  mounted  on 
ten-ton  trucks.  They  will  be  moved 
to  any  section  of  France  which  is  not 
equipped  to  transmit  news  copy  for  the 
press.  According  to  the  Assistant 
Trade  Commissioner,  reporters  often 
have  been  forced  to  ingenious  methods 
to  get  their  news  to  metropolitan  papers 
from  some  of  the  rural  sections. 

The  portable  postoffices  can  plug  into 
any  telephone  lines  to  relay  telegraphic 
copy  to  the  nearest  station.  In  case 
there  are  no  available  telephone  lines, 
a  small  squad  of  cyxlists  accompanying 
the  truck  will  rush  the  copy  to  such 
stations. 


GANNETT  GOING  ABROAD 

(Special  to  Editor  &  Publisher) 

Rochester,  N.  Y.,  Oct.  30 — To  study 
business  and  economic  conditions  abroad, 
Frank  E.  Gannett,  publisher  of  the  Gan¬ 
nett  Newspapers,  will  sail  Nov.  10  for 
Europe  on  the  Bremen.  Accompanied 
by  Mrs.  Gannett,  the  publisher  will 
carry  letters  of  introduction  from  many 
distinguished  Americans  which  bring 
him  in  contact  with  the  best-known 
business,  industrial  and  political  leaders 
of  the  Old  World.  His  interviews  and 
reports  of  conditions  as  he  finds  them 
will  appear  in  the  Gannett  Newspapers. 


CODE  CONFERENCE  NOV.  9 

A  conference  over  commercial  work 
in  newspaper  photo-engraving  plants 
has  been  arranged  for  Nov.  9  in  the 
offices  of  the  Daily  Newspaper  Code 
Authority  in  the  Herald  Tribune  build¬ 
ing,  New  York,  when  representatives  of 
this  organization  will  meet  representa¬ 
tives  of  the  code  authority  for  the 
photo-engraving  industry.  Negotiations 
begun  earlier  in  the  summer  will  be 
resumed  in  an  effort  to  reach  a  co¬ 
ordinating  agreement  to  adjust  conflicts 
over  such  commercial  work.  Compara¬ 
tively  few  newspapers  would  be  af¬ 
fect^  by  this  agreement. 


FOOLISH  TO  FIGHT  A 
CENSOR— BIRCHALL 

An  Expelled  Correspondent  Is  of 

No  Use  to  Paper,  He  Adds — 
None  of  His  Dispatches  from 
Germany  Was  Stopped 

Frederick  T.  Birchall,  European 
correspondent  of  the  New  York  Times, 
speaking  last  week,  to  the  students  of 
the  Columbia  school  of  journalism, 
stated  that  it  is  impossible  to  suppress 
news  and  therefore  any  censorship  is 
"foolish.” 

“In  my  40  years  of  experience,”  he 
said,  “I  found  out  that  news  will  leak 
out  through  the  roof  or  through  any 
crevice. 

"It  is  stubborn  for  any  correspondent 
to  fight  a  censor.  .Any  correspondent 
expelled  from  a  country  is  as  foolish  as 
the  war  correspondent  who  goes  into 
the  front  line  to  be  shot.  He  is  no  good 
any  more  to  his  newspaper.” 

He  stressed  the  honesty,  truthfulness, 
and  inherent  friendliness  of  American 
correspondents  in  Germany  and  added 
that  no  dispatch  is  ever  stopped  by  the 
government  if  the  contents  arc  true. 
He  said  that  not  one  of  his  dispatches, 
some  of  which  were  highly  critical,  wa.s 
ever  stopped  by  the  Germans. 

Mr.  Birchall  described  the  new  sys¬ 
tem  under  which  most  of  the  Ameri¬ 
can  newspapers  maintaining  correspon¬ 
dents  in  Europe  have  their  dispatches 
telephoned  to  a  central  point,  where  they 
are  recorded  on  the  new  form  of  dicta¬ 
phone,  the  record  being  taken  on  a 
sensitized  wire.  At  this  point  they  are 
skeletonized,  retranscribed  and  sent  by 
wireless  or  cable  to  New  York. 

This  was  not,  he  said,  any  attempt  to 
avoid  censorship,  but  rather  a  measure 
of  economy.  Nevertheless,  it  had  the 
effect  of  making  censorship  in  the  dic¬ 
tatorship  countries  difficult. 

In  telling  of  his  own  experiences  as 
a  correspondent,  particularly  in  Ger¬ 
many,  Mr.  Birchall  expressed  the  opin¬ 
ion  that  the  present  government  there, 
while  facing  a  difficult  time  in  the  com¬ 
ing  Winter,  would  survive  any  troubles 
created  by  the  economic  situation.  In 
fact,  he  said,  he  himself  believed  that 
the  Hitler  regime  would  last  a  long 
time. 

Only  physical  force,  exerted  from 
without  or  within,  could  overthrow  it, 
in  his  opinion.  There  was  no  prospect 
of  that  force  being  exerted  from  out¬ 
side  Germany,  he  said,  and  within  the 
Reich  there  was  neither  the  force  to 
overthrow  the  government  nor  the  de¬ 
sire  to  use  it  even  if  such  force  existed. 


HOOKER  SUCCEEDS  WILLIAMS 

Eugene  Williams,  city  editor  of  the 
Grand  Rapids  Herald,  has  resigned.  He 
is  succeeded  by  Francis  P.  Hooker, 
state  editor.  Mrs.  Alta  Lawson  has 
been  state  editor,  and  Ed.  Lucas,  a 
fc.rmer  managing  editor  of  the  Herald, 
has  returned  as  swing  man. 


Quebec  Giving  Cash 

To  Assist  Weeklies 

(Special  to  Editor  &  Publisher) 
Grandmere,  Que.,  Oct.  29 — The 
Quebec  government  has  decided  to 
aid  weekly  newspapers  jn  the  province 
with  a  substantial  subsidy,  E.  Fortin, 
M.  L.  A.  for  Beauce,  announced  at  a 
banquet  given  here  in  honor  of  Elzear 
Dallaire,  recently  elected  president  of 
the  Association  of  French-Language 
Weekly  Newspapers  of  Canada. 

The  provincial  government  aid  to 
weddy  newspapers  will  be  panted  re- 
^rdless  of  the  papers’  political  affilia- 
vons,  Mr.  Fortin  declared  last  night 
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INK  SALES  CLIMBING 


MERRITT,  JR..  JOINS  ‘SPECIAL’ 

Arthur  H.  Merritt,  Jr.,  for  many 
years  with  newspaper  representatives  in 
New  York  and  for  four  years  with  the 
New  York  Times,  has  joined  the  sales 
staff  of  the  New  York  office  of  Frost, 
Landis  &  Kohn,  publishers,  repre¬ 
sentatives. 


Standard  Statistics  Says  Papers  Can 

Expect  Modest  Linage  Increases 

Small  gains  over  a  year  ago  in  news¬ 
paper  revenue  and  moderate  improve¬ 
ment  for  magazines  are  in  fair  pros¬ 
pect  for  the  relatively  near  future. 
Standard  Statistics  Company,  Inc.,  New 
York,  reports  this  week  in  noting  that 
space  sales  in  both  newspapers  and 
magazines  are  reflecting  “the  restrictive 
effects  of  recent  dullness  in  general  in¬ 
dustrial  activity.” 

Expansion  of  advertising  in  the  last 
fifteen  months  has  reflected  increases  in 
dollar  totals  of  distributors,  resulting 
more  from  increased  prices  than  from 
larger  distribution,  and  while  the  full 
year  showing  will  compare  favorably 
with  1933,  “actual  profits  of  nwst  pub¬ 
lishers  will  remain  modest.” 

All  of  the  better  printers,  the  Stand¬ 
ard  business  report  shows,  are  expected 
to  show  worthwhile  increases  in  earn¬ 
ings  for  the  full  year  1934  as  compared 
with  1933,  and  concerns  supplying  pub¬ 
lisher  with  printing  and  supplies  are 
experiencing  gains  in  gross  revenues 
“comparable  to  the  advances  in  adver¬ 
tising  volumes,  but  have  not  had  to  con¬ 
tend  with  marked  increases  in  costs. 
Profits,  therefore,  have  recovered 
sharply  to  fairly  satisfactory  levels.” 

Ink  purchases  in  recent  months,  inas¬ 
much  as  ink  users  buy  largely  hand-to- 
mouth,  indicate  a  much  more  rapid  con¬ 
sumption,  the  report  says. 


A 


GAS  FIRMS  PLAN  $2,000,000  CAMPAIGN 


Nation-wide  L.ive  In  Support  of  Federal  Housing  Program  Approved  At  Atlantic  City  Convention 

— Success  Stories  of  Local  Utilities  Told 
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{Sfecial  to  Editor  &  Publisher) 

ATL.WTIC  CUV,  .\ov.  1— The 
•  .\merican  Gas  Association,  at  its 
sixteenth  annual  convention  here  this 
week,  approved  plans  for  a  nation-wide 
advertising  campaign  in  support  of  the 
Federal  Housing  .Administration  pro¬ 
gram. 

The  approval  means  that  500  utilities 
selling  manufactured  or  natural  gas, 
400  manufacturers  of  gas  appliances 
and  more  than  1,000  dealer  organiza¬ 
tions  will  swing  actively  into  line. 

The  estimate  of  $2,000,000  in  next 
year  is  called  very  conservative.  It  is 
pointed  out  that  in  normal  times  the 
gas  industry  averaged  $5,000,000.  This 
estimate  conies  from  Charles  W.  Per¬ 
son,  publicity  director,  quoting  Henry 
Obermeyer,  director  of  advertising  for 
Consolidated  Gas  Company,  New  York. 
The  money  is  to  be  contributed  locally 
by  utilities,  dealers,  etc.,  from  their 
own  funds,  so  it  is  imoossible  to  set  an 
exact  figure.  The  gas  industry  has 
never  gone  into  magazines,  but  has 
stuck  to  newspaiiers  because  the  adver¬ 
tising  is  localized.  A  small  proportion 
goes  to  radio. 

H.  O.  Caster,  of  New  York,  presi¬ 
dent  of  the  Association,  said  that  na¬ 
tional  direction  of  the  program  will  be 
done  from  the  association’s  offices  in 
New  York,  but  advertising  and  selling 
activities  will  be  sponsored  locally  by 
the  utilities  and  associated  interests. 

Total  amounts  to  be  spent  in  any  city 
or  state  or  in  the  whole  country  thus 
are  not  yet  certain.  It  was  definitely 
agreed,  however,  that  the  gas  industry 
not  only  considers  itself  allied  with  the 
electric  utilities  in  defense  against  such 
attacks  as  the  Tennessee  Valley  Author¬ 
ity,  but  plans  a  straight  competitive 
fight  against  electricity  in  the  home 
field — with  an  advertising  drive  as  large 
as  any  ever  presented  by  the  Edison 
Electric  Institute. 

Local  mass  advertising  campaigns  al¬ 
ready  have  been  under  way  for  home 
modernization  with  gas.  In  the  Los 
Angeles  area  particularly,  utility  execu¬ 
tives  reported  that  the  response  obtained 
was  so  tremendous  and  unexpected  that 
■  they  actually  were  forced  to  shut  down 
on  display  space  for  a  breathing  spell 
in  which  to  catch  up  with  demand. 

This  happened  when  the  three  gas 
com^nies  which  serve  Southern  Cali¬ 
fornia  undertook  a  gas  range  campaign 
last  February.  The  object  was  to  in¬ 
trench  gas  in  the  kitchen  before  the 
advent  of  electric  power  from  Boulder 
Dam,  and  in  the  face  of  such  special 
electric  rates  as  one  cent  per  Kilowatt 
hour,  offered  by  the  municipal  power 
department  for  water  heating. 

H.  L.  Masser,  vice-president  of  the 
I^  Angeles  Gas  and  Electric  Corpora¬ 
tion,  stated  the  idea  frankly  that  "tlie 
.purchase  of  an  expensive  and  satisfac- 
(Iwy  gas  range  would  prevent  the  sale 
'of  an  electric  range.”  A  joint  pro¬ 
gram  was  worked  out  for  the  sale  of 
AGA-approved  clock-controlled  gas 
nnges  at  not  less  than  $89.50  retail 
price.  The  average  charge  of  $40  for 
tltt  electric  clock  control  was  knocked 
loff,  so  far  as  the  consumer  was  con- 
icerned,  by  a  subsidy  arrangement  Ik- 
I  tween  the  utility,  manufaturer  and 
fdealcr.  “The  campaign  was  scheduled 
for  60  days,  Feb.  1  to  March  31,”  said 
Masser.  “It  was  expected  that  with 
good  luck  a  total  of  possibly  3,000 
ranges  might  be  sold.  Instead,  the  total 
jnmnber  exceeded  13,000. 

I  “The  gas  companies  prepared  their 
Kampaign  plan.  The  Tnanufacturers 
Ishowed  little  interest.  The  principal 
Wppartment  stores  were  all  for  it,  and 
feppud  out  a  magnificent  advertising 
Icinipaign  to  be  released  upon  an  agreed 
wate. 

I  “One  store  broke  out  with  their  ad- 
|vertising  two  days  in  advance.  The  fat 
i^as  in  the  fire.  The  others  were  not 
po  be  outdone,  and  the  result  was  a 


barrage  of  advertising  that  hit  every 
housewife  in  town.  Unquestionably, 
it  was  this  great  advertising  display  that 
started  the  campaign  off  with  such  im¬ 
petus  that  it  almost  kept  itself  going. 

“With  manufacturers  utterly  unable 
to  supply  the  demand  we  actually  had 
to  put  on  the  brakes.  An  ad  was  run : 
'A  promise— all  clock-controlled  gas 
range  orders  will  be  filled! — but  we 
ask  your  patience  on  delivery.’  This 
did  little  but  further  stimulate  the  de¬ 
mand,  for  there  was  no  let-up  until  the 
final  date  and  then  an  additional  45 
days  was  required  to  complete  deliveries 
on  orders  taken. 

“This  represents  a  cash  expenditure 
of  more  than  $1,000,000  by  the  custom¬ 
ers  in  60  days — plus  an  additional  large 
sum  in  sales  of  the  multitude  of  other, 
non-clock-controlled,  ranges.  Many  of 
the  small  dealers  sold  more  in  a  week 
than  previously  in  a  year.  A  total  of 
nwre  than  25.000  column  inches  of 
newspaper  display  was  taken  by  depart¬ 
ment  and  other  stores;  19,000  inches 


was  released  by  the  three  gas  com¬ 
panies. 

F.  M.  Banks,  of  the  Southern  Cali¬ 
fornia  Gas  Company,  and  H.  W.  Geyer, 
of  the  Southern  Counties  Gas  Com¬ 
pany,  told  a  similar  story  in  a  joint  re¬ 
port.  They,  too,  were  frank — ^that  the 
idea  was  “to  make  future  competition 
more  difficult  and  to  capitalize  the  elec¬ 
tric  range  advertising,  which  had  re¬ 
sulted  in  public  acceptane  of  the  auto¬ 
matic  range  as  an  ultimate.” 

Banks  and  Geyer  added  a  word  of 
caution,  how'ever.  “Under  the  urge  of 
quick  sales  in  a  highly  competitive  cam¬ 
paign,”  they  pointed  out,  “little  order 
can  be  obtained.  Due  to  the  unfore¬ 
seen  volume  of  sales  and  unstable  state 
of  perfection  of  such  ranges  at  the  time 
of  the  sale,  inspections  soon  disclosed 
an  alarming  number  of  defects,  both  in 
appliances  and  in  installations.  In  some 
instances  hasty  assembly,  inadequate 
testing  and  faulty  inspection  developed. 
Defective  installation  by  some  retailers 
became  hazardous,  and  during  the  first 
weeks  of  the  campaign  from  five  to 
nine  leaks  were  found  per  installation.” 

The  Californians  advised  that  it  is 
“necessary  to  provide  in  writing  that 
advertising  of  the  sale  shall  be  deferred 
to  an  agreed  date.  Even  then  there 
may  be  some  intentional  or  inadvertent 
early  starters,  as  in  this  case.  A  provi¬ 
sion  that  any  concern  advertising  in  ad¬ 
vance  would  not  be  subsidized  proved 
an  ineffectual  penalty,  since  the  offender 
might  protect  himself  by  special  ar¬ 
rangement  with  the  manufacturer,  and 
gain  the  end  of  having  the  public  con¬ 
sider  him  the  first. 


“Within  the  limits  of  practicability, 
also,  provision  sliou»d  be  made  to  keep 
advertising  efforts  under  control.  For 
example,  one  manufacturer  who  was 
delayed  in  getting  a  range  ready  for  the 
sale  finally  received  delivery  of  a  few 
carloads  just  when  back  orders  were  a 
serious  problem.  Tliose  who  had  been 
participating  and  who  had  a  number  of 
back  orders  were  willing  to  withdraw 
their  advertising.  The  belated  manu¬ 
facturer  had  no  back  orders ;  he  could 
deliver  at  once.  He  saw  no  point  in 
helping  the  others  who  were  already 
ahead  of  him.  He  advertised  immedi¬ 
ate  delivery. 

"Others,  to  protect  themselves,  re¬ 
sumed  advertising,  and  the  selling  race 
was  on  again. 

"We  feel  that  the  unprecedented 
amount  of  advertising  received  in 
window  displays,  radio,  newsiiaper  and 
direct  mail  created  a  public  conscious¬ 
ness  of  the  progress  and  activity  in  the 
gas  industry.  Gas  ranges  were  dis¬ 
cussed  at  home,  social  fimctions,  on  the 


golf  course  and  elsewhere  to  an  extent 
hitherto  unknown.” 

Chicago  also  is  becoming  the  center 
of  a  strong  regional  campaign,  accord¬ 
ing  to  a  report  presented  by  C.  A. 
Luther,  of  the  Peoples  Gas  Light  and 
Coke  Company.  He  told  how  the  Gas 
-Appliance  Society  of  Chicago,  com¬ 
posed  of  utilities,  manufacturers  and 
dealers,  is  “releasing  advertising  in 
newspapers  and  over  four  radio  stations 
under  the  name  of  the  Society.  We  are 
telling  the  public  about  the  outstanding 
features  and  improvements  that  make 
the  gas  range  of  today  the  most  modern 
means  of  cooking,  calling  attention,  of 
course,  to  the  ‘Tested  and  Approved’ 
seal  of  the  Society,  which  they  should 
look  for  in  purchasing  a  range.” 

H.  P.  J.  Steinmetz,  general  sales 
manager  of  the  Public  Service  Electric 
and  Gas  Company  of  Newark.  N.  J., 
stressed  that  “the  time  is  opportune  to 
tie  in  with  the  FHA  plan.” 

Steinmetz  urged  that  a  gas  utility 
center  its  activities  on  a  kitchen  mod¬ 
ernization  program,  through  its  home 
economics  department.  ‘“The  service 
can  be  introduced  to  the  public  through 
a  series  of  newspaper  advertisements 
showing  well-planned  kitchens  by  well- 
known  women  of  outstanding  ability  in 
their  field.  We  have  found  the  heads 
of  home  economics  departments  of  col¬ 
leges,  and  members  of  the  staffs  of 
magazines  and  newspapers,  are  glad  to 
cooperate  and  permit  the  use  of -their 
names.  Reprints  of  these  advertise 
ments  should  be  given  to  all  members 
of  the  sales  department.” 

H.  O.  Loebell,  of  Chicago,  general 


sales  manager  of  the  Natural  Gas  Pipe¬ 
line  Company  of  America,  emphasized 
that  the  general  public  psychology 
makes  a  difference  in  the  public  attitude 
toward  its  gas  company.  "People  tend 
to  become  critical.  Politicians  seize  the 
opportunity  to  attack  public  utilities. 
-An  aftermath  of  the  depression  also  is 
the  general  lack  of  confidence  in  the 
future,  with  great  caution  in  persoml 
expenditures.  The  only  method  avail¬ 
able  to  break  down  these  barriers  is 
through  advertising  and  publicity. 

"However,  the  public  is  always  sur¬ 
rounded  by  a  vast  mass  of  publicity  and 
advertising  designed  to  influence  it  one 
way  or  another,  most  of  it  opportunistic 
in  nature  and  attempting  to  create  an 
immediate  sale.  The  public  is  calloused 
to  advertising  campaigns.  It  discounts 
their  statements.  It  believes  that  gas 
is  a  luxury  fuel  and  this  belief  will  not 
be  changed  by  advertising  alone.  Hence 
it  is  necessary  to  employ  publicity, 
which  has  the  ultimate  objective  of 
creating  favorable  discussions  of  gas 
across  the  bridge  table,  the  back  fence 
or  the  street  corner.  The  publicity  and 
advertising  must  build  up  interest, 
create  new  values  and  have  the  tone  and 
punch  of  a  community  drive.” 

Publicity,  advertising  and  the  work 
of  public  relations  experts  also  received 
a  boost  in  the  presidential  report  by  H. 
O.  Caster,  of  Henry  L.  Doherty  &  Co., 
New  York.  Referring  to  his  own  four 
years  as  attorney  for  a  state  utilities 
commission,  he  asserted  that  rate-mak¬ 
ing  procedures  are  shrouded  in  much 
unnecessary  mystery  and  red  tape.  “It 
would  be  very  much  to  the  interest  of 
the  utilities,”  he  said,  “to  have  such 
priKesses  so  simplified  that  the  repre¬ 
sentatives  of  the  people  can  compre¬ 
hend  them. 

“Public  utility  operators  must  bear 
in  mind  that  they  are  engaged  in  a 
quasi-public  service,  and  that  the  public 
is  entitled  to  know  a  great  deal  more 
about  their  business  than  it  would  !:« 
if  they  were  engaged  in  a  strictly  pri¬ 
vate  enterprise.  I  think  it  would  be 
highly  beneficial  to  the  industry  if  its 
mem^rs  could  see  to  it  that  the  public 
does  know  how  their  business  is  run, 
what  they  are  doing  to  give  service, 
how  much  it  costs  them,  and  the  profit 
they  make.” 

5%  Pay  Restoration 
Announced  In  St.  Louis 

(Special  to  Editor  &  Publisher) 

St.  Louis,  Nov.  1 — Effective  today, 
the  tliree  daily  newspapers  of  St.  Louis 
restored  the  second  half  of  a  10  i^r  cent 
wage  reduction,  which  was  put  into  ef¬ 
fect  in  1932,  the  first  half  of  the  reduc¬ 
tion  having  been  restored  last  May. 

F.  D.  McDonald,  secretary  of  the  St. 
Louis  Newspaper  Publishers’  Associ¬ 
ation,  stated  that  the  5  per  cent  restora¬ 
tion  now  being  made  would  increase  the 
costs  of  the  papers  $260,000  annually. 

The  papers  involved  are  the  Globe- 
Democrat,  Post-Dispatch  and  Star- 
Times. 


CAPITAL  INCREASED  $5,900,000 

The  Kansas  City  Star  publishing  com¬ 
pany  has  increased  its  capital  stock 
from  $5,000,000  to  $10,000,000.  The 
corporation,  which  publishes  the  Star, 
evening,  the  Times,  morning,  and  the 
Weekly  Kansas  City  Star,  sought  the 
increase  in  capital  stock  through  its 
attorneys.  The  petition  was  filed  at 
Jefferson  City,  Mo.,  before  Secretary  of 
State  Dwight  H.  Brown.  The  certifi¬ 
cate  was  issued  after  taxes  and  fees  oa 
the  increase,  totaling  $2,506,  were  paid. 

KEOU(iH  IN  EUREKA 

-fame's  .  S.  Koogfi,' fonnerlv  with  tl.c 
OaLlund  (Cal.;  Tribune  and  trie  Long 
Beach  (Cal.)  5'uh, has  ioiijed  the  £urcii» 
(Ga’i.)  JT.tiru3li}t  Standard  as  cinular 
tion  inaiiager  ’  '  *  ’ 


JURIST  HOST  TO  SPORTS  WRITERS 


Judge  Joseph  G.  Tumolillo,  of  Common  Pleas  Court,  Philadelphia,  was  ho.st 
to  the  Philadelphia  Sports  Writers’  Association  at  their  first  annual  banquet 
held  last  week  at  Palumbo’s  Restaurant.  Shown  above,  left  to  right,  are  Lanse 
McCurley,  Daily  News;  Jack  Fried,  Evening  Bulletin;  Lou  Jaffe,  Evening 
Ledger;  Stoney  McLinn,  Record;  Judge  Tumolillo,  cutting  cake;  Major  Charles 
Bayer,  Jr.,  standing  behind  Frank  Palumbo,  and  Ed  Pollock,  Evening  Ledger 

sports  editor. 
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SHOWDOWN  ON  NEWSPRINT  EXPECT  ED 
AS  COMPANIES  HOLD  UP  STATEMENTS 


it  difficult,  if  not  impossible,  for  St. 
Lawrence  Paper  Mills  to  fulfill  its  con¬ 
tract  with  the  Scripps-Howard  and 
Hearst  Newspapers. 

“It  is  gathered  that  the  other  news¬ 
print  manufacturers  remain  convinced 
of  the  necessity  of  seeking  a  higher 
price  for  their  product  and  want  to  go 
ahead  and  announce  a  higher  price  for 
1935  deliveries.  They  feel  that  under 
existing  conditions,  and  in  the  face  of 
rising  costs,  they  cannot  continue  to 
operate  under  the  present  price  schedule- 
There  are  numerous  difficulties,  con¬ 
tractual  and  otherwise,  which  would 
make  the  effective  institutions  of  such 
a  policy  extremely  difficult.  Much  de¬ 
pends  on  whether  or  not  St.  Lawrence 
Paper  Mills  can  fulfill  the  terms  of 
their  recently  acquired  contracts.  If 
they  can,  then  a  price  increase  is  farther 
away  than  ever.  If  they  find  conditions 
make  it  impossible  to  fulfill  the  terms 
of  the  contracts,  then  the  way  is  open 
for  a  general  advance  in  the  price  of 
newsprint." 


HEADS  COAST  GROUP 


NEMAC  CoDtinues  Moratorium  on  Price  Announcements  Until 

Nov.  24 — International  and  Great  Northern  Continue  A 

Present  Rates  for  Limited  Time — Activity  in  South  A 

HE  turn  of  events  in  the  news-  The  S.  N.  P.  A.  took  strong  ex- 
print  price  situation  this  week  in-  ception  late  last  week  to  an  Associated  H 

dirates  that  a  showdown  on  the  1935  Press  dispatch  from  Montreal,  at-  K 

price  will  be  forthcoming  soon.  The  tributed  to  “newsprint  producers,”  H 

Canadian  industry  abetted  by  Provin-  which  minimized  the  southern  project.  ifl 

cial  officials-  is  seeking  desperately  to  In  a  telegram  to  Kent  Cooper,  A.P. 
boost  the  price  above  the  present  ^ic  general  manager,  James  G.  Stahlman, 
level  of  $41  a  ton,  while  United  States  Nashville  Banner,  said  the  belittling  " 

publishers  are  sticking  to  their  stand  reference  to  the  southern  project  “was 

that  contracts  signed  between  the  St.  purposely  injected  into  your  newsprint 

Lawrence  Paper  Mills  Company  with  price  story  by  the  Canadian  manufac- 

the  Scripps-Howard  and  Hearst  News-  turers  in  order  to  throw  cold  water  on 

papers  at  the  current  prices  have  sta-  the  Southern  mill.  They  have  turned  ^ 

bilized  prices  for  the  next  year.  News-  heaven  and  earth  to  prevent  its  erection 
print  manufacturers  in  the  Unit^  because  it  will  mean  the  transfer  of 
States  are  standing  by,  evidently  await-  a  tremendous  industry  from  Canada  to 
ing  the  results  of  the  price  battle  in  the  South. 

Canada.  “The  continuous  meddling  of  Pre- 

No  announcements  of  1935  prices  mier  Taschereau  with  the  price  of 
have  been  made  by  the  newsprint  com-  newsprint,”  Mr.  Stahlman  said,  "ac- 
panies  to  date.  This  lack  of  action  is  centuates  the  necessity  for  .\merican 
interpreted  as  stubborn  resistance  on  publishers  to  protect  themselves  by  , 

the  part  of  manufacturers  to  the  sta-  more  mills  in  the  United  States.  This  ® 

bilizing  of  the  1935  price  at  $41.  Gen-  they  wdll  do,  and  those  mills  will  be 
erally  at  this  time  the  newsprint  com-  located  in  the  South  where  newsprint  ^^ronicit 
panies  are  extremely  active  in  the  fight  from  Southern  pine  can  be  produced  » 

for  tonnage.  much  cheaper  than  it  is  now  being  . 

The  silence  is  also  explained  by  produced  in  Canada.”  lives  a 

the  fact  that  the  Newsprint  Export  Later  in  the  day  the  .\.P.  carried 
Manufacturers’  Association  of  Canada  a  correction  of  the  Montreal  story,  kill- 
(NEMAC)  has  an  agreement  among  ing  the  paragraphs  about  which  Mr.  .  ' 

members  not  to  announce  prices.  The  Stahlman  made  complaint.  capital 

deadline  on  this  agreement  expired  re-  a  conference  between  United  Sutes  _ ^ 

cratly,  but  at  a  meeting  late  last  week  publishers  and  Canadian  newsprint  pro- 
the  price  announcement  m^atorium  Queers  to  settle  all  differences  con-  sit  in  as 
was  extended  to  Nov.  14.  Conspicu-  cerning  prices  was  urged  Oct.  29  in  be  made, 
ously  absent  at  this  meeting,  ^cord-  Quebec  Chronicle  Telegraph.  An  The  C 
ing  to  information  obtained  by  Editor  unnamed  subscriber  said  that  while  most  An 
&  PuBUSHER,  were  representative  of  United  States  publishers  were  willing  thetic  toi 
the  aforementioned  St.  ^wrence  Com-  p^y  prices  for  their  products,  their  ne\ 
pany  and  the  Powell  River  and  Pacific  t^gy  not  forgotten  how  Canadian  The  F 

^  newsprint  men  had  tried  to  hold  them  Oct.  31: 

subsidiary  of  Crown-Zellerbach,  which  yp  gyme  years  ago.  “Developments  are  likely  to  occur 

IS  active  in  the  coast  trade.  jn  the  event  of  such  a  conference,  soon,  possibly  through  Provincial  Gov- 

In  the  United  States,  International  it  was  suggested  that  the  government  ernment  intervention,  which  may  make 


2,172,175  LINES  OF  FHA 
ADVERTISING  LISTED 


Spokane  Daily  Federal  Officials  Report  80%  of 
n-Review,  who  Five-Week  Total  Went  to  344 
esident  of  the  Newspapers  Which  Used  Mod-  ful 

Tlising  Execu-  ernization  Sections 

>er\'e  for  one  _  dg 

ti  selling  news-  A  check  of  newspaper  advertising  re-  be 
years,  having  Jated  to  the  federal  housing  campaign  th( 

Moines  showed  that  2,172,175  lines  were  carried  Ih( 

;  joined  the  between  Sept.  10  and  Oct.  15,  according  pr( 

in  1909.  to  Washington  officials.  The  check  was  1 

--  said  to  cover  about  75  per  cent  of  the  ga 

pact  that  might 

’  .Mx)ut  80  per  cent  of  the  linage  was  an 
aph  stated  that  Published  in  modernization  sections  of  «ft 
Ts  are  sympa-  newspapers.  The  rest  consisted  of  »er 
1/1  tn  htiv  individual  advertisements  in  775  news-  ina 

lis  country  paper  editions.  The  following  table  de( 

Montreal,  said  ^he  nature  of  advertising  used:  mt 

%  of  as 

ClassiOcation  Agate  Lines  Total  bei 

Banking  and  Finance .  210,996  9.71% 

Manufacturers  .  130,946  6.93% 

Dealers’  Individual  Adver-  We 

tising  . 1,098.769  50.36%  {jsi 

Cooperative  Advertis-  / 

ing  Dealers,  Bankers,  ' 

Utilities,  Etc .  219,462  10.11%  am 

Chamber  of  Commerce  gni 

Building  Promotion  Ad- 

vertising  .  90,895  4.18%  •“! 

Newspaper  Promotion  ....  120,307  5.54%  pai 

Department  Stores .  114,834  5.29%  jdc 

Utilities’  Individual  Adver-  .u, 

tising  .  99,899  4.60% 

Classified .  66,567  3.06% 

-  the 

Total  Newspaper  Editions .  1,578  adr 

Total  Agate  Lines . 2,172,175 

Total  Inches . . .  155,154  Pre 

Total  Lines  per  Edition .  1,376  1 

Total  Inches  per  Edition .  98.32  tj.. 

Total  Columns  per  Edition .  4.92  . 

Instances  of  individual  activity  by 
newspapers,  in  addition  to  those  already  , 
published  in  these  columns,  continue  to  q 
reach  Editor  &  Publisher.  . 

Ernest  \V.  Whynall,  of  the  Herkimer 
(N.  Y.)  Evening  Telegram,  reported  i 
that  it  published  26,850  lines  of  housing 
advertising  in  two  issues  of  an  eight- 
page  section,  one  appearing  as  part  of 
its  daily  edition,  the  other  in  its  weekly 
issue. 

The  Nyack  (N.  Y.)  Journal-News 
reported  sale  of  two  series  of  moderni-  . 
zation  pages,  made  up  of  classified  dis- 
play.  The  grand  total  of  linage  is 
21,756,  according  to  Ray  E.  Reilley,  gj 
classified  advertising  manager  and  real 
estate  editor.  rj- 

The  Dubuque  (la.)  Telegraph-Herald  , 
and  Times- Journal  has  undertaken  the 
modernization  of  a  44-year-old  house  p* 
at  a  cost  around  $6,500.  While  this  in-  “ 
volves  a  “substantial  investment”  by  the  ^ 
paper,  F.  J.  McLaughlin,  advertising 
manager,  explains  that  the  newspaper 
“has  no  intention  of  entering  the  real 
estate  business,  but  hopes  that  this  ac- 
tivity  on  its  part  will  materially  aid  the 
national  administration  in  its  efforts  to 
bring  about  a  revival  in  building.” 

The  Peoria  (Ill.)  Journal-Transcript 
cooperated  with  the  board  in  charge 
With  a  plane  named  “The  American  Trade  Mark,”  George  R.  Hutchinson  is  of  a  Better  Homes  Exposition,  at  which 
proposing  to  fly  around  the  world,  trying  to  break  the  speed  records  from  thousands  of  dollars  of  business  was 
United  States  to  England  and  from  England  to  Australia.  To  finance  the  effort,  reported  done  by  exhibitors  on  the  first  ':p( 
he  is  Mlling  advertising  space  on  the  plane  at  the  rate  of  $250  for  a  one-foot  day  alone.  At  this  exposition  a  huge  lau 
stpiare  for  six  months.  There  are  200  squares.  Hutchinson  gained  fame  as  the  tent  was  erected  over  a  two-story  six-  far 
bead  of  the  “flying  fairily”  which  tried  unsuccessfully  to  cross  the  North  room  colonial  house  designed  by  local 
-  Atlantic  by  air.  The  family  will  not  accompany  him  on  the  tiip.  architects. 


ADVERTISING  ON  THE  UPTREND 
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BUILDING-LOAN  AD  PLAN  IS  MODIHED 

Magazines  and  Radio  Still  Form  Backbone  of  Campaign,  but  Resolution  Calls  for  Use  of  Local 
Newspapers  Where  Special  Funds  Can  Be  Raised — Rate  Differential  Cited 


id 


9^  ^HICAGO,  Oct.  30 — Urging  building 
and  loan  associations  to  make  defin- 
ite  plans  for  using  local  newspaper  ad- 
to  vertising  in  addition  to  subscribing  to  the 
national  fund  to  ^  raised  for  magazines 
and  radio,  the  national  advertising 
aid  committee  of  the  United  States  Building 

ich  jnj  Loan  League  at  its  convention  in 

a®'  New  Orleans  last  week  adopted  a  re- 

ice  solution  calling  for  the  raising  of  $500,- 

oj  (HW  to  promote  building  and  loan  asso- 

If  ciation  facilities  during  1935. 

her  The  resolution  adopted  sustained  the 
ons  committee’s  original  recommendations 

ms  that  magazines  and  radio  should  form 

pen  the  backbone  of  the  league’s  national 

o*  program,  but  emphasized  the  import¬ 

ance  of  providing  for  advertising  space 
in  local  newspapers.  The  action  taken 
[A  was  subsequent  to  the  presentation  by 
\  Major  Market  Newspapers,  Inc.,  of  the 
"  newspaper’s  place  in  this  national  pro- 
f  motion.  The  fight  for  newspapers  was 
carried  to  the  convention  by  Major 

4  Market  Newspapers  by  a  means  of  a 
full-page  advertisement  in  the  New  Or¬ 
leans  Times-Picayune,  addressed  to  the 
delegates,  and  a  talk  by  C.  H.  Sund- 

re-  berg  of  Major  Market  Newspapers  to 
sign  the  advertising  committee,  pointing  out 
ried  the  importance  of  newspapers  in  any 
ling  proposed  advertising  program, 
was  Mr.  Sundberg  was  told  before  he  be- 
the  gan  his  talk  that  the  committee  had 
made  its  decision  in  favor  of  magazines 
was  and  radio.  Accordingly,  iriimediately 

5  of  after  his  talk,  a  resolution  was  pre- 

1  of  lented  from  the  floor  to  the  effect  that 
;ws-  inasmuch  as  the  committee  had  made  its 
:able  decision,  it  should  be  the  sense  of  the 
sed;  meeting  that  the  program  be  continued 
7o  of  *5  originally  planned.  Several  mem- 
rot^  bers  of  the  committee,  however,  tewk 
i  95%  resolution  and  stated  they 

were  in  favor  of  using  newspaper  adver- 
).56%  tising. 

Committee  members  from  New  Jersey 
).li%  and  New  England  were  particularly 
emphatic  in  their  desire  to  include  news- 
4 18%  advertising  in  the  general  cam- 

s!54%  l><ugn.  A  compromise  resolution  was 
5.29%  adopted,  declaring  the  original  plan 
4  60%  go  through,  but  that  in  those 

3.06%  •'^*25  where  the  ^tate  associations  felt 

- the  need  of  newspaper  advertising  an 

additional  fund  should  be  collected  to 

154  provide  for  newspaper  space. 

1376  The  resolutions  committee  later 
^492  fcitroduced  the  following  resolution, 
L  which  was  adopted  by  the  entire  con- 
"  vention : 

to  “Whereas,  the  National  Advertising 

Committee,  acting  under  the  mandate  of 
.  •  the  1933  Convention  and  the  Executive 
lorted  of  the  United  States  Build- 

•  Ing  and  Loan  League  has  developed  a 

’  vw*.  fo  carry  the  fundamental  story  of 
^  t  of  services  and  advantages  of  our  thrift 
.  and  home  flnancing  institutions  to  in- 
vee  y  xestors,  potential  investors,  and  home 
Owners  iu.  every  state,  county,  city,  in 
the  country,  and 

“Whereas,  telling  our  story  to  these 
millions  of  American  citizens  will  ac- 
the  public  with  the  fundamental 
i.eiliey,  advantages  of  the  home  financing  meth- 
id  real  savings  and  investment  prin- 

, ,  ciples  for  which  our  institutions  stand. 
Herald  «_ 

en  the  ^  herefore  be  it  resolved,  that  every 
house  association  of  the  United  States 

his  in-  and  Loan  League  be  urged  to 

by  the  *n  this  advertising  effort  to 

'rtising  public  about  our  institutions, 

rspaper 

le  real  it  further  resolved,  that  the  of- 

his  ac-  ^*^5  and  directors  of  member  institu- 
aid  the  be  requested  to  assist  the  trustees 
brts  to  sponsors  of  this  advertising  program 
,  •>  in  carding  the  story  of  the  needs  for 
mscript  e^w^tion  and  publicity  about  our  busi- 
charge  fo  the  officers  and  directors  of 
t  which  *’°'>-mcmber  associations, 

:ss  was  “And  be  it  further  resolvt.d,  that 
he  first  '"Pon  the  successful  financing  and 
a  huge  Liin^ing  of  the  national  program,  the 
)ry  six-  p^icipating  associations  be  urged  to 
)y  local  identify  themselves  with  the  campaign 
Innsigh  substantial  use  of  advertising 


By  GEORGE  A. 

space  in  local^  newspapers,  both  indi¬ 
vidually  and  cooperatively.” 

Fermor  S.  Cannon,  Indianapolis, 
was  appointed  to  head  the  drive  for  a 
half  million  dollars  to  be  used  by  the 
Savings  &  Loan  Cooperative  Adver¬ 
tisers,  Inc.,  in  its  national  operations. 
League  members  will  be  assessed  on  a 
basis  of  10  cents  per  $1,000  of  assets, 
with  a  minimum  fee  of  $^  for  the 
smaller  associations.  The  drive  will  be 
conducted  among  the  11,000  building 
and  loan  associations  throughout  the 
country.  It  is  hoped  to  raise  the 
$500,000  by  Dec.  1. 

In  urging  the  associations  to  set 
aside  additional  funds  for  local  news¬ 
paper  advertising,  M.  J.  Blair,  J.  Wal¬ 
ter  Thompson  Company,  agents  for  the 
league  in  its  advertising  endeavor, 
called  attention  to  the  fact  that  this 
advertising  can  be  purchased  from 
newspapers  at  the  local  rate  which  is 
approximately  two-thirds  of  the  na¬ 
tional  rate.  It  is  the  apparent  feeling 
of  the  committee  in  charge  that  par¬ 
ticipating  associations  will  thereby  get 
more  for  their  money  than  if  the 
agency  places  the  advertising  at  the 
national  rate.  Associations  are  to  be 
supplied  with  mats  and  local  chairmen 
are  to  receive  manuals  of  instruction 
on  how  to  schedule  their  newspaper 
advertising.  Copy  in  mat  form  will 
probably  include  three  series,  amount¬ 
ing  to  10,000,  15,000  and  20,000  lines 
of  space. 

Mr.  Cannon,  in  a  letter  addressed  to 
building  and  loan  executives  under 
date  of  Oct.  22,  points  out  the  three 
major  parts  of  the  proposed  program, 
namely,  national  magazines,  radio  and 
local  newspaper  copy.  In  citing  rea¬ 
sons  why  magazines  and  radio  are  to  be 
used,  he  asserts  “this  principle  of  using 
magazines  or  radio  has  been  tested  and 
approved  by  every  successful  national 
advertiser,  whether  manufacturer,  co¬ 
operative  group  or  service  institution.” 
He  mentions  a  number  of  national  ad¬ 
vertisers,  all  of  whom  have  been  equally 
as  important  users  of  national  newspa¬ 
per  space  as  well  as  magazines  and 
radio.  The  letter  instructs  loan  asso¬ 
ciation  officials  to  refer  newspaper  ad¬ 
vertising  representatives  to  the  part 
planned  for  newpa^rs.  His  letter  also 
takes  up  the  question  of  rates  and  as¬ 
serts  that  it  will  be  more  economical  to 


BRANDENBURG 

use  magazines  than  pay  for  newspaper 
advertising  at  the  national  rate. 

The  letter  states  in  part: 

“In  some  localities  there  seems  to  be 
a  misunderstanding  on  the  part  of  news¬ 
paper  advertising  representatives  of  the 
advertising  program  which  your  na¬ 
tional  advertising  committee  has  devel¬ 
oped. 

“The  complete  advertising  plan  has 
three  major  parts.  First  a  background 
of  full  page  national  magazine  adver¬ 
tisements.  These  advertisements  are  de¬ 
signed  to  build  prestige  for  the  sav¬ 
ings  and  loan  associations,  rebuild  con¬ 
fidence  in  the  savings  and  loan  prin¬ 
ciple  and  educate  the  public  in  the 
fundamentals  of  our  type  of  thrift  and 
home  financing. 

“The  second  major  portion  of  the 
complete  national  advertising  program 
is  a  nation-wide  radio  hook-up  telling 
the  fundamental  building  and  loan  story- 
in  much  the  same  manner  as  you 
would  tell  it  if  you  could  go  into  the 
home  of  every  potential  saver,  in¬ 
vestor  and  home  buyer  in  your  com¬ 
munity  and  tell  him  how  your  insti¬ 
tution  functions  and  tell  him  person¬ 
ally  about  the  services  and  advantages 
which  your  institution  offers. 

“The  third  major  activity  of  the 
program  contemplates  that  every  par¬ 
ticipating  institution  will  use  local 
newspaper  copy  and  other  local  media 
which  will  definitely  identify  your  as¬ 
sociation  as  a  safe  place  to  invest  and 
borrow.  The  broad  background  of 
favorable  public  opinion  built  up  in 
the  magazines  and  radio  will  make 
your  local  advertising  efforts  many 
times  more  effective  than  it  could  be  if 
used  alone.  Your  committee  will  fur¬ 
nish  you  with  mats  and  copy  for  use 
in  the  space  which  you  buy  and  pay 
for  at  the  lower  local  rates  which 
usually  prevail. 

“This  principle  of  using  magazines  or 
radio  has  been  tested  and  approved  by 
every  successful  national  advertiser 
whether  manufacturer,  co-operative 
group  or  service  institution.  Every 
trade  name  and  service  which  is  em¬ 
blazoned  upon  the  minds  of  the  Amer¬ 
ican  public  has  been  put  there  by  the 
use  of  national  magazines  and  radio. 
To  mention  only  a  few  of  the  out¬ 
standing  names  which  we  all  know — 
Camel,  Chesterfield,  Lucky  Strike  cig¬ 


Above  are  pictured  the  new  officers  of  the  California  Circulation  Managers' 
Association,  elected  at  the  convention  held  in  Stockton  Oct.  15-16.  Seated  (left 
to  right),  William  Snell,  Long  Beach  Press-Telegram,  president;  H.  P.  Yehling, 
Los  Angeles  Times,  re-elected  secretary-treasurer;  standing,  left  to  right,  L.  O. 
Hammond,  Redlands  Facts,  chairman  of  the  board  of  directors;  J.  V.  Hollett, 
Glendale  News-Press,  first  vice-president,  and  C.  E.  Gilroy,  San  Francisco 
Chronicle,  second  vice-president. 


arettes,  Fleischman’s  Yeast,  Chase  & 
Sanborn  Coffee,  etc.,  etc.  Numerous 
other  examples  of  the  use  of  maga¬ 
zines  or  radio  such  as  General  Mo¬ 
tors,  General  Electric,  Say  It  With 
Flowers  campaign,  the  cooperative 
California  Orange  Growers’  campaign, 
etc.,  come  to  mind. 

“The  national  advertising  committee 
investigated  every  possible  method  of 
carrying  our  message  to  the  public  and 
found  that  the  most  economical  method 
to  reach  the  great  mass  of  the  Amer¬ 
ican  public  is  through  the  national 
magazines  and  national  radio  programs. 
To  reach  the  same  number  of  people 
using  newspapers  alone  at  national  rates 
would  cost  more  than  double  the 
amount  which  we  are  endeavoring  to 
raise.  It  is  neither  practical  nor  eco¬ 
nomical  for  the  national  advertising 
•committee  to  buy  newspaper  space  and 
pay  the  higher  national  rates.  In  many 
cases  local  newspaper  advertising  rates 
are  as  much  as  30  per  cent  less  than 
the  rate  for  the  same  space  if  pur¬ 
chased  nationally. 

“In  this  program  the  newspapers 
have  a  definite  part  which  has  beCT 
recognized  by  your  committee.  It  is 
the  plan  as  outlined  in  the  portfolio 
mailed  you  to  furnish  mats  for  your 
use  in  your  local  newspapers.  These 
mats  will  identify  your  institution  as 
the  place  where  the  national  advertising 
is  asking  people  to  invest  and  finance 
their  home. 

"If  you  are  contacted  by  a  news¬ 
paper  advertising  representative  in  this 
connection,  make  sure  that  he  under¬ 
stands  the  three  important  parts  of  the 
savings  and  loan  national  campaign. 

“The  advertising  committee  spent 
more  than  a  year  in  its  study  of  this 
problem  and  there  is  no  question  but 
that  the  most  effective  and  the  most 
economical  way  to  do  the  advertising 
job  is  with  a  broad  program  of  maga¬ 
zine  and  radio  advertising  plus  local 
material,  focusing  the  national  message 
upon  your  institution.”  _  . 

An  ade^.-.’ate  magazine  advertising 
program  is  -.le  first  goal  of  the  commit¬ 
tee  in  charge  of  national  operations.  Edi¬ 
tor  A  Publisher  was  told.  If  the 
full  $5(X),(X)0  is  raised,  it  is  also  planned 
to  have  either  a  national  radio  pro¬ 
gram,  or  radio  transcriptions  made  f9r 
local  programs,  the  time  to  be  paid 
for  by  local  associations.  In  addition, 
the  fund  will  be  used  for  general  pub¬ 
licity  purposes,  including  window  dis¬ 
play  cards  and  newspaper  and  maga¬ 
zine  “news”  releases. 

The  entire  project  will  be  built 
around  the  Federal  Housing  program, 
it  is  understood.  The  main  purpose 
of  the  campaign  is  to  explain  to  the 
public  the  principles  of  building  and 
loan  investments.  The  national  oper¬ 
ations,  which  will  include  magazines 
and  radio,  is  designed  to  .make^  the 
building  and  loan  associations  “con- 
cious”  of  a  national  advertising  pro¬ 
gram  to  be  coordinated  with  the  local 
newspaper  advertisements,  it  was  said. 

It  was  pointed  out  that  the  entire 
program,  both  national  and  local,  is 
optional  among  the  association  members 
as  far  as  contribution  and  participation 
are  concerned. 

The  Major  Market  Newspaper  full- 
page  advertisement,  which  appeared  in 
the  Netv  Orleans  Times-Picayune  Oct 
24  and  was  distributed  at  the  conven¬ 
tion,  was  headed  “37  Most  Important 
Questions  of  Interest  Answered  for 
Members  of  the  United  States  Building 
&  Loan  League.”  The  copy  listed  the 
dailv  and  Sunday  circulations  and  line 
rates  of  100  Major  Market  newspapers, 
and  emphasized  the  flexibility  of  news¬ 
paper  advertising.  The  message  to 
league  members  stated  in  part : 

“Newspapers  recognize  the  right  of 
the  United  States  Building  &  Loan 
League  to  spend  its  advertising  invest- 
(Confinued  on  page  38) 
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COPY  ON  1935  CARS 
WILL  BEGIN  SOON 

First  of  New  Model  Announcements 

Expected  Within  Two  Weeks, 
With  Buick  Likely  to 
Lead  Way 

(S/<ecial  to  Editob  &  I’ublisher) 

Detkoit,  Oct.  31 — The  first  of  the 
General  Motors  1935  new  car  annouiKe- 
ment  adv-ertisements  will  undoubtedly 
run  within  the  next  two  weeks,  and  it  is 
believed  Buick  will  lead  the  procession. 
Buick  copy  will  be  created  and  placed  by 
the  Campbell-Ewald  Company. 

Effective  Nov.  1  the  Uldsmobile  ac¬ 
count  returns  to  Detroit  and  is  being 
placed  by  D.  P.  Brother  &  Co.  There 
will  probably  be  no  further  Oldsino- 
bile  releases  until  announcement  time. 

Mac  Manus,  John  &  .\danis  have  not 
given  out  any  announcement  dates  fur 
the  new  Pontiac  models.  However,  the 
latter  part  of  October  saw  the  release 
of  several  Pontiac  ads  to  those  dealer 
points  having  exceptionally  good  adver¬ 
tising  credit.  The  list  was  limited  to 
very  few  points. 

There  has  been  practically  no  adver¬ 
tising  activity  on  any  of  the  Chrysler 
units  in  newspapers.  Dodge  made  a 
small  truck  release  and  neither  Ply¬ 
mouth  nor  DeSoto  has  had  any  news¬ 
paper  copy  for  several  weeks.  It  is 
believed  that  the  next  Plymouth  and 
DeSoto  copy  placed  by  J.  Stirling 
Getchell,  Inc.,  will  be  the  new  1935 
car  announcement.  It  is  generally  con¬ 
ceded  that  Plymouth  will  be  the  first 
Chrysler  unit  displaying  1935  models. 

Some  rumors  are  out  in  Detroit  that 
an  automobile  with  the  engine  mounted 
in  the  rear  may  come  out  the  latter  part 
of  1935,  although  this  cannot  be  taken 
seriously  because  of  the  expense  at¬ 
tached  to  the  change-over. 

Ford  completed  assembly  of  current 
models  this  week  and  all  future  work 
will  be  on  the  1935  models. 

Chevrolet  also  completed  assembly 
of  1934  models  and  is  getting  the  line 
ready  for  pilot  jobs  on  next  year’s  cars. 


Job  Work  of  Non-NRA 
Papers  Under  Art  Code 

(Special  to  Editos  &  Publisher) 

Chicago,  Oct.  30 — .An  opinion  from 
J^k  B.  Tate,  acting  NRA  division  ad¬ 
ministrator  of  the  Graphic  Arts  and 
Daily  Newspaper  codes,  received  by  C. 
A.  Baumgart,  national  administration 
manager  of  'Divisions  A-2  and  A-5  of 
the  Graphic  Arts  code,  states  that  com¬ 
mercial  printing  done  by  daily  news¬ 
paper  establishments  which  have  not 
subscribed  or  assented  to  either  codes 
is  subject  to  the  provisions  of  the 
Graphic  .Arts  code. 

Mr.  Tate’s  opinion  was  given  in  re¬ 
sponse  to  an  inquiry  from  Mr.  Baum¬ 
gart  in  view  of  the  impression  which 
has  prevailed  that  commercial  piinting 
done  by  daily  newspapers  which  have 
not  subscribed  or  assented  to  either  code 
is  not  subject  to  any  code. 

The  reply  from  NR.A  headquarters, 
according  to  Mr.  Banmgart,  settles  the 
question  whether  or  not  commercial 
printing  done  by  such  non-assenting 
daily  newspapers  is  specifically  under 
the  Graphic  Arts  Industries  Code  and 
subject  to  all  of  its  provisions.  The 
allocation  for  jurisdictional  and  admin¬ 
istrative  purposes  as  between  Industry 
A-1  and  Industries  A-2  and  A-5  will 
be  made  in  the  same  manner  as  though 
such  commercial  printing  done  by  dailies 
was  being  done  in  separate  commercial 
printing  shops. 


BOONE  VISITING  COAST 

Rodney  E.  Boone  and  E.  X.  Chalfant, 
of  the  New  York  office  of  the  Rodney 
E.  Boone  Organization,  and  Franklin 
Payne,  Pacific  Coast  manager,  from  the 
Los  Angeles  office,  are  making  their 
semi-annual  Coast  trip.  They  were  in 
Seattle  last  week,  and  will  later  visit 
the  organization’s  offices  in  San  Fran¬ 
cisco  and  Los  .Angeles.  ♦ 


British  Make-Up  and  Head  Style 

Adopted  by  Newark  Star-Eagle 
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HOTEL  LOSES  NOISE 
SUIT  AGAINST  DAILY 

Hollywood  Citizen-New*  Plant  1*  !■ 

Business  Zone  and  Not  a 
Nuisance  Judge  Rules  In 
$25,000  Action 

Operators  of  the  W  ilcox  Hotel,  sep¬ 
arated  only  by  an  eight-loot  driveway 
from  the  plant  of  the  iloUyii/ood  (Cal.) 
C  AVii’s'.  this  week  have  failed  in 
their  attempt  to  obtain  $25,000  damages 
from  the  newspaper  for  asserted  dam¬ 
age  done  to  their  business  by  reason 
of  the  paper’s  operations. 

Following  a  Superior  Court  trial 
lasting  two  weeks.  Judge  Caryl  M. 
Sheldon  returned  a  verdict  for  the  de¬ 
fendants,  assessing  costs  against  the 
plaintiffs,  Charles  Boesen,  Frank  Boe- 
sen,  and  Lulu  Boesen. 

The  suit  had  charged  that  the  "hum, 
grinding  and  roaring  of  machinery  and 
printing  presses,  mechanical  work  in¬ 
cident  thereto,  create  noises  offensive  to 
the  senses  of  the  plaintiffs  and  guests  of 
the  hotel,’’  and  that  they  were  unable 
to  rent  rooms  on  the  side  of  the  hotel 
facing  th<*  newspaper  plant,  and  fre¬ 
quently  had  to  reduce  rents  to  induce 
guests  to  remain. 

The  Citizen-News  plant  is  located 
on  property  zoned  for  general  business 
puriKJses,  and  specifically  for  the  print¬ 
ing  and  publishing  business,  the  court 
found,  and  the  noises  incident  to  its 
operation  were  reasonable  and  do  not 
constitute  a  nuisance. 


A  typical  Star-Eagle  front  page  done  in  London  Express  style. 


(Special  to  Editor  &  Publisher) 

Newark,  N.  j.,  Oct.  31— a  radical 
change  in  makeup,  headlines  and 
body  type  was  inaugurated  today  by  the 
Newark  Star-Eagle  throughout  its  32 
daily  pages.  According  to  the  publisher, 
Paul  Block,  the  Star-Eagle’s  new  dress 
is  patterned  after  Lord  Beaverbrook’s 
Loudon  Daily  Express,  which  he  came 
to  admire  during  a  stay  in  England  last 
July. 

This  change  follows  the  recent  adop¬ 
tion  of  the  English  newspaper  make-up 
by  Hearst  morning  papers  on  the  first 
.section  page. 

Mr.  Block,  who  arrived  here  from  his 
New  York  office  just  before  the  “new” 
Star-Eagle  rolled  from  the  presses,  said 
he  hoped  his  present  readers  would  like 
the  revised  makeup  and  that  it  would 
attract  additional  circulation.  There  is 
a  possibility,  he  said,  that  the  same 
change  would  be  placed  in  effect  on  one 
or  two  of  his  other  six  daily  newspapers. 

“When  I  first  saw  the  Express,”  Mr. 
Block  said  today,  “I  thought  the  British 
should  come  over  here  to  learn  how  to 
make  up  a  newspaper.  After  about  a 
week  of  the  Express  I  decided  we  should 
go  to  England  for  the  same  purpose.” 

Under  the  Star-Eagle’s  new  plan  all 
stories  except  the  two  leads  are  con¬ 
densed  to  the  irreducible  minimum  and 
headlines  are  concentrated  upon.  No 
more  than  two  page  1  stories  will  be 
jumped  inside,  Air.  Block  said. 

Coincident  with  the  drastic  change  in 
makeup  was  the  first  use  of  new  paper. 
Instead  of  flat  white  pajier,  the  Star- 
Eagle  is  now  using  a  35-pound  instead 
of  a  32-pound  paper,  tinted  faintly  in 
pink.  The  new  paper  and  type  faces, 
which  are  all  closely  related  to  the  Cen¬ 
tury  family,  are  said  to  make  reading 
easier  under  artificial  light. 

The  new  makeup  policy  will  be  per¬ 
manent  for  the  Star-Eagle,  Mr.  Block 


said,  adding  that  the  innovation  has  ne¬ 
cessitated  additional  employment  both 
on  the  editorial  and  mechanical  staffs. 
He  was  obliged  to  purchase  15  new 
fonts  of  type  for  the  paper,  he  said. 

The  Star-Eagle’s  startling  over-night 
alteration  is  believed  to  be  the  most 
thorough  and  drastic  ever  made  in  an 
American  newspaper  in  such  a  short 
space  of  time. 

Public  opinion  here  on  the  new  news¬ 
paper  plan  was  sharply  divided  among 
opponents  and  proponents  of  the  idea. 

PROMOTION  WINNERS 
TO  BE  EXHIBITED 


NEW  STEP  IN  GOODWIN  PLAh 


Maj.  G.  L.  Berry  to  Address  30 
Manufacturer*  Nov.  9 

Adolph  O.  Goodwin,  promoter  of  the 
Goodwin  Plan,  announced  this  week 
that  Major  George  L.  Berry,  presiden: 
of  the  International  Pressmen’s  and  As¬ 
sistants’  Union,  and  divisional  adminis¬ 
trator  of  NRA,  will  address  a  specia 
meeting  of  30  manufacturers  who  art 
using  the  Goodwin  Plan,  at  the  Plaz; 
Hotel,  New  York  City,  Nov.  9. 

The  meeting  will  mark  a  new  ste; 
in  the  development  of  the  plan,  accord 
ing  to  Mr.  Goodwin,  who  stated  tha: 
arrangements  are  now  being  made  tt 
increase  the  neighborhood  “broadcast 
ers”  from  265,000  to  500,000  by  earl) 
spring.  The  plan  calls  for  mobilizini 
church  women  to  stimulate  sales  of  na 
tionally-advertised  products. 


NEW  COMIC  WEEKLY 

Comic  Pictorial,  a  new  Hearst  pub 
lication  of  16  tabloid-sized  pages  in  fou 
colors,  will  begin  publication  Nov.  24 
being  distributeil  each  Saturday  witl 
the  New  York  Evening  Journal  and  tb 
Chicago  Evening  American.  It  will  b 
represented  nationally  by  Rodney  E 
Boone  Organization,  New  York,  whici 
has  appointed  David  N.  Laux  as  hear 
of  a  new  department  to  handle  this  mt 
dium.  He  was  formerly  with  tb 
Hearst  Comic  Weekly. 


Exhibits  From  Annual  Editor  dc 
Publisher  Contest  to  Be  Shown 
at  Convention,  Beginning 
at  New  Haven  Nov.  9-10 


Exhibits  of  newspaper  promotion 
which  won  awards  in  the  annual  Editor 
&  PuBi.iSHER  contest  last  spring  will 
be  displayed  at  the  First  District  con¬ 
vention  of  the  Advertising  Federation 
of  America,  to  be  held  Nov-  9-10,  at 
the  Hotel  Garde,  New  Haven,  Conn. 
This  is  the  15th  annual  meeting  of  this 
association  and  will  be  presided  over  by 
Donald  Da\is,  of  (he  Springfield  (Mass.) 
Union,  Kct'uhlicnn  and  Netos. 

The  prize-winning  promotion  ma¬ 
terial  will  be  exhibited  at  A.F.A.  dis¬ 
trict  conventions  in  several  areas  during 
the  next  few  months,  under  the  joint 
auspices  of  the  A.F‘..A.,  the  newspaper 
promotion  managers  organization,  and 
Editor  &  Pi  blishkr.  The  exhibits  in¬ 
clude  specimens  of  advertising  and  cir¬ 
culation  promotion  through  newspaper 
copy  and  by  direct  mail,  classified  pro¬ 
motion,  successful  campaigns,  and  strik¬ 
ing  individual  pieces  of  copy,  and  also 
market  and  product  surveys. 


GANNETT  EARNINGS  RISE 

The  financial  report  for  the  first  niw 
months  of  1934  by  the  Gannett  Corn- 
pany,  Inc.,  and  wholly  owned  subsi¬ 
diaries,  including  equity  in  undistributec 
profits  of  controlled  companies  showet 
net  profit  after  interest,  amortization 
state  and  federal  taxes  and  othei 
charges,  $587,132,  against  $543,980  pro¬ 
fit  last  year. 

ADVANCES  GRAVURE  RATES 

Neio  York  News  has  announced  in 
creased  general  advertising  rates  fa 
its  Sunday  rotogravure  section,  listim 
a  full  page  at  $3,200  in  sepia  and  $4,20( 
in  color,  back  pages  at  $3,500  am 
$4,500,  and  double  trucks  at  $6,500  am 
$8,500.  For  less  than  full  pages,  sepi; 
only  is  offered,  at  a  rate  of  $3.25  a  lint 


BIRD  TAKES  NEW  JOB 

Sidney  S.  Bird,  formerly  with  tb 
Duplex  Printing  Press  Company,  Battk 
Creek,  Mich.,  and  more  recently  witi 
the  Detroit  branch  of  the  America: 
Type  Founders  Sales  Corporation,  ha 
joined  the  sales  staff  of  the  Printinf 
Machine  Co.,  Cincinnati. 
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SAYS  WEEKUES  MUST  TRY  NEW  METHODS 

Bright  Future  Seen  For  Alert  Small  Town  Papers  Which  Modernize  Their  Pages  And  Use  1934 
Methods  In  Seeking  Business — Editor  Tells  How  Paper  Increased  Linage 


The  weekly  newspapers  of  the 
United  States  have  thus  far  suc¬ 
cessfully  weathered  the  stress  of  an 
economic  cataclysm.  The  list  of  fail¬ 
ures  in  the  small  town  publishing  busi¬ 
ness  is  smaller  than  in  any  other  type 
of  business.  This  does  not  mean,  how- 


By  PAUL  W.  BITTINGER 

Editor,  Plymouth  (Mast.)  Old  Colony  Memorial 


a  merchant’s  store  and  saying  “Do  you 
want  an  ad  this  week?”  The  advertis¬ 
ing  solicitor  must  have  a  layout  pre¬ 
pared  in  advance.  The  proposed  ad 


ever,  that  the  weekly  publisher  can  sit  J^tjst  be  timely  and  seasonable.  It  must 
by  contentedly  and  successfully  weather  •  attractive.  It  must  look  as  though 
the  more  slow  and  less  obvious  change  ''^uld  bring  in  more  customers  to 
that  is  taking  place  in  habits.  This  *  .  ,  , , 

change  in  the  living  habits  of  people  Advertising  space  must  be  sold  on 
will  have  a  great  influence  upon  the  appeal  to  a  community 

future  of  the  small  town  paper.  If  “support  your  local  newspaper.” 


the  publisher  takes  cognizance  ot  these 
changes  and  adapts  himself  to  them  he 
will  profit  and  hold  his  own.  If,  how¬ 
ever,  he  continues  to  live  in  a  fool’s 
paradise  of  false  security  competitors 
will  get  him  if  social  changes  do  not. 

The  weekly  newspaper  publisher  has 
two  vital  parts  to  his  paper.  First,  is 
that  part  devoted  to  the  editorial  side 
and  second  is  that  devoted  to  the  busi¬ 
ness  side.  Obviously  neither  can  live 
without  the  other  and  both  must  be 
carefully  balanced  and  handled  so  that 
one  w;ill  strengthen  the  other. 

It  is  my  purpose  in  this  article  to 
emphasize  the  business  end  as  this  at 
the  present  moment  is  of  the  greatest 
importance  to  the  success  of  the  small 
town  weekly  publisher.  I  find  that 
there  are  many  good  small  town  editors, 
with  the  courage  to  crusade,  the  skill 
to  write  convincingly  and  the  knowledge 
to  lead  other  minds.  The  small  town 
newspaper  has  lacked  aggressive  and 
modern  business  methods.  I  do  not 
mean  that  the  small  town  publisher  has 
not  worked  liard  for  what  he  has  gotten. 

I  do  mean  that  with  a  more  intelligent 
approach  to  the  problem  he  could  de¬ 
velop  greater  volumes  of  business  at  no 
greater  effort  than  he  is  now  expending. 
As  in  every  other  business  there  is  a 
mean  volume  of  business  that  must  be 
attained  to  make  expenses  and  revenues 
meet.  If  the  volume  of  business  can  be 
forced  beyond  this  mean  point  then 
profits  result.  I  contend  that  the  major¬ 
ity  of  small-town  papers  do  not  begin 
to  get  the  most  out  of  their  communi¬ 
ties.  The  internal  workings  of  the  busi¬ 
ness  office,  its  accounting  system,  its 
cost  system  and  other  details  of  office 
management  can  readily  be  learned  by 
anyone  who  will  devote  his  time  to  it. 
Development  of  business  is  a  matter  of 
foresight,  vision  and  originality. 

A  newspaper  cannot  be  successful 
without  advertising.  Advertising  is  es¬ 
sential  from  the  viewpoint  of  financial 
success  and  from  the  viewpoint  of 
reader  interest.  If  the  reader  does  not 
find  a  representative  list  of  advertisers 
he  begins  to  think  that  there  is  some¬ 
thing  the  matter  with  the  paper.  On 
the  other  hand  as  the  list  of  representa¬ 
tive  advertisers  increases  the  prestige 
of  the  paper  in  the  minds  of  its  readers. 
Also  the  very  presence  of  representa¬ 
tive  advertising  in  a  newspaper  acts  like 
a  lure  and  attracts  similar  lines  of 
advertising. 

I  will  grant  that  the  weekly  news¬ 
paper  has  changed  greatly  in  many 
localities.  Many  papers,  however,  are 
still  using  nothing  larger  than  an  eight 


In  preparing  layouts  the  use  of  a 
syndicated  advertising  service  is  essen¬ 
tial.  Stock  cuts  that  have  been  in  the 
publisher’s  plant  for  20  years  look  like 
just  what  they  are.  A  syndicated  ad¬ 
vertising  service  will  pay  for  itself  time 
and  again  through  the  additional  space 
that  the  merchant  will  buy  because  the 
advertisement  is  attractive. 

The  advertising  solicitor  should  make 
regular  weekly  calls.  He  should  lead 
the  merchant  along  sound  advertising 
lines.  He  should  refuse  to  publish  an 
ad  attempting  to  sell  unseasonable  mer¬ 
chandise  or  merchandise  that  hasn’t  a 
ghost  of  a  chance  of  arousing  a  re¬ 
sponsive  chord  in  the  reader’s  mind. 
Every  ad  that  does  not  bring  some 
measure  of  response  will  make  adver¬ 
tising  just  that  much  more  difficult 
to  sell  to  the  merchant.  It  makes  not 
a  bit  of  difference  that  the  lack  of 
response  was  due  to  the  merchandise 
advertised  and  not  to  the  medium — the 
merchant  will  always  blame  the  news¬ 
paper.  Our  solicitors  have  been  trained 
to  a  point  where  they  often  go  into 
a  merchant’s  store,  talk  with  the  sales¬ 
people,  find  out  what  is  moving  slowly 
or  what  is  a  popular  seller,  and  then 
write  an  ad  and  submit  it  to  the  mer¬ 
chant,  complete  even  to  the  price.  The 
merchant  likes  this  sort  of  attention 
and  in  more  instances  than  not  will 


accept  the  proposed  ad  with  but  few 
changes. 

We  find  that  consistent  use  of  ad¬ 
vertising  space  can  be  developed 
through  the  contract  system  under 
which  the  merchant  agrees  to  take  a 
minimum  amount  of  space  within  the 
contract  period  and  also  agrees  to  take 
a  minimum  amount  of  space  each  week. 
The  weekly  amount  can  be  small — its 
feature  lies  in  making  the  merchant 
a  regular  user  of  space  which  in  the 
long  run  will  result  in  a  better  re¬ 
sponse  to  the  merchant’s  advertising 
message  as  his  advertising  becomes 
familiar  to  the  readers  with  every  is¬ 
sue  of  the  paper. 

Good  food  linage  from  the  independ¬ 
ent  grocers  can  be  developed  by  run¬ 
ning  an  ad  each  week  offering  some  one 
special  or  some  special  combination. 
When  the  advertising  of  some  special 
merchant  produces  good  results  do  not 
hesitate  to  publish  the  fact — it  builds 
confidence  among  your  other  adver¬ 
tisers. 

The  average  small-town  weekly  pub¬ 
lisher  overlooks  a  big  chance  to  build 
his  advertising  volume  by  making  up 
cooperative  advertising  pages.  We  have 
built  up  a  series  of  cooperative  pages 
for  carpenters,  plumbers,  painters,  auto¬ 
mobile  dealers,  in  fact  for  almost  any 
line  of  business.  With  almost  every 
line  operating  under  codes,  the  making 
up  and  selling  of  cooperative  pages  has 
become  much  easier.  Cooperative  ad¬ 
vertising  permits  the  small  business 
man  to  come  out  with  his  advertising 
in  such  a  way  that  it  is  much  more 
impressive.  He  will  also  follow  along 
with  someone  else  when  he  will  not 
go  alone.  Tliis  means  more  advertis¬ 
ing  volume. 

We  have  built  up  our  food  advertising 


Gannett  Daily  at  Saratoga  Springs 

Printing  in  Remodelled  Plant 


View  of  Saratogian  business  offices  and  general  manager’s  office  in  the  back¬ 
ground. 


point  head.  Their  sheets  are  flat  and  '  I  'HE  remodelled  plant  of  the  Sarato- 
unappetizing  when  a  slight  and  modi-  gian,  a  Gannett  newspaper,  at  Sara- 
fied  change  would  increase  the  appear-  toga  Springs,  N.  Y.,  was  formally 


linage  until  it  is  up  in  the  topmost 
brackets  of  those  weekly  papers  carry¬ 
ing  a  heavy  volume  of  food  ads.  We 
have  done  it  through  cooperative  ef¬ 
forts  that  have  eventually  resulted  in 
our  breaking  in  on  the  larger  chain 
store  accounts.  And  they  are  getting 
results  from  their  space,  just  as  they 
will  get  results  from  any  small-town 
newspaper.  Our  food  advertising  will 
reach  10,000  inches  this  year. 

The  gentry  who  travel  higher  and 
yon,  over  the  highways  and  byways  of 
our  broad  land  hooking  up  with  the 
small  publisher  for  a  special  page  oii 
a  fifty-fifty  basis  have  a  good  idea 
and  one  that  the  alert  publisher  is 
just  as  capable  of  doing  as  the  itin¬ 
erant  solicitor.  The  stranger  will  mis¬ 
represent,  sell  at  a  high  rate  and  leave 
the  publisher  holding  the  bag.  Not 
good  business.  Special  pages  can  be 
sold,  for  we  have  sold  them  and  with 
highly  satisfactory  results.  Trade  at 
home  pages  can  be  sold  in  a  series. 
The  present  series  that  we  are  pub¬ 
lishing  was  an  18-insertion  and  netted 
us  over  $900  of  new  business.  We 
have  tapped  the  field  of  professional 
men  through  business  directories  that 
has  been  new  business.  During  the 
year  there  are  certam  “national”  weeks 
that  can  be  capitalized.  There  is  in¬ 
surance  week,  baby  week,  cotton  week, 
health  week  and  countless  others  with 
which  all  publishers  are  familiar.  Why 
not  capitalize  these  weeks? 

It  is  a  common  cry  in  the  smaller 
towns  that  the  town  is  “different.”  It 
is  likewise  a  common  cry  that  the 
merchants  will  not  cooperate.  We  have 
proven  that  advertising  volume  can 
be  built  up  through  indirect  methods. 
We  were  faced  with  a  situation  where 
we  were  getting  about  the  maximum 
that  our  local  advertisers  were  willing 
to  spend.  This  does  not  mean  that 
we  were  getting  all  that  they  should 
spend.  Therefore  how  were  we  to  get 
tliem  to  a  point  where  they  would 
spend  more  nearly  what  they  should 
spend?  We  felt  that  if  quicker  re¬ 
turns  come  from  their  advertising  it 
would  encourage  them  to  spend  more 
and  spend  more  frequently. 

First  we  invited  a  group  of  the  more 
alert  merchants  to  a  private  meeting 
one  night  in  our  office  and  outlined  to 
them  a  plan  for  what  we  called  a 
“Promotion  Committee”  of  the  mer¬ 
chants.  This  promotion  committee  was 
to  have  the  responsibility  of  creating 
promotion  plans  for  retail  business 
on  a  basis  of  making  these  plans  in¬ 
clude  every  merchant  within  the  town. 
We  suggested  that  every  sale  that  was 
conducted  under  the  auspices  of  the 
Promotion  Committee  be  called  “A 
United  Sale.”  This  first  meeting  was 
followed  by  several  others.  We  got 
one  of  the  local  merchants  to  act  as 
a  spokesman  and  under  our  guidance 
the  Promotion  Committee  came  into 
being  with  the  writer  acting  as  secre¬ 
tary.  A  general  advertising  fund  was 
raised  of  several  hundred  dollars  to  be 
used  for  banners,  flyers,  price  tickets 
and  all  other  necessary  printed  promo¬ 
tional  matter.  This  material  was  then 
furnished  to  each  contributing  mer- 


ance  of  their  sheets  and  prove  to  their 
readers  that  they  were  not  an  1850 
institution  in  an  1934  age.  Many  of 
the  weekly  newspapers  could  reprint 
one  of  their  1850  issues  and  the  readers 
would  not  recognize  the  difference  as 
far  as  appearance  with  a  recent  issue 
were  concerned. 

Readers  habits  have  changed,  the 
small  town  newspaper  publishers  must 


opened  for  inspection  Friday  and  Satur¬ 
day,  Oct.  26  and  27.  Large  numbers  of 
Saratogians  accepted  the  invitation  of 
Alexander  J.  McDonald,  general  man¬ 
ager,  to  visit  the  plant  and  witness  news¬ 
paper-making  in  a  modern,  attractive 
home,  designed  for  efficient  production. 

The  plant  was  in  full  operation  dur¬ 
ing  the  two  months  the  changes  were 
being  made  under  the  direction  of  Mr. 


mercial  printing  department  to  the  base 
ment  floor,  transfer  of  the  mechanical  chant  for  every  United  Sale.  To  tie 
force  to  the  entire  south  wing  formerly  up  with  the  s^le  we  published  a  special 
occupied  by  the  editorial  and  business 
offices,  and  locating  the  editorial,  busi¬ 
ness,  circulation  and  advertising  depart¬ 
ments  in  one  large  room  without  par¬ 
titions. 

Improvements  included  painting  and 


edition  of  5,000  extra  copies  which  were 
distributed  all  through  the  trading  area 
of  the  town.  Free  bus  transportation 
was  offered,  but  above  all  the  Promo¬ 
tion  Committee  insisted  upon  good 
values  being  offered  by  every  partici- 


change  their  policies  to  keep  abreast  of  McDonald  and  John  A.  Burke,  produc- 


their  readers. 

How  can  advertising  volume  be  in¬ 
creased  on  the  small  town  pajwrs? 
First,  by  selling  on  plan.  Advertising 
cannot  be  sold  today  by  dropping  into 


tion  manager  of  Gannett  Newspapers. 
The  main  purpose  of  the  designers,  con¬ 
centration,  required  shifting  entire  de¬ 
partments  from  one  part  of  the  build¬ 
ing  to  another;  removal  of  the  corn- 


decorating,  new  lighting,  new  linoleum  pating  merchant, 
flooring,  new  office  equipment  and  new  These  United  Sales  events  have  been 
heating.  Operations  in  the  composing,  highly  successful,  and  they  have  brought 
press  and  mailing  rooms  have  been  sim-  direct  increases  in  our  advertising  vol- 
plified  and  centralized.  The  building  ume  as  well  as  orders  to  the  commer- 
consists  of  main  and  basement  floors  cial  printing  side  of  our  business.  A 
covering  a  large  corner  plot  at  Maple  similar  plan  is  perfectly  feasible  in  any 
and  I.ake  avenues.  community  where  there  are  four  or 

The  Saratogian  celebrated  the  open-  more  local  merchants.  This  method  of 
ing  with  a  special  edition.  (Continued  on  page  37) 
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MILLIONAIRE  PHILOSOPHY  IS  CALLED  “If  there  were  formed  a  group  of 

A  rw^v  vv^v^  *  mmm  mmm — - _  _ 200  iTien  wHo  w’ould  say  to  themselves* 

GR.£AXE1ST  THREAX  XO  FREE  PRESS  going  to  practice  a  desire  to  lift 

,  .  ^ -  the  level  of  the  press,’  It  Is  my  belief 

British  Correspondent  Cites  Men  “Whose  Habits  Are  Not  Those  that  they  can  lift  Its  level  In  a  remark- 

of  a  Journalist,"  wd  Who  Wish  to  Make  Their  Will  Prevail  if'LSiT\o' b^'  n5^y\*^LS\'«- 
— Criticizes  “IrrespcHisible  Power”  cause  it’s  everybody’s  business. 

^  >  D  : -  "You  cannot  have  a  dictatorship  with 

I^Hn^^AlYPT  phtT^h  V  f  ‘^.o^ntr'es  are  not  economically  self-suf-  a  free  press,’’  he  added.  "I  do  not 

P*K»  f  r  •  ’  H  politically  inde-  know  whether  a  democracy  can  endure 

J?T  ^  dangers  to  the  pendent.  with  a  press  occasionally  licensed  with 

continuance  of  a  free  press  m  .\merica  “There  is  no  objection  that  I  Imow  not  a  protest  from  any  of  its  readers.” 


and  lingland  is  to  a  paper  adopting  a  certain  political  Disagreeing  witli  Sir  Willmott,  Mr. 
the  newspaper  tone  or  shade,  but  it  should  be  scrupu-  Luce  declared  that  “so  far  as  reform  or 
proprietor  who  is  bus  in  advancing  the  arguments  of  its  lifting  the  standards  of  the  press  are 

priirariiy  a  mil-  opponents.  I’m  sorry  to  say  that  this  concerned  I  put  more  trust  in  the  moral 

lionaire  ii^tead  ot  is  an  ideal  that  has  not  bwn  reached  law  than  in  a  mechanical  system  of  let- 
a  journalist.  Sir  ,,1  niy  country  or  yours.  ters  to  the  editor.” 

Willmott  Lewis,  "However,  if  a  sufficient  minority  of  “A  good  editor,”  he  asserted,  “is  not 
W  ashington  cor-  newspaper  readers  insist  upon  a  thing  influenced  by  his  mail.  It  is  the  unde¬ 
respondent  ot  the  It  will  get  in,  thus  assuring  liberal  dis-  finable  realm  of  editorial  instinct  that 

London  I  \mes,  cussion.  Either  this  improvement  will  furnishes  the  key  to  the  fate  of  the 

declared  in  ^  dis-  come,  at  the  insistence  of  readers  or  press.” 

cussion  of  The  otherwise,  or  the  press  will  become  Sir  Willmott  was  asked  by  one  mem- 


Si*  Willmott  Lewis  of  the  Phi  Beta  by  Sir  Willmott  and  Henry  R.  Luce,  of  we^y  magazines  such  as  Time  to 

ni.-i  j  u-  president  of  Time  and  Fortune  maga-  which  they  could  turn?”  the  member 

tion  of  Philadelphia  at  the  university  zines,  members  and  the  speakers  dis-  ]>ointing  out  that  the  newspapers  were 

*'^'^1  ,  .  .  cussed  the  “disgust  of  the  intellectuals”  "catering  to  the  masses  and  the  intel- 

The  functon  of  the  newspaper  in  the  w’ith  some  phases  of  present  day  jour-  lectuals  w’ere  disgusted.” 


Freedom  of  the 
Press”  Oct.  26 
before  members 


furnishes  the  key  to  the  fate  of  the 
press.” 

Sir  Willmott  was  asked  by  one  mem¬ 


less  and  less  deserving  of  the  freedom  ber :  “Isn’t  it  a  fact  that  the  intellectual 


it  has.” 

In  an  open  forum  held  after  addresses 


protest  against  the  excesses  of  the  daily 
newspapers  resulted  in  the  formation 


body  politic  should  be  to  serve  as  “a  nalism.  The  Phi  Beta  Kappas  wen 
clearing  house  for  the  opinions  of  all,”  urged  to  band  with  other  intellectuali 
Sir  Willmott  pointed  out.  It  should  into  a  vociferous  minoritv  w  hich  by  per 


“make  its  opinions  heard  but  not  its 
will  prevail.” 

“But  when  men  whose  habits  are 


not  those  of  the  journalist  but  those  of  "the  greatest  unsolved  mystery  of  mod- 
the  money  maker  obtain  control  of  news-  ern  democracv,”  said  “the  treason  of 
papers,”  the  speaker  declared,  “these  the  intellectuals”  was  partially  to  blame 
men  are  not  thinking  in  terms  of  opin-  for  some  of  the  shortcomings  of  Amer- 
ion  but  in  terms  of  the  prevailing  of  ican  newspapers, 
their  will.’  _  “There  is  no  one  more  susceptible  to 

Sir  Willmott  said  this  situation  was  the  word  of  an  outsider  than  the  pro- 
more  prevalent  in  England,  with  its  prietor  or  publisher.”  he  observed 
“national  circulations,"  four  dailies  iii  “How  many  of  you  take  the  trouble  to 
London  alone  having  circluations  of  write  to  them? 


their  will.” 

Sir  Willmott  said  this  situation  was 
more  prevalent  in  England,  with  its 
“national  circulations,"  four  dailies  in 
London  alone  having  circluations  of 
2,000,000,  or  near  that  figure. 

“So  in  my  country,  by  reason  of  na¬ 
tional  circulations  and  the  passing  of 
control  of  newspapers  to  men  who  are 
primarily  millionaires  and  not  journal¬ 
ists,  we  have  the  immediate  and  press¬ 
ing  danger  of  the  view  that  the  press 
should  make  its  will  prevail,”  he  said. 

He  declared  that  while  this  situation 


nalism.  The  Phi  Beta  Kappas  were  “That  is  perfectly  true  to  a  great  ex- 
urged  to  band  with  other  intellectuals  tent,”  Sir  Willmott  answered,  pointing 
into  a  vociferous  niinority  which  by  jier-  out  that  the  papers  must  seek  economic 
sistent  efforts  might  attain  some  of  the  independence  by  building  up  its  circula- 
desired  reforms.  tion  and  advertising  business. 

Sir  Willmott,  who  termed  the  press  “Until  a  group  of  a  newspaj^r’s  read- 
“the  greatest  unsolved  mystery  of  mod-  ers  demand  tliat  it  be  more  intelligent 
ern  democracy,”  said  “the  treason  of  than  exciting,  the  newspaper  will  go  on 
the  intellectuals”  was  partially  to  blame  being  more  exciting  than  intelligent,” 
for  some  of  the  shortcomings  of  Amer-  he  added. 

ican  newspapers.  The  American  press  was  criticized 

“There  is  no  one  more  susceptible  to  for  trying  and  convicting  Richard 
the  word  of  an  outsider  than  the  pro-  Bruno  Hauptmann  in  the  Lindbergh 
prietor  or  publisher.”  he  observed,  case.  Sir  Willmott  declaring  that  “the 
“How  many  of  you  take  the  trouble  to  principle  of  justice  and  toleration  should 
write  to  them?  be  part  of  the  makeup  of  a  newspaper 


S.  N.  P.  A.  CALLS  FOR  FIGHT  ON  U.  S. 
PLANS  TO  STIMULATE  DIRECT  MAIL 

Damaging  ElfiFect  on  Existing  Publications  May  Result  From  New 
Regulation  Permitting  Postal  Delivery  Without  Names 
of  Addressees,  Says  Bulletin 


and  can  only  be  if  the  readers  insist 
upon  it.” 

“He  may  be  the  guiltiest  person  in 
the  world,  but  we  know  Haujitmann 
has  been  tried  and  convicted  In  the 
newspapers  before  his  trial,”  he  com¬ 
mented.  “But  how  many  people  have 
said  so?  Not  a  soul.  The  newspapers 
are  not  the  forum  which  should  find 
him  guilty.” 

During  the  forum  Dr.  Cheesman  A. 
Herrick,  president  of  Girard  College, 
declared  English  newspapers  “are  twice 
as  good”  as  those  in  America  because 
they  are  half  the  size.  He  criticized 
the  papers  of  40  pages  or  more  prev¬ 
alent  here,  declaring  their  bulk  encour¬ 
ages  careless  reading  habits  and  thus 
leads  readers  who  skim  through  the 
headlines  to  jump  at  conclusions. 

“I  trust  that  after  a  while  we  shall 
cut  down  our  forests  of  pulpwood  and 
thus  reach  our  objective  of  reforming 
the  press,”  he  remarked.  “If  the  news¬ 
papers  were  half  as  large  they  would 
be  twice  as  good.” 

Hearing  on  Trade-in 
Values  Set  for  Nov,  13 

iSfecial  to  Eoitob  &  Publisheb) 

Washington,  D.  C.,  Oct.  30 — A 
hearing  will  be  held  here,  Nov.  13,  on 
proposed  rules  and  regulations  concern¬ 
ing  trade-in  allowances  for  used  and 
second-hand  printing  equipment. 

The  National  Code  Authority  for  the 
Printing  Equipment  Industry  and  Trade 
is  sponsoring  the  regulations,  which 
would  be  binding  on  all  piembers  of  the 
industry.  NRA  will  conduct  the  hear- 
ing. 

If  adopted,  the  rules  will  require  each 
manufacturer  to  file,  within  60  days,  a 
schedule  of  maximum  trade-in  allow¬ 
ances  for  machinery  of  his  own  manu¬ 
facture,  and  he  also  may  file  a  schedule 
of  trade-in  allowances  on  equipment  of 
his  competitors,  .\dherence  to  th^e 
schedules  will  be  required,  and  in  in¬ 
stances  where  a  manufacturer  has  not 
filed  his  maximums  on  competitors’  ma¬ 
chinery,  he  must  adopt  those  recorded 
by  such  competitors. 

Provision  is  made  that  NRA  may,  on 
its  own  initiative  or  upon  complaint, 
suspend  this  method  of  value  determina¬ 
tion  for  30  days  for  purposes  of  in¬ 


does  not  exist  in  America  “to  the  same 
degree  but  almost  to  that  degree,”  the 
“government  handout”  was  a  potential 
threat  to  freedom  of  the  press. 

Refering  to  dictatorship.  Sir  Willmott 
said  once  again  the  pendulum  is  swing¬ 
ing  between  two  ideas — “the  power  to 
forbid  and  the  power  to  command 
the  press.”  After  leaving  out  the  dic¬ 
tators,  he  said  he  could  think  of  no 
person  having  “a  greater  share  of  irre¬ 
sponsible  power”  than  the  millionaire 
whose  interests  were  in  money  making 
“being  lifted  by  some  sort  of  apotheo¬ 
sis”  to  newspaper  ownership. 

Declaring  it  was  “a  form  of  irrespon¬ 
sible  power”  which  he  thought  could  not 
long  endure,  the  speaker  said  its  re¬ 
moval  would  “release  and  not  dilute  the 
freedom  of  the  press.” 

He  cited  as  an  outstanding  example 
of  what  journalism  should  be  “a  news¬ 
paper  printed  in  a  city  not  far  from 
Washington,  where  the  proprietor  hap¬ 
pily  enough  has  decided  the  best  thing 
he  could  do  was  to  pick  the  very  best 
professional  men  he  could  find  for  the 
conduct  of  his  newspapers  and  leave 
them  to  do  their  professional  best.” 
This  publisher’s  action,  he  said,  has 
made  it  “a  great  liberal  newspaper,  not 
in  the  sense  that  it  is  anti-conservative, 
but  in  the  nonpolitical  and  intellectual 
sense  of  liberal.” 

This  example,  declared  Sir  Willmott, 
is  something  that  might  have  a  lesson 
in  it  for  those  desiring  to  maintain  free¬ 
dom  of  the  press. 

“The  newspapers  are  not  to  be  con¬ 
demned  for  seeking  circulation  and  ad¬ 
vertising,  and  through  these  achieve 
economic  independence,”  observed  the 
Times’  correspondent.  “It  is  only  in 
England  and  the  United  States  that 
economic  sufficiency  has  been  achieved 
by  the  newspapers.  In  the  other  coun¬ 
tries  of  Europe  their  sources  of  income 
are  incomparably  more  dubious  than 
advertising.  The  newspapers  in  these 


A  BULLETIN  of  the  Southern  News- 
paper  Publishers  Association  to  its 
members  calls  attention  to  the  efforts  of 
the  U.  S.  Postoffice  Department  to  in¬ 
crease  the  use  of  direct  mail  advertising, 
and  asks : 

“Are  daily  newspaper  publishers  going 
to  accept  these  new  conditions  and  activ¬ 
ities  in  Washington  without  a  fight?” 

The  Postoffice  activities  in  behalf  of 
direct  mail  have  been  reported  in  recent 
issues  of  Editor  &  Publisher.  The 
bulletin  quotes  an  Associated  Press 
dispatch  from  Washington  which  said 
in  part : 

“Roy  M.  North,  deputy  third  assistant 
postmaster-general,  spoke  of  the  large 
number  of  merchants  who  advertise  their 
goods  by  means  of  circulars  distributed 
from  house  to  house  and  called  attention 
to  the  recent  postal  regulations  which 
prohibits  the  use  of  mail  receptacles  to 
receive  this  type  of  advertising  matter. 

“  ‘What  we  are  trying  to  do,’  he  ex¬ 
plained,  ‘is  to  offer  the  merchant  a  digni¬ 
fied  service.  The  small  fellow,  parti¬ 
cularly,  who  cannot  now  afford  to  adver¬ 
tise  in  daily  newspapers  can  make  use 
of  this  new  service.  For  the  expenditure 
of  say  $50.  he  can  reach  two  thousand 
people.  If  they  buy,  he  can  expand  and 
perhaps  eventually  become  an  important 
newspaper  advertiser. 

“  ‘If  the  plan  works  out.  newspapers 
need  not  fear.  They  should  not  take 
a  narrow  view  of  it.  After  all.  the  Post- 
office  Department  must  be  on  the  alert 
for  new  revenues  to  offset  deficits.’ 

The  S.  N.  P.  A.  bulletin  then  added; 

“VV’hat  some  publishers  think  is  much 
more  serious,  is  the  amendment  just  an¬ 
nounced  to  Postal  Laws  and  Regulations 
providing  a  method  of  sending  advertis¬ 
ing  matter  without  the  name  of  the  re¬ 
ceiver  to  every  rural  or  star  route  box 
holder  served  from  any  postoffice  hav¬ 
ing  such  delivery;  every  postoffice  box 
holder  at  postoffices  not  having  city 


letter  carrier  service  and  patrons  of  any 
postoffice  having  letter  carrier  service. 

“The  new  regulation  means  that  if 
any  mailer  wish^  he  could  send  a  postal 
communication  to  approximately  120,- 
000,000  individuals  in  the  United  States 
without  knowing  the  name  of  a  single 
one  and  do  this,  if  it  was  printed  ad¬ 
vertising  matter,  at  the  bulk  mail  rate 
for  such  matter  of  12^  per  pound  sub¬ 
ject  to  a  minimum  of  1^  per  piece. 

“While  no  one  would  attempt  a  na¬ 
tion-wide  distribution  of  this  kind,  the 
mailer  can  discriminate  as  he  chooses  to 
individual  states,  counties  or  communi¬ 
ties  and  the  Postoffice  Department  will 
furnish  any  inquirer  with  the  number 
of  boxholders  and  rural  or  star  routes 
from  any  given  postoffice.  The  depart¬ 
ment  will  also  furnish  the  number  of 
postoffice  box  holders  at  any  individual 
postoffice  and  also  furnish  the  number 
of  patrons  (or  householders)  served  by 
letter  carrier  routes  from  any  postoffice. 

“A  story  in  New  York  Sun,  Oct.  20, 
indicates  establishment  of  a  new  pub¬ 
lication,  Rural  Progress,  in  Chicago  and 
which  immediately  guarantees  2,000,000 
controlled  circulation.  The  publication 
will  be  distributed  free  each  month 
through  the  mail  to  1,503,590  R.F.D. 
box  holders  in  the  more  productive 
farming  sections  of  Illinois,  Indiana, 
Iowa,  Michigan,  Minnesota,  Ohio  and 
Wisconsin,  and  to  all  (500,343)  post- 
office  box  holders  in  towns  of  1,000. 

“While  it  may  be  true  that  the  Post- 
office  Department  is  in  need  of  addi¬ 
tional  revenue  and  this  extension  of 
previous  regulations  will  undoubtedly 
bring  that  result,  it  will  possibly  havq 
a  rather  damaging  effect  from  a  compe¬ 
titive  angle  on  publications  that  serve 
specific  territories. 

“Are  daily  newspaper  publishers  go¬ 
ing  to  accept  these  new  conditions  and 
activities  in  Washington  without  a 
fight?” 


vestigation. 

E^  member  of  the  industry  also 
would  be  required  to  file  each  month  a 
statement  showing  the  items  figuring  in 
trade-in  during  the  preceding  month, 
together  with  the  allowances  made 
thereon.  These  will  be  available  for 
examination  by  competitors. 

GUILD  CONTRACT  OPPOSED 

Rockford  Editor  Fears  “Regimenta¬ 
tion” — Copy  Sent  to  Mrs.  Simms 

The  Rockford  (Ill.)  Newspaper 
Guild,  consisting  of  editorial  employes 
of  the  Rockford  Register-Republic  and 
Morning  Star,  has  submitted  a  pro¬ 
posed  contract  to  Rockford  Consoli¬ 
dated  Newspapers,  Inc.,  asking  for  a 
minimum  salary  of  $35  a  week  for  edi¬ 
torial  employes  with  three  years’  ex¬ 
perience  and  $40  a  week  for  those  with 
five  or  more  years’  editorial  work,  a 
40-hour  week,  vacations  with  pay,  sick 
leave,  written  dismissal  notices  and  a 
closed  shop. 

T.  Barney  Thompson,  editor-in-chief, 
last  week  in  a  meeting  with  all  editorial 
employes  termed  the  contract  a  move 
toward  “regimentation”  of  editorial 
workers,  which  he  said  publishers  can¬ 
not  tolerate. 

The  guild  has  now  drafted  a  reply  to 
arguments  of  editor,  maintaining  its 
original  stand.  A  copy  is  on  the  way 
to  Mrs.  Ruth  Hanna  Simms,  Albu¬ 
querque,  N.  M.,  publisher  of  the  two 
Rockford  papers. 

Guild  members  have  delegated  full 
authority  to  a  contract  committee  of 
three  members  to  take  any  action  it 
deems  advisable. 

RENAULT  JOINS  N.  E.  A. 

D.  S.  Renault,  for  the  last  year  with 
the  P.  P.  Willis  Corporation  of 
Chicago,  advertising  counsel  for  the 
Cord  Corporation,  has  become  asso¬ 
ciated  with  the  National  Editorial 
•Association  as  advertising  director. 
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PACIFIC  COAST  AGENCIES  APPROVE 
AFFILIATION  WITH  NATIONAL  BODY 

Western  Group  Will  Be  Liquidated  —  Relations  With  Photo-en¬ 
gravers  Discussed — ^Media  Which  Solicit  Advertising  Direct 
Opposed — Officers  Re-elected 


(Special  to  Editor  &  Publisher) 

Del  monte,  Cal,  Oct.  28— Or¬ 
ganization  of  a  Pacific  Coast  fed¬ 
eration  of  chapters  of  the  American 
Association  of  Advertising  Agencies  is 
to  be  effected  by  the  first  of  the  year 
as  a  result  of  cooperative  action  of  the 


Aiding  Burke  on  the  committee  were : 
Norman  F.  D’Evelyn  of  D’Evelyn  & 
Wadsworth,  Inc.,  San  Francisco,  and 
William  A.  Brewer  and  Fred  T.  Weeks 
of  the  Brewer-Weeks  agency,  San 
Francisco. 

Following  presentation  of  the  Burke 


Coast  association.  The  group  will  con¬ 
tinue  to  function  until  the  AAAA 
chapters  have  time  to  become  oper¬ 
ative  in  at  least  four  coast  cities — 
San  Francisco,  Los  Angeles,  Seattle 
and  Portland.  This  is  programmed  to 
be  accomplished  by  the  loginning  of  the 
new  year,  so  1935  will  see  the  national 
association  well  under  way  with  chap¬ 
ters  in  these  four  cities — and  others  to 
follow.” 

The  reorganization  plans  took  up  the 
bulk  of  the  convention’s  time.  Pre¬ 
viously  short  discussions  in  strictly 
closed  sessions  had  been  held,  led  by 


A  group  of  the  delegates  to  annual  convention  Pacific  Association  of  Advertising  Agencies  at  Del  Monte,  CaL, 

Oct.  25  and  26.  Front  row,  left  to  right:  Wm.  T.  Prosser,  Strang  &  Prosser,  Seattle;  Walter  A.  Burke,  McCann* 

Erickson.  San  Francisco;  F.  R.  Singelton,  Altnow-Singlet on,  Seattle;  F.  R.  Gamble,  executive  secretary  AAAA; 
Terrell  T.  McCarty,  McCarty  Co.,  Los  Angeles; 

Second  row:  Dudley  Logan,  Logan  &  Stebkins,  Los  Angeles;  Dana  Jones,  Dana  Jones  Co..  Los  Angeles;  Alvin 
Long.  Long  .4dvertising  Service,  San  Jose;  Mac  Campbell,  Lord  &  Thomas,  San  Francisco;  Sidney  Garfinkel,  Sidney 
Garfinkel  Advertising  Agency,  San  Francisco;  Fred  Tomaschke,  Tomaschke-Elliott.  Inc.,  Oakland;  Ray  W.  Kelley, 
Syverson-Kelley,  Spokane,  Wash.;  Jos.  F.  Mannion,  J.  Walter  Thompson,  San  Francisco. 

Back  rows:  C.  Hestorll,  McCann-Erickson,  San  Francisco;  Dan  B.  Miner,  Dan  B.  Miner  Co.,  Los  Angeles;  R.  E. 
Kilkelley,  Hanff -Metzger,  Los  Angeles;  David  M.  Botsford.  Botsford,  Constantine  &  Gardner.  Portland;  Ilenry  H. 
Chase,  Bames-Campbell  Co.,  Los  Angeles;  Norman  R.  Barnes,  Barnes-Campbell  Co.,  San  Diego;  W.  A.  Brewer, 
Brewer-Weeks  Co.,  San  Francisco;  Hiram  Cassidy,  McCarty  Co.,  Los  Angeles;  Lnerezia  Kemper,  Albertson-Kemper, 
San  Francisco;  Norman  Strouse,  J.  Walter  Thompson,  San  Francisco;  Leon  Livingston,  Leon  Livingston  Agency, 
San  Francisco;  G.  A.  Cummings,  G.  A.  Cummings  Agency,  Oakland;  Norman  F.  D’Evelyn,  D’Evelyn  &  Wadsworth, 

Inc.,  San  Francisco;  Don  Belding,  Lord  and  Thomas,  Los  Angeles. 

Pacific  Association  of  Advertising  committee  report.  Executive  Secretary 

Frederic  R.  Gamble  of  the  AAAA, 


Agencies  and  the  national  body. 

Initial  steps  toward  accomplishing 
this  objective — under  consideration  for 
some  months  by  leaders  of  both  asso¬ 
ciations — were  taken  at  the  concluding 
session  of  the  annual  convention  of  the 
coast  organization  here  Oct.  26.  ITie 
PAAA  is  to  be  liquidated  as  part  of 
the  plan. 

Inception  of  Pacific  Coast  agency  as¬ 
sociation  work  dates  back  to  1919,  when 
the  California  Advertising  Service  As¬ 
sociation  was  founded.  In  1928  that  or¬ 
ganization  invited  well-established  agen¬ 
cies  in  Oregon  and  Washington  into 
its  ranks  through  formation  of  chap¬ 
ters  in  Portland  and  Seattle  and  the 
group  evolved  as  successor  to  the  Cali¬ 
fornia  Association. 

With  representatives  of  more  than  70 
Pacific  Coast  agencies  in  attendance, 
this  year’s  convention  completed  its  sig¬ 
nificant  work  in  two  days  under  the 
leadership  of  President  W.  T.  Prosser, 
of  Strang  &  Prosser,  Seattle  agency. 

Informal  dicussions  by  leaders  in 
both  coast  and  national  organizations 
had  preceded  the  convention  and  made 
posible  the  crystallization  of  action  in 
the  resolution  adopted  today. 

The  resolution  was  presented  by 
Walter  A.  Burke,  Pacific  coast  office 
manager  of  McCann-Erickson,  Inc., 
chairman  of  a  special  committee  ap¬ 
pointed  by  President  Prosser,  to  study 
reorganization  plans. 


the 

principal  speaker  of  the  meeting, 
stated  the  willingness  of  the  national 
association  to  undertake  the  functions 
of  the  P.AAA,  to  establish  chapters 
in  Pacific  coast  cities,  and  to  have  an 
executive  officer  resident  on  the  coast. 
Mr.  Gamble  conveyed  to  the  conven¬ 
tion  the  Four-A  invitation  to  make  ap¬ 
plication  for  membership  in  the  national 
organization.  He  outlined  the  qualifi¬ 
cations  for  membership. 

In  his  statement  to  the  convention 
Mr.  Gamble  said  in  part: 

“It  will  be  the  policy  of  the  national 
association  to  permit  coast  chapters  to 
invite  non-members  to  attend  chapter 
meetings  so  that  insofar  as  possible  all 
former  PAAA  members  shall  continue 
to  receive  the  benefits  of  organization 
work.” 

For  the  benefit  of  coast  agencies  it 
is  also  planned  to  continue  annual 
meetings  on  the  coast,  to  be.  in  effect, 
semi-annual  conventions  of  the  AAA,4. 
It  is  expected  that  agency  leaders  from 
all  parts  of  the  country  will  attend 
firture  coast  conventions. 

In  commenting  on  the  important 
changes  President  Prosser  stated  to 
Editor  &  Publisher: 

“We  are  elated  that  the  Four-A  is  to 
become  such  a  factor  in  organized  ad¬ 
vertising  on  the  Pacific  Coast,  carrying 
on  in  a  broader  and  far  more  compre¬ 
hensive  way  the  work  of  the  Pacific 


various  agency  heads.  Terrell  T.  Mc¬ 
Carty,  of  the  McCarty  Company,  Los 
Angeles,  led  a  group  discussion  on  the 
subject  of  “Agency  relations  with  en¬ 
gravers  and  electrotypers.”  The  new 
and  highly  interesting  “Cellograph  Pro¬ 
cess”  of  engraving  was  the  subject  of  a 
discussion  led  by  Joseph  Mannion  of 
the  J.  Walter  Thompson  agency,  San 
Francisco. 

Other  subjects  discussed  and  their 
leaders  were:  “The  evaluation  of  radio 
coverage  of  any  given  station  in  rela¬ 
tion  to  rates” — C.  Hestorff,  McCann- 
Erickson,  Inc.,  San  Francisco;  “Out¬ 
door  advertising — how  it  should  be 
placed” — W.  H.  Horsley,  The  Izzard 
Company,  Seattle;  “A.B.C.  or  Free 
Circulation — how  to  value  the  circula¬ 
tion  of  a  newspaper  which  combines 
paid  circulation  with  a  free  shopping 
news” — Norman  Strouse,  J.  Walter 
Thompson,  San  Francisco. 

Another  subject  discussed  on  the  Fri¬ 
day  program  was  whether  an  association 
representing  advertising  media  should 
enter  into  competition  with  agencies  by 
soliciting  advertising  campaigns  which 
are  placed  directly.  The  California 
Newspaper  Publishers’  Association  was 
cited  as  acting  as  clearing  house  for 
placement  of  advertising,  particularly 
political  campaigns  during  the  current 
state  election  and  primaries.  It  was  the 
consensus  that  associations  of  media 
should  not  act  thus  in  competition  with 
Sentinel. 


An  entire  evening  was  devoted  to  gen¬ 
eral  discussion  of  agency  relations  with 
photo-engravers  and  electrotypers  and 
their  code  interpretations  under  NRA. 
California  agencies  resented  arbitrary 
rulings  w^ch  had  been  applied  by  local 
code  administrators  eliminating  certain 
discoimts.  Speakers  felt  these  rulings 
were  without  justification  and  without 
authority  and  that  resulting  cost  in¬ 
creases,  particularly  in  Northern  Cali¬ 
fornia,  were  higher  than  in  other  parts 
of  the  country. 

The  opinion  was  expressed  that  in¬ 
crease  in  plant  costs  was  not  accurately 
stated  since  the  only  increase  took 
place  in  labor,  and  other  plant  costs  are 
fixed. 

The  point  was  raised  as  to  whether,  if 
there  are  too  many  photo-engravers  and 
electrotypers,  it  is  ^e  responsibility  of 
the  advertiser  to  see  that  all  these  plants 
make  money  or  whether  they  should  be 
paid  on  basis  of  what  their  work  is 
worth  to  the  advertiser.  Speakers  said 
the  codes  and  the  price  structure  these 
plants  are  trying  to  ejtiblish  is  based  on 
present  volume,  which  is  no  indication 
either  of  plant  capacity  or  normal  vol¬ 
ume,  and  that  even  if  the  electrotyper 
should  double  his  present  volume  his 
fixed  costs  would  be  the  same,  the  only 
increase  being  for  labor.  Considerable 
discussion  also  followed  as  to  whether 
or  not  the  agencies  should  ask  for  a 
selling  commission  which  would  be  simi¬ 
lar  to  the  agency  commission  in  certain 
other  parts  of  the  country.  The  entire 
matter  was  referred  to  the  mechanical 
production  committee. 

Norman  F.  D’Evelyn  was  named  a 
vice-president  to  fill  a  vacancy  and  all 
other  officers  were  reelected  to  serve 
for  the  balance  of  the  PAAA’s  ex¬ 
istence. 

Among  the  interested  onlookers  at 
the  convention  were:  John  B.  Lon^, 
general  manager  of  the  California 
Newspaper  Publishers’  Association,  Los 
Angeles;  and  George  H.  Payne,  San 
Jose  News,  chairman  of  the  C.N.P.A, 
agency  relations  committee. 

John  Benson,  president  of  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies,  told  Editor  &  Publisher  that 
plans  for  the  new  Pacific  Coast  ar¬ 
rangement  had  been  approved  by  his 
organization  some  time  ago,  but  that 
details  were  still  to  be  worked  out. 
The  Four-A  chapters  in  San  Francisco, 
Los  Angeles,  Portland,  and  Seattle  will 
technically  be  ini  the  Western  Council, 
which  centers  in  Chicago,  but  will  re¬ 
port  to  an  officer  of  the  Four-A  at 
some  coast  city  yet  to  be  chosen.  This 
officer’s  title  is  indefinite  as  yet,  but  he 
will  act  as  an  assistant  to  the  executive 
secretary  in  New  York. 

Mr.  Benson  pointed  out  that  the  Four- 
A  had  given  assistance  to  the  PAAA 
in  the  past,  but  that  maintenance  of 
two  organizations  had  proved  expensive 
to  the  many  agencies  which  were  mem¬ 
bers  of  both.  While  some  of  the  coast 
agencies  probably  will  be  unable  to 
qualify  for  Four-A  membership,  these 
firms  will  be  given  all  assistance  pos¬ 
sible,  he  said.  They  will  have  a  sort 
of  guest  status  at  meetings  of  the  coast 
chapters,  but  without  either  votes  or 
dues. 


HAYES  TO  ATLANTA 

Edmund  J.  Hayes,  who  has  been  a 
member  of  the  New  York  sales  staff  of 
the  Devine-Tenney  Corporation,  New 
York,  for  the  past  seven  years,  has  been 
appointed  manager  of  the  Atlanta,  Ga., 
office  of  the  firm,  succeeding  C.  J. 
Rainwater,  resigned. 

$21,392  INTERTYPE  NET 

Net  earning  of  $21,392.15  were  re¬ 
ported  this  week  by  the  Intertype  Cor¬ 
poration  for  three  months  ended  Sept. 
30.  This  compares  with  a  net  loss  of 
$15,039.41  in  the  same  period  of  1933. 
Gross  profits  for  the  three-month  period 
of  this  year  were  $276,480.19. 


HELLER  CITY  EDITOR 

C.  B.  Heller,  formerly  with  the  St. 
Petersburg  Independent,  Cleveland  News 
and  Sandusky  News,  has  been  appointed 
city  editor  of  the  Holland  (Mich.) 
Sentinel. 
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Frank  Rentes  Political  Column  Now 

Being  Syndicated  by  McNaught 


NATIONAL  COPY  FOR 
INSURANCE  STRESSED 

Penn  Mutual  Executive  Say*  Advertis¬ 
ing  “More  and  More  Essential”  in 
Selling  Life  Policies — 91 
Companies  Meet 

(.Special  to  Eoitos  &  Pl'blishek) 

Memphis,  Tenii.,  Nov.  1 — National 
advertising  is  becoming  “a  more  and 
more  essential  factor  in  life  insurance 
production,”  John  A.  Stevenson,  gen¬ 
eral  agent,  Penn  Mutual  Life  Insur¬ 
ance  Company,  Philadelphia,  told  the 
Life  Advertisers’  Association  today 
when  it  assembled  for  its  lirst  anni¬ 
versary  meeting. 

Ninety -one  companies,  among  them 
some  of  the  largest  in  the  country,  are 
represented  among  the  association’s 
members.  The  part  played  \ty  news¬ 
paper  and  magazine  advertising  in  in¬ 
creasing  sales  of  life  insurance  in  the 
last  year  compared  with  the  preceding 
year  is  being  discussed  at  the  confer¬ 
ence,  which  continues  through  Nov.  3. 

Unusual  interest  has  been  manifest 
in  the  meeting  in  view  of  the  number 
of  life  insurance  companies  that  have 
joined  the  ranks  of  national  advertisers 
since  the  association  \vas  organized  a 
year  ago. 

Mr.  Stevenson,  who  also  is  president 
of  the  Philadelphia  Sales  Managers  As¬ 
sociation.  struck  the  keynote  of  the 
meeting  with  an  address  on  “Advertis¬ 
ing  and  Production.”  In  it  he  summed 
up  the  notable  results  achieved  in 
smoothing  the  way  for  agents  who  seek 
to  get  prospective  policyholders  to  sign 
on  the  dotted  line. 

“Advertising,  lightly  regarded  years 
ago  by  home  offices,  has  in  the  evolu¬ 
tion  of  the  times  b^ome  a  recognized 
and  necessary  instrument  of  produc¬ 
tion,”  said  Mr.  Stevenson.  “To  how 
high  a  rank  this  association  shall  attain 
will  depend  solely  on  the  use  you  make 
of  the  opportunity  which  organization 
supplies  and  to  the  degree  of  faithful¬ 
ness  you  bring  to  your  duty  as  adver¬ 
tising  men  whose  task  it  is  to  inform 
the  pubfic  about  life  insurance  in  a 
manner  that  will  make  our  people  in¬ 
creasingly  more  favorable  to  its  employ¬ 
ment. 

“Life'  insurance  has  always  been  sold 
on  the  installment  plan — in  fact  it  is 
probably  the  first  product  sold  on  a 
large  scale  through  the  installment  plan 

but  the  time  was  approaching  when 
it  would  be  necessary  for  the  life  in¬ 
surance  companies  to  meet  the  new 
competition  of  the  luxury  dollar  by 
the  same  means  that  had  made  the 
inerchandising  of  these  new  luxury  ser¬ 
vices  and  products  successful — national 
consumer  advertising. 

“And  then  came  the  depression.  In 
common  with  a  number  of  other  com¬ 
panies,  Penn  Mutual  felt  that  this  was 
an  ideal  time  for  the  life  companies  to 
tell  the  public  of  their  stability,  their 
safety,  the  unprecedented  contribution 
they  had  made  to  the  public  welfare 
and  to  the  maintenance  of  the  nation’s 
economic  structure  during  the  depres- 
sicm.  We  believed  that  advertising  of 
this  kind  would  help  not  only  Penn 
Mutual,  but  all  other  sound  life  insur¬ 
ance  companies  and  that  to  a  great  ex¬ 
tent  it  would  assist  in  restoring  public 
confidence  in  the  economic  future  of  the 
country. 

“I  regard  national  advertising  as 
a  means  of  creating  what  someone  has 
called  a  mass  consciousness  favoraWe  to 
life  insurance,  of  establishing  and  im¬ 
pressing  upon  this  mass  consciousness 
the  fact  that  the  Penn  Mutual  is  one 
of  the  strong,  dependable,  well-managed 
mutiml  companies,  and  as  a  means  of 
convincing  the  reader  of  the  necessity 
for  placing  the  life  insurance  premium 
among  the  necessities  listed  in  the  fam- 
fly  budget  rather  than  in  the  surplus, 
if  any.  after  expenses  and  the  cost  of 
luxuries  have  been  met. 

“The  advertising  plants  the  seed  and 
fertilizes  the  ground ;  it’s  up  to  the 
agent  to  harvest  the  crop,  but  thanks 
to  the  advertising,  the  harvesting  is 
easier  and  the  harvest  is  more  plenti¬ 
ful.” 


S'i’NDICATION  of  the  Washington 
column  of  Frank  R.  Kent,  noted 
political  commentator,  was  begun  Oct 
30  by  the  McNaught  Syndicate,  Inc, 
New  York. 

Mr.  Kent’s  column  has  been  sought 
eagerly  for  general  distribution  to 
newspapers  for  years,  but  it  was  only 
recently  that  Mr.  Kent  and  the  Balti¬ 
more  Sun,  of  which  he  is  vice-presi¬ 
dent,  consented.  Until  recently  Mr. 
Kent’s  column  appeared  exclusively  in 
the  Sun. 

Known  as  one  of  the  most  outspoken 
and  fearless  political  writers  'n  the 
country,  Mr.  Kent’s  column  has  an  un¬ 
usually  large  following.  It  has  an  ex¬ 
traordinary  popularity  among  newspa¬ 
permen.  V.  V.  McNitt,  chairman,  and 
Charles  V.  McAdam,  president  cf  the 
McNaught  concern,  concluded  the  nego¬ 
tiations  for  the  distribution  of  t're  col¬ 
umn  in  conferences  last  week  in  Balti¬ 
more  with  Mr.  Kent  and  Sun  officials. 

It  is  being  mailed  out  of  Baltimore 
in  galley  form  as  soon  as  Mr.  Kent 
finishes  writing  it,  and  is  released  on 
receipt.  There  are  five  articles  a  week, 
each  about  the  length  of  a  newspaper 
column.  They  carry  the  head:  “The 
Great  Game  of  Politics.” 

Mr.  Kent’s  newspaper  career  has  been 
exclusively  with  Baltimore  papers.  Ke 
was  born  in  Baltimore  in  1877,  and 
educated  in  private  and  public  ;chools 
there.  .After  one  year  as  a  reporter  on 
the  Baltimore  American,  he  joined  the 
Sun  in  1898.  For  ten  years  he  was  a 
political  reporter,  and  then  became  a 
Washington  correspondent.  In  1910  he 
became  secretary  and  treasurer  of  the 
Marv’land  Agricultural  College,  return¬ 
ing  to  the  Sun  in  1911  as  managing  edi¬ 
tor,  a  position  he  filled  for  10  years.  He 
'^•‘carne  a  vice-president  of  the  Sun  in 
1921. 

Mr.  Kent  told  members  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors  at 
their  1931  convention  that  he  is  “free 
as  a  bird.”  He  said: 

“I  work  for  a  paper — the  Baltimore 
Sun — which  lets  me  write  a  daily  col¬ 
umn  on  politics  on  the  front  page,  ex¬ 
actly  the  way  I  want  to  write  it.  Of 
course,  if  I  w’ere  to  involve  them  in 


Backers  of  New  Daily 
for  St.  Paul  Arrested 

(Special  to  Editob  &  Publishes) 

St.  Pail,  Minn.,  Oct.  30 — Hopes  for 
another  newspaper  for  St.  Paul  struck 
a  snag  in  municipal  court  here  today 
when  Mr.  and  Mrs.  Sherman  J.  Culbert¬ 
son.  co-partners  and  owners  of  the 
.American  Publishing  Companv,  were 
arraigned  on  charges  of  second  degree 
grand  larceny.  They  were  arrested  last 
Wednesday. 

Their  attorney  told  the  court  that  he 
had  had  little  time  to  familiarize  him¬ 
self  with  the  facts  of  the  case  and  asked 
that  his  clients  be  not  forced  to  plead 
to  the  charge  until  Thursday.  The 
court  granted  the  continuance. 

-At  the  time  of  the  arrest  of  the  pair, 
detectives  visited  the  company’s  office 
and  seized  large  quantities  of  records 
and  correspondence  relating  to  the  plans 
of  the  firm  for  publishing  a  proposed 
daily  newspaper  to  be  known  as  the 
St.  Paul  American. 

The  complaint  in  the  case  was  signed 
by  Albert  B.  Able,  who  charged  that  he 
had  been  defrauded  of  S35. 

The  defendants  obtained  his  money, 
-Able  charged,  on  May  24.  1934  after 
they  had  falsely  pretended  to  him  that 
they  had  deposited  $6.fX)0  with  news¬ 
print  manufacturers  and  $5,000  with  a 
national  news  service. 

The  complaint  then  charges  that  the 
defendants  told  Able  thev  re<iuired  $35 
to  pay  an  attorney  for  drawing  papers 
of  incorporation  and  that  tlie  paper 
would  be  published  starting  June  24. 

All  these  representations  were  false. 
Able  states,  «md  the  Culbertsons  were 
not  in  a  position  to  publish  a  paper 
such  as  they  described  and  are  not  now 
TVjr  ever  have  been  in  positk>n  to  pub¬ 
lish  a  paper  such  as  agreed  to. 


libel  suits  or  abuse  the  freedom  they 
give  me  by  being  malicious  or  lying  or 
being  venal  or  unbalanced,  or  permitting 
myself  to  be  used  by  any  party  or  per¬ 
son,  or  try  to  use  the  paper  for  any 
ulterior  purpose,  they  could,  would  and 


Frank  R.  Kent 

should  cut  my  head  off.  But,  as  long 
as  I  show  enough  sense  and  decency  not 
to  do  any  of  those  things  they  let  me 
alone.  Occasionally  they  roughly  as¬ 
sault  me  in  the  editorial  columns  when 
I  crack  one  of  their  pet  policies,  but 
they  let  me  fight  back  in  mine,  and 
there  is  not  a  single  string  tied  to  me. 
It  is  an  exceptional  paper  and  a  broad¬ 
minded  management  that  would  treat  a 
man  that  way.  I  am  free  as  .\  bird, 
and  should  like  to  say  it  seems  to  me 
the  best  job  in  the  world.” 

The  McNaught  Syndicate  said  this 
week  that  Mr.  Kent’s  style  and  view¬ 
point  would  not  be  affected  by  the  fact 
that  his  articles  are  now  syndicated. 


Scranton  Newswriter*  Union  Obtains 
Pay  Restoration 

A  new  wage  agreement  was  recently 
signed  between  Scranton.  Pa.,  news¬ 
paper  publishers  and  the  Srranton 
Newswriters’  Union.  It  is  for  one 
year.  The  agreement  virtually  restores 
the  wage  scale  in  effect  more  than  a 
year  ago,  before  salaries  were  reduced. 
The  city  editors,  copy  readers  and  re¬ 
porters  gained  an  advance  of  around  $4 
a  week.  The  new  scale  for  five-year 
reporters  is  $55.50  afternoons  and  Sun¬ 
day  papers,  and  $58.50  mornings;  so¬ 
ciety  editors.  $38.50  for  fourth  year, 
and  $32.50  for  third  year.  Copy  read¬ 
ers  get  $57.50  aftenuxin  paners  and 
$00.50  morning  papers.  Gty  editors  get 
$64.50  afternoon  paj^rs  and  Sundays, 
and  $07.50  for  morning  naners.  First- 
year  reporters’  pav  was  fixed  at  $22.50 
afternoons  and  $23.50  mornings.  This 
jumps  to  $29.50  and  $.30  50  the  second 
year.  Societv  editors  start  at  $21.50 
and  jump  to  $26.50  the  second  year. 

GUILD  OFFERS  PRIZES 


Oklahoma  City  Group  Seeks  to 
Stimulate  Good  Writing 

In  an  effort  to  improve  the  standard 
of  editorial  work  of  Oklahoma  City 
newspaper  writers  the  local  guild,  of 
which  Harold  Mueller,  \'ews,  is  presi¬ 
dent.  has  begun  a  monthly  contest.  The 
awards  are ; 

1.  Best  job  of  renorting.  (This  in¬ 
cludes  gathering  of  the  facts  as  well  as 
writing  the  story.  Resourcefulness, etc.) 
2.  Best  written  news  story.  3.  Best  fea¬ 
ture  story.  fTime  or  spot.).  4.  Best 
editorial  written  bv  retxirters  or  other 
staff  men.  5.  Rest  headlines.  6.  Best 
art  work,  either  photogranh  or  drawing. 

Managing  editors  will  be  the  judges. 


INK  INDUSTRY  WANTS 
CREDIT  CONTROL  PLAN 

Drastic  System  Proposed  Under  NRA 

— Three  Zones  Would  Be  Es¬ 
tablished,  with  Slow  Payers 
Reported  to  Headquarters 

(Special  to  Editob  &  Publisher) 

Washington,  D.  C.,  Oct.  29 — Prac¬ 
tically  the  entire  printing  ink  manufac¬ 
turing  industry  favors  a  drastic  credit 
control  plan,  the  NRA  was  told  today 
by  David  Sloane,  secretary  of  the  in¬ 
dustry’s  code  authority  during  a  hear¬ 
ing  on  a  proposal  which  would  invoke 
a  strict  set  of  credit  regulations  on 
the  industry’s  customers. 

The  code  authority  has  submitted  a 
credit  plan  to  the  NR.A  in  the  form  of 
an  amendment  to  the  printing  ink  manu¬ 
facturing  code.  It  fixes  a  maximum 
cash  discount  of  two  per  cent  and  for¬ 
bids  memorandum  and  consignment  sell¬ 
ing.  Three  credit-control  zones  would 
be  established  in  the  United  States,  with 
zone  headquarters  at  New’  York,  Chi¬ 
cago  and  San  Francisco.  Any  account 
unpaid  by  the  first  day  of  the  third 
month  after  shipment  of  merchandise 
would  be  reported  as  delinquent  to  the 
zone  credit  agency,  which  would  notify 
all  zone  members.  Any  account  unpaid 
or  unadjusted  by  the  first  day  of  the 
fourth  month  following  shipment  would 
be  placed  on  a  Cash  on  Delivery  basis 
and  all  members  of  the  industry  would 
be  required  to  sell  that  account  on  a 
cash  basis.  Payment  in  full  of  the  credit 
deficiency  would  automatically  remove 
the  account  from  the  cash  list. 

Sloane  testified  the  plan  was  promul¬ 
gated  to  save  the  small  units  in  the 
industry. 

At  the  present  time,  he  said,  10  out 
of  the  industry’s  170  firms  account  for 
approximately  70  per  cent  of  the  dollar 
volume  of  the  trade. 

He  warned  that  if  the  NRA  failed  to 
approve  the  plan,  wholesale  mergers  of 
small  companies  would  result.  This,  he 
jiointed  out,  would  tend  to  create  mon¬ 
opolies  in  the  printing  ink  manufac¬ 
turing  industry  and  by  throwing  work¬ 
ers  out  of  employment  would  thwart 
the  purposes  of  the  Recovery  Act. 

Opposition  to  the  plan  was  voiced  by 
L.  C.  Herkness,  of  the  Charles  E.  John¬ 
son  Co..  Philadelphia,  by  several  small 
units  of  the  industry,  and  by  the  NRA 
Research  and  Planning  and  Consumers’ 
Advisory  Boards. 

Herkness  labelled  the  plan  as  a  “com¬ 
mon  blacklist”  and  predicted  it  would 
fail  of  legality  in  the  courts. 


DISCUSSED  AD  TRENDS 

A  closed  discussion  of  current  trends 
in  advertising  was  held  at  the  Union 
League  Club,  Chicago,  the  evening  of 
Oct.  26  at  which  Dr.  George  Gallup, 
research  director  of  Young  &  Rubicam, 
Inc.,  and  Harold  Anderson,  Gallup  Re¬ 
search  Service,  Chicago,  addressed  about 
85  national  and  local  advertising  execu¬ 
tives.  Dr.  Gallup  discussed  trends  in 
magazine  and  radio  advertising,  while 
Mr.  Anderson  told  of  the  latest  develop¬ 
ments  in  newspaper  advertising  le.ading 
to  reduced  costs  by  making  advertising 
copy  more  effective.  Mr.  Anderson 
cited  recent  advertising  successes  in 
color  comic  an<l  rotogravure  sections. 


WREN  AND  GRAY  PROMOTED 

VV.  C.  “Bill”  Wren,  city  editor  of  the 
.9aM  Francisco  F.vaminer  for  the  past 
ten  years,  was  named  assistant  manag¬ 
ing  editor,  Oct.  25.  His  newspaper 
career  also  includes  service  on  the 
.Seattle  Times,  Seattle  .Star,  the  old  San 
Francisco  Morning  Call,  Oakland  Trib¬ 
une  and  Boston  Herald.  Fred  W. 
Gray,  who  has  lieen  day  assistant  city 
editor  for  the  past  seven  years,  has  been 
named  city  eiiitor.  Josh  Eppinger,  night 
city  editor,  succeeds  Mr.  Gray  as  day 
assistant  city  editor. 

JOINS  HERALD  AND  EXAMINER 

W.  A.  S.  Douglas,  former  Cliicago 
corresiMindent  for  the  Baltimore  Sun. 
has  joined  the  reportorial  staff  of  the 
Chicago  Herald  and  F.taminer.  He  is 
covering  the  Insull  trial. 


WAGE  AGREEMENT  SIGNED 
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IMPORT  AIVT  ADVER- 
TISiNG  V ACT »  from 
THE  POLK  C:ON$»lJMER 
CKNSCS  of  NEW  YORK 
CITY 


The  New  York  Times  goM  inlo  ihc 
homes  of  more  New  York  City  fam¬ 
ilies  with  checking  accounts  than 
any  other  New  York  newspaper. 


The  New  York  Times  goes  into  the 
homes  of  more  New  York  City  fam¬ 
ilies  having  greater  than  average 
life  insurance  than  .  any  other 


Per  advertising  dollar.,  more  New 
York  City  men  paying  over  $30  for 
a  suit  are  reached  in  their  homes  by 
The  New  York  Times  than  by  any 
other  new  spa  per— weekday  or  Sun¬ 
day.  '  ;  ,  '  - 


The:  New  York  Times  is  read  in 
more  New  York  City  homes  having 
mechanical  refrigeration  than  any. 
other  newspaper.  -  ,  '  , 


The  New^ork  Times  is  read  in  the 
homes  of  more  New  York  City 
families  paying  above  average  rent 
than  any  other  newspaper. 


Per  advertising  dollar,  more  New 
York  City  women  paying  over  $7.50 
for  street  dresses  are  reached  in 
•their  homes  by  The'  New  York 
Times  than  by  any  other  news¬ 
paper — weekday  or  Sunday. 


Per  advertising  dollar.  The  New 
York  Times  goes  into  the  homes  of 
more  families  having  vacuum 
cleaners  than  any  other  New  York 
newspaper,  ‘  -  '-s.? 


WOMEN'S  WINTER 
COATS 


Per  advei^ising  dollar,  more  New 
York  City  women  buying  Winter 
ctMits  costing  over  $30  are  reachnl 
in  their  homes  by  The  New  York 
Times  than  by  any  other  news¬ 
paper — weekday  or  Sunday, 


New  York’s  Leading 
Automobile  Market 

Year  after  year  the  automobile  industry  acknowledges  one 
advertising  leader  in  New  York — The  New  Y  ork  Times. 

Since  1916,  every  year  without  exception,  The  Times  has  led 
the  field  in  automobile  advertising.  October  was  another  link  in 
Tlie  Times  long  chain  of  supremacy.  In  10  months  this  year  The 
New  York  Times  published  598,421  lines  of  automobile  announce¬ 
ments,  a  greater  volume  than  any  other  Manhattan  newspaper. 
The  quality  of  advertising  in  The  New  York  Times  is  maintained 
by  strict  adherence  to  its  standards  of  acceptability. 

Experience  has  convinced  automobile  advertisers  that  The  New 
Y^ork  Times  is  the  most  effective  medium  to  reach  responsive, 
automobile-buying  families.  This  experience  is  now’  factually 
corroborated  by  the  impartial,  comprehensive  R.  L.  Polk  Con¬ 
sumer  Census.  It  shows  that  The  New  York  Times  goes  into  the 
homes  of  more  new-car  buyers  in  New  York  City  than  any  other 
newspaper. 

Ollif  Nfui  ^nrk 


H.  D.  WEIL,  CALLED  DEAD, 
REVIVED;  LIVED  16  HOURS 

Harold  D.  WEIL,  26,  Chi¬ 
cago  Journal  of  Commerce, 
advertissing  news  editor,  whose 
death  was  reported  in  last  werk's 
issue,  was  pronounced  dead  hy 
ph  ysicians  Oct.  24.  Later  two 
brain  specialists  tried  artificial 
respiration. 

Their  efforts  were  successful, 
for  the  apparently  dead  man  be¬ 
gan  to  breathe  and  he  was  placed 
in  an  oxygen  tent.  He  lived  for 
16  hours,  but  died  Oct.  25.  It 
was  believed  he  had  suffered 
from  a  blood  clot  on  the  brain. 


Suzanne  Fischer  crossed  the  Atlantic  to 
sing  before  the  music-lovers  who  in 
record-breaking  numbers  thronged  Wor¬ 
cester’s  new  municipal  auditorium  for 
the  Worcester  Music  Festival’s  Diamond 
Jubilee. 

On  the  stage  the  stars — Lucrezia  Bori, 

Suzanne  Fischer,  Carl  Friedberg,  F red- 
erick  Jagel  and  other  artists  of  renown. 

In  the  aisles  and  in  the  foyer — Wor¬ 
cester  s  buying  power  on  fkirade. 

Sayt  the  Society  Reporter:  Says  the  Page  One  Reviewer: 

*‘A  record-breaking  audience,  at-  This  annual  event  ^  has  once 

tired  in  all  the  brilliance  the  again  made  musical  history,  lu 

occasion  demanded,  heard  the  *tab.l.ty  at  a  time  when  sym- 

r  t  t  e  j  phony  orchestras  are  struggling 

final  performance  of  the  Diamond  existence  and  when  even 

Jubilee  program.  Rich  velvets.  operatic  ventures  are  on  insecure 

soft  pastel  crepes  and  lavish  fur-  foundations,  is  most  gratifying  to 

trimming — all  had  their  place  in  its  sponsors.  The  rank  and  file 

the  fashion  parade  as  the  guesU  of  Worcester  music  lovers  are  to 

sauntered  in  the  foyer.”  be  commended  for  their  continued 

support.” 

The  brilliance  of  the  fashion  parade  in  the  Festival  foyer 
sheds  light  on  the  buying  p>ower  of  this  rich  and  culture- 
loving  city.  The  stability  of  Worcester  Music  Festival 
patronage  typifies  the  rock-ribbed  stability  of  the  entire 
Worcester  Market. 

This  rich  and  responsive  market  (population  433,287 
within  an  average  18-mile  radius)  is  effectively  cultivated 
through  these  newspapers  ALONE. 


SUZANNE  FISCHER 


ROBERTSONS  HONORED 

The  memory  of  John  Ross  Robert¬ 
son,  founder  of  the  Toronto  Evening 
Telegram,  and  of  his  two  Sbns,  John 
Sinclair  and  Irving  Earle  Robertson, 
was  honored  Oct.  29  when  three 
windows,  erected  in  the  nurses’  resi¬ 
dence  of  the  Hospital  for  Sick  Chil¬ 
dren,  were  unveiled.  The  windows,  in¬ 
scribed  with  the  theme  of  the  Master’s 
love  for  children,  were  unveiled  by 
John  Gillbee  Robertson,  grandson  of 
John  Ross  Robertson  and  son  of  John 
Sinclair  Robertson. 


Fawkes 


“The  newt),  the  exelutiive 
Dtoriet)  (and  there  are 
many),  and  the  makeup, 
all  aeem  to  he  aaoemhled 
with  a  minimum  of  t>eowl- 
ing  and  quite  a  hit  of  good- 
natured  efficiency,”  aays 
“Guy  Fawkes”  in  The  New 
Yorker — ^referring  to 


?  TVWAt  AVESAGB  SKT  VAU*  DAILY  . 

THAH  100,000 


THE  TELEGRAM-GAZETTE 


Worcester,  Mass.  GEORGE  F.  BOO’TH,  Publiaher 

Paul  Block  and  AMociatas,  National  Rapresantativaa 

Naw  York  Booton  Chicago  Detroit  Phihulolphia  San  Franciaeo  Los  Angalaa 


NEW  YORK 


Xctalh  Sltibune 


Birdman  Turns  Turtle — Herbert  McCory,  flying 
News  cameraman,  took  some  air  shots  of  the  Los 
Angeles.  On  landing,  his  plane  turned  turtle.  McCory 
got  his  pictures,  and  twenty-one  stitches  in  his  head. 


Manhandled — During  the  Passaic  silk  strike,  cops 
slugged  strikers  and  then  slugged  cameramen  taking 
pictures  of  cops  slugging  strikers.  Harry  W'arnecke 
(sight)  of  the  News  staff  and  a  fellow  lensman  met 
after  the  manhandling  to  figure  out  their  score. 


Brick  Bites  Photographer — ^Textile  strikers  at  Sayles- 
ville,  R.I.,  w’ereout  to  conk  the  cops.  Tom  Watson,  News 
earner  iman.  met  up  with  a  cop-bound  brick.  State  troopers 
gave  first  aid  to  Watson,  down  but  never  out. 


*/ 
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STATEN  ISLAND  DAILY 
TO  BE  LAUNCHED  , 

Big  Six  and  Guild  Say  They  Are  ^ 

Friendly  to  New  Newspaper, 

But  Deny  Direct  Link  I 

to  Project  j 

The  fight  of  the  New  York  Typo¬ 
graphical  Union  and  the  Newspaper 
Guild  of  New  York  against  the  Staten  I 
Island  Adiwice,  which  maintains  an 
open  shop,  went  into  another  phase  this 
week  with  the  announcement  that  a  new 
daily  paper,  the  Staten  Island  Daily 
Record,  financed  by  one  Thomas  J. 
Connolly,  will  start  publication  Nov. 

13.  Both  Big  Six  and  the  guild  have 
said  they  will  "cooperate”  with  the  pro-  ^ 
ject,  but  both  denied  press  reports  that 
they  were  launching  the  newspaper. 

The  announcement  of  the  new  news¬ 
paper  was  made  by  James  P.  Redmond, 
vice-president  of  Big  Six,  at  a  mass 
meeting  of  the  guild  Oct.  28  in  Grant 
City,  S.  I.  Three  hundred  and  fifty 
persons  attended  the  meeting. 

^Ir.  Redmond  subsequently  told 
Editor  &  Publisher  the  name  of  the 
backer  of  the  new  paper.  Mr.  Con¬ 
nolly  who  will  be  editor  and  publisher, 
could  not  be  reached  for  a  statement 
this  week.  He  was  described  as  a  man 
who  has  had  “some  experience  with 
publishing  small  newspapers.” 

No  information  was  available  this 
week  as  to  the  plans  of  the  new  paper, 
where  it  would  be  printed,  etc.  The 
temporary  office  is  at  34  Richmond 
Terrace,  St.  George,  S.  I.  Nothing  is 
known  concerning  a  printing  plant  on 
Staten  Island. 

The  typographical  union  and  the  guild 
have  been  campaigning  for  months 
against  the  Advance.  The  guild  began 
picketing  the  paper  last  July  to  compel 
S.  I.  Newhouse,  publisher,  to  reinstate 
Alexander  Crosby,  editorial  employe 
who  had  been  discharged. 

Big  Six  took  an  interest  in  the 
situation.  The  Advance  is  an  open 
shop,  having  resisted  unionization  by 
Big  Six  for  many  years. 

The  guild  has  been  working  hand  in 
hand  with  the  typographical  union  in  it.s 
fight  with  the  Advance.  Last  Septem¬ 
ber  it  signed  an  agreement  with  Big  Six 
as  follows:  “No  settlement  shall  be 
signed  with  the  Staten  Island  Advance 
by  any  single  organization  unless  it  is 
satisfactory  to  signatories  to  this  agree¬ 
ment,  nor  shall  the  efforts  of  any  of  the 
organizations  involved  be  relaxed  until 
that  time.”  Previously  the  guild  had 
been  authorized  by  the  guild  member¬ 
ship  to  enter  into  written  compact 
with  “four  other  unions  in  the  news¬ 
paper  industry  in  our  fight  against  the 
Staten  Island  Advance.”  These  were 
the  printers,  pressmen,  stereotypers  and 
mailers’  unions. 

Heywood  Broun,  president  of  the 
American  Newspaper  Guild  and  vice- 
president  of  the  New  York  Guild,  had 
previously  advocated  that  the  .American 
Federation  of  Labor  establish  a  paper 
on  Staten  Island  to  fight  the  Advance. 

The  Newspaper  Guild  of  New  York 
has  no  part  in  the  new  daily  newspaper 
which  has  been  planned  for  Staten 
Island,  Carl  Randau,  Guild  president, 
said  ^is  week  in  denying  published 
reports  that  the  Guild  was  sponsoring 
an  opposition  paper. 

“We  understand  the  new  paper  is  a 
private  enterprise.  Since  it  is  no  part 
of  Guild  poli^  to  go  into  the  publish¬ 
ing  business,  it  is  obviously  contrary  to 
the  truth  to  link  the  Guild  with  such  a 
venture. 

“I  believe  members  of  the  Newspaper 
Guild  are  at  all  times  interested  in  see¬ 
ing  new  newspapers  started.  This  is 
especially  true  when,  in  addition  to  fur¬ 
nishing  employment,  a. new  paper  en¬ 
ters  a  field  monopolized  by  a  publisher 
who  is  unfair  to  the  Guild. 


FLORIDA  MEET  NOV.  23-24 

Annual  convention  of  the  Florida 
State  Press  Association  will  be  held 
Nov.  23-24,  at  Ocala  and  Silver  Springs, 
Fla.,  according  to  an  announcement  by 
C.  P.  Helfenstein,  Live  Oak  Suwannee 
Democrat,  president. 


DAILIES  MEETING  NOV.  9-10 

The  Associated  Dailies  of  Florida  will 
hold  a  convention  Nov.  9-10  at  the 
Miami  Biltmore  Hotel.  Frank  P.  Bed- 
dow,  advertising  manager  of  the  Jack¬ 
sonville  Joum^,  is  president  of  the 
group.  _ 

NEW  YORK  GUILD  ASKS 
PACT  WITH  DAILY 

Resolution  of  World-Telegram  Unit 
Says  New  Working  Conditions  May 
Be  Withdrawn  Without  Notice 
in  Absence  of  Contract 

The  executive  committee  of  the 
Newspaper  Guild  of  New  York  this 
week  wrote  to  Roy  W.  Howard,  chair¬ 
man  of  the  board,  Scripps-Howard 
Newspapers,  requesting  another  con¬ 
ference  “to  continue  negotiations  now 
in  progress”  with  the  World-Telegram. 
This  followed  a  meeting  of  the  World- 
Telegram  unit  which  adopted  a  resolu¬ 
tion  asking  the  Guild  to  continue  to 
work  for  a  contract.  Last  week,  as 
told  in  Editor  &  Publisher,  the  World- 
Telegram  posted  new  working  condi¬ 
tions  for  tile  daily’s  editorial  workers. 

The  resolution,  which  was  sent  to 
Mr.  Howard  in  letter  form  follows : 

“  W  H  E  R  E  A  s  ,  the  World-Telegram 
management  has  posted  a  program  of 
improved  working  conditions  effective 
November  1,  1934,  which  may  be  with¬ 
drawn  without  notice  at  the  pleasure  of 
the  management;  and 
“Whereas,  in  the  absence  of  a  con¬ 
tract  signed  by  and  between  the  VV’orld- 
Telegram  management  and  the  News¬ 
paper  Guild  of  New  York,  these  con¬ 
cessions  are  not  binding  upon  the  man¬ 
agement,  thereby  giving  the  World- 
Telegram  Unit  of  the  Guild  no  real 
protection,  and  not  affording  any  recog¬ 
nition  to  the  organization  to  which  the 
members  of  this  Unit  have  on  three 
occasions  voted  full  support;  and 
“Whereas,  in  collective  bargaining 
negotiations  we  must  be  considered  not 
solely  as  World-Telegram  employes 
but  also  as  members  of  a  Unit  of  the 
New  York  Newspaper  Guild. 

“Therefore,  Be  It  lb:soLVED,  that 
we,  the  members  of  the  World-Tele¬ 
gram  Unit  of  the  Newspaper  Guild 
of  New  York  congratulate  the  Guild 
for  having  obtained,  through  organized 
effort,  the  improved  working  conditions 
posted  by  the  management,  which  meet, 
in  part,  the  objectives  sought,  and 
“Be  It  Further  Resolved,  that  we 
urge  the  Executive  Committee  of  the 
Newspaper  Guild  of  New  York,  on 
behalf  of  the  Guild,  of  which  this  or¬ 
ganization  is  a  Unit,  to  press  forward 
negotiations  to  obtain  from  the  World- 
Telegram  management  a  signed  con¬ 
tract." 

.Another  resolution  said: 

“Resolved,  that  the  World-Telegram 
Unit  of  the  Guild  express  its  thanks 
to  the  officers  of  the  Newspaper  Guild 
of  New  York,  whose  negotiations  with 
the  management  resulted  in  the  con¬ 
cessions  so  far  obtained,  and  express 
its  confidence  in  the  leadership  of  the 
Guild.” 


We  wish  to  announce 
our  appointment  as 

EXCLUSIVE 

REPRESENTATIVES 

(effective  November  1,  1934) 

of 

an  outstanding  newspaper 

LA  PRENSA 


JOSHUA  B.  POWERS,  Inc. 

Sto  Ead  4tad  Street  New  Yeilc 

ChiesRo  London  Paris  Berlin  Buenoe  Airee 
Rio  de  Janeiro  S&o  Paulo 


BROUN  CHANGES  MIND 
ON  LEAVING  GUILD 

Will  Not  Quit  “Under  Fire,”  He 
Sayc — States  Objection  to  I.T.U. 

Affiliation  Until  Typoe  Be¬ 
come  a  Vertical  Union 

Heywood  Broun,  president  of  the 
-American  Newspaper  Guild,  announced 
Oct.  25  at  a  meeting  of  the  Newark 
Newspaper  Guild  that  he  would  be  a 
candidate  for  re-election  as  head  of  the 
guild’s  national  organization. 

Previously  Mr.  Broun  had  announced 
he  would  not  run  for  office. 

He  told  Editor  &  Publisher  in  New 
York  this  week  that  he  had  changed 
his  mind  because  of  Editor  &  Pub¬ 
lisher’s  editorial  criticism  of  his  leader¬ 
ship,  and  because  of  the  censure  of  his 
attitude  on  the  part  of  the  St.  Louis 
Newspaper  Guild.  He  said  that  if  he 
relinquished  his  office  now  it  would  ap¬ 
pear  that  he  was  “quitting  under  fire.” 

Mr.  Broun  told  the  Newark  guild  that 
he  is  opposed  to  any  affiliation  of  the 
guild  with  the  International  Typographi¬ 
cal  Union,  at  least,  he  said,  “until  such 
time  as  the  I.T.U.  becomes  a  vertical 
instead  of  a  horizontal  union.” 

“There  is  no  sense  to  a  walkout  of 
compositors  while  stereotypers  and 
pressmen  remain  on  the  job,”  be  said, 
“and  I  feel  the  guild  should  have  no 
part  with  the  I.T.U.  until  the  printing 
trades  themselves  are  aligned  together-” 
Other  speakers  at  the  meeting,  at¬ 
tended  by  150  members  of  the  Newark 
guild,  were  Jonathan  Eddy,  -A.  N.  G. 
executive  secretary;  Carl  Randau,  New 


A’ork  guild  president ;  Alfred  Harding, 
editor  of  Actors’  Equity  Magazine,  and 
William  Hamilton  Osborne,  counsel  to 
the  -Authors’  League  and  the  Newark 
guild. 

Emmet  Crozier,  president  of  the  New¬ 
ark  guild  and  treasurer  of  the  A.  N.G., 
was  chairman. 

MAYOR  ANSWERS  GUILD 

Say*  Guild  Ha*  Prima  Facie  Ca*e  in 
Tonietti  Di*pute 

Mayor  LaGuardia  of  New  York,  who 
had  offered  to  act  as  mediator  in  the 
dispu'  e  between  the  Newspaper  Guild 
of  New  York  and  Generoso  Pope,  pub¬ 
lisher  of  Italian  papers,  oyer  the  dis¬ 
charge  of  Alphonse  Tonietti,  wrote  the 
guild  this  week  saying  that  Mr.  Pope 
“did  not  care  to  have  me  sit  as  mediator 
for  his  reply  on  Oct.  20  declared  there 
was  no  dispute  between  his  paper  and 
Mr.  Tonietti.” 

“On  the  statement  of  facts  submitted 
by  the  newspaper  guild,”  the  Mayor’s 
letter  said,  “it  is  my  judgment  that  the 
guild  has  made  out  a  prima  facie  case 
that  Mr.  Tonietti  was  dismissed  by  II 
Progresso  for  guild  activities  and  that 
there  is  a  dispute  between  the  newspaper 
and  Mr.  Tonietti  on  that  score.” 

GUILD  BENEFIT  NOV.  3 

A  benefit  dance  will  be  given  by  the 
Toledo  Newspaper  Guild  in  the  New 
Secor  Hotel  ballroom  Saturday  night, 
Nov.  3.  Proceeds  of  this  first  social 
affair  of  the  Toledo  guild  will  be  given 
to  the  national  defense  fund.  Five  hun¬ 
dred  invitations  have  been  issued. 


T  Island  \ 
stands  f\- 
^among\J  j 
states 


_  per  capita 

RETAIL  SALES 


L/uring  the  first  seven  months 
of  1934  Rhode^  Islanders  put  $113,064,000  Into  the 
purchase  of  retail  commodities.  This  amount  exceeded 
the  same  period  of  1933  by  $10,657,000,  an  increase 
of  10.4  per  cent.  Per  capita  retail  sales  for  the  same 
period  amounted  to  $162  ...  a  fisure  exceeded  by 
only  five  other  states. 

Sell  Where  People  Buy 

With  a  population  of  14,188  to  the  square  mile. 
Providence  is  a  compact  major  market  .  .  .  New 
England’s  Second  Largest.  A  market  in  which  your 
selling  problems  become  greatly  simplified  by  adver* 
tising  to  these  Rhode  Island  consumers  through  the 
columns  of  Rhode  Island’s  leading  newspapers. 
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THE  EVANSVILLE  PRESS 


FIRST  CHOICE  OF 
AUTOMOTIVE  ADVERTISERS 


Total  Automotive  Advertising 
first  9  months  1934  (Media  Records) 

Press  (E.&S.) .  402,069  44.2% 

Courier  (M.&  S.) .  365,941  40.2% 

Journal  (E.) .  141,342  15.6% 


YOUR  FALL  CAMPAIGN  SHOULD  BE  IN  THE  PRESS 


The  Evansville  Press 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OP 


SCRIPPS'BOWARD 

NEWSPAPERS 


230  PARK  AVENUE,  N.  Y.  C. 


MEMBER  OP  THE  UNITED 
PRESS.  ..OP  THE  AUDIT 
BUREAU  OP  CIRCULATIONS 

«  n  •/ 

MEDIA  RECORDS,  INC. 


AN  PBANaiSCO 


LOS  ANONLBa 
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4- COLOR  PAGES  USED 
TO  PROMOTE  ALE 

Double  Truelc'Ancl  One  Extra  Pa^e  ' 

Placed  In  Chicago  By  Pabtt — 
Copy  Listed  2,200  Dealers' 
Names 

(.Sfecial  to  Editoe  &  Publisher) 

Chicago,  Oct.  29 — A  striking  dem¬ 
onstration  of  what  can  be  done  with 
dominant  newspaper  advertising  for  a 
brewer  appeared  in  the  Saturday  Home 
Magazine  of  the  Chicago  American  last 
Saturday,  when  Premier-Pabst  Corpo¬ 
ration  used  a  four-color  double  truck 
and  an  extra  page  in  black  and  white  to 
list  more  than  2,200  local  and  suburban 
dealers’  names  and  addresses  in  connec¬ 
tion  with  the  introduction  of  Blue  Rib¬ 
bon  draught  and  bottled  ale. 

Behind  the  three  pages  of  advertis¬ 
ing  is  the  story  of  how  the  American’s 
merchandising  department  worked  with 
the  local  distributors  to  get  the  support 
of  the  tavern  proprietors  to  order 
draught  ale  and  the  grocery  stores  and 
delicatessens  to  stock  bottled  Blue  Rib¬ 
bon  Ale.  I  he  success  of  the  merchan¬ 
dising  department’s  efforts  was  evi¬ 
denced  by  one  of  the  largest  lists  of 
dealers’  names  ever  published  in  a  local 
newspaper.  The  list  was  so  large  that 
it  required  the  extra  page  of  adver¬ 
tising. 

The  double  truck  smash,  featuring 
a  four-color  illustration  of  old  English 
characters  drinking  ale,  together  with 
an  exact  reproduction  in  color  of  a 
liottle  of  Blue  Ribbon  Ale,  cited  the 
merits  of  the  ale  and  told  where  it 
could  be  bought,  either  on  draught  or 
in  bottles. 

Reprints  of  the  double  truck  were 
mounted  on  display  cards  and  placed  in 
the  w  indows  of  leading  taverns  through¬ 
out  Chicago  on  Saturday  morning  as  a 
part  of  the  merchandising  service  at  the 
point  of  sale.  Dealers’  names  were 
listed  in  accordance  with  district  and 
suburban  distributors. 

Commenting  upon  the  unusual  beer 
advertisement,  William  Newman,  man¬ 
ager  of  the  Saturday  Home  Magazine, 
said : 

“It  has  bien  a  long  time  since  a 
brewer  has  come  out  with  dominant 
newspaper  advertising  space  to  sell  the 
public  on  the  merits  of  his  brew.  The 
outstanding  success  and  acceptance  of 
Pabst's  ale  advertising  in  our  paper  last 
Saturday  indicates  what  can  be  done 
in  popularizing  beer  with  newspaper 
advertising.” 

The  Pabst  company  ran  a  similar 
ohe-page  ad  in  the  New  York  Journal 
last  Saturday  and  is  planning  to  use 
the  dealer  tieup  idea  in  other  cities,  it 
is  understood.  The  advertising  is  placed 
by  Morris,  W^indmuller,  Enzinger,  local 
agency. 


Double-Truck  Turned  Sidewise  Used 

By  Bridgeport^  Conn.^  Stores 


The  Leavitt  Company,  a  Bridgeport 
(Conn.)  department  store,  set  a 
precedent  in  local  newspaper  advertis¬ 
ing  Oct.  23  when  it  used  a  double-page 
spread  placed  sidewise  in  all  three 
Bridgeport  dailies.  The  effect  was  that 
of  a  double  truck  on  its  side,  and 
layout  was  continued  except  for  the 
wliite  space  between  the  pages. 

Joseph  A.  Goldenson,  the  store’s  ad¬ 
vertising  manager,  told  Editor  &  Pub¬ 
lisher  that  while  the  effectiveness  of 
the  stunt  from  a  sales  standpoint  could 
not  be  determined  readily,  there  was  no 
question  but  that  it  had  attracted  reader 
attention.  Mr.  Goldenson  purposely 
tested  the  ad  on  a  number  of  women 
customers,  giving  them  a  copy  of  the 
paper  and  asking  them  to  go  through 
it  from  page  one  on.  In  every  case  the 
shopper  expressed  surprise  upon  en¬ 
countering  the  Leavitt  spread. 

The  Telegram  and  Post,  morning 
and  evening  combination,  and  Times- 
Star,  evening,  carried  the  unusual  lay¬ 
out  largely  as  an  accommodation  for 
the  Leavitt  Company,  a  large  user  of 
newspaper  space,  and  also  because  the 
ad  was  run  in  connection  with  Bridge¬ 
port  Harvest  Festival  W’eek,  a  city¬ 
wide  merchandising  event.  William  J. 
-Montague,  advertising  manager  of  the 


Times- Star,  and  Don  Leonard,  adver¬ 
tising  manager  of  the  Post  and  Tele¬ 
gram,  declared  that  their  papers  did 
not  particularly  encourage  this  type  of 
layout  and  did  not  expect  it  to  become 
a  regular  thing. 

One  of  the  factors  responsible  for 
the  side  spread,  which  forced  readers 
to  turn  their  papers  sidewise  to  read 
the  copy,  was  a  ban  against  double 
trucks  maintained  by  both  publishing 
companies  for  mechanical  reasons.  Un¬ 
able  to  spread  his  copy  across  two 
pages  in  the  usual  manner  without  a 
vertical  break  in  the  centre,  Mr.  Gol¬ 
denson  chose  to  turn  his  spread  around 
and  have  the  division  run  horizontally 
through  the  centre.  The  strip  of  white 
space  at  the  fold  did  not  seriously  in¬ 
terrupt  the  continuity  of  the  layout. 

So  far  as  can  be  learned,  no  two-page 
spread  of  this  kind  has  ever  been  used 
previously  in  any  Bridgeport  paper. 
Both  Mr.  Leonard  and  Mr.  Montague 
said  they  could  recall  nothing  of  the 
kind  anywhere,  although  freak  stunts 
such  as  copy  upside  down  have  been 
tried  from  time  to  time.  Such  in¬ 
verted  ads  have  been  of  less  than  full- 
page  size.  The  Leavitt  spread  was  not 
upside  down,  but  vertical  on  the  pages, 
running  from  left  to  right. 


Los  Angeles  Herald  &  Express;  Matt  COAST  MEETING  NOV.  16-17 

Angeles  Daily  \ezes:  Thg  California  Press  -Association  will 

and  Duffy  Cornell,  Los  Angeles  Ex-  nieet  in  San  Francisco  Xov.  16-17. 


EDITORS  COMMITTEE  NAMED 

Grove  Patterson  of  the  Toledo  Blade, 
president  of  the  .American  Society  of 
Newspaper  Editors,  will  head_  the  pro¬ 
gram  committee  for  the  1935  conven¬ 
tion  of  the  Society,  which  meets  annu¬ 
ally  in  Washington  in  -April.  Mr. 
Patterson  has  named  the  following  com¬ 
mittee  to  serve  with  him:  M.  V.  At¬ 
wood,  the  Gannett  Newspapers,  secre¬ 
tary;  -Alice  Fox  Pitts,  U'ashington 
Post;  Malcolm  \\^  Bingay,  Detroit 
Free  Press;  Walter  M.  Harrison,  Daily 
Oklahoman,  Oklahoma  City;  Grafton 
Wilcox,  New  York  Herald  Tribune; 
George  F.  Milton,  Chattanooga  News. 
Mr.  Patterson  also  announced  the  fol¬ 
lowing  membership  committee  for 
1934-35:  Dwight  Marvin,  Troy  Rec¬ 
ord,  chairman;  -Albert  W.  Cummins, 
Wilmington  News;  Norman  Nairn, 
Plain  filed  News;  Col.  E.  G.  Smtih, 
Wilkes-Barre  Times-Leader;  David 
Lawrence,  United  States  Nezvs. 


BANS  FOOTBALL  NEWS 

Coverage  of  local  high  school  football 
games  will  be  banned  by  the  Rockwood 
(Tenn.)  Times,  according  to  a  page  one 
box  in  a  recent  issue.  The  action  fol¬ 
lowed  the  removal  of  Cap  Hines,  sports 
editor  of  the  paper,  and  Tom  Ward, 
sports  writer  for  the  Knoxville  Nezvs- 
Scntinel,  Chattanooga  Times  and  Chat¬ 
tanooga  Nezvs,  from  the  sidelines  by 
L.  E.  Middlebrooks,  principal  of  the 
high  school,  when  they  sought  to  obtain 
the  starting  line-up  of  Rockwood  and 
Coalfield  teams  from  the  coaches.  The 
teacher  declared  that  he  “didn’t  care 
w  hether  the  games  were  put  in  the  paper.” 


CHANGES  IN  CINCINNATI 

Naylor  Stone,  sports  editor  of  the 
Cincinnati  Post,  resigned  last  week  to 
join  on  the  sports  desk  of  the  World- 
Telegram,  New  York  City.  Joseph 
-Aston,  former  news  editor  was  made 
sports  editor.  Other  Cincinnati  Post 
changes  were  the  following:  Franl; 
(.  eltz,  former  slot  man,  later  business 
run  reporter  on  leave  of  absence.  Adele 
Slade,  formerly  of  Kentucky  Post  made 
women’s  page  editor.  Norine  Free¬ 
man,  Toledo,  assigned  on  general  as¬ 
signments,  city  staff.  John  H.  Briehl 
city  politics. 


NEW  YORK  JOURNAL  CHANGES 

Dean  Wilder,  news  editor  of  the  New 
York  Evening  Journal,  has  temporarily 
returned  to  his  old  position  as  Brooklyn 
editor,  until  a  successor  is  chosen  for 
•Arthur  Hansl,  who  resigned.  Clarence 
E.  Housman,  assistant  picture  editor,  is 
acting  as  news  editor  and  Leo  Monsky, 
assistant  head  of  the  copy  desk,  is  act¬ 
ing  in  Housman’s  place.  N.  Winchell 
Stacy,  until  recently  on  the  copy  desk, 
has  succeeded  Bernard  Berman  as  cap¬ 
tion  writer. 


I  IT  DARES  TO  BE  DIFFERENT  | 


Point  of 
Difference  No.  7 


A  Magazmne 
Section 


With  u  Purpose  •  • 


To  extend  the  horizon  of  huniuii 
thought — to  serve  as  a  forum  for 


REPORTERS  ON  CRACK  TRAIN 

Sent  Hourly  Message*  on  Record- 

Breaking  Trip  Across  Continent 

Newspaper  reporters  on  board  the 
Union  Pacific  Railroad’s  newest  stream¬ 
lined  flier  sent  news  stories  of  the  hourly 
progress  of  the  aluminum-built.  Diesel- 
powered  train  in  its  record-breaking 
transcontinental  run  from  Los  Angeles 
to  New  York.  The  train  arrived  in 
New  York  Oct.  25,  after  having  made 
the  trip  from  Los  Angeles  in  57  hours, 
breaking  all  records. 

The  flier  left  Los  .Angeles  at  10  p. 
m.  Monday  night.  Special  provisions 
have  been  made  for  press  and  radio 
representatives,  under  the  direction  of 
E.  G.  Schmidt,  publicity  director  for 
the  Union  Pacific.  Newspaper  stories 
were  dropped  off  at  points  along  the 
way,  with  station  dispatchers  picking 
up  the  copy  containers  and  rushing  copy 
to  telegraph  operators  for  transmission 
to  newspapers. 

Newspaper  reporters  on  Ixiard  the 
train  included  Jane  Logan,  Chicago 
Daily  Times;  Hal  F’oust,  Chicago  Trib¬ 
une;  Edward  Reticker,  Chicago  Amer¬ 
ican;  EL  C.  Nor  lander,  Chicago  Daily 
Nezt's;  John  J.  McPhaul,  Chicago  Her¬ 
ald  and  Examiner;  L.  D.  Hotchkiss, 
Los  Angeles  Times;  Eugene  Withers, 


McALLEN  DAILY  APPOINTS 


Burke,  Kuipers  &  Mahoney,  Inc., 
New  York,  have  lieen  apixiinted  national 
representatives  for  the  Mc.Allen  (Tex.) 
Monitor  effective  Nov.  1. 


Be  Sure  to 
include 

MICHIGAN 

in  your  next  schedule. 
It  is  one  oF  the  brightest 
spots  on  the  business 
map  today. 

UBe 

BOOTH  NEWSPAPERS 


niMf  iMrd 

'•  JxLw  GiiM  f uria  ; 
S*J  Qj  M;  Tiw<  ) 
■Idiftw  CMde  A 
/tm 


Have  more  than  a 

QUARTER 

MILLION 

CIRCULATION 

I.  A.  Kkls.  Uk. 

New  yoili 

J.  E.  Lnti 
Chicaso 


statesmen,  educators,  financiers,  jour¬ 
nalists  of  many  lands — ^The  Christian 
Science  Monitor  publishes  every  Wed¬ 
nesday  a  Weekly  Magazine  Seetion. 
Printed  in  rotogravure,  it  uITords  op¬ 
portunity  for  elTeetive  two-  and  four- 
color  advertising. 


THE 

CHRISTIAIV  SCIENCE 
MONITOR 


PubtUhed  by  The  Christian  Selenee  Puhliahlnc  Soeiety 
Boston,  Massachusetts 

NEW  YORK  OFFICE— 500  FIFTH  AVENUE 

Olhar  Branch  Omcaci  CblCSgO,  Detroit.  St.  Looll, 
Ksnsss  City,  Ssn  Prsnetseo,  Los  Aageles,  Sesttle,  Mlsm 
London,  Psris,  Berlin,  Florence,  Geners 
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The  Autopaster  and  the  New  York 
Telephone  Directory 


Wood  Newspaper  Machinery  Corporation 
New  York,  N.  Y. 

Gentlemen: 

We  are  more  than  pleased  with  the  results  obtained  from 
our  Autopasters.  The  Pressroom  reports  that  during  the  first 
six  months  of  operation  there  were  practically  no  mechanical 
failures  in  making  roll  changes,  and  less  than  two  failures  per  " 
hundred  roll  changes  because  of  manual  failures. 

For  the  six  months’  period  from  their  installation  until 
our  summer  telephone  directories  were  completed,  our  pro¬ 
duction  average  for  all  the  web  presses  equipped  with  Auto¬ 
pasters  increased  by  more  than  12%. 

Before  the  use  of  Autopasters  we  found  it  necessary  to 
discard  80  folded  signatures  at  every  paper-roll  change,  be¬ 
cause  of  inaccurate  register  in  folding.  Now  we  discard  not 
more  than  8  in  which  the  splice  occurs. 

We  use  costly  paper  stock  and  our  folding  must  be  ac¬ 
curate  because  our  margins  are  narrow.  If  our  signatures  are 
folded  out  of  register  they  bleed  when  bound  and  trimmed. 

THE  JERSEY  CITY  PRINTING  COMPAIJJY 
October  8th,  1934  P.  L.  Black 

Vice-President 

The  Jersey  City  Printing  Company  has  two  Autopasters  working 
with  each  of  its  four  fast  two- roll  telephone  directory  presses 


Wood  Newspaper  Machinery  Corporation 

MAKERS  OF  FINE  NEWSPAPER  MACHINERY 
501  Fifth  Avenue,  New  York 
Originators  of 

Automatic  Stereotyping  Modern  Fast  Newspaper  Printing  Automatic  Web  Splicing 
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WASHINGTON  NEWS  SYSTEM 

X  no  other  Government  in  the  world  is  there  a 
relation  of  ruler  and  press  comparable  to  that 
now  existing  between  Mr.  Roosevelt  and  the 
Washington  correspondents’  corps.  X'o  European 
statesman  would  dare  to  trust  his  secrets  to  the  men 
and  women  who  write  the  political  news  of  the 
nation,  particularly  in  informal  group  interviews. 

But  Mr.  Roosevelt  has  made  this  institution  one  of 
the  most  agreeable  features  of  his  White  House  ex¬ 
perience,  and  the  power  he  exerts  through  the  con¬ 
tact  is  immense.  The  White  House  press  :onfer- 
ences  have,  as  the  secret  of  their  success,  an 
unwavering  mutual  confidence,  a  simple  set  of  com- 
monsense  rules,  and  mutual  respect.  Mr.  Roosevelt 
has  achieved  what  no  President  has  ever  done — he 
has  met  the  newspapermen  on  their  own  ground, 
while  commanding  the  situation,  sustaining  the  dig¬ 
nity  of  his  office  and  functioning  the  processes  of 
public  opinion  more  effectively  than  any  predecessor 
in  histor>-. 

Sir  Willmott  Lewis,  Wa.'.hington  correspondent  of 
Loudon  Times,  has  just  written  for  Today  Magazine 
the  observations  of  an  experienced  foreign  news¬ 
paperman  on  the  White  House  press  conferences, 
saying  of  Mr.  Roosevelt:  “I  know  of  no  correspon¬ 
dent  who  does  not  like  him.”  The  President  calls 
tlitm  by  their  given  names,  or  makes  up  familiar 
nicknames — it’s  "Fred”  for  the  U.P.’s  Mr.  Storm, 
or  its  "Steve."  for  the  A. P.’s  Mr.  Stephenson. 
Twice  a  week  an  average  of  150  men  and  women 
gather  at  the  White  House  to  talk  to  and  listen 
to  the  President,  and  these  are  happy  occasions, 
abounding  with  laughter  and  good-fellowship. 

There  are  those  who  say  that  Mr.  Roosevelt  has 
the  keenest  publicity  sense  of  any  official  Washing¬ 
ton  has  ever  seen.  Political  antagonists  infer  that 
his  relation  with  the  reporters  is  merely  a  calcu¬ 
lated  device  to  aid  his  political  success.  That  to 
us  seems  a  small  view.  Any  President  is  entitled 
to  his  own  success  devices,  but  the  proof  that  Mr. 
Roosevelt  is  sincere  in  his  friendship  with  news¬ 
papermen  is  that  his  relations  with  them  have  been 
intimate  throughout  his  career.  He  believes  thor¬ 
oughly  in  an  informed  public  opinion  as  the  only 
efficient  control  of  a  democratic  system.  He  knows 
what  the  power  of  the  press  is,  and  may  be.  He 
practices  the  theory  of  open  covenants  in  good  faith. 
N'othing  could  be  more  natural,  or  desirable,  than 
that  the  President  should  wish  to  succeed. 

From  the  viewpoint  of  the  press,  Mr.  Roosevelt’s 
principle  is  a  practical,  working  idealism.  He 
makes  news,  the  kind  of  authentic  and  authorized 
news  that  gives  the  newspaper  political  substance  of 
the  first  magnitude  and  quality.  When  reporters 
know  the  facts,  the  “dopester”  and  “lamp-post  in¬ 
terviewer”  have  no  place  in  the  public  opinion  scheme. 

No  wonder  that  Washington  correspondents  appre¬ 
ciate  Mr.  Roosevelt!  The  realistic  values  in  news 
which  have  matured  from  his  press  interviews  is  the 
great  gift.  True  news  conserves  the  highest  tenet 
of  the  American  free  institution. 

We  wish  we  might  pay  a  similar  compliment  to 
other  departments  of  the  federal  institution  at  Wash¬ 
ington.  The  White  House  press  conferences  are  not 
duplicated  elsewhere.  On  the  contrary,  the  depart¬ 
ments  have  gone  onto  a  "handout”  system  that  is 
so  complete  that  original,  independent  reporting  has 
almost  lost  its  meaning  in  Washington.  It  is  true 
that  the  Roosevelt  administration  did  not  invent 
the  plan  of  giving  out  practically  all  news  in  care¬ 
fully  prepared  statements,  the  system  has  been  grow¬ 
ing  through  many  administrations.  But  now  it  is 
an  established  practice,  delighting  public  officials 
who  do  not  enjoy  being  put  on  record  by  a  question¬ 
ing  reporter,  and  satisfying  lazy,  go-along,  routine 
newspapermen. 

These  handouts  often  contain  propaganda.  It  is 
humanly  inevitable  that  they  should.  They  cannot 
substitute  for  original  investigation  and  reporting  by 
disinterested  professional  writers.  We  do  not  doubt 
that  there  are  many  handout  writers  employed  in  the 
department  that  are  as  able  and  consciencious  as  any 
reporter,  abler  than  some,  and  it  is  not  our  purpose 
to  condemn  them  as  a  class.  What  we  complain  of 
is  the  system.  For  the  identical  reason  that  the 
handout  is  the  foundation  of  the  press  service  of 
Italy,  Russia  and  Germany,  it  's  incompatible  with 
American  press  principles.  As  a  people  we  do  not 


A  good  man  out  of  the  good  treasure  of 
his  heart  hringeth  forth  that  which  is  good: 
for  of  the  ahundanee  of  the  heart  his  mouth 
speaketh. — Luke,  VI;  45. 


want  public  officials  to  pass  judgment  on  their  own 
works — the  only  sound  judgment  is  that  of  the  pro¬ 
fessional  independent  observer. 

It  is  charged  that  the  handout  system  at  Wash¬ 
ington  amounts  to  a  censorship.  This  implies  a 
calculated  supression.  We  believe,  on  the  contrary, 
that  it  may  be  more  accurately  described  as  an  un¬ 
conscious  suppression — a  system  developing  into 
great  power  because  there  was  no  one  to  say  it  nay 

Mr.  Roosevelt  would  add  fresh  lustre  to  his  fame 
as  a  ruler  with  democratic  ideals  if  he  would  break 
up  the  handout  habit,  and  induce  the  heads  of  all 
federal  departments  to  meet  newspapermen  on  the 
same  ground  as  he  occupies  twice  each  week,  seeing 
to  it  that  reporters  go  behind  the  scenes  to  write 
freely  of  departmental  affairs.  They  can  and  should 
be  aided  by  experience  liaison  officers,  and  much 
matter  can  be  prepared  in  advance  for  them,  bm 
they  should  not  be  made  so  completely  dependent 
upon  the  news  writing  of  persons  who  owe  their  first 
and  rightful  allegiance  to  public  officials.  The 
handout  system  has  become  a  vice.  We  hope  Mr. 
Roosevelt  will  attack  it. 


Akron  Beacon  Journal  calls  Mr.  Farley  the 
“No  1  Liability  of  the  Roosex'elt  Administration.’’ 
It  is  Mr.  Farley  who  thinks  it  good  postojfite 
business  to  accept  unaddressed  advertising  cir¬ 
culars  for  delivery  to  every  house  in  a  specified 
territory. 


REAL  BUSINESS  BOOMERS 

HE  .American  Gas  .Association,  in  convention, 
plan  a  national  advertising  campaign,  to  sup¬ 
port  the  Federal  Housing  Administration  pro¬ 
gram.  Thus  500  gas  utilities,  400  appliance  manu¬ 
facturers  and  at  least  1,000  dealer  organizations, 
swing  in  behind  the  remarkable  movement,  initiated 
and  backed  by  the  Government,  to  encourage  home 
owners  to  spend  money  for  reconditioning  their 
plants  and  thereby  promote  national  recovery. 

Of  the  many  experiments  the  Roosevelt  Adminis¬ 
tration  has  set  into  motion  to  revive  prosperity  the 
work  of  the  Federal  Housing  Administration  seems 
to  rate  a  class  by  itself.  It  is  successful,  to  date, 
largely  because  it  appeals  to  common  sense  and  em¬ 
ploys  the  power  of  advertising  which  does  not  fail 
when  skillfully  applied.  The  response  has  been 
notable.  To  date,  it  is  reported,  594  newspapers 
have  cooperated  with  the  Government  in  promoting 
modernization  under  the  Federal  Housing  Admin¬ 
istration  plan,  publishing  a  total  of  2,356  pages  of 
advertising  and  promotion  copy.  The  Wilkes-Barre 
(Pa.)  News  recently  developed  a  10-page  special 
section  which  carri^  13,935  lines  of  advertising, 
supported  by  news  of  the  federal  enterprise.  No 
less  than  a  dozen  other  newspapers  have  carried 
important  special  sections,  bulging  with  good,  new 
paid  business. 

This  recovery  crusade,  made  possible  through  in¬ 
sured  loans,  has  amazingly  stimulated  such  indus¬ 
tries  as  paint,  roofing,  floor -covering,  heating,  plumb¬ 
ing,  building  materials,  fixtures  and  house-furnish¬ 
ings.  All  classes  of  retail  trade  are  directly  or  in¬ 
directly  benefitted.  And  there  substantial  testi¬ 
mony  from  the  heads  of  some  of  the  largest  indus¬ 
tries  that  this  feature  of  the  recovery  movement  has 
worked  business  revival  wonders  in  a  relatively  short 
period  of  time. 

Practical  newspaper  and  advertising  men  are  in 
charge  of  the  enterprise  for  the  Government.  They 
are  justifying  one  of  the  best  promises  of  the  re¬ 
covery  program. 


I  A  L 

SUPPRESSING  SCANDAL 

REM.ARK.ABLE,  and  in  some  respects  hu¬ 
miliating.  situation  has  presented  itself  in 
a  New  York  court  where  relatives  of  ten- 
year-old  Gloria  Vanderbilt  are  seeking  to  take  legal 
control  of  the  child  from  her  mother,  Mrs.  Gloria 
Morgan  Vanderbilt.  Reporters  were  barred  from 
the  court  by  the  presiding  justice  when  witnesses 
in  behalf  of  Mrs.  Harry  Payne  Whitney,  the 
child’s  aunt,  who  seeks  possession  of  her,  gave  tes¬ 
timony  concerning  Mrs.  Vanderbilt’s  private  life, 
characterized  by  the  Justice  as  “scandalous.”  Pre¬ 
vious  to  their  exclusion  the  reporters  had  informed 
the  public  of  testimony  reflecting  on  the  defendant. 
Mrs.  Vanderbilt,  but  were  shut  off  before  the  de¬ 
fense  put  in  its  case.  Therefore,  insofar  as  the 
reading  public  is  concerned,  the  case  to  date  is  one¬ 
sided. 

The  reporters  for  weeks  were  permitted  to  peek 
through  glass  panels  of  the  courtroom  doors  and 
see,  although  they  could  not  hear,  the  proceedings. 
When  a  photographer  took  a  picture  through  the 
peek-hole  the  Justice  closed  even  it,  and  then  a  bench 
was  brought  out  on  which  the  reporters  might  sit 
in  the  corridor.  Fifteen  feet  from  the  door  was 
established  as  the  deadline  for  the  newsmen.  To 
come  nearer  ’was  to  risk  punishment  for  contempt. 
Court  attendants  have,  from  time  to  time,  by  the 
judge’s  order,  informed  the  reporters  of  the  names 
of  witnesses,  but  all  testimony  has  been  barred. 

The  Justice  has  acted  on  a  state  law  which  en¬ 
ables  him,  in  his  discretion,  to  clear  the  court  of 
all  persons  not  concerned  with  the  litigation  in  cases 
of  divorce,  adultery,  seduction,  abortion,  rape,  crim¬ 
inal  conversation  and  bastardy.  This  law  has  not 
often  been  invoked. 

The  question  again  arises  whether  or  not  it  is 
in  good  public  policy  to  censor  such  news.  It 
must  be  true  that  a  flood  of  salacious  testimony, 
concerning  socially  prominent  and  extremely  rich 
people,  would  have  certain  unsocial  effects.  Such 
stuff  is  rich  fodder  for  the  pru-'ient-minded.  But 
bow  is  public  opinion,  concerning  the  most  vital 
questions  in  modern  life,  to  safely  form  except  on 
a  basis  of  realism?  For  instance,  there  is  a  pop¬ 
ular  concept  that  material  wealth  opens  all  doors 
to  happiness,  whereas  there  is  much  evidence  that 
swollen  fortunes  corrupt  the  possessor,  especially 
of  the  second  and  third  generation.  News  of  the 
divorce  courts  has  revealed  this  picture  most  vividly. 
To  censor  such  matter  in  America  contravenes  a 
principle  in  democracy  that  is  fundamental.  No 
newspaper  edited  by  a  conscientious  man  will  want 
to  print  scandal  for  its  own  news  value,  but  rather 
for  its  social  significance  and  effect.  We  do  not 
say  that  it  isn’t  done  in  the  mad  scramble  for  circu¬ 
lation,  but  the  principle  stands.  News,  is  or  should 
be,  human  experience  in  the  concrete,  forming 
safer  and  better  patterns  of  life. 


“Readers  want  bright  stuff  without  being 
frothy;  human  without  being  cheap;  dignified 
without  being  heavy,’’  said  Bernard  Rickatson- 
Hatt,  editor-in-chief  of  Reuters,  London.  Which 
readers? 


A  SEQUENCE 

A  vs  the  Detroit  News:  “Here  is  a  sequence: 
Advertisement  in  so-called  ‘Western’  adventure 
magazine  offers  fancy  revolver,  $7.45.  Delin¬ 
quent  youth,  once  in  House  of  Correction  for  coal 
stealing,  sends  price  and  gets  gun.  Plans  store  hold¬ 
up  but  meets  a  policeman.  Gun  battle  ensues  and 
iKjth  officer  and  boy  are  shot. . .  When  decent  citizens 
get  sufficiently  incensed  they  may  have  sufficient 
influence  to  outweigh  the  pull  of  tlie  firearms  makers 
and  get  laws  fixed  tliat  will  stop  such  business.” 

And  we  might  add  that  such  obviously  indecent 
mail-order  advertising  will  clean  itself  up,  or  sooner 
or  later  be  cleaned  up. 


Chaning  Burns,  latest  simplified  spelling 
apostle,  says  newspapers  will  save  space  if  they 
will  revis  Inglish  to  simpl  orthgrafy,  bt  sutnha 
the  reform  striks  us  as  a  gud  wa  to  go  out  of 
the  nuspapr  bisnes. 


Frank  B.  Noyes’  Son  Is  a  Director 

and  Associate  Editor  of  Daily 


PURELY  PERSONAL 


JOHN  PARKS,  editor  of  the  Raleigh 
(N.  C.)  Times,  and  James  F. 
Crook,  editor  of  the  Spartanburg  (S. 
C.)  Herald,  will  address  the  annual 
convention  of  the  South  Carolina  Col¬ 
lege  Press  Association  at  Converse  Col¬ 
lege,  Spartanburg,  Nov.  15  and  16.  J. 
M.  Blalock,  circulation  manager  of  the 
Herald,  will  also  speak. 

Col.  Frank  C.  Knox,  publisher  of  the 
Chicago  News,  addressed  a  group  of 
business  men  at  the  Queen  City  Club. 
Cincinnati,  last  week,  at  an  organization 
meeting  of  the  local  branch  of  the 
.American  Liberty  League. 

A.  L.  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-News,  spoke  on  “The 
Freedom  of  the  Press”  at  the  weekly 
luncheon 
Mich.,  ] 

Clark 


publisher,  Atlanta 
(Ga.)  Constitution,  accompanied  Sena¬ 
tor  George,  of  Georgia  to  the  White 
House  to  invite  President  Roosevelt  to 
address  the  Southeastern  Governors’ 
conference  at  Warm  Spring,  Ga.,  on 
Nov.  20.  The  invitation  was  accepted. 

Major  Robert  McLean,  president, 
Philadelphia  Evening  Bulletin,  and  John 
C.  Martin,  publisher,  Philadelphia  Eve¬ 
ning  Ledger,  were  appointed  to  a  .special 


Comic  Strip 
Knockout 
of  the  Year” 


Newbold  Noyes  Frank  B.  Noyes 

(Sfeciol  to  Editor  &  Publisbsb)  missioned  as  a  first  lieutenant  in  the 

Oct.  30 —  intelligence  branch  of  the  General  Staff. 

In  1919  upon  demobilization  he  was  dis¬ 
charged  a  captain  of  infantry.  He  was 
Since  the  time  he  entered  the  business  appointed  associate  editor  of  the  Star 
rooms  of  the  Washington  Star  in  the  that  year  and  in  1927  he  was  named  a 
’80s  he  has  served  as  editor  and  pub-  director  of  the  Star  Company.  In  1930 
lisher  of  the  old  Chicago  Record-Her-  President  Hoover  asked  him  to  serve  as 
aid,  head  of  the  Washington  Evening  the  chairman  of  the  District  of  Colum- 
Star  Newspaper  Company  and  for  34  bia  Commission,  a  job  similar  to  the 
years  as  president  of  the  Associated  mayor’s  position  in  other  municipalities. 
Press.  Mr.  Noyes  the  elder  has  been  given 

On  Jan.  19,  1892,  his  son  Newbold  decorations  by  Italy  and  France.  The 
was  born.  Newbold  went  to  school  in  younger  is  a  chevalier  in  the  French 
Chicago  and  Washington  and  then  re-  Legion  of  Honor, 
ceived  a  B.A.  at  Yale  in  1914.  He  Chief  diversion  of  Mr.  Noyes,  Sr.,  is 
asked  his  father  for  a  reporter’s  job  deep  sea  fishing.  His  son  is  interested 
on  the  Washington  Star  and  was  given  in  civic  affairs,  charities,  fishing,  hunt- 
onc._  W’hen  America  entered  the  War  in  ing  and  outdoor  sports  generally.  He 
1917  Newbold  enlisted  and  was  com- 


ASHINGTON,  D.  C. 

„  ,  ..  .  Frank  B.  Noyes  is  one  of  the  best 

committee  to  handle  pre-campaign  gift  known  figures  in  the  newspaper  business, 
solicitations  for  the  annual  Welfare 
Federation  drive  for  funds  Nov.  12-18. 

Harry  G.  Stutz,  editor  and  business 
manager  of  the  Ithaca  (N.  Y.)  Jour¬ 
nal,  was  the  principal  speaker  at  the 
annual  meeting  of  the  members  and 
officers  of  Steuben  Area  Council,  Boy- 
Scouts,  held  in  Bath,  N.  Y.,  Oct.  24. 

Mr.  and  Mrs.  John  D.  Rockefeller, 

Jr.,  who  have  been  spending  a  few  days 
at  Williamsburg,  Va. 


_1_HAT’S  what  George  H. 
Lyon,  editor  of  The  Buffalo  Times, 
says  of  LI’L  ABNER. 

Mr.  Lyon  writes: 

are  getting  nothing 
hut  favorable  comment  on 
LVL  ABNER.  It  is  one  of 
those  strips  that  com¬ 
mands  the  attention  of 
everyone  from  the  office 
hoy  down  to  the  editor. 
It  looks  to  me  like  the 
comic  strip  knockout  of 
the  year.’* 

.\nd  the  experience  of  The  Buffalo 
Times  is  common  to  every  one  of 
the  many  other  important  news¬ 
papers  publishing  this  new  comic 
strip  by  A1  Capp — ^such  news¬ 
papers  as  The  Akron  Times-Press, 
The  Boston  Globe,  The  Bridgeport 
Post,  The  Elkhart  Truth,  The 
Chicago  Daily  News,  The  Michigan 
City  News,  The  Milwaukee  Journal, 
The  Newark  News,  The  Norwalk 
Hour,  The  Peoria  Journal-Tran¬ 
script,  The  Portland  Oregonian 
and  The  Santa  Fe  New  Mexican. 


,  were  guests  at  a 
dinner  Monday  night  of  John  Stewart 
Bryan,  president  of  the  College  of  Wil¬ 
liam  and  Mary,  and  president  and  pub¬ 
lisher  of  the  Richmond  News-Leader. 

Quimby  Melton,  publisher,  Griffin 
(Ga.)  Daily  News,  was  elected  one  of 
five  national  vice  commanders  of  the 
.American  Legion  at  its  recent  annual 
convention  in  Miami.  Mr.  Melton  pre¬ 
viously  had  served  as  a  member  of  the 
Legion’s  national  executive  commit¬ 
tee. 

John  F.  Fitzpatrick,  publisher.  Salt 
Lake  Tribune,  has  accepted  a  position 
on  the  “Special  Advance  Guard  Group” 
of  the  1934  Salt  Lake  Community  Chest 
fund  campaign. 

Joseph  R.  Knowland,  publisher  of  the 
Oakland  Tribune  and  president  of  the 
California  State  Chamber  of  Conmerce, 
presided  over  the  state-wide  conference 
of  that  organization  held  in  San  Fran¬ 
cisco  Oct.  25  and  26. 

Mark  Goulden,  managing  editor,  Lon- 
don  (England)  Sunday  Referee,  arrived  Curdy  won  the  club’s  tournament 
in  the  United  States  recently  for  an  augurating  the  new  course, 
extended  visit. 

Carson  Taylor,  publisher-editor  of  I 


also  has  published  a  book  of  verse. 


page,  St.  Louis  Globe-Democrat,  spoke 
Oct.  30  at  a  meeting  of  the  St.  Louis 
Writers  Guild,  on  editorial  policy. 

S.  E.  Thomason,  publisher,  Chicago 
Daily  Times,  joined  the  recovery  board 
staff  in  Washington,  D.  C.,  Oct.  29  as 
a  special  advisor  on  public  relations. 
His  connection  with  the  NRA  is  un¬ 
derstood  to  be  on  a  temporary  basis, 
with  duties  to  plan  the  future  public  re¬ 
lations  set-up  for  the  recovery  unit. 


Joseph  R.  Farrington,  general  man¬ 
ager,  Honolulu  (Hawaii)  Star-Bulle¬ 
tin,  is  a  candidate  for  senator  from 
Oahu  on  the  Republican  ticket. 

Earl  McCallum,  general  manager, 
San  Mateo  (Cal.)  Daily  Times,  has 
been  named  to  the  board  of  directors 
of  the  San  Mateo  Preventorium  oper¬ 
ated  by  the  San  Mateo  County  for  the 
Prevention  of  Tuberculosis. 

E.  J.  Slemons,  business  manager. 
Grand  Rapids  (Mich.)  Press,  and 
Frank  M.  Sparks,  general  manager. 
Grand  Rapids  Herald,  were  honor 
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the  Manila  (P.  1.)  Bulletin,  arrived  in 
San  Francisco  Oct.  25  on  the  liner 
President  Hoover  for  a  visit  to  the 
mainland. 

James  Biggerstaff,  editor.  Wagoner 
(Okla.)  Record-Democrat,  Oct.  26  ad¬ 
dressed  students  of  the  University  of 
Oklahoma  School  of  Journalism. 

A.  M.  Belding,  editor  of  the  Eve¬ 
ning  Times-Globe  and  Morning  Tele¬ 
graph-Journal,  St.  John,  N.  B.,  is  on 
a  two-month  vacation  during  which  he 
is  visiting  relatives  in  eastern  Massa- 
chuetts  and  New  York  State. 

Eric  Rogers,  formerly  editor  of  the 
Greensboro  (N.  C.)  Record,  has  been 
placed  in  charge  of  the  Charlotte,  N. 
C.,  headquarters  of  the  Home  Owners’ 
Loan  Corporation  following  the  resig¬ 
nation  of  the  manager  who  has  been  in 
charge. 

George  Fort  Milton,  editor,  Chatta¬ 
nooga  (Tenn.)  News,  will  be  one  of 
the  principal  speakers  at  the  south¬ 
eastern  divisional  meeting  of  the  Cham¬ 
ber  of  Commerce  of  the  United  States, 
to  be  held  in  Birmingham,  Ala.,  Nov. 
19-20.  He  will  speak  on  “Taxes  and 
Public  Expenditures.” 

Casper  S.  Yost,  chief  of  the  editorial 


of  The  Baltimore  Sun 


now  writes 


THE  GREAT  GAME 
OF  POLITICS 


lence : 
:nture 
Delin- 
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VJT LANCE  over  the  map  of  the 
country  in  any  direction,  and  you’ll 
find  LFL  ABNER  not  only  going 
over  big  but  going  over  bigger  and 
bigger.  As  for  why — glance  over 
the  strip  itself.  Write  today  for 
samples  and  for  terms,  to 


for  McNaught  Syndicate. 

Five  times  a  week. 

Frank  R.  Kent’s  piolitical  writing  in  the 
Sunpapers  has  attracted  the  attention  of 
every  American  newspaper  man  for  many  years. 
Now,  for  the  first  time  in  his  notable  career, 
Mr.  Kent  has  consented  to  syndication  of  his 
writings. 
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ordered  I 

Write  or  wire  for  price. 
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PERSONAL 


(Continued  from  page  21.) 


Rapids  Chronicle,  and  Frank  Whitwam, 
secretarj-  of  the  Graphic  Arts  Asso¬ 
ciation. 

F.  Eugene  Bennett,  of  the  Fort 
IVayne  (Ind.)  News  Sentinel  and  Ber¬ 
nard  E.  Wigbell  of  the  J ourml-Gasette 
have  been  named  as  newspaper  adver¬ 
tising  representatives  on  the  executive 
committee  of  the  Retail  Merchants  As¬ 
sociation  of  that  city,  to  aid  in  pre¬ 
paring  and  directing  a  retail  merchan¬ 
dising  campaign. 

Major  Clark  Howell,  Jr.,  general 
manager,  Atlanta  Consttution,  was 
toastmaster  at  a  dinner  in  Atlanta  Oct. 
31,  honoring  Frank  Belgrano,  of  San 
Francisco,  newly  elected  national  com¬ 
mander  of  the  American  Legion. 

R.  Kent  Hanson,  business  manager, 
Pittsburgh  Post  Gazette,  made  an  in¬ 
formal  talk  on  “Department  Store  Ad¬ 
vertising”  before  a  group  of  depart¬ 
ment  store  e.xecutives  and  junior  execu¬ 
tives  known  as  the  Retail  Forum  of 
Pittsburgh. 

Gene  Wagner,  formerly  of  the 
Buffalo  (N.  Y.)  Times,  has  joined  the 
Dayton  (O.)  Daily  News  general  ad¬ 
vertising  department. 

Reed  Parker,  for  many  years  iden¬ 
tified  with  advertising  agency  and  news¬ 
paper  promotion  work  in  the  Middle 
West,  has  been  appointed  promotion 
manager  for  the  South  Bend  (Ind.) 
News  Times. 

J.  Pembroke  Hart,  for  many  years 
with  the  Hearst  Organization  in  its 
national  advertising  departments  has 
joined  the  Newport  Nezvs  (Va.)  Datty 
Press  advertising  staff. 
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Allan  Hawley  and  M.  C.  Kite,  have 
joined  the  display  sales  staff  of  the 
Los  Angeles  Examiner.  Kenneth  Suj- 
livan  has  resigned  as  salesman  in  this 
department  to  join  the  Merriam  guber¬ 
natorial  headquarters. 

Morris  Mizriki  has  shifted  from  the 
Los  Angeles  Times  to  a  similar  posi¬ 
tion  on  the  Los  Angeles  Examiner  as 
head  of  the  display  department  copy- 
desk. 

J.  E.  Miles,  circulation  representa¬ 
tive  of  the  Greensboro  (N.  C.)  Daily 
News,  is  in  Grace  Hospital  at  Mor- 
ganton,  N.  C,  recuperating  from  an 
illness. 

E.  F.  Baldwin,  circulation  manager. 
Salt  Lake  Tribune,  has  returned  from 
Huntington,  Utah,  where  he  presented 
Eddie  Collard,  one  of  the  paper’s  car¬ 
riers,  with  a  horse  to  replace  one  killed 
recently  by  a  motorist. 

W.  J.  Foster,  advertising  manager, 
Marshall  (Mich.)  Etvning  Chronicle 
and  William  B.  Holt,  managing  editor 
of  the  daily,  have  been  named  to  an 
advisory  committee  in  connection  with 
the  National  Housing  Program. 

Jack  Patterson  has  joined  the  Regina 
(Sask.)  Daily  Star  staff  as  advertis¬ 
ing  solictor. 

Tom  McMillan  has  been  transferred 
to  the  advertising  staff  of  the  Regina 
(Sask.)  Leader-Post  from  the  IVinnP 
peg  (Man.)  Free  Press. 


IN  THE  EDITORIAL  ROOMS 

Theodore  peck,  managing  edi¬ 
tor  of  the  Holland  (Mich.)  Senti~ 
nel,  has  resigned  to  join  the  Asso¬ 
ciated  Press  office  in  Detroit. 

Jolm  W.  Harden,  of  the  Charlotte 
(N.  C.)  Ne^os  staff  for  the  past  six 
years,  is  now  conducting  a  column, 
“Snap  Shots,”  in  the  News. 

D.  R.  Eller,  of  the  city  staff  of  the 
.  Ishez'ille  (N.  C.)  Citizen,  has  returned 
to  work  after  a  vacation  of  two  weeks 
in  Savannah,  Ga. 

Katherine  Darst.  editor  of  the  wo¬ 
men’s  section  of  the  St.  Louis  Globe- 
Democrat,  is  presenting  a  feature 
called  “The  Woman’s  Side  of  the 
News,”  each  Monday,  Wednesday  and 
Friday  morning  over  Station  KMOX. 
The  program  is  sponsored  by  the  David 
G.  Evans  Coffee  Co.,  St.  Louis. 

Theodore  C.  Wallen,  head  of  the 
New  York  Herald  Tribune’s  Washing¬ 
ton  Bureau,  is  on  a  tour  of  the  middle 
west  and  south,  making  a  political  sur- 
very  of  those  regions,  and  will  return 
east  before  election  day. 

William  C.  Taylor,  yachting  editor. 
New  York  Herald  Tribune,  is  spend¬ 
ing  his  vacation  cruising  off  the  New 
England  coast  in  his  new  motor  sloop. 

Chester  Walker  has  been  advanced 
to  head  of  the  IVorcester  (Mass.) 
Telegram  copy  desk. 

Frank  Aston,  formerly  drama  critic, 
Cincinnati  Post,  has  been  named  as  act¬ 
ing  news  editor  assisting  Managing  Edi¬ 
tor  Joseph  Torbett. 

VVilliam  C.  Faust,  Philadelphia  Eve¬ 
ning  Ledger  copy  desk^  was  transferr^ 
this  week  to  the  rewrite  staff  and  also 
will  be  day  picture  man.  Before  join¬ 
ing  the  copy  desk  he  was  picture  page 
editor. 

John  T.  Whitaker,  (Geneva  corre¬ 
spondent  for  the  Nezv  York  Herald 
Tribune,  who  went  to  Belgrade  after 
the  assassination  of  King  Alexander  of 
Yugo-Slavia,  went  to  Vienna  early  this 
week  and  then  started  on  a  vacation, 
after  which  he  will  return  to  his  post 
at  Geneva. 

Terrell  De  Lapp,  day  city  editor  of 
the  Los  Angeles  Times,  and  Mrs.  De 
I^pp  are  parents  of  a  son  born  Oct. 
24. 

David  Bloom,  sports  editor,  Memphis 
Commercial  Appeal,  and  Mrs.  Bloom, 
are  the  parents  of  a  daughter  born  re¬ 
cently. 

Kenneth  M.  Russell,  Madison  Wis¬ 
consin  State  Journal  state  capitol  re¬ 
porter,  has  resigned  to  join  the  As¬ 
sociated  Press. 

G.  G.  Granger,  staff  photographer, 
Lanstng  (Mich.)  State  Journal,  will 
instruct  a  class  in  amateur  photography 


FOLKS  WORTH  KNOWING 


Executives  and  staff  members  of 
Southern  California  Newspapers 
-Associated,  Col.  Ira  C.  Copley’s  Los 
Angeles  County 
group,  paid  uni¬ 
que  tribute  to 
Henry  James, 
whose  column, 
“Comment  and 
Personal  Views” 
appears  in  the 
papers,  on  Oct. 
26,  with  a  party 
in  honor  of  his 
73rd  birthday  and 
his  golden  wed¬ 
ding  anniversary. 

The  event  was 
held  in  the  home 
economics  depart¬ 
ment  of  the  Alhambra  (Clal.)  Post- Ad¬ 
vocate,  and  was  arranged  under  the 
chairmanship  of  W.  S.  Kellogg,  pub¬ 
lisher  of  the  Glendale  News-Press.  Let¬ 
ters  and  telegrams  addressed  to  Mr. 
and  Mrs.  James  from  hundreds  of  read¬ 
ers  of  the  column  were  a  highlight  of 
the  occasion.  The  party  was  a  surprise, 
kept  secret  from  the  writer  until  the  last 
minute. 

James  began  his  journalistic  career  as 
a  reporter  on  the  Denver  Rocky  Moun¬ 
tain  News.  Later  he  went  to  the  Omaha 
Herald  where  at  the  age  of  24  he  be^me 
editor  in  full  charge  of  the  staff.  From 
the  Herald  he  moved  to  the  Omaha  Bee 
as  editorial  writer.  Then  he  returned 
to  Denver  as  city  editor  of  the  Repub¬ 
lican;  moved  to  the  San  Francisco  Ex¬ 
aminer  as  telegraph  editor;  moved  over 
to  John  D.  Bpreckles’  San  Francisco 
Call;  then  to  the  Tacoma  (Wash.) 
Ledger,  and  from  Tacoma  to  the  New 
York  World.  Later  he  joined  the  Phil¬ 
adelphia  Public  ledger. 

From  Philadelphia  he  went  to  South¬ 
ern  California,  first  on  the  Los  Angeles 
Examiner,  then  to  the  Pasadetia  News. 
His  next  affiliation  was  with  the  S’ai* 
Diego  Union.  Later  he  took  charge  of 
the  San  Pedrcf  (Cal.)  Pilot.  After  that 
he  became  instructor  in  journalism  at 
the  University  of  Southern  California. 
When  the  Pasadena  Post  was  started  in 
1919  by  F.  W.  Kellogg,  James  became 
editorial  writer,  and  when  Col._  Copley 
purchased  the  Kellogg  papers  in  1928, 
James  remained  with  the  organization, 
his  column  appearing  in  the  entire 
group. 

at  the  People's  University,  Lansing, 
this  winter. 

J.  Frank  Beaman,  of  the  Pittsburgh 
(Pa.)  Press  staff,  is  writing  a  daily 
series  on  “The  House  of  Tomorrow. 

Charles  .A.  Roth,  head  of  the  Hack¬ 
ensack  (N.  J.)  Bergen  Evening  Record 
photography  department,  recently  ad¬ 
dressed  100  Junior  College  students  on 
“Photography  as  a  Profession”  in  the 
Hackensack,  N.  J.,  Y  gymnasium. 

R.  P.  Overmyer,  of  the  Toledo  Blade 
copy  desk  and  Toledo  correspondent  of 
Editor  &  Publisher,  and  Mrs.  Oyer- 
myer  spent  last  week  in  Chicago  visit¬ 
ing  relatives  and  attending  the  World  s 
Fair. 

Cliff  Potter,  San  Antonio  Lwht  re¬ 
porter,  and  Mrs.  Potter,  are  parents 
of  a  daughter  born  recently. 

Gerald  H.  Ray,  news  editor,  San 
Francisco  News,  and  Mrs.  Ray,  are 
the  parents  of  a  nine-pound  daughter, 
horn  C)ct.  20. 

James  Henry,  formerly  with  the 
l.ouisville  (Ky.)  Herald,  has  joined 
the  news  staff  of  the  South  Bend  (Ind.) 
News  Times. 

Cecil  R.  Warren,  court  reporter, 
Miami  (Fla.)  Daily  News,  and  Mrs. 
Warren,  are  the  parents  of  a  daughter, 
horn  C)ct.  15. 

Don  Roberts,  formerly  sports  editor 
of  the  Los  Angeles  P ost,  and  recently 
publicity  man  for  the  Pacific  Coast 
Professional  Football  League,  has 
joined  the  Los  Angeles  Examiner 
sports  staff. 

Mrs.  John  W.  Coolidge  has  a  ques¬ 
tion  and  answer  column  in  the  Boston 
Sunday  Herald  garden  page,  where 
she  solves  garden  problems  for  readers. 


HEMkr  Jambs 


Edward  A.  Oldham  is  writing  a  Sun¬ 
day  column  “North  Carolina  in  New 
York”  for  the  Winston-Salem  (N.  C.) 
Journal-Sentinel.  He  was  an  editor 
and  publisher  in  Winston-Salem  in 
1883. 

Christy  G.  Turner,  formerly  em¬ 
ployed  in  the  mailing  room  of  the 
Columbia  (Mo.)  Daily  Tribune,  has 
been  named  managing  editor  of  the 
Bataiia  (la.)  News,  a  weekly.  He 
assumed  his  new  duties  Nov.  1. 

Virginia  Sturm,  is  now  radio  editor 
of  the  Dayton  (O.)  Daily  News,  suc¬ 
ceeding  Max  Kohnop,  who  is  assistant 
city  editor. 

Richard  P.  Curtiss,  former  copy  desk 
slot  man,  has  been  appointed  night 
makeup  editor  of  the  Rochester  Dem¬ 
ocrat  &  Chronicle.' 

Whitner  Cary,  for  two  years  bridge 
editor  of  the  Atlanta  Constitution,  has 
joined  the  Atlanta  Georgian-American 
as  bridge  writer. 

Havey  J.  Boyle,  sports  editor,  Pitts¬ 
burgh  Post  Gazette,  has  been  appointed 
to  the  State  Boxing  Commission  of 
Pennsylvania  by  Governor  Pinchot. 
Mr.  Boyle  is  a  former  member  of  the 
commission. 

Robert  Creighton,  recently  of  the 
Boston  Herald  copy  desk  staff,  has 
joined  the  Worcester  (Mass.)  Tele¬ 
gram  as  telegraph  editor. 

Ralph  McGill,  Atlanta  Constitution 
sports  editor ;  Ed  Danforth,  Georgian- 
American  sports  editor,  and  ,0.  B. 
Keeler,  Journal  sports  writer,  address^ 
a  Jewish  Educational  Alliance  rally  in 
Atlanta  Oct.  28. 

Tod  Powell,  former  newspaperman, 
magazine  writer  and  dude  ranch  oper¬ 
ator,  has  joined  the  San  Francisco 
CJironiclc  to  conduct  the  daily  column 
"  I'he  Woodsman.” 

Chojiro  Kuriyama,  chief  correspond¬ 
ent  for  the  Tokio  Nichi-Nichi  and  the 
Osaka  Mainichi,  arrived  in  Los  An¬ 
geles  last  week,  en  route  to  his  New 
York  headquarters. 

Raymond  Goldsmith,  formerly  of  the 
Philadelphia  Public  Ledger  and  recently 
on  the  Washington  Post,  has  joined  the 
Philadelphia  Inquirer  copy  desk.  Arthur 
Reardon,  the  Eyeping  Ledger  sports 
department,  has  joined  the  sports  copy 
desk  at  the  Inquirer. 

Harold  Brown,  Oklahoma  City  Daily 
Oklahoman,  and  Edwin  P.  Hicks,  Fort 
bmith  (Ark.)  Southwest  American  and 
Times  Record,  were  among  the  news¬ 
paper  men  at  Salisaw,  Okla.,  Oct.  28 
to  cover  the  burial  of  Charles  (“Pretty 
Boy”)  Floyd. 

Mrs.  R.  E.  L.  Majors,  society  editor, 
columnist  and  wife  of  the  editor  of  the 
Claxton  (Ga.)  Eterprise,  is  the  only 
candidate  for  mayor  of  her  city  in  the 
Dec.  7  election. 

Lawrence  (3ornett,  Atlanta  Journal 
photographer,  despite  a  two-story  fall 
sustained  only  severe  burises  when  he 
lost  his  footing  while  “shooting”  an 
American  Legion  pre-convention  motor¬ 
cade  in  Atlanta  Oct.  18.  An  instant 
later,  Turner  Hiers,  free-lance  photo¬ 
grapher,  “shooting”  for  the  Atlanta 
Constitution,  was  severely  burned  about 
one  hand  when  a  flash  charge  exploded 
prematurely.  Both  men  were  working 
from  the  same  vantage  point 

Elwood  C-  Parry,  formerly  of  the 
Philadelphia  Inquirer,  has  joined  the 
Philadelphia  Evening  Bulletin  staff  and 
is  now  covering  the  Federal  Building  in 
place  of  Walter  V.  McLaughlin,  re¬ 
signed. 

E.  E.  Murphy,  for  15  years  night 
editor,  Philadelphia  Public  Ledger  busi¬ 
ness  news  section,  has  joined  the  Eve¬ 
ning  Ledger  copy  desk. 

Ambrose  J.  Maxwell,  with  the  finan¬ 
cial  department  of  the  Bay  City  (Mich.) 
Times  the  past  11  years,  hiU  been 
named  secretary-manager  of  the  Cham¬ 
ber  of  Commerce  of  that  city,  succeed¬ 
ing  William  H.  Reid,  resign^. 

J.  S.  Chalmers,  city  editor,  Montreal 
Gazette  and  former  news  editor  Que¬ 
bec  Chronicle-Telegraph,  is  reported 
improving  after  an  appendicitis  opera¬ 
tion  in  the  Montreal  General  Hospital. 
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NOW  that  the  tariff  gets  compara-  to  give  up.  Ten  years  later,  in  disguise, 
tively  no  attention  in  the  press  he  returns  to  Russia  to  check  up  on 
and  in  political  discussions,  it  seems  present-day  conditions  and  to  bring 
certain  that  there  is  no  topic  on  which  his  narrative  to  a  climax.  Collaborat- 
there  is  more  misinformation,  more  ing  with  Mr.  Rubin  in  writing  the 
prejudice  and  more  violently  expressed  book  is  his  son-  Victor,  a  former  Chi- 
opinion  than  the  Gold  Standard.  So  it  cago  newspaper  reporter  and  chief  of 
is  a  good  time  to  publish — and  to  read —  the  press  division  of  Century  of 
•‘The  Rise  and  Fall  of  the  Gold  Stand-  Progress  Exposition  in  1933. — G.  B. 
ard”  by  Sir  Charles  Morgan-Webb,  a  ♦  ♦  * 

well-known  British  civil  servant,  who  '^HE  Press  Congress  of  the  World’s 
has  been  interpreting  to  business  men  A  Regional  Meeting  in  Mexico  City” 

in  Great  Britain  the  new  money  policy  has  just  been  issued  by  the  E.  W. 
over  there.  Here  the  book  that  sums  Stephens  Publishing  Co.,  Ci  lumbia. 
up  his  interpretation  is  published  by  Mo.  Edited  by  Frank  L.  Martin, 
Macmillan,  and  a  paper-back  issue  is  chairman  of  the  convention,  held  in 
distributed  by  The  Committee  for  the  August,  1931,  and  associate  dean  of  the 
Nation  to  Rebuild  Prices  and  Purchas-  School  of  j[ournalism  of  the  University 
ing  Power.  It  has  a  preface  by  James  of  Missouri,  the  book  contains,  besides 
H.  Rand,  Jr.,  of  Remington-Rand;  and  the  history  of  the  Confess  and  the  pro- 
there  is  a  little  supplementary  matter  ceedings  of  the  Mexico  City  meeting, 
on  our  problem  as  distinct  from  Eng-  the  complete  text  of  several  addresses 
land’s.  Back  of  the  book  as  it  appears  delivered  before  the  convention,  includ- 
here  is  the  pretty  well  accepted  notion  ing  those  of  Gerge  B.  Parker,  editor- 
that  so  far  as  finance  is  concerned  the  in-chief  of  the  Scripps-Howard  News- 
Englishman  and  the  whole  English  sys-  |)apers:  Charles  R.  Bell,  the  Sydney 
tern  is  sound,  practical  and  good;  that  (Australia)  Morning  Herald;  Dr. 
Recovery  is  further  advanced  there  Fredrick  S.  Seibert  i  f  the  School  of 
than  here;  and  that  if  Recovery  is  de-  Journalism  of  the  University  of  Illi- 
pendent  on  money  reforms,  why  then  nois;  J.  Reuben  Qark,  Jr.,  American 
the  reforms  of  the  British  money  sys-  .\mbassador  to  Mexico;  and  Roberto 
tern  .ire  worth  our  study — and  quite  de  la  Cerda  of  the  San  Luis  Potosi 
possibly  our  imitation.  (Mexico)  Daily  Vanguardia.  Dr. 

Sir  Charles  believes  that  England  Walter  Williams,  honorary  president  of 
will  not  return  to  gold.  proposal  the  Congress,  retiring  head.  University 
to  return  to  gold,”  he  says,  “would  en-  of  Missouri  and  dean  of  its  School  of 
counter  a  series  of  obstacles  almost  Journalism,  contributes  the  foreword, 
certain  to  prove  insurmountable.  It  .According  to  a  preface,  the  book  is  for 
has  already  been  condemned  tmani-  free  distribution  to  all  mem^rs  of  the 
mously  by  the  Conservative  Party.  The  Press  Congress  of  the  World,  or  those 
Labour  Party  is  quite  as  unanimous  and  who  desire  to  become  members  upon 
much  more  bitter  in  its  opposition.  .  .  .  the  payment  of  a  $5  fee. — J.  K.  H. 

The  Government  would  be  asking  the  *  *  ♦ 

Empire  to  go  back  to  the  gold  stand-  M.  BOMBERGER,  editor  and  pub- 
ard  under  which  it  had  been  brought  to  v.^«Iisher  of  the  Jeannette  (Pa.)  News- 
the  brink  of  disaster,  and  to  forsake  a  Dispatch,  has  written  a  book  dealing 
currency  standard  which  had  rescued  with  Pennsylvania  history.  Titled 
the  Empire  from  that  critical  position  “Twelfth  Colony  Plus,”  the  book  is  be- 
and  brought  it  back  to  prosperity.”  It  ing  published  by  the  Jeannette  Publish- 
mav  be  worth  noting  that  some  oppo-  ing  Company. 

nents  of  the  Managed  Currency  policy  Of  especial  interest  is  the  last  third 
here  have  actually  attempted  to  deny  of  the  book,  which  he  has  named  “Ten- 
the  rapid  advance  made  in  Britain  dur-  Cent  Jimmy”,  a  brief  sketch  of  the  life 
ing  the  period  of  the  new  monetary  of  James  Buchanan,  Pennsylvania’s  only 
regime  there.  President,  who  also  was  the  nation's 

The  earlier  chapters  of  the  l^k  are  only  bachelor  President, 
an  excellent  summary  of  English  cur-  The  book  deals  at  length  with  the 
rcncy  history  and  policy  in  more  re-  early  history  of  the  state,  the  wisdom  of 
mote  times — extremely  valuable,  espe-  William  Penn,  the  earlier  boundary  dis- 
ciallv  because  so  brief  and  compact,  to  putes  and  the  establishment  of  first 
the  student.  But  it  is  the  treatment  of  courts.  The  author  came  originally 
current  problems,  the  remarkable  from  Lancaster,  and  his  Pennsylvania 
changes  of  the  last  two  or  three  years,  “Dutch”  background  is  reflected  in  a 
that  make  the  book  particularly  useful  chapter  on  the  early  German  settlers, 
to  any  business  man  and  to  every  The  hook  carries  a  number  of  maps  and 
journalist.— R.  W.  portraits. 

*  *  «  *  #  * 

A  PICTURE  of  how  Soviet  propa-  OTERLING  North,  Chicago  Daily 
ganda  was  carried  on  in  the  early  C5  Nezvs  book  critic,  is  author  of  a 
days  of  the  Russian  revolution  is  pre-  novel  of  American  farm  life,  “Plowing 
sented  in  Jacob  H.  Rubin’s  new  book,  on  Sunday,”  published  by  Macmillan 
“I  T.ive  to  Tell”  (Bobbs  Merrill  Co.,  Company,  Chicago,  price  $2.50.  This 
Indianapolis).  Returning  to  his  native  is  Mr.  North’s  first  novel, 
land,  which  he  had  left  as  a  child,  Rubin  *  *  * 

<inds  Odessa  in  the  hands  of  the  White  tJ.M.  BORLAND,  literary  editor, 
Russians  under  General  Denikin.  Ru-  A 1  Philadelphia  Evening  Ledger,  is 
bin  is  thrown  into  prison  as  a  Bolshevik  the  author  of  “Valor :  The  Story  of  a 
spy,  condemned  to  death  and  released  Dog”  (Farrar  and  Rinehart),  published 
in  time  to  witness  the  capture  of  the  Oct.  15.  It  is  a  short  novel  dealing  with 
city  by  the  Red  .^rmy.  His  former  a  sheep  dog  with  a  strain  of  wolf  blood. 

prison  mates  become  organizers  of  the  - 

provisional  Soviet  government  and  Ru-  RULES  AGAINST  PREMIUMS 
bin  becomes  their  adviser.  He  tells  Giving  away  of  cigarettes  as  pre- 
of  accompanying  an  aviator  and  help-  miums  with  dry  cleaning  does  not  con¬ 
ing  scatter  propaganda  leaflets  over  a  stitute  advertising  and  is  in  violation  of 
White  Army.  He  later  produces  the  the  Chicago  cleaners’  injunction  setting 
first  propaganda  film  made  in  Red  Rus-  minimum  prices  at  69  and  85  cents,  Cir- 
sia.  .  cuit  Judge  Stanley  H.  Klarkowski  ruled 

In  Moscow,  however,  his  human!-  this  week.  When  attorneys  for  the 
tarian  “hourgeoise”  ideas  get  him  into  Sterling  Cleaners,  a  chain  organization, 
trouble,  which  is  intensified  when  au-  which  has  been  advertising  one  carton 
thorities  learn  he  has  written  letters  of  cigarettes  free  with  five  suits  cleaned, 
published  in  the  Milwaukee  Journal,  promised  their  client  would  stop  the 
describing  the  effects  of  the  Red  terror  practice  pending  decision  of  the  Appel- 
in  the  Ukraine,  .\fter  being  released  late  courts  on  legality  of  the  injunc- 
through  an  official  he  once  befriended  tion,  the  Judge  entered  an  af^eed  order 
in  Milwaukee.  Rubin  smuggles  out  a  dismissing  the  contempt  citation  against 
positive  of  the  film  he  had  hew  ordered  the  firm. 


SPECIAL  EDmONS 

ST.  AUGUSTINE  (Fla.)  Sunday 
Record,  40th  anniversary  and 
.American  Legion  Edition,  46  pages, 
Oct.  21. 

Victoria  (Texas)  Advocate  recently 
observed  its  88th  anniversary  with  a 
132-page  special  edition.  George  H. 
French  is  publisher  and  Leopold  Mor¬ 
ris  editor. 

San  Francisco  Chronicle,  Oct.  27, 

6  pages  celebrating  completion  of  San 
Francisco’s  Hetch  Hetchy  municipal 
water  system. 

L’ Independent,  French  language  daily. 
Fall  River,  Mass,  Dollar  Days  edition, 
28  pages,  including  two  tabloid  sec¬ 
tions  of  20  pages-  Oct.  25. 

Lawrence  (Mass.)  Evening  Tribune, 
Home  Modernizing  edition,  two  sec¬ 
tions,  40  pages,  Oct.  26. 

Elmira  (N.  Y.)  Star-Gazette,  Oct. 
24,  48-page  edition,  dedicating  the  larg¬ 
est  and  most  costly  railroad  crossing 
elimination  in  the  state. 

Miami  (Fla.)  Herald,  152  full  page 
edition  (160  pages,  including  tabloid 
pages),  Oct.  14,  .American  Legion  edi¬ 
tion. 

^Detroit  Times  8-page  section  Oct. 
25,  ‘’Founders’  Day”  sale  of  Frank 
&  Seder,  department  store. 

Buffalo  Times.  Federal  Housing  .Ad¬ 
ministration  special  section,  10  pages. 
Oct.  28. 

Memphis  (  I'enn.)  Commercial  Ap¬ 
peal,  Oct.  26,  8  pages,  full  size,  an¬ 
nouncing  Bry’s  “Memphis  Days.” 

Tampa  (Fla.)  Morning  Tribune, 
Oct.  26,  announcing  “h'alk  Days,”  8 
pages-  tabloid  size. 

Kansas  City  Jounuil-Posl,  6-page 
“Then  and  Now”  section,  comparing 
advertising  styles  of  30  years  ago  with 
advertising  display  ads  of  today,  Oct. 
25. 

Miami  (Fla.)  Daily  News,  104  full 
pages,  Oct.  14  American  Legion  edition. 

Rapid  City  (S.  D.)  Daily  Journal, 
Market  Week  Edition,  30  pages,  4  sec¬ 
tions.  Oct.  25. 

Newport  News  (Va.)  Daily  Press, 
12-page  Heating  Edition,  tabloid  size, 
Sept.  30.  A  similar  section  appeared 
in  the  Timcs-Herald  on  Oct.  1. 

Newport  News  (Va. )  Daily  Press, 
12-page  tabloid  section  devoted  to  Win¬ 
ter  Fashions,  Oct.  21. 

Milwaukee  (Wis.)  Journal,  Oct.  26, 
62-pages  of  news  and  advertising  copy. 
It  contained  272  columns  of  retail  ad¬ 
vertising. 

Anderson  (S.  C.)  Independent,  48- 
pages,  Annual  Anderson  Fair  Number. 


ter  of  Mr.  and  Mrs.  Joseph  J.  Mc- 
Auliffe,  to  James  J.  Lee,  son  of  John 
Lee  of  Akron,  O.,  formerly  of  St. 
Louis,  in  the  Blessed  Sacrament  Chapel 
of  St.  Louis  Cathedral,  recently,  with 
Rev.  Sylvester  Tucker  officiating.  Mr. 
McAuliffe  is  managing  editor  of  the 
St.  Louis  Globe-Democrat, 

Branan  I.  Sanders,  .Associated  Press 
staff  photographer,  .Atlanta  bureau,  to 
Miss  Eleanor  Jean  Rexford,  of  Atlanta, 
formerly  of  Schenectady,  N.  'Y.,  in 
Nashville,  Tenn.,  Oct.  28. 

Jack  F.  Cronin,  financial  reporter, 
Cincinnati  Enquirer,  to  Helen  (hordes. 
Margaret  Dunlop,  society  reporter, 
Cincinnati  Post,  to  Robert  Weaver, 
Cincinnnati,  Lucie  Peavler,  club  edi¬ 
tor,  Cincinnati  Post,  to  Charles  D. 
Cartwright. 

ASSOCIATIONS 

fpLMER  J.  VESCEY  of  the  IVood- 
^  bridge  (N.  J.)  Leader-Journal  has 
been  elected  president  of  the  Middlesex 
County  Press  Club.  The  annual 
meeting  was  held  in  the  offices  of  the 
Hungarian- American  Daily  at  Perth 
-Amboy.  Peter  J.  Urban  of  the  Perth 
Amboy  Evening  News,  is  the  retiring 
president.  Other  .ifficers  elected  were 
Gilbert  Hunter,  of  the  Perth  .Am’ooy 
Evening  News,  vice-president;  Miss 
Ruth  Wolk  of  the  Perth  Amboy  .Leader- 
Journal,  secretary  and  Meyer  Rosen- 
blum,  of  the  Carteret  Press,  treasurer. 

Texas  Women’s  Press  -Associa¬ 
tion  voted  to  hold  its  meeting  in 
1935  in  San  Antonio  at  a  meeting  Oct. 
20  in  Dallas.  A  barbecue  was  held  at 
the  Fair  grounds  after  the  meeting, 
with  a  special  program  presented  in  the 
afternoon. 

Fall  state  convention  of  the  Okla- 
ho-ma  Interscholastic  Press  Asso- 
ci.xTioN  will  be  held  at  the  University 
of  Oklahoma,  Nov.  10,  according  to 
Miss  Grace  Ray,  secretary-treasurer  of 
the  association. 

District  8  of  the  Oklahoma  Press 
-Association  held  its  Fall  meeting  at 
Stillwater,  seat  of  Oklahoma  A  and  M. 
College,  and  high  spots  of  the  program 
included  a  noon  luncheon  by  the  Cham¬ 
ber  of  Commerce  and  attendance  at  the 
-A.  and  M. -Creighton  football  game. 
O.  H.  Lachenmeyer,  publisher,  Cushing 
Daily  Citizen,  district  president,  was  in 
charge  of  the  meeting.  Speakers  in¬ 
cluded  N.  G.  Henthorne,  executive  edi¬ 
tor,  Tulsa  World  and  president  of  the 
Oklahoma  Press  Association ;  Paul 
Miller,  publisher.  Broken  Arrow  Led¬ 
ger;  Lea  M.  Nichols,  publisher,  Bristow 
Record,  and  W.  F.  Allen,  publisher. 
Sfilhvatcr  News. 


Dallas  (Tex.)  Morning  New’s,  Oct. 
28,  “Saddle  and  Bridle  Club  of  Texas,” 
12  tabloid  pages. 

Fall  River  (Mass.)  Herald  Neivs, 
Dollar  Days  edition,  100  pages,  includ¬ 
ing  tabloid  section  of  80  pages,  Oct.  25. 

Lansing  (Mich.)  State  Journal,  Dol¬ 
lar  Day  edition,  Oct.  23,  26  pages. 

Tampa  (Fla.)  Morning  Tribune,  Oct. 
26,  8-page,  tabloid  size,  for  O.  Falk’s 
Department  Store,  advertising  “Friday 
and  Saturday  Falk  Days,”  printed  on 
green  newsprint. 


WEDDING  BELLS 

Morris  reiser,  of  the  circula¬ 
tion  department.  Boston  Herald- 
Traveler,  to  Miss  Jennie  Cohen,  last 
week. 

W.  B.  Foster,  editor  and  manager, 
Truro  (N.  S.)  Citizen-Sun  to  Miss 
Bertha  M.  Mosher,  R.  N.,  of  Shuben- 
acadie,  N.  S.,  at  Truro  recently. 

Thomas  Jeff fferson  Tobias,  Jr.,  fed¬ 
eral  building  reporter,  Atlanta  Geor¬ 
gian- American,  to  Miss  Rowena  Wil¬ 
son,  of  Waycross,  Ga.,  in  Atlanta  Oct. 
27. 

Miss  Selina  Markwardt,  society  edi¬ 
tor,  Sheboygan  (Wis.)  Daily  Press, 
to  Adolph  S.  Imig  at  a  surprise  cere¬ 
mony  at  the  bride’s  home  C)ct.  24. 

Elliot  Marple,  editor,  Greenfield 
(Mass.)  Recorder-Gazette,  to  Miss 
Dorotha  Eulaine  Lyamn,  Oct.  24. 

Miss  Mary  Irene  McAuliffe,  daugh- 


SCHOOLS 

CREADY  HUSTON,  former 
Pittsburgh,  Pa.,  newspapermaa 
novelist  and  short-story  writer,  has  been 
appointed  professor  of  journalism  at  the 
University  of  Pittsburgh. 

Robert  W.  Jones,  former  student  and 
faculty  member  of  the  University  of 
Missouri,  has  been  appointed  to  a  full 
professorship  in  the  School  of  Journal¬ 
ism  at  the  University  of  Washington, 
Seattle. 

Prof.  James  E.  Pollard  has  been 
named  acting  director  of  the  Ohio  State 
University,  School  of  Journalism,  suc¬ 
ceeding  Prof.  Joseph  S.  Myers,  recently 
made  professor  emeritus. 

Headlines  of  the  New  York  Herald 
Tribune  have  been  selected  by  students 
of  journalism  at  the  University  of  Texas 
as  models  for  their  news  editing  prac¬ 
tice  laboratory.  Sixty-five  state  and  na¬ 
tional  newspapers  were  considered. 


NEW  PUBLICATIONS 

Memphis  All-Star  sports  Re¬ 
view,  a  weekly  tabloid,  featuring 
sports,  theatrical,  club  news  and  society, 
made  its  appearance  recently.  H.  F. 
Durwood,  formerly  correspondent  and 
bureau  manager  of  the  -Associated 
Press  Memphis  bureau,  is  business  and 
general  supervisor ;  J.  F.  Tapp,  adver¬ 
tising  manager,  and  Robert  Caldwell, 
for  years  sports  editor  of  the  Memphis 
Commercial  Appeal,  is  news  editor. 
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The  C  la  ssified  Pages 


HOW  TO  MAKE  A  STRONG  CLASSIFIED 
PAGE  TOLD  BY  WEEKLY  PUBLISHER 

Advertisers  Frankly  Told  They  Cannot  Expect  Results  When 
Conditions  Are  Against  Them — Many  Devices  Used  to 
Draw  Attention  to  Want  Ad  Page 


W.  H.  COK«AD 


WH.  CONRAD,  publisher,  Med¬ 
ford  (Wis.)  Star  .Wti'j,  whose 
want  ad  page  is  considered  a  model 
for  other  weekly- 
publishers,  ad¬ 
dressed  the  fall 
meeting  of  the 
Inland  Daily 
Press  Association 
in  Chicago  re¬ 
cently  at  which 
he  told  how  his 
paper  makes  class¬ 
ified  advertising 
effective  enough 
“to  do  the  selling 
or  buying  the  man 
who  is  paying  for 
it  wants  it  to  do." 
His  remarks, 
which  are  applicable  to  both  daily  and 
weekly  newspapers,  follow  in  part; 

“In  a  newspaper  story  we  reverse 
your  daily  newspaper  plan  and  write 
our  head  and  subhead  before  we  write 
the  story,  then  use  the  s  -  me  verbs  that 
are  used  or  implied  in  the  heads  in  the 
first  and  second  paragraphs  of  the  story. 
We  think  this  gives  a  better  tieup  to 
the  head.  In  classified  ads  we  aim  to 
tell  something  of  the  story  in  the  first 
two  words,  which  we  capitalize.  The 
repetition  on  every  item  running  down 
a  want  column  of  the  words  ‘For  Sale,’ 
'For  Sale,’  ‘For  Sale,’  is  flat  and  unin¬ 
teresting.  There  is  variety  and  reader 
interest  attraction  when  each  want  ad 
stands  out  from  its  fellows  with  the 
words  that  tell  the  most  capitalized  at 
the  start  of  each  ad. 

“The  newspaper  itself  is  the  best 
place  in  which  to  advertise  for  more 
want  business.  Canned  advertising  on 
the  subject  is  usually  not  very  good. 
It  doesn’t  sound  convincing  simply  to 
repeat  the  statement  ‘Our  want  ads 
bring  results’  when  the  paper  isn’t  run¬ 
ning  many  of  them  and  is  giving  in¬ 
different  attention  to  those  it  does  run. 
.\ny  prepared  ad  needs  revising  to  fit 
local  conditions  and  a  change  of  word¬ 
ing  to  make  it  sound  natural — sound 
like  the  new'spaper  management  itself 
said  the  words. 

“We  run  a  recipe  column  and  give 
every  woman  furnishing  a  recipe  ac¬ 
cept^  for  it  a  free  want  ad.  "This 
Stimulates  interest  both  in  the  recipes 
and  in  the  want  ads.  The  woman’s 
name  at  the  top  of  the  recipe  pleases 
her  and  adds  to  its  value  and  interest. 

“Watch  your  readers  when  they  first 
get  hold  of  your  paper.  If  you  have 
an  interesting  want  ad  page  you  will 
find  that  they  turn  to  it  the  first  or 
second  thing.  Many  people  have  some 
partciular  kind  of  matter  which  is  their 
first  or  second  interest,  as  court  news, 
local  news,  country  correspondence,  re¬ 
cipes,  serial  story,  or  vox  pop,  hut  the 
want  ads  accumulate  a  great  total  of 
comparative  reader  interest  because  the 
want  ads  are  likely  to  be  second,  third, 
or  fourth  in  the  interest  of  almost 
es-erybody.  Track  teams  often  win  field 
meets  without  taking  many  first  places. 

“We  tell  an  advertiser  frankly  that 
he  cannot  expect  to  sell  his  farm  if 
conditions  are  bad  for  it.  but  maybe 
he  can  trade  it  for  city  property  or  a 
country  store;  that  a  bad  looking  kit¬ 
chen  range  offered  in  July  will  not 
have  a  chance  but  that  the  same  range 
cleaned  up  and  offered  in  September 
will  find  a  ready  buyer;  a  refrigerator 
for  sale  ad  in  December  is  just  another 
disappointment  but  shined  up  in  Jun^ 
the  same  old  ice  box  will  have  several 
seeking  h. 

“With  the  present  home  modernizing 
talk  it  is  easy  right  now  to  sell  ser¬ 
vice  ads  to  such  local  workers  as  car¬ 
penters,  masons,  plasterers,  and  plum¬ 
bers;  and  rimning  them  under  a  new 
classification:  ‘M^emizing,’  help  keep 
a  paper  up  to  date. 


“In  order  to  meet  the  demand  to  see 
the  want  page  as  soon  as  printed,  we 
had  a  frame  made  the  size  of  the  page 
in  which  to  display  it  in  one  of  our 
show  windows.  There  is  a  street  ligh» 
at  this  point  and  the  framed  page  can 
be  seen  day  or  night.  I  have  noticed 
people  looking  at  it  as  early  as  .S  o'clock 
in  the  morning  and  as  late  as  11  p.  m. 
.\nother  framed  page  is  placed  on  an 
easel  at  eye  height  in  the  front  office, 
where  people  .efer  to  it  in  advance  of 
receiving  their  own  papers  and  also  to 
refresh  their  memories  on  want  ads 
they  have  noticed  in  their  papers  at 
home,  especially  farmers.  We  cross 
off  with  a  red  pencil  any  items  we  learn 
have  been  sold,  to  save  our  readers  use¬ 
less  trips.  The  whole  procedure  gives 
people  the  impression  of  quick  action. 

“The  testimonial  letter  is  one  of  the 
best  forms  of  promotional  advertising. 
We  occasionally  give  small  prizes  for 
the  best  one. 

“A  time  filler  for  our  display  adver¬ 
tising  man  is  preparing  classified  ads 
for  shoe  or  other  repair  shops,  countrv 
stores,  insurance  men  or  others  w’ith 
small  side  lines,  the  man  who  is  tem¬ 
porarily  soured  on  display  advertising, 
any  business  that  is  too  small  for  dis- 
njay  space,  or  any  small  service  of  a 
big  business  which  does  not  warrant  a 
di>;play  ad.  The  small  ad  is  the  best 
teaser  for  a  starter — so  the  salesman  can 
say :  ‘Six  times  for  a  dollar  bill,’  or  ‘12 
times  for  $2.’ 

“We  used  to  let  an  expiring  want  ad 
die  without  a  struggle.  Now  we  make 
a  phone  call  on  every  such  ad.  If  the 
want  ad  has  brought  good  results  the 
advertiser  may  think  of  something  else 
that  may  be  equally  easily  sold ;  if  there 
have  been  no  results,  a  good  telephone 
salesman  may  nersuade  him  to  reword 
a  dumb  ad  and  try  again  for  a  buyer, 
or  add  a  telephone  number  or  an  v.-asily 
findable  location,  or  best  of  all  get  a 
price  on  the  ad  that  will  make  it  sell. 

“We  are  too  small  to  have  girl  tele- 
nhone  adtakers  at  work  steadily  but  we 
know  from  experience  that  the  girl  at 
the  counter  or  on  the  telenhone  can  be 
a  big  asset  or  a  terrible  liability  to  a 
want  ad  business.  She  can  take  want 
ad  after  want  ad  with  the  same  old 
starting  words  ‘For  sale’  and  ‘Wan¬ 
ted’;  she  can  undiplomatically  bark  out 
‘50  rents’  when  the  customer  inquires 
what  his  10  word  want  ad  would  cost  if 
run  only  once.  Or  she  can  sav ;  ‘Well, 
that  want  ad  would  probably  help  vou. 
hut  let’s  fix  it  UP  a  little  and  see  how 
you  would  like  it.’  Then  she  gets  the 
name  of  the  thing  offered,  or  some  other 
words  that  contain  interest,  as  the  first 
words,  capitalized,  and  suggests  gently 
that  although  want  ads  are  only  one 
cent  a  word  we  have  to  make  i  mini¬ 
mum  charge  of  50c  and  that  his  10 
word  want  ad  should  really  be  worded 
something  like  so  and  so  which  would 
figure  three  insertions  for  a  dollar. 

“You  are  probably  all  familiar  with 
the  giving  of  free  theatre  tickets  to 
people  who  find  their  names  concealed 
in  classified  ads  which  advertise  the 
shows.  Such  as  these  keep  people  in¬ 
terested  in  scanning  the  want  columns. 

“Human  nature  is  queer  as  to  ex¬ 
changing  articles.  Almost  every  per¬ 
son  is  a  potential  trader  and  few  can 
resist  a  whirl  at  an  advertised  trade. 
An  old  $100  car  will  go  quicker  adver¬ 
tised  at  $120,  with  $M  worth  of  fire¬ 
wood  taken  in  trade,  than  it  will  adver¬ 
tised  to  go  for  the  $100  without  the 
firewood.  Farmer  subscribers  especi¬ 
ally  are  open  to  suggestions  on  things 
for  trade. 

“We  use  the  words  ‘The  Paper  with 
the  Want  Ads’  on  every  piece  of  printed 
matter  we  send  out  and  on  every  bit 
of  advertising  of  any  kind  that  we  get 
‘hooked  for’  necessity  or  take  through 
choice. 


“The  most  unusual  want  ad  in  each 
issue  is  worth  a  front  page  mention. 
We  run  as  a  classified  ad  each  week  for 
the  phone  company  a  list  of  the  new 
telephone  numbers  and  changes  'n  num¬ 
bers,  so  people  who  wish  to  keep  their 
phone  books  up  to  date  may  mark  the 
corrections — just  one  more  thing  of  in¬ 
terests  on  the  want  page. 

“We  feel  that  blind  want  ads  are 
better  dodged,  not  so  much  because  they 
take  time  but  because  they  cause  trouble 
both  to  the  newspaper  and  to  those  re¬ 
sponding  to  them.  We  try  to  show  the 
blind  want  advertiser  that  he  will  get 
much  better  results  if  he  signs  his 
name  so  parties  may  know  who  he  i« 
and  where  he  may  be  found. 

“Standing  business  cards  are  easily 
replacable  by  classified  ads  which  bring 
in  more  money  for  less  space.  It  takes 
a  little  time  to  talk  the  advertisers  into 
the  change  but  the  classified  ads  are 
much  better  for  both  the  advertiser  and 
the  new’spaper. 

“The  50c  minimum  was  established 
very  easily.  The  one  insertion  adver¬ 
tiser  who  wants  his  ad  for  less  can 
easily  be  persuaded  to  run  the  ad  more 
than  once  or  to  use  a  heading  which 
will  bring  up  to  the  50c  minimum.  A 
light  14  pt.  line  is  15c,  black  20c,  and 
black  caps  25c  per  line. 

“Want  advertising  income  isn’t  al¬ 
ways  such  little  chicken  feed  as  it 
sounds.  We  had  one  $10  want  ad  that 
I  recall  and  $3  and  $5  want  ads  are 
fairly  frequent.  Even  the  50c  ones 
count  up  satisfactorily  and  with  a  little 
salesmanship  at  just  the  right  time  they 
readily  expand  to  75c,  $1,  $2  and  so  on. 
The  interest  they  add  to  a  newspaper 
cannot  be  calculated  in  money.  Well 
worded  want  adds  are  the  most  uni¬ 
versally  read  items  in  the  paper.’’ 

CLASSIHED  RATES  CUT 


Milwaukee  Sentinel  and  Journal  An¬ 
nounce  New  Schedules 

(Special  to  Editos  &  Publisher) 

Milw'aukee,  Oct.  30 — New  schedules 
on  want  ad  rates  effective  Oct.  25  have 
been  announced  by  both  the  Milwau¬ 
kee  Journal  and  the  Mihvaukee 
Sentinel.  The  Sentinel  rates,  applying 
both  to  daily  and  Sunday  insertions  run 
as  follows;  seven  consecutive  days  10# 
per  line,  three  consecutive  days  17# 
per  line,  and  one  day  only  25#  per  line 

The  rates  for  all  transient  classified 
advertising  in  the  Journal  now  are  16# 
a  line  for  seven  consecutive  days,  K# 
a  line  for  three  days  and  35#  a  line 
for  one  day.  This  new  seven  day  rate 
is  7#  per  line  less,  and  the  three  day 
rate  5#  per  line  less,  than  the  ^  rates 
established  by  the  last  rate  card  issued 
by  the  Journal. 

USING  HALFTONE  HEADS 

The  Chicago  Sunday  Tribune  is  using 
halftone  illustrations  for  some  of  the 
various  classified  advertising  section 
headings.  Typical  of  this  innovation 
is  a  small  picture  of  three  dogs  at  the 
heading  of  “Dogs,  Birds,  Poultry, 
Etc.’’  For  homes,  a  picture  of  a  house 
is  used  Not  all  of  the  classification 
headings  are  illustrated. 

PAGE  ONE  PICTURE  FEATURE 

The  Cleveland  Plain  Dealer  is_  pub¬ 
lishing  a  new  daily  front  page  picture 
series  entitled,  “This  is  CLEVELAND 
1934,”  consisting  of  a  five-column  cut 
of  stricking  Cleveland  scenes,  accom¬ 
panied  by  short  descriptive  texts. 

MISSPELLED  WORD  CONTEST 

The  Eureka  (Cal.)  Humboldt  Stan¬ 
dard  'S  conducting  a  misspelled  word 
contest  in  the  classified  advertising  sec¬ 
tions  of  that  newspaper.  Winners  are 
awarded  theater  tickets. 

NEW  SYNDICATE  STARTS 

The  Associated  Features  Syndicate, 
New  York,  made  its  appearance  C)ct.  15. 
The  new  syni^icate  is  located  in  the 
Woolworth  Building  and  Thomas  I. 
Sherwood  is  managing  editor. 

ADDS  TYPE  FONTS 

The  Portland  (Ore.)  Oregon  Journal 
has  installed  16  fonts  of  7-point  Ex¬ 
celsior  No.  2  with  Bold  Face  No.  2 
for  a  new  body  dress. 


LOU  L.  HEATON  HEADS 
CLASSIFIED  MANAGERS 

Herald  Tribune  OfficUJ  Succeeds 

Henry  Barringer — Sees  Signs  of 
Prosperity  in  Listing  of  Florida 
Real  Estate 

Lou  L.  Heaton,  classified  advertising 
manager  of  the  Xew  York  Herald 
Tribune,  was  elected  president  of  the 
Qassified  .Advertising  Alanagers’  Asso¬ 
ciation  of  New  York,  Oct.  22,  for  an 
interim  term  Listing  until  February.  He 
was  elected  at  a  meeting  at  the  Adver¬ 
tising  Club  to  succeed  Henry  Barringer, 
of  the  New  York  World-Telegram, 
who  resigned  from  the  office. 

Mr.  Heaton  was  one  of  the  founders 
of  the  association  and  served  as  presi¬ 
dent  of  it  for  the  first  three  years  after 
its  organization  in  1926.  He  has  been 
classified  advertising  manager  of  the 
Herald  Tribune  for  nine  years  and  pre¬ 
viously  worked  in  the  advertising  de¬ 
partments  of  a  number  of  papers  in 
Philadelphia  and  other  cities. 

Commenting  on  classified  advertising 
problems  after  his  election,  Mr.  Heaton 
said  that  he  found  one  interesting  sign 
of  recovery  in  one  of  the  divisions  of 
the  classified  advertising  section  of  the 
Herald  Tribune — the  annual  fall  South¬ 
ern  real  estate  offerings  page  which  is 
featured  in  each  Sunday  edition  through 
October  and  November. 

'The  i«gc  published  Sunday,  Oct. 
21,  carried  154  ads  for  bungalows, 
farms,  gp'oves,  hotels,  estates,  apart¬ 
ments,  hunting  lodges,  business  blocks 
and  acreage  in  Southern  States,  the 
largest  such  listing  published  in  any 
New  York  newspaper  since  the  Florida 
boom_  of  the  early  1920’s  and  pre-de¬ 
pression  days,  he  said.  The  majority  of 
the  ads  were  for  Florida  holdings. 

MOUNT  VERNON  PA^R  IS  60 

The  Mount  Vernon  (Tex.)  Optic 
Herald  recently  celebrated  its  60th  anni¬ 
versary,  with  a  large  special  edition. 
Charles  R.  Devall,  Jr.,  is  publisher. 


★ 

What  Newspapers 
say  About 

OUR  CAMPAIGN 

“Greatest  promotion  our 
paper  ever  had.” 

“We  never  heard  so  many 
wonderful  comments  about 
our  paper  before.” 

“Colossal!  Stupendous!” 

“One  month  after  our 
Campaisn,  we  increased  line- 
ase,  in  both  National  and 
local  advertising,  to  the  larg¬ 
est  percentage  for  that  month 
in  the  entire  United  States.” 

★ 

The  Zain  Advertising  System 
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Retail  News  and  Notes 


By  RICHARD 

DEPORTS  of  October  Sales  Show 
“Keswnptum  of  Forward  Move¬ 
ment,"  according  to  Dun  &  Bradstreet 
on  the  last  fiill  week  of  the  month.  The 
D  &  B  barometer  went  from  60.7  to 
61.6  in  the  week,  going  1.5  above  a 
year  ago.  Price  level  practically  the 
same  as  a  year  ago,  but  dollar  totals 
anywhere  from  8  to  12%  better  now 
than  then.  So,  less  selling  on  price — 
less  recourse  to  special  "sales.” 

For  the  first  half  of  the  month  the 
National  Retail  Dry  Goods  Association, 
surveying  75  representative  cities,  finds 
department  store  sales  up  8%  in  dollar 
volume  and  6H%  in  unit  sales  over  a 
ye^  ago.  The  largest  increases  were: 
Miami,  43% ;  Washington,  22% ;  Dallas, 
14%;  Cleveland,  14;  Portland,  Ore., 
12^ ;  Salt  Lake  City,  12 ;  Atlanta,  12 ; 
Bridgeport,  9;  Seattle,  8;  San  Fran¬ 
cisco,  7 ;  Philadelphia,  7 ,  St.  Louis.  6 ; 
Milwaukee,  5J4%;  New  York,  52. 
(New  England  with  only  2%  gain  made 
the  poorest  showing  of  any  region;  and 
Wheeling  was  the  only  city  to  show  a 
loss — 2j4%).  For  the  whole  New  York 
Federal  Reserve  District  the  F.  R.  Bank 
estimates  department  store  sales  in  the 
first  half  of  this  October  at  5J4% 
above  the  same  half  month  last  year. 
Excluding  liquor  sales  the  increase  was 
slightly  over  3%.  This  means  a  better 
than  seasonal  gain  over  this  September. 

*  *  « 

TJ^HAT  Lines  Show  the  Most  Gainf 
ry  The  New  York  Federal  Reserve 
Bank  gives  the  answer  for  the  month  of 
September  and  for  the  8  months  begin¬ 
ning  with  February.  The  big  gains  in 
September  in  the  New  York  district 
were :  blouses  and  skirts,  24.9% ;  radios, 
21.6%;  notions,  19.1%;  umbrellas  and 
canes,  17.5%;  art  needlework  and  art 
goods,  16.8% ;  men’s  and  boys’  shoes, 
15.6%.  The  heaviest  departmental 
losses  in  September  were :  Oriental 
rugs,  43.9%;  domestic  floor  coverings, 
23.4;  books  and  magazines,  21.7;  gift 
shop,  17.3;  jewelry,  172;  domestics, 
15.9.  For  the  8  months  the  big  gains 
were  in  these  departments :  neckwear 
and  scarfs,  20.8%;  cotton  wash  goods, 
20.7%;  men’s  and  boys’  shoes,  20.7; 
blouses  and  skirts,  19.7 ;  electrical  house¬ 
hold  appliance,  18.3;  art  needlework, 
16.3.  The  major  losses  for  the  8  months 
were  in  floor  coverings,  imported  and 
domestic.  •  *  * 

JN  Qtwtes.  From  recent  speeches  on 
*  retailing  the  following  selections : 
Harford  Powell  to  sales  executives : 
‘‘By  1940  you  will  surely  have  dis¬ 
covered  and  carted  the  consumers  fn 
whatever  district  or  income  classifica¬ 
tion  you  are  working.  You  will  know 
their  magnitude,  their  position  and  their 
orbits,  everything  there  is  to  knoig 
about  them.  And  you  won’t  be  thought 
nosey  for  poking  into  people’s  lives. 
When  people  find  that  business  is  really 
trying  to  help  them,  they  will  gladly 
turn  around  and  help  business.” 

J.  C.  Penney :  “The  farm  situation  is 
improving  and  general  business  as  a  re¬ 
sult  will  improve.  We  expect  to  do  the 
largest  volume  business  in  our  history, 
exceeding  that  of  even  1929.  There  is 
not  a  single  section  showing  a  de¬ 
crease.” 

Louis  Kirstein  to  Fashion  Group: 
“The  job  of  the  retailer  is  to  make 
everybody  want  something  they  haven’t 
got,  create  new  desires,  new  needs,  new 
ambitions  and  new  habits.  It  is  our  job 
to  hasten  obsolescence  not  alone  in 
things  but  in  ideas.  The  very  idea  that 
obsolescence  is  an  economic  waste  is 
already  obsolete.  Obsolescence  can  ac¬ 
tually  make  for  progress  by  mainUining 
employment,  by  increasing  and  bettering 
our  satisfactions  for  human  needs,  and 
by  introducing  a  competition  that  im¬ 
proves  the  quality  and  reduces  the  price 
of  goods.” 

Dor^y  Swenson  introducing  Mr. 
Kirstein:  “Filene’s,  of  which  he  is 
termed  the  vice-president,  but  of  which 
he  is  really  the  works,  has  bjjen  a  train¬ 
ing  ground  for  store  executives  and  even 
college  presidents  for  the  whole  coun¬ 
try — Riordan  of  Sterns,  Mooers  of 


WEBSTER 

Abraham  &  Straus,  Martha  Manning  of 
Macy’s,  A1  Post  of  the  Fashion  Guild, 
Raphael  of  White’s  Reisman  of  Bloom- 
ingdale’s,  O’Connell  of  Slattery’s,  Glenn 
Frank  of  Wisconsin,  Hopkins  of  Dart¬ 
mouth.  . . .  Three  men  today  are  adding 
to  the  fame  of  Boston — all  humani¬ 
tarians,  Brandeis,  Frankfurter  and  Kir¬ 
stein.” 

Kenneth  Collins  to  the  New  York  Ad¬ 
vertising  Club:  “This  afternoon  when 
an  advertising  person  waves  an  adver¬ 
tisement  before  you,  say  ‘Yes,  it’s  a  good 
advertisement.  We’ll  run  it.’  When  a 
buyer  suggests  a  group  of  merchandise 
in  which  he  has  faith,  try  saying,  ‘Yes.’ 
You  can  impart  a  new  enthusiasm  to 
your  business  in  a  matter  of  days  by  this 
very  simple  device.  You  will  make  mis¬ 
takes,  of  course — but  you  will  make 
worse  mistakes  if  you  continue  to  say 
‘No’  to  everything.  For  then  there  is 
no  chance  of  progress.” 

*  *  * 

C03/£  Recent  Figures:  Marshall 
Field  &  (3o.  and  subsidiaries  for  the 
third  quarter  of  1934  had  sales  of  $23,- 
665,800 — a  drop  of  4.4%  from  last  year’s 
third  quarter;  and  there  was  a  net  loss 
of  $175,(XX)  for  the  quarter  this  year 
against  a  profit  of  $995,000  last  year 
same  three  months. 

Spiegel,  May,  Stern  Company,  Inc., 
for  the  third  quarter  had  a  net  income 
of  $429,777,  compared  with  $213,801 
last  year  third  quarter.  For  9  months 
the  net  income  this  year  was  $1,695,047, 
and  last  year,  $383,^9. 

McLellan  Stores  Company  (of  which 
control  has  recently  passed  to  George 
K.  Morrow  and  the  United  Stores  Cor¬ 
poration)  reports  for  9  months  a  profit 
of  $701,623,  after  depreciation,  amor¬ 
tization  and  other  charges,  but  before 
providing  for  Federal  taxes  and  em¬ 
ployes’  bonus,  which  compares  with 
$194,101  for  the  same  period  last  year. 
Sales  for  9  months  last  year  were  $11,- 
217,889;  and  for  this  year  $12,890,257. 
Now  operating,  234  stores;  a  year  ago 
when  the  company  went  into  the  hands 
of  receivers  there  were  277  stores. 

Automobile  retail  financing  this  Sep¬ 
tember  was  9%  more  than  in  September, 
1933,  and  112%  more  than  in  Septem¬ 
ber,  1932 — but  down  17%  from  this  Aug¬ 
ust.  For  the  9  months  of  this  year  the 
total  volume  of  such  financing  was 
55%  above  1933  and  89%  above  1932. 
*  »  » 

DETAIL  Stores  Set  a  Good  Example 
2\.  in  Modernising.  At  Namm’s  in 
Brooklyn  the  whole  ground  floor  has 
been  redecorated  with  creamy  Italian 
marble  floors,  new  lighting,  mahogany 
and  metal-banded  showcases,  wider 
aisles  and  modernized  elevator  bases.... 
McCreery’s,  New  Y'ork,  advertising 
tells  in  words  and  pictures  “what 
they’ve  done  to  make  shopping  there 
a  real  pleasure,”  and  in  some  cases 
gives  a  short  “History  of  McCreery’s.” 
...A  store  in  Nashville — Loveman 
Berger  &  Teitlebaum — is  remodeling  its 
display  windows  under  the  FHA... 
The  second  and  third  floors  of  the  Rike- 
Kumler  Company  store  in  Dayton,  ()., 
have  been  remodeled  so  that  all  chil¬ 
dren’s  departments  are  now  together  on 
the  second  floor  and  all  the  women’s 
ready-to-wear  are  together  on  the  third 
floor..... \  similar  change  has  been 
made  in  the  second  and  third  floors  of 
O’Neill  &  Co.,  Baltimore,  where  the 
Joan  and  Jane  Shop  is  now  with  other 
fashion  shops  on  the  second,  and  the 
Girls’  Shop  has  moved  to  the  third  near 
the  Children’s  and  Infants’  Shop... 
Electric  stairways  are  being  installed 
in  the  Woodward  &  Lathrop  department 
store  in  Washington,  four  up  and  four 
down,  from  basement  to  fourth  floor. . . 
Donenf eld’s,  Dayton,  has  just  remodeled 
the  women’s  ready-to-wear  floor  with  a 
little  sh(^  arrangement,  including  a  new 
Sports  Shop. . .  For  the  opening  of  its 
new  two-story  escalator  sent  out  invi¬ 
tations  to  4,000  guests. ..Abraham  & 
Straus  of  Brooklyn  will  soon  build  a 
new  entrance  direct  from  Ho;^  Street 
to  the  basement  in  the  new  building... 


An  intimate  and  feminine  character  has 
been  given  to  the  Bon  wit  Teller  store 
in  New  Y'ork  by  Airs.  Agnes  Rowe 
Farman,  formerly  known  almost  ex¬ 
clusively  for  her  work  in  private  resi¬ 
dences.  The  general  notion  for  this 
change  seems  to  have  come  from  Mrs. 
Floyd  B.  Odium,  the  new  president  of 
the  store. 

*  »  * 

ODEL  Rooms  Fully  Furnished 
2VJ.  are  one  of  the  commonplaces  of 
ensemble  selling.  In  the  New  York 
Sunday  Times  for  Oct.  28  McCut- 
cheon’s.  New  Y’ork,  used  3  columns 
by  200  lines  to  describe  “Today,”  a 
modern  room  designed  by  Hobe  Erwin 
of  Jones  and  Erwin,  who  scene-set 
“Little  Women”  and  “Dinner  at  Eight” 
for  the  movies.  This  is  one  of  five 
rooms  in  McCutcheon’s  America  De¬ 
signs  exhibit  on  the  fourth  floor. . . 
Sachs,  8th  Avenue  and  35th  Street., 
New  Y’ork,  a  decorator  who  has  been 
using  newspaper  advertising  in  small 
space  and  with  simple  emotional  ap¬ 
peals,  has  been  showing  37  model  rooms, 
including  six  in  a  contest  for  prizes 
for  20th  century  Alodern  American 
styles. 

The  winner  of  the  first  prize  was  a 
Pratt  Institute  student,  Arthur  Schnel- 
ler,  who  a  few  years  ago  won  the 
Greater  New  York  Open  Marble- 
Shooting  Championship’ ..  Macy’s  10 
model  rooms  include  a  maple  nursery 
with  blue-and-white-checked  gingham 
and  a  maple  living  room  with  slate- 
colored  walls;  two  French  bedrooms; 
two  living  rooms  in  brown,  etc... A 
small  model  house  on  the  roof  of  the 
O’Connor,  Aloffat  Co.  store  in  San 
Francisco  drew  7,800  visitors  in  two 
days.  Six  rooms,  cost  $8,000,  designed 
by  O.  A.  Deichmann. .  .In  Chattanooga 
a  model  cottage  with  white  clapboard 
walls  takes  up  most  of  the  length  of  the 
Clemons  Brothers’  store... In  Chicago. 
Marshall  Field’s  Tradition  Apartment 
has  just  been  redecorated  and  fur¬ 
nished  :  entrance  hall,  dining  room, 
living  room,  card  room  and  bed¬ 
room. 

A  model  low-priced  apartment  in 
the  Housing  Exhibition  at  the  New 
Y’ork  Museum  of  Modern  Art  is  en¬ 
tirely  furnished  from  R.  H.  Macy  & 
Co.  It  is  contrasted  with  a  replica  of 
a  “dumb-bell”  flat  of  the  terrible  old 
East  Side  sort... In  the  Metropolitan 
.\rt  Museum  of  New  York  a  model  liv¬ 
ing  room  will  be  exhibited  in  Novem¬ 
ber,  with  all  furniture  and  related 
equipment  from  Montgomerv’  Ward  & 
Co. 

*  «  * 

7i^  EN’S  Wear  is  Heavily  Advertised 
a  VI  and  Selling  Better.  The  closing 
of  the  Wallach  store  opposite  the  Pub¬ 
lic  Library  in  New  York  was  postponed 
till  Oct.  31... “and  our  new  Fifth 
Avenue  store  at  the  comer  of  45th 
will  open  a  few  days  later  .’’...On  the 
25th  Weber  &  Heilbroner  opened  at 
550  Fifth  Avenue,  between  45th  and 
46th  Streets — a  half  block  above  the 
new  Wallach  site.  “A  New  Star  in  the 


Avenue’s  Crown  1”  was  the  head  on  tlie 
Weber  &  Heilbrcmer  announcement. 
"For  the  second  time  in  the  past  eight 
months,  we  present  a  new  store  to  the 
men  of  New  York — the  fourteenth  in 
our  group.”  A  very  beautiful  shop. 
Indirect  lighting  plus  a  flush  type  of 
ceiling  light.  Beautiful  hardwood  trim 
in  unusual  woods.  The  center  of  the 
store  is  a  circular  clothing  shop. . . 
On  the  same  day  John  David  in  a 
page  advertisement  told  of  “A  Bit 
of  London  in  New  Y’ork — The  John 
David  English  Room,  Fifth  Avenue  at 
43rd  Street... a  Special  Order  Depart¬ 
ment”  for  suits  at  $75... And  on  that 
Friday  Saks,  34th  Street,  repeated  the 
$23.50  and  ^3.50  sale  of  the  previous 
week — because  “we  were  favored  with 
more  than  capacity  business ...  we  feel 
we  must  make  good  with  those  men  who 
wanted  the  New  Saks-34th  clothing, 
but  could  not  be  waited  upon.  The  half¬ 
page  advertisement  reproduced  the  last 
week  page  advertisement  with  the  Wal¬ 
lace  Morgan  drawing. 

*  *  * 

DIG  City  Blight!' — headline  for  an 
editorial  in  last  week’s  issue  of 
Retailing,  which  asks  “Is  some  sort  of 
blight  falling  on  retail  trade  in  the 
bigger  cities?”  Anyway,  Frederick 
Loeser  &  Co.  of  Brooklyn  are  planning 
a  branch  store  in  Garden  City,  Long 
Island,  at  Stewart  and  Franklin  ave¬ 
nues;  and  Macy’s  is  making  various 
efforts  to  extend  its  influence:  bigger 
commissions  are  paid  to  outside  sales¬ 
men  on  electrical  appliances  and  some 
Macy  salesmen  on  electrical  goods  have 
been  working  in  Newark;  a  system  of 
district  personal  shoppers  is  being  test^ 
in  parts  of  Westchester  County— solicit¬ 
ing  Deposit  Accounts  and  buying  for 
customers ;  and  18  fashion  shows,  6  each 
in  Jersey,  Westchester  and  Long 
Island,  are  to  carry  to  the  suburbs  sam¬ 
ples  of  fabrics  and  patterns  carried  by 
Macy. 
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The  average  normal  reader  can 
easily  tire  of  something  that  is 
simply  new  and  different,  particu¬ 
larly  something  that  is  unnatural. 
Excessive  black  type,  monotonous 
tone  and  the  crowding  of  letters 
too  close  together,  are  all  unnatu¬ 
ral  and  tiring  to  the  average  eye. 
Such  things  call  attention  to  them¬ 
selves  and  give  the  reader  reasons 
for  eye  strain.  Symmetry,  variety 
of  tone,  well  proportion^  space 
around  as  well  as  in  the  letters,  are 
natural  and  do  not  tire  the  eyes. 
The  average  reader  can  and  will 
concentrate  longer  with  anything 
that  does  not  tire  the  eyes. 

Designed  For  Readability 
Intertype  Ideal  News  Face  is 
the  varitoned,  properly  designed, 
properly  proportioned,  natural  and 
easily  read  news  face  that  will  add 
new  interest  and,  therefore,  new 
readers  to  the  average  newspaper. 

Inteitype  Ideal  News  Face  is 
basicaliy  a  Modem  Roman  letter 
which  has  been  adapted  for  the 
special  use  of  your  newspaper.  The 
thin  lines  are  stronger  than  those 
in  an  ordinary  Modem  Roman  let¬ 
ter.  There  is  sufficient  contrast  be¬ 
tween  thick  and  thin  parts  of  the 
letters  to  provide  all  the  variety 
which  the  normal  eye  craves. 

Nearly  every  school  book,  espe¬ 
cially  those  below  the  sixth  g^de, 
is  printed  from  a  type  that  is  fim- 
damentally  the  same  in  construc¬ 
tion  as  Intertype  Ideal  News  Face 
— Modem  Roman.  It  is  also  the 
style  of  face  used  in  most  law 
briefs  and  in  much  other  general 
printing.  The  Ideal  News  Face  was 
originally  developed  by  Intertype 
experts  in  collaboration  with  type 
experts  and  optometrists  employ¬ 
ed  by  The  New  York  Times.  That 
newspaper  was  the  first  to  use  this 
face.  Since  then  hundreds  of  news¬ 
papers — many  nationally  famous 
— have  adopted  this  really  legible 
news  face  for  their  pages. 

Variety  will  create  interest.  Uni¬ 
formity  of  “color”  is  monotonous. 
Contrast — the  play  of  light  lines 
against  dark  lines — the  touch  of 
difference  that  gives  added  inter¬ 
est.  Contrast  is  essential  for  inter¬ 
est — in  art,  in  dress,  and  especially 
in  a  type  face  for  newspaper  use. 

Newspapers  have  dark  head¬ 
lines  and  a  relatively  light  news 
face  in  order  to  gfive  the  contrast¬ 
ing  relief  that  the  average  eye  de¬ 
mands.  The  average  newspaper 
reader  usually  absorbs  practically 
all  of  the  headlines  and  only  about 
two  or  three  colunms  of  the  news 
matter.  Would  any  reader  of  to¬ 
day  take  the  time  to  seek  out  the 
headlines  if  they  were  all  the  same 
“color”  and  tone  of  the  news  face, 
or  if  all  the  news  matter  was  set  in 
the  same  type  as  the  headlines? 


Proportioned  For  Legibility 

When  the  letters  of  a  word  are 
too  close  together  the  normal  eye 
will  have  difficulty  in  picking  up 
the  word.  Ordinary  eyes  have  been 
trained  on  faces  that  have  letters 
set  far  enough  apart  to  allow  the 
eye  to  pick  up  the  letters  as  well  as 
the  words.  You  cannot  distinguish 
words  imless  you  can  see  letters. 

When  all  the  ascenders  and  de¬ 
scenders  of  letters  are  made  too 
short  (in  an  effort  to  get  an  over¬ 
size  lower-case  letter  on  a  small 
slug  body)  the  result  is  an  unnat¬ 
ural  sight  to  the  average  eye.  This 
eyestrain  causes  the  reader  to  la¬ 
bor  over  the  reading.  When  editors 
wish  to  make  their  editorials  more 
readable  they  generally  put  extra 


EYE  FATIGUE  may  be  working 
against  the  success  of  your  paper 

If  you  want  your  newspaper  to  mean  more  to  those  who 
buy  it  they  must  be  able  to  read  more  of  it.  The  latest  news, 
the  advertisements  and  the  most  valuable  features  do  not 
have  a  fair  chance  against  EYE  FATIGUE. 

If  the  news  type  on  your  newspaper  hasn’t  been  changed 
during  the  last  few  years  it’s  very  probable  that  your  news¬ 
paper  can  be  made  more  readable. 

Intertype  Ideal  News  will  help  your  readers  to  read  more 
without  tiring.  Just  compare  the  column  of  Ideal  News  at 
the  left  with  an  equal  amoimt  of  the  type  you  now  use. . . . 

Ideal  News  is  more  than  just  easy  to  read.  It  is  easy  to 
stereotype  and  easy  to  print  on  all  makes  of  presses— at  all 
speeds— regardless  of  the  kind  of  rollers  used.  Write  for 
more  interesting  facts. 

INTERTYPE  CORPORATION 

Brooklyn,  New  York,  360  Furman  Street;  Chicago,  130  North  Franklin  Street;  New  Orleans,  1007 
Camp  Street;  San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston, 

80  Federal  Street;  Canada.  Toronto  Type  Foundry  Co.  Ltd.  Distributors  Throughout  the  World 


ni  point  on  •  point  sing 


Test,  11  Point  Ideal  Hews.  Display,  Cairo  Bold 
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Editor  &  Publisher  for  iSovember  3,  1934 


_ Circulation _ 

DAILY’S  JUNIOR  PLAN 
INCREASED  READERS 

Atken*  Messenger  Circulation  Gain 
Attributed  to  Method  of  Training 
Carriers — Plan  Involved 
No  Increased  Costs 

The  junior  merchant  plan  as  practiced 
on  the  Athens  (O.)  Messenger,  has  in¬ 
creased  circulation  and  revenue  without 
M  increase  in  circulation  costs,  and  has 
improved  tlie  morale  ot  the  carrier  or¬ 
ganization,  Fred  W.  Weber,  circulation 
manager  of  the  newspaper  told  members 
of  the  Ohio  Circulation  Managers  As¬ 
sociation  at  their  convention  last  week. 

“In  June.  1932,”  Mr.  Weber  said,  “our 
total  average  suburban  and  all  other 
carrier  delivered  circulation  was  4,715 
copies.  In  September  of  this  year  it 
averaged  6,375.  This  is  an  average 
daily  gain  of  1,645  copies,  or  approxi¬ 
mately  35%. 

“Comparing  revenue  from  suburban 
and  all  other  carrier  delivered  copies 
during  the  month  of  June,  1932,  with  the 
month  of  &pt  ember,  1934,  we  find  a 
gain  of  $787.17,  or  approximately  42% 
gain  in  revenue.  The  seven  per  cent 
grater  gain  in  revenue  than  in  circu¬ 
lation  is  accounted  for  in  the  fact  that 
under  the  Messenger’s  plan  of  carrier 
training,  accounts  are  paid  in  full,  and 
more  promptly  under  our  new  plan  than 
they  were  under  the  lack-of-training 
system  in  1932. 

“Before  starting  our  plan  of  carrier 
training,  we  spent  lots  of  money  on  car¬ 
rier  prizes  and  the  only  time  we  had  any 
circulation  increase  was  during  a  contest 
or  when  our  road  man  worked  a  town 
over  and  brought  in  the  increases.  As 
a  rule,  while  we  were  getting  increases 
in  one  plan  we  were  losing  in  another. 
In  effect,  then,  the  money  we  paid  for 
a  road  man’s  salary  and  expenses 
brought  in  absolutely  no  increase  in  cir¬ 
culation  and  no  increase  in  revenue. 

“The  money  we  paid  him  was  a 
definite  loss.  The  inauguration  of  our 
plan  of  carrier  training  did  not  require 
an  addition  to  our  pay  roll.  It  simply 
meant  that  the  time  of  our  one  road 
man  was  utilized  to  better  advantage. 
Instead  of  spending  his  time  in  getting 
circulation  in  one  town  while  losing  it 
in  another,  he  is  now  training  each  car¬ 
rier  to  be  a  salesman  and  seeing  that 
diese  newly-created  salesmen  are  utiliz¬ 
ing  the  knowledge  they  have  gained. 

“Our  roadman,  through  the  training 
he  gives  the  carriers,  multiplies  his  own 
efficiency  148  times.  In  other  words,  we 
have  148  carriers  armed  with  a  knowl¬ 
edge  of  salesmanship,  making  calls  each 
day;  whereas,  under  the  old  plan  we 
had  only  one.  The  results  prove  that 
the  boys  can  be  taught  salesmanship  and 
that  they  can  use  it  productively. 

“The  plan  has  placed  the  morale  on  a 
higher  plane  than  we  had  ever  thought 
possible.  Our  carriers  have  learned  that 
^ere  is  business  to  get  if  they  go  after 
it.  They  have  learned  that  they  can 
‘stop  the  stops,’  and  they  do  it.  Tliey 
have  learned  that  they  can  hold  cus¬ 
tomers  better  by  keeping  their  custom¬ 
ers’  accounts  small,  and  they  do  it. 
They  have  learned  that  it’s  good  busi¬ 
ness  to  pay  their  accounts  to  us  regu¬ 
larly,  and  they  do  it. 

“  ‘Has  the  plan  interfered  w  ith  other 
promotion  plaiiS?’  is  best  answered  with 
the  results  we  have  had  with  carrier  con¬ 
tests  since  we  began  training  our  car¬ 
riers.  As  I  said  before,  we  have  prac¬ 
tically  eliminated  this  form  of  promotion 
but  we  have  retained  three  yearly  events. 

“As  trained  salesmen,  a  greater  num¬ 
ber  of  our  carriers  are  able  to  go  out 
and  sell  the  required  number  of  cus- 
1  tomers.  But  that’s  not  the  best  part  of 
it  These  customers  stick  because  they 
were  actually  sold  the  paper.  The  car¬ 
rier  didn’t  just  beg  the  order  so  that  he 
would  win  the  prize. 

“I  am  not  saying  that  the  contest 
didn’t  help,  nor  that  we  would  have 
gotten  the  orders  anyhow  without  the 
conte^.  I’m  not  enough  of  a  philan¬ 
thropist  to  give  carriers  trips  and  mer¬ 
chandise  without  getting  something  in 


return.  The  contest  just  gave  the  boys 
a  little  extra  punch  to  use  on  the  hard 
nuts  to  crack.  And,  these  ‘hard  nuts  to 
crack’  remained  permanent  customers 
instead  of  13-week  customers,  because 
the  boys  properly  sold  them.” 


CARRIERS  TAKE  STRAW  VOTE 

The  South  Bend  (Ind.)  Tribune  re¬ 
cently  used  its  city  carriers  in  South 
Bend  and  Mishawaka  to  conduct  a 
“straw  vote”  which  attracted  much  at¬ 
tention.  The  carriers  were  provided 
with  sealed  boxes,  and  blank  ballots  on 
which  votes  might  be  cast  for  mayor 
in  each  city.  One-tenth  of  the  voting 
streijgth  of  the  cities  was  canvassed, 
each  carrier  being  given  a  specified 
number  of  persons  to  call  on,  but  with¬ 
out  regard  to  party  affiliation.  The 
vote  was  carried  out  without  previous 
announcement,  so  there  might  be  no 
interference  with  its  imi)artial  character. 


WANTS  STANDS  BARRED 

.\  drive  to  enforce  the  city  ordinance 
prohibiting  sidewalk  newsstands  in 
Bridgeport,  Conn.,  has  been  undertaken 
by  prosecuting  officials  at  the  instiga¬ 
tion  of  members  of  the  Bridgeport 
Newsdealers’  Association,  who  complain 
that  sidewalk  newsstands,  which  pay  no 
rent,  are  hurting  the  business  of  estab¬ 
lished  stores.  Those  now  operating 
sidewalk  stands  have  been  allowed  one 
month  in  which  to  obtain  either  consent 
of  the  Common  Council  or  repeal  of  the 
ordinance. 


ADDS  SUNDAY  NIGHT  EDITION 

A  new  service  to  its  readers  is  being 
offered  by  the  Miln'aukee  Sentinel 
through  issuance  of  a  Sunday  night  spe¬ 
cial  edition  of  the  Sentinel  which  goes 
to  press  at  5  :30  p.  m.,  and  is  on  sale 
shortly  thereafter.  The  new  edition 
bridges  the  gap  in  newspaper  service  be- 
tween  the  Regular  Sunday  morning  edi¬ 
tions  and  the  early  editions  of  Monday 
morning’s  Sentinel,  by  offering  the  late 
news  and  results  of  Sunday  sports 
events. 


CARRIER  BALLOON  RACE 

More  than  10,000  persons  witnessed 
the  start  of  the  annual  miniature  balloon 
race  for  carrier  boys  of  the  Birmingham 
\nus  and  Age-Herald  at  the  Birming¬ 
ham  Municipal  Airport  Oct.  28.  Each 
carrier  sent  up  one  or  more  balloons  to 
which  was  attached  a  postcard  which 
the  finder  was  asked  to  mail.  Balloons 
traveling  the  greatest  distance  as  shown 
by  the  cards  will  receive  Thanskgiving 
turkeys.  Cash  prizes  were  also  offered. 


J.  J.  FAHEY  PROMOTED 

John  J.  Fahey,  for  several  months 
acting  circulaticm  manager  of  the  Bos¬ 
ton  Daily  Record,  has  been  appointed 
manager  of  that  department,  succeeding 
the  late  Frederick  W.  Worsley,  who 
died  last  August.  Fahey,  35  years  old, 
has  been  with  the  Record  and  .Amer¬ 
ican  for  21  years.  He  began  as  a  news¬ 
paper  boy  and  later  joined  the  American 
as  office  boy  in  the  circulation  depart¬ 
ment. 


ADDS  RADIO  PICTURE  PAGE 

The  Pittsburgh  Press  has  started  a 
new  daily  picture  page  called  “Behind 
the  Scenes  in  Radio.”  Unusual  bits 
of  news  of  the  entertainers  accompany 
the  pictures. 


ADDING  NEW  TRUCKS 

The  Chicago  Daily  Times  is  replacing 
its  fleet  of  67  delivery  trucks  with  ap¬ 
proximately  40  new  trucks  this  fall,  ac¬ 
cording  to  Jack  Shanahan,  circulation 
manager. 


S.  F.  NEWS  COOKING  SCHOOL 

The  Sa*i  Prancisco  News  sponsored 
its  semi-annual  cooking  school,  Oct.  30- 
Nov.  1,  in  I.arkin  Hall,  Gvic  Audi- 
tf^rium,  under  the  direction  of  Hester 
Heath. 


JUNIOR  BIWMEN  CLUB 

The  Detroit  Times  has  organized  a 
Junior  Birdmen  club  in  connection  with 
a  nation-wide  movement  sponsored  by 
the  Hearst  newspapers. 


DAILIES  OPPOSE  ORDINANCES 


Detroit  Contemplates  Regulating 
Street  Sales  Following  Murder  of  Girl 

(.Sfeciat  to  Editos  &  PesLisuEst 

Detroit,  Oct.  29 — The  three  Detroit 
daily  newspapers  are  fighting  a  proposed 
city  ordinance  which  would  seriously 
impair  the  distribution  of  newspapers  in 
the  city. 

Two  ordinances  have  been  introduced 
and  have  two  readings. 

Under  the  provisions  of  the  first  or¬ 
dinance  no  boy  under  17  would  be  per¬ 
mitted  to  sell  or  deliver  papers  between 
8  p.  m.  and  6  a.  m.  except  on  Saturday 
when  the  night  restriction  would  be 
10  p.  m.  It  also  provides  that  boys 
between  the  ages  of  15  and  17  may 
deliver  periodicals  and  newspapers  on 
e.stablished  routes  until  10  p.  m. 

The  second  proposed  ordinance  would 
regulate  tiie  age  restrictions  still  fur¬ 
ther  and  in  addition  would  make  the 
licensing  of  boys  a  duty  of  the  super¬ 
intendent  of  schools.  It  provides  that 
boys  between  the  ages  of  12  and  14 
may  continue  an  established  newspaper 
or  periodical  route  after  obtaining  a 
permit  and  badge  but  that  no  permits 
may  be  given  boys  between  those  ages 
for  new  routes.  It  prohibits  boys 
under  17  from  selling  or  distributing 
papers  between  8  p.  m.  and  7  a.  m.  in 
the  summer  months  and  between  7  p. 
m.  and  7  a.  m.  in  the  winter  months 
with  the  night  limits  set  at  10  p  m.  on 
Saturdays. 

Submission  of  the  proposed  ordin¬ 
ances  at  this  time  was  prompted  by  the 
murder  of  11 -year  old  Lillian  Gallaher 
a  few  weeks  ago  while  she  was  selling 
punch  boards  for  a  parochial  school 
benefit.  They  are  sponsored  by  the 
Detroit  Street  Trades  Committee  which 
is  said  to  be  an  affiliate  of  the  National 
Child  Labor  Committee.  Detroit  news¬ 
paper  oppose  the  licensing  provisions 
and  also  those  sections  pertaining  to 
boys  handling  established  newspaper 
routes,  contending  that  the  proiMjsed 
measures  would,  among  many  things, 
remove  an  important  means  of  livlihood 
from  many  families.  The  street  sales 
provisions  already  are  covered  by  the 
newspaper  code  to  which  the  papers 
here  are  adhering. 


SPONSORED  MOTORCADE 

Celebrating  the  opening  of  the  Uncle 
Remus  highway,  a  new  tourist  route 
from  Florida  to  the  north,  a  motorcade 
from  Macon  and  Athens,  Ga.,  was  spon¬ 
sored  the  past  week-end  by  the  Macon 
(Ga.)  Telegraph  and  the  Macon  Cham¬ 
ber  of  Commerce.  More  than  200  Geor¬ 
gia  business,  civic  and  highway  leaders 
riding  in  52  cars  and  a  huge  bus,  com¬ 
prised  the  motorcade.  William  T.  .An¬ 
derson,  publisher  of  the  Telegraph,  was 
a  memlier  of  the  party. 


■TOLEDO  COOKING  SCHOOL 

The  Toledo  News-Bee  cooking  school 
called  “Foods  on  Parade”  was  held 
Oct.  30-31  and  Nov.  1  in  the  Conven¬ 
tion  Hall,  with  Miss  Ruth  Chamiters, 
in  charge.  The  daily  published  a  six- 
page  cooking  school  section  Oct.  29. 


A  PUBLISHER  COMMENTS  ON 

“Home  tcoNOMics” 

THE  COMPLETE 
COOKING  SCHOOL 

“Ow  Sixth  Coohinf  School  hot  com*  md 
too*.  I  wont  to  lok*  thii  opportunity  to 
compliment  yoor  ortenizetion  foe  th*  ipUndid 
amiftenc*  ti*cn  m*  in  this  last  Khool."  .  ,  . 
“Wa  have  had,  at  yoa  know,  at  each  school 
that  yo*  hav*  pul  on  fot  at,  a  dilfarant 
lactarcf.  Each  and  every  on*  in  their  own 
capacity  hat  don*  a  very  creditabi*  iob." 
(From  e  New  York  newspaper) 

- O - 

We  guarantee  and  deUver  a  definite 
amounc  o/  additional  national  adtartiting 


HOME  ECONOMICS 

SERVICE  CORPORATION 

t47  Peril  Av*.  New  York 

CSTABI.ISHCD  ltZ4 


60,000  AT  AIR  SHOW 

Daily  Attracted  Huge  Throng  to 
Airport  Dedicated 

.An  unusual  example  of  newspaper 
pulling  power  was  demonstrated  Sun¬ 
day,  (Jet.  28,  when  60,000  persons,  al¬ 
most  twice  the  number  of  residents  of 
Bloomington,  111.,  gathered  to  view  an 
aviation  meet  and  dedication  of  Bloom¬ 
ington’s  new  municipal  airport.  Pro¬ 
motion  of  the  air  meet  was  done  entirely 
through  the  columns,  news  and  adver¬ 
tising,  of  the  Daily  Pantograph,  which 
together  with  the  City  of  Bloomington 
and  the  Association  of  Commerce,  spon¬ 
sored  the  aerial  .show.  Eighty-three 
planes  participated  in  races,  exhibitions 
and  passenger  carrying. 

Davis  Merwin,  Pantagraph  publisher, 
was  executive  cliairman  of  the  event; 
C.  \V.  Orcutt,  managing  editor,  was 
publicity  and  printing  chairman;  P.  J. 
LaBounty,  advertising  manager,  was 
parking  and  traffic  chairman;  Joe  M. 
Bunting,  circulation  manager,  headed 
the  pilot  registration  and  records  work; 
and  about  25  other  members  of  the  or¬ 
ganization  worked  on  various  of  the 
20  committees,  comprising  about  150 
citizens,  in  charge  of  arrangements  and 
procedure. 

HELD  HALLOWE’EN  HUDDLE 

More  than  300  members  of  the  Chi¬ 
cago  Daily  Times  circulation  depart¬ 
ment  and  friends  attended  the  “Hal¬ 
lowe’en  Huddle,”  held  at  the  Knicker¬ 
bocker  Hotel,  Oct.  26.  The  party  con¬ 
sisted  of  a  dinner  and  dance,  with  local 
stage  and  radio  celebrities  furnishing 
the  entertainment.  Harold  Essex.  Daily 
Times  promotion  manager,  and  Yank 
Taylor,  radio  editor,  presided. 
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Stereotyping 
Sells  papers^ 

Sells  goods 

THK  paiMT  that  sells,  the 
ad  that  pulls — both  owe 
their  effectiveness  in  large 
measure  to  the  painstaking 
skill  of  the  stereotyper  and  to 
the  facilities  that  enable  him 
to  exercise  his  skill. 

Advertisers  are  not  all  judges 
of  fine  printing,  but  they  know 
the  ad  with  clear,  black  display 
will  far  out-pull  a  smudgy, 
unconvincing  gray. 

For  dependable  stereotyping 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York  Gty 
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IN  GETTING  OUT  THE 
COWLES  PUBLICATIONS 


(SPOKANE,  WASHINGTON) 


(Above)  CuhiiietH  huiininK  126.000  Speedaumat  plates 
containing  names,  addresses  ami  other  circulatioo  data. 


(Ijeff)  In  thisduyliKhl  mailing r<H>ni 
SiMHHlaiimailers  address  piihlica- 
tiofis  direct  on  margin,  fold  to  >  k 
size  and  haii<l*wrap  them  at  a 
speed  up  to  10.000  hourly. 


(Helific)  Where  metal  Smvdaiiiiiat 
plates  are  emlsiss^Hl  with  nwessary 
data.  Machine  at  right  of  picture 
is  the  SjMMHlaudresser,  used  for 
hiirh-siM'ed  strip  listing. 


IN  tlie  iiKxlern  mailing  nxnn  of  the  Co>\les  Publications,  consisting 
of  the  Suokane  Daily  Chronicle.  Daily  and  Sunday  Spokesman- 
Review  an«i  the  Pacific  Northwest  Farm  Trio  (Vi  ashington  Farmer. 
Idaho  Farmer  and  Oregon  Farmer),  Speedaiimat  equipment  is  used 
daily  to  get  the  publications  into  the  mails  on  time. 

(.lowles  Publications*  installation  includes  three  Speedaumailers. 
two  Speedaudressers,  three  Keyboard  Speedemhossers  ami  three 
hand  proofing  machines.  Kleven  filing  cabinets  containing  126,000 
address  plates  are  also  in  the  department. 

Addressing  and  mailing  requirements  are  highly  diversified,  due  to 
the  variety  of  the  publications  issued,  hi  mailing  the  daily  papers,  a 
portion  are  addressed  in  single  wraps  and  others  addressed  in  club 
bundles,  'file  Farm  Trio,  with  a  comhined  mail  circulation  of  over 
UMf.OOO,  are  mailed  every  two  weeks — part  in  single  wraps  ami  part 
in  club  hiindles. 

'I'lie  versatility  of  Speedaiimat  eipiipment  insures  absolute  nrciirncv 
as  well  as  speeil  and  economv  in  hamlliiig  these  and  other  intricate 


addressing  and  mailing  problems.  Speeilaumat  and  its  compaiiion — 
the  famous  Addressograph — are  ser\ing  publishers  of  every  size  and 
type  in  all  parts  of  the  country.  Our  trained  represeiitati\ e  will 
^adly  give  you  full  information  without  obligation,  (amsult  your 
phone  htM>k,  or  write  us. 


AIIIIKESSOtpRAPH  rOMPAAY 

Division  of  \ddr«rsa(ograph*MuUigraiph  Ixtrporatiun 
lUcvelaitd,  l^hiu 

OFFICES  IN  PRINCIPAL  CITIES  THROUGHOUT  THE  WORLD 


AddrEssoaraph  BpEsdaumat 

TRAOl  MARK  M  t 

Tht'  S|M‘cclaiimul- \tldr«*ssogra|>li  lint'  includes  hand,  eleclric  and  snper-speed  automatic  models  for  every 

pnhiishing  purpose.  Prices  range  from  $12.50  to  $12,750.00 


Here  are  Just  a  fete  Speetlauniat-.  Ultlressoaraph  users: 

Maefaiideii  Publications,  New  A'ork,  N.  Y. 
Atlanta  Journal,  Atlanta,  tia. 

MetluMlist  ItiMik  t'oncern,  t'hicaiiu  &  ('iucinnati 
Pictorial  Keview,  New  York,  N.  Y. 


Curtis  I'ublisliiiif:  C.o.,  Pliilatlelpliia,  l*a. 
PruKressi>e  Fariiicr-Kiirulist,  lliriiiiiifibani,  Ala. 
Popular  MtH'lianics,  t  Jiicaiio,  ill. 

Memlilli  Publishing  t'o.,  lies  Aloiiies,  la. 

Critic  Press  l*ub.  Assn.,  IMountaiii  View,  ('alif. 
Vebb  I'liblisbinii  ('o.,  St.  Paul,  IMinn. 

Vw  York  Herald  Tribune,  New  A'ork,  N.  Y. 
Chicafio  Tribune,  tlbii'aiio.  III. 

Cincinnati  'I'iines  Star,  t'.incinnati,  O. 


Mct'all's  Alagazine,  Dayton,  Ohio 
Our  Sunday  A'isitor,  Huntington,  Ind. 
Louisville  t'.ourier  Journal,  Louisville,  Ky. 
I'.hristian  Science  Pub.  SvH'iety,  Itoston,  Mass. 
Sprinclield  lai^ader,  Springfield,  Alo. 


Motion  Picture  Publications,  Brooklyn,  N.  Y. 
International  Magazines,  New  York,  N.  Y. 
New  York  Times,  New  York,  N.  Y. 

Houston  Chronicle,  Houston,  Tex. 

Superior  Telegram,  Superior,  ^  is. 

American  .Mevlical  .Assn.,  C.hicagq,  111. 
News-Week,  Inc.,  New  York,  N.  Y . 

Omaha  World  Herald,  Omaha,  Neb. 

Wall  Street  Journal,  New  York,  N.  Y. 
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A  doer  Using  Agencies 

NEW  DETROIT  OFFICE 
FOR  U.  S.  AGENCY 

Branch  Planned  by  Toledo  Concern 
to  Handle  Graham-Paige  and 
Briggs  Manufacturing 
Accounts 

United  States  Advertising  Corpora¬ 
tion,  obtaining  two  new  Detroit  ac¬ 
counts,  will  open  a  Detroit  office  in 
the  near  future,  with  facilities  for  com¬ 
plete  agency  service.  The  agency’s 
headquarters  is  in  Toledo,  with  offices 
in  New  York,  Chicago  and  Baltimore, 
the  last-named  office  having  been  opened 
only  two  weeks  ago. 

C.  W.  Matheson,  vice-president  of 
Graham-Paige  Motors  Corporation,  has 
announced  appointment  of  the  U.  S. 
agency  to  lumdle  his  company’s  adver¬ 
tising,  effective  immediately. 

The  U.  S.  agency  has  also  obtained 
the  advertising  account  of  the  Briggs 
Manufacturing  Company  of  Detroit, 
marketing  a  line  of  drawn  iron  plumb¬ 
ing  fixtures,  according  to  announce¬ 
ment  from  the  agency. 

Edward  R.  Wade,  vice-president  of 
the  agency,  announced  that  Henry  Koch, 
formerly  vice-president  of  Maxon  and 
George  Harrison  Phelps  advertising 
agencies,  and  at  one  time  advertising 
manager  of  Dodge,  will  be  located  in 
the  Detroit  office,  as  will  be  Leonard 
M.  Keating,  formerly  with  the  McGraw- 
Hill  Publishing  Company  and  previously 
associated  with  Ohio  Brass  and  Sim¬ 
mons  Hardware. 

Mr.  Wade  said  his  agency  was  con¬ 
templating  the  opening  of  offices  in 
other  cities  shortly  to  give  quick  ser¬ 
vice  to  clients. 


TO  REPRESENT  DOREMUS 


Logan  &  Stebbin*,  Los  Angeles, 

Named  Agency  Correspondent 

Appointment  of  Logan  &  Stebbins, 
Los  Angeles  agency,  as  correspondent 
of  Doremus  &  Co.  has  been  announced 
by  Barton  Stebbins,  president  of 
the  former,  and  Henry  W.  Grady,  Pa¬ 
cific  Coast  manager  of  the  latter  firm. 
Ronald  Brindley,  formerly  an  account 
executive  for  Doremus,  has  joined  the 
Logan  &  Stebbins  staff  and  will  be  in 
charge  of  financial  advertising,  concen¬ 
trating  his  time  largely  on  such  ac¬ 
counts. 

Doremus  &  Co.,  with  offices  in  San 
Fr^cisco,  New  York,  Chicago,  Boston, 
Philadelphia  and  London,  England,  was 
established  in  New  York  City  in  1903. 

Logan  &  Stebbins,  established  in  Los 
Angeles  in  1922,  has  handled  the  ad¬ 
vertising  for  leading  financial  institu¬ 
tions  in  that  city,  as  well  as  firms  in 
other  lines  of  business.  Affiliated  of¬ 
fices  are  maintained  in  San  Francisco, 
Portland  and  Seattle. 

INTRODUCE  NEW  BEANS 

Libby,  McNeill  &  Libby,  Chicago, 
used  large-size  newspaper  advertising 
space  in  Chicago  dailies  recently  to  in¬ 
troduce  Libby’s  Deep-Brown  Beans  on 
a  “double  your  money  back’’  offer. 
While  the  firm  declined  to  discuss  the 
success  of  its  introductory  offer  or  in¬ 
dicate  when  the  new  product  would  be 
extended  to  other  markets,  it  carried  a 
^ond  advertisement  announcing  that 
in  less  than  one  week,  “Chicago  buys 
hundreds  of  thousands  of  cans  of  new 
Deep-Brown  Beans.’’  The  Chicago 
office  of  J.  Walter  Thompson  Company 
handles  the  Libby  account. 

HTCH  AIDS  BARBERS 

F.  W.  Fitch  Company,  Des  Moines, 
made  special  arrangements  with  the 
Master  Barbers’  Association  of  Chicago 
bst  week  to  revive  public  interest  in 
luxuries  offered  by  the  barber.  The 
Fhdi  company  used  168-line  space  in 
Chicago  newspapers  to  offer  a  free  Fitch 
shampoo  or  massage  with  every  hair-cut 
and  shave.  Establishments  fulfilling  this 
offer  were  identified  by  “Look  Well’’ 
window  posters.  Cost  of  the  newspaper 
space  was  paid  for  by  the  Fitch  Com- 
pany,  in  addition  to  making  a  special 
deal  with  the  barbers  relative  to  prod¬ 
ucts  used  for  shampoo  or  massage. 


STEVENS,  JARDINE  GO  EAST 

J.  W.  Thompson  Promotes  Two  from 
San  Francisco  Staff 

Henry  M.  Stevens  and  Theodore  P. 
Jardine,  of  the  Pacific  Coast  headquar¬ 
ters  of  the  J.  Walter  Thompson  Com¬ 
pany  at  San  Francisco,  will  be  trans¬ 
ferred  shortly  to  important  new  posts 
in  the  East,  according  to  Lyn  Baker, 
Pacific  Coast  manager. 

Mr.  Stevens,  who  has  been  an  ac¬ 
count  executive  in  the  San  Francisco 
office  for  the  past  six  years  and  was 
formerly  in  the  Chicago  and  London 
(England)  offices,  will  take  charge  of 
the  company’s  St.  Louis  office  on  Jan. 

1  next.  He  is  treasurer  of  the  San 
Francisco  Advertising  Club. 

Mr.  Jardine,  also  an  account  execu¬ 
tive  in  San  Francisco,  will  go  to  the 
Chicago  office  Nov.  15.  He  has  been 
with  the  company  for  17  years,  includ¬ 
ing  service  in  the  Cincinnati  and  St. 
Louis  offices,  the  past  seven  years  be¬ 
ing  spent  on  the  coast. 

Fred  H.  Fidler  of  the  San  Francisco 
office  has  been  named  an  account  ex¬ 
ecutive  and  assigned  to  the  service  de¬ 
partment,  but  will  continue  to  direct 
the  agency’s  Pacific  Coast  radio  activi¬ 
ties. 

Walter  B.  Martin,  of  the  agency’s 
press  bureau  at  San  Francisco,  has 
been  named  Pacific  Coast  director  of 
that  department. 

TILLAMOOK  CHEESE  DRIVE 

The  Tillamook  County  Creamery 
Association,  Tillamook,  Ore.,  has  re¬ 
leased  its  annual  fall-winter  advertising 
campaign  featuring  Tillamook  cheese, 
using  a  list  of  Pacific  coast  newspapers 
and  NBC’s  “Women’s  Magazine  of  the 
.\ir,’’  broadcast  every  Friday  morning. 
The  newspaper  part  of  the  program  is 
prepared  by  Portland,  Ore.,  office  of 
Botsford,  Constantine  &  Gardner,  and 
the  radio  continuity  is  written  by  the  San 
Francisco  office  of  that  organization. 

GARFINKEL’S  NEW  ACCOUNTS 

Sidney  Garfinkle  Advertising 
-Agency,  San  Francisco,  has  been 
named  advertising  counsel  to  direct 
campaigns  for  the  following  new  ac¬ 
counts:  California  Jockey  Club;  Dis¬ 
tillers  &  Brewers  Products  Corporation 
of  New  Jersey;  Ellinoir  Brass  Com¬ 
pany,  Artists  Tailors  and  Priscilla  Al- 
den  Products.  Donald  A.  Breyer  has 
joined  the  agency  staff  as  account  ex¬ 
ecutive,  and  Margaret  Silverman  as 
copy  writer. 

HAS  NEW  ACCOUNTS 

D’Evelyn  &  Wadsworth,  Inc.,  San 
Francisco,  has  been  named  advertising 
counsel  for  Ellsworth  P.  King,  general 
agent  for  Raymond  Witcomb,  Inc.,  in 
Northern  California  and  Pacific  North¬ 
west.  Newspapers  will  be  used.  The 
agency  has  also  been  named  to  direct 
t’.e  advertising  for  Richter  &  Delaney, 
San  Francisco,  Pacific  Coast  distribu¬ 
tors  for  Pixie  baby  foods. 

WINE  ACCOUNT  TO  GARDNER 

Wines  of  Spain,  Inc.,  has  placed  its 
advertising  account  with  the  Gardner 
•Advertising  Company,  New  York. 


I9396OI 

Every  EVEIVINfG 

...  a  gain  of  39,439  is  the 
remarkable  News-Post 
circulation  for  the  six 
months  ending  Sept.  30, 
1934  ...  in  addition,  the 
linage  gain  of  2,224,194 
is  equally  significant. 

Baltimore 

NEWS-POST 

Baltimore's  Outstanding  Newspaper 


NEW  AYER  TREASURER 


H.  Eugene  Wheeler,  who  started  with 
N.  W.  Ayer  &  Son,  Inc.  as  an  errand 
boy  37  years  ago,  has  been  elected 
treasurer  of  the  company,  it  was  an¬ 
nounced  recently  by  Wilfred  W,  Fry, 
president.  He  succeeds  Adam  Kessler, 
Jr.  Mr.  Wheeler  has  for  years  been 
manager  of  the  accounting  department. 
He  has  been  secretary  since  1929,  when 
the  Ayer  firm  was  changed  from  a 
partnership  to  a  corporation.  He  will 
continue  in  that  capacity. 

WINTER  BEER  CAMPAIGN 

Grace  Bros.  Brewing  Company,  Santa 
Rosa,  Cal.,  opened  a  new  sales  cam¬ 
paign  for  its  new  special  brew,  “Grace 
Bros.  Strong  Beer”  with  one-half  page 
in  spot  color  in  San  Francisco  Exam¬ 
iner  Oct.  24,  and  similar  color  space  in 
San  Francisco  Chronicle  Oct.  26.  The 
advertising  is  directed  by  San  Francisco 
office  of  Doremus  &  Co.,  Ltd. 

OPENS  ST.  LOUIS  OFHCE 

The  Thomas  'D.  Murphy  Company, 
advertising  firm  at  Red  Oak,  la.,  with 
offices  in  New  York,  Los  .Angeles  and 
London,  has  opened  a  St.  Louis  office 
in  the  International  Life  building,  it  was 
announced  there  Oct.  28.  Clyde  C. 
Ketcham  is  manager  of  the  St.  Louis 
office. 


ROLAND  TO  DALLAS  OFFICE 

Marshall  Roland,  since  May,  1933,  art 
director  in  the  New  York  office  of 
Tracy-Locke-’Dawson,  Inc.,  has  returned 
to  the  Dallas  office  of  the  firm  to  as¬ 
sume  similar  .  duties  there.  He  suc¬ 
ceeds  the  late  L.  L.  Sargent,  art  direc¬ 
tor  in  the  Dallas  office. 


INSURANCE  MONEY  "nED  UP 

Mrs.  Daichet  GeU  Court  Order  Im¬ 
pounding  Payment  to  Agency 

iSpteial  to  Eoitob  &  Pubushu) 

Chicago,  Oct.  29 — Mrs.  Belle  Daiches, 
widow  of  Eli  Daiches,  former  president 
of  'ITiomas  M.  Bowers  Advertising 
Agency,  who  was  killed  last  March, 
late  last  week  presented  a  petition  in 
circuit  court  for  an  injunction  in  which 
she  made  sensational  charges  not  to 
date  substantiated  legally  in  the  investi¬ 
gation  of  her  husband’s  death.  The  pe¬ 
tition  declares  that  Louis  Weitzman, 
New  York,  now  chairman  of  the  agen¬ 
cy’s  board,  and  his  brother,  Irving, 
local  baking  company  head,  were  in  a 
conspiracy  “to  bring  about  the  murder 
of  Eli  Daiches  in  order  to  collect  the 
indemnities  upon  the_  insurance  upon 
the  life  of  the  said  Eli  Daiches.” 

Judge  Benjamin  P.  Epstein  acted  at 
once  upon  Mrs.  Daiches’  petition  to  tie 
up  $100,000  which  the  Bowers  agency, 
controlled  by  Louis  Weitzman,  has  on 
deposit  at  the  Continental  Illinois  Na¬ 
tional  Bank  and  Trust  Company,  "rhe 
defendant  was  not  notified  of  the  action. 
Neither  the  agency,  nor  its  president, 
was  notified  of  the  hearing. 

The  bill  for  an  injunction  stated  that 
Louis  Weitzman,  who  assumed  control 
of  the  agency  upon  the  assassination  of 
Daiches,  has  withdraw  $100,000  of  the 
$300,000  r^eived  by  the  agency  from 
the  insura'nce  company  for  Daiches’ 
death;  that  $78,000  has  been  used  for 
other  purposes  and  that  $114,994.99  re¬ 
mains  on  deposit.  The  amount  on  de¬ 
posit  in  excess  of  $100,000  was  not  af¬ 
fected  by  the  injunction.  The  bill 
further  charges  that  of  the  $78,000  used 
for  “other  purposes,”  $33,()00  has  been 
turned  over  to  Irving  Weitzman,  who 
is  under  indictment  for  the  murder  of 
Daiches,  as  a  result  of  a  confession  by 
Arthur  Emblen,  who  said  Irving  had 
promised  him  $1,,0(X)  to  kill  Daiches. 
Walter  Murphy,  in  custody,  and  Jack 
London,  a  fugitive,  are  indicted  as  the 
actual  slayers. 

Officials  of  the  Bowers  Advertising 
-Agency  informed  Editor  &  Publisher 
this  week  there  was  no  contemplation  of 
liquidating,  that  the  agency  was  still 
placing  its  regular  business,  and  was 
meeting  all  financial  obligations. 


DUFFES  JOINS  VARS  AGENCY 

•Addison  Vars  agency,  Buffalo,  an¬ 
nounces  the  addition  of  Kenneth  S. 
Duffes  to  its  staff,  as  account  executive. 
He  was  formerly  with  Lord  &  Thomas. 


CLARK  TO  McCANN-ERICKSEN 

Henry  P.  Clark,  for  four  and  one 
half  years  with  the  export  division  of 
N.  Y.  Ayer  and  Son,  has  joined  Mc- 
Cann-Erickson,  Inc.,  New  York. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ON 


The  Horseless  Carriase 
of  the  past  century 
would  be  lost  by  the  way^^  today 

!s  the  demand  of  *  Progress 

The  early  Wood  Dry  Mats  like  the  early  horseless 
carriage^  were  the  last  word  in  progress  at  that  date,  but  it 
required  the  spirit  of  the  pioneer  to  make  use  of  them. 
Today’s  Wood  Mats  are  the  answer  to  the  newspaper 
makers'  demand  for  faster  and  better  production. 

"Improved'  is  the  Wood  wsichword. 

WOOB 

FIXING  CORPORATION 

HOOMCK  FALLS.  N.Y. 


WOOD  DRV  MATS  ARC  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES 
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Marked  increase  for 
Year’s  Department 
Store  Sales  a  Strong 
Feature  of  this 
Prosperous 


Circu¬ 

lation 

2,500 

lines 

10,000 

lines 

tBeafer  Falls  Newt  Tribune 

..(E)  8,375 

.04 

.04 

•Chester  Times . 

..(L,  21,180 

.09 

.08 

••Connellsrille  Courier . 

..(E)  6,075 

.05 

.05 

1  t^reeiuburg  ReTiew-Tribun«(ME)  11,447 

.06 

.06 

fHasleton  Plain  Speaker. . . 
fHazleton  Standar<i*Sentinel 

•|(E)  22,302 

.08 

.07 

tLebanon  News-Times . 

..(E)  11,062 

.05 

.05 

•Scranton  Times . 

.  .(E)  50,817 

.15 

.14 

••Sharon  Herald . 

..(E)  6,333 

.04 

.04 

•Washington  Obserrer  and 
Reporter . 

(ME)  15,782 

.06 

.06 

•Westchester  Local  News... 

..(E)  10,092 

.05 

.05 

1  *Wilkes-Barre  Times  Leader... (E)  28,753 

.08 

J)8 

1  fTork  Dispatch . 

..(E)  20,759 

J)7 

.07 

••A.  B.  C.  Pubfishers’  Statement,  April  1, 1934. 
•A.  B.  C.  Publishers’  Statement,  Oct.  1,  1934. 

tPublishers’  AflidaTit,  OcL  1, 1934. 

PENNSYLVANIA 


GROUP-MARKET 

Late  reports  released  by  the  Federal  Reserve  Board  show  a  10  per 
cent  increase  in  retail  dollar  sales  in  Pennsylvania  department  stores, 
for  the  year  to  date,  over  same  period  in  1933. 


This  sure  economic  sign  of  “re¬ 
covery”  is  reflected  throughout  the 
huge  group-market  presented  here 
— which  is  wholly  within  the  boun¬ 
daries  of  the  Keystone  State. 

Its  nearly  3,000,000  potential 
consumers  composing  more  than 
one-fourth  of  the  Commonwealth’s 
population — occupy  the  12  large 
trade  areas  of  the  13  important 
trade  centers  given  here. 

The  buying  activity  generated 
by  the  busy  population  of  this 
group -market  furnishes  ample  sup¬ 
port  lor  its  87  department  stores. 
They  had  total  retail  sales  of 
347,303,000  in  1930. 


Department  store  linage  grosses 
by  far  the  largest  totals  yearly  in 
the  13  papers  listed  on  this  page. 
They  are  the  leading  influencers 
of  mass  buying  power  in  their 
respective  districts. 

This  new  spaper  linage  group  has 
been  demonstrating  its  leadership 
to  National  Advertisers  for  many 
years.  Nationally  sold  brands 
show  consistent  profits  via  these 
department  stores. 

Get  “your  cut”  of  these  increas¬ 
ing  department  store  dollar  sales. 
It’s  there,  awaiting  collection.  For 
convincing  proof — “ask  any  Na¬ 
tional  Advertising  Representative,” 
or  contact  these  newspapers. 
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HEARST  MAGAZINE  CHANGES 


Aew  Vitamin  Breads  Get  Under  Vt  ay — Typographers  Discuss  Rate 
Idea — “Chain  Store”  Copy  for  Electric  Appliances 


TRADEMARK  CHARGE  MADE 

Coty,  Inc.,  which  has  been  vigilant  in 
protecting  its  trademarked  products,  is 
responsible  for  what  is  said  to  be  the 


New  Coast  Appointments  Follow 
Whedon’s  Resignation 

Following  the  resignation  of  John  F.  first  prosecution  based  on  the  perfiun 
Whedon  as  Pacific  Coast  manager  to  ery  and  cosmetics  code.  On  a  com- 
orkDCD-r  C  UAKIKI  become  San  Francisco  manager  of  Lord  plaint  signed  by  a  Coty  executive,  a 

By  ROBERT  S.  MANN  ^  Thomas  agency,  these  appointments  New  York  dealer  is  facing  trial  on  a 

The  amiouncer  was  addressing  his  no  saving  to  the  newspaper  on  adver-  as  representatives  of  Hearst  publications  charge  of  having  sold  "reproductions” 
remarks  to  women  over  40,  and  tisements  furnished  in  plate  form,  since  at  Pacific  Coast  advertising  headquar-  of  Coty  perfumes  to  a  retailer,  using  a 
perhaps  we  shouldn’t  have  listened  the  union  agreements  almost  universally  re-  ters  at  San  Francisco  have  been  an-  system  of  code  numbers  to  designate 
other  night,  but  these  modern  mir-  quire  the  resetting  of  such  copy  and  the  nounced  by  I£arle  H.  McHugh,  vice-  well-known  brands.  The  complaint  is 
acles  intrigue  us.  So  we  couldn’t  help  remaking  of  engravings,  as  "bogus.”  president  in  charge  of  advertising  of  based  on  the  Schakno  Act,  adopted  in 
lending  a  quivering  ear  when  he  told  ♦  *  ♦  thg  International  Magazine  Company:  New  York  state  to  reinforce  the  Na- 

them  how  delighted  they  would  be  to  ^“^AS  utility  and  appliance  men,  con-  Francis  S.  Mygatt  has  been  named  tional  Recovery  Act. 
learn  by  personal  test  that  a  well-known  V-J  sidering  their  proposed  cooperative  Pacific  Coast  manager  of  Cosmopolitan.  wRinisir  rni  liMN 

brand  of  soap  “will  turn  your  faces  advertising  campaign  in  convention  this  He  took  up  his  new  duties  Nov.  1.  ^  ntwa  v-ULumn 

backward.”  week,  as  told  on  another  page  of  this  He  will  also  represent  House  Beautiful,  J-  .Gardiner,  formerly  manager  of 

*  *  *  paper,  may  have  had  their  reflections  Toum  and  Country,  Motor  Boating,  advertising  ^d  publicity  in  the  banking 

QIXTY  baking  companies  throughout  stimulated  by  some  of  the  recent  adver-  American  Druggist,  Motor  and  Ameri-  gue'e^ded  tlw  late  Harofd  Weil  as 


can  Architect. 


_  the  country  are  starting  promotion  tising  of  their  electrical  competitors.  . 

of  bread  made  with  Vitex  Vitamin  D  Two  of  the  electrical  campaigns  Ralph  F.  Brett  of  the  San  Francisco  news  editor  oi  xnt  ChKago 

extract  under  a  new  merchandising  which  come  to  hand  show  a  determined  staff  has  been  named  Pacific  Coast  man-  ’' i^omnierce.  Air.  Uardiner, 
plan  announced  this  week  by  National  attempt  to  get  away  from  the  tradi-  ager  of  Good  Housekeeping.  He  has  began  nis  new  duties  this  week. 

Oil  Products  Company,  Newark,  N.  J.,  tional  style  of  advertising  of  washers,  been  representative  for  Cosmopolitan  worked  for  various  newso-aners  in 

and  its  merchandising  agency,  Sheldon,  vacuum  cleaners,  toasters,  percolators,  and  Harper's  Bazaar. 

Morse,  Hutchins  &  Easton,  of  New  etc.  They  say  very  little  about  such  ap-  Robert  W.  J.  Carey  of  the  Eastern 
York.  pliances,  and  mention  no  brands  or  de-  staff  of  Harper’s  Bazaar  has  ^n 

The  campaign  marks  a  second  ma-  scriptions.  Instead  they  advertise  the  named  Pacific  Coast  manager  of  that 

jor  effort  to  capture  a  large  portion  saving  of  effort  for  the  housewife,  and  publication.  He  has  been  on  the  Eastern 

of  the  bread  market  by  the  use  of  emphasize  the  low  cost  of  the  electric-  staff  for  four  and  one-half  y^rs. 

vitamins,  the  earlier  one  having  been  Jty  necessary.  - - 

that  of  the  General  Baking  Company  Possibly  the  more  striking  is  the  INVISIBLE  INK  SWATCH  AD 

for  its  Sunshine  Vitamin  D  Bond  “chain-store”  copy  which  appeared  last  .\  full-page  advertisement  of  the  _ ^ _ _ 

firead.  week  and  this  in  all  Boston  newspa-  Wolf  &  Dessauer  department  store,  in  dental  "^newspaper  advertising, 


has  worked  for  various  newspapers  in 
Chicago,  Indianapolis,  Louisville  and 
Kansas  City  in  addition  to  his  former 
connection  with  Byllesby. 


BILL  RESTRICTS  DENTAL  ADS 

The  Washington  State  Dental  Asso¬ 
ciation  is  circulating  copies  of  a  bill  to 
be  introduced  at  the  January,  1935,  ses¬ 
sion  of  the  state  legislature,  which 
would  prohibit  all  but  the  card  type  of 

They 


The  60  baking  companies  are  those  pers,  having  been  prepared  by  Doremus  the  Fort  IVayne  (Ind.)  Journal-Gaz-  have  introduced  similar  bills  at  several 

which  have  been  licensed  to  use  the  &  Co.  The  first  piece  of  this  copy  was  ette,  Sunday,  Oct.  28,  offered  an  adap-  sessions  but  have  failed  to  have  them 

\  itex  extract.  In  some  cities  the  headed  “l-cent  sale”  and  in  typical  tation  of  the  “swatch”  idea,  with  the  enacted.  _ 

V  itamin  D  bread  has  been  on  the  mar-  chain-store  style  listed  item  after  item  pasting  in  of  a  colored  center-piece  con- 

ket  for  some  time  already — in  Newark  jf,  black  type,  each  followed  by  an  cealing  a  price  figure.  The  “mystery 

for  two  years.  The  present  effort  equally  black  “Ic.”  Some  of  the  items :  price”  was  disclosed  by  using  a  damp 

marks  the  first  concerted  effort  to  give  Coffee,  i>ercoiated  deliciously  right  at  the  cloth  upon  this  centerpiece  Special 

“Su'S.radvSr.ising  U  m  .he  hands  of  merchandise  were  made  in  56 


of  the  licensees,  no  national  copy  being 
used  except  in  technical  publications. 
Every  assistance,  however,  is  being 
given  to  the  licensee  companies,  includ¬ 
ing  copy  for  all  kinds  of  local  media. 
The  choice  of  media  is  left  to  the 


lamp,  runs  2  hrs .  1< 

Washing  and  wTinging,  electrically;  fast, 
easy,  gentle,  runs  1  hr.  30  min......  Ic 

Entertainment,  radio  for  family  enjoy¬ 
ment,  runs  1  hr.  20  min . 

*  *  * 

The  other  campaign  is  one  by  the 
Union  Electric  Light  &  Power 


items  in  the  advertisement,  ail  listed  at 
the  “mystery  price.” 

CONNELLY  JOINS  RICKARD 

Ross  Connelly,  for  several  years  vice- 
president  and  general  manager  of  the 


SAFETY  RAZOR  CAMPAIGN 

The  Miracle  Company,  San  Fran¬ 
cisco,  has  released  an  advertising  cam¬ 
paign  in  California  papers  featuring  the 
Miracle  Safety  Razor  at  $2.35  Bob 
Roberts  &  Associates  are  in  charge  of 
the  advertising. 


HAS  COSMETIC  ACCOUNT 

Eunice  Skelly,  New  York,  has  ap- 
E.  B.  Gallagher  Co.,  Detroit,  whole-  pointed  Redfield-Coupe,  Inc.,  New  York, 


baking  companies.  This  plan  of  de-  thrAg.  'cX  i  mils  Hailios  salers  of  bakers,  confectioners  and  res-  to  direct  the  advertising  of  her  beauty 

centralization  is  based  on  the  difficulty  mnnirur  frntn  rvt  g  tn  taurant  supplies,  has  resigned  to  join  accessories.  E.  F.  Johnstone  is  the  ac- 

of  making  a  national  appeal  in  view  P  ®  cicmatnrp  "Klprfriral  R'ckard  Advertising  Agenev,  count  executive.  Leading  women’s  pub- 

of  fho  varying  fas.rs  of  different  re-  Sr,  an7c«rlcSfro  St.  LoS”  nd  »'  I*'™',  ns  viee-presiden.  in  an  ad- 

gions.  virinitv’’  as  vl-pII  as  tbf.  I'ninn  FW-  'isory  and  contact  Capacity.  Mr.  Con-  _  IN  NEW  QUARTERS 

.\s  for  the  amount  of  consumer  ad-  .  ,  a  r#>rpnt  inser  oelly,  author  of  numerous  short  stories,  The  Kahn  Advertising  Company  ha? 

vertising,  there  is  no  definite  word.  ,-,..1^  1:1,-  ,u-  is  a  well-known  writer  for  trade  publi-  moved  its  offices  into  larger  quarters. 

Budgets  to  fit  the  local  sales  situation  in  pyramid  st>le,  like  the  7jj  United  Building,  Akron,  O. 

are  worked  out  by  each  baker  w^h  unusually' h'eavT^riles  ^e^^rating  PANCOAST  SAGA  AD  CHIEF  This  firm  specializes  in  working  with 

a  representative  of  National  Oil  Prod-  g^^tj^ns  of  the  Lpy.  ‘  Chalmers  L.  Pancoast,  has  been  ap-  advertising  staffs  of  newspapers. 

ucts  Conpany,  It  IS  stated,  expendd^  jxjinted  advertising  director  of  Saga.  - 

\ar>ing  from  0.33  cent  ^  electric  ironer  works  for  you  for  9c.  a  ‘be  Adventurer’s  magazine,  with  offices  NEW  AYER  ACCOUNT 

nfL/f  i«c  thil  ^  Week,”  Said  the  heading  in  the  Iriggest  at  240  Madison  avenue.  New  York.  The  The  paint  division  of  the  Pittsburgh 


budget  less  than  5  per  cent  of  gross 
sales,  the  agency  explains,  adding  that 
in  almost  every  case  the  baker  has 
increased  his  advertising  budget  upon 
introducing  the  Vitamin  loaf. 

The  prwluct  and  the  advertising,  it 
is  stated,  have  received  approval  of  the 
committee  on  foods  of  the  .American 


space. 

“One 


A  short  one-column  bit  said:  ”^w  magazine  is  sponsored  by  the  Ad-  Plate  Glass  Company,  Milwaukee,  has 
Hour’s  Work;  six  big  rugs  venture  Society,  and  will  be  devoted  ex-  placed  its  account  with  N.  W.  Ayer 


cleaned!  Only  ^c.  put  on  your  elec-  clusively  to  real  adventure, 
trie  bill.”  Another  space,  devoted  to 
electric  washers,  argued:  “Don’t  Work 
Like  a  Chinese  Coolie  to  Save  IV^ 

Cents  a  Week.”  And  still  another  dis- 


Medical  Association,  and  it  is‘ expected  electric  rates,  under  the  heading 

that  each  licensee  will  apply  for  per-  Cheaper  t 

mission  to  use  the  -V.  M.  A.  seal  in  • 


his  copy. 


Not  incidental  in  such  advertising  is 


The  same  product  is  used  by  200  ‘be  possible  effect  on  demands  for  lower 

dairy  licensees  in  milk,  while  ice  cream  rMes.  _ 

and  a  special  cereal  containing  Vitex 
are  in  the  offing. 


JUDGES  POSTER  CONTEST 

Fred  Bolton,  art  director  of  J.  Wal¬ 
ter  Thompson  Company,  Chicago,  was 
one  of  the  judges  in  the  Association  of 
-\rts  and  Industries  contest  to  design  a 
jioster  announcing  the  restoration  of  the 
Panama  Limited  train  by  the  Illinois 
Central  Railroad. 


Coincidentally  with  renewed 

discussion  of  local-national  adver¬ 
tising  rate  differentials,  it  became 
known  this  week  that  advertising  typo¬ 
graphers  were  discussing  among  them¬ 
selves  the  possibility  of  obtaining  pref¬ 
erential  newspaper  rates  for  their  pa¬ 
trons  by  appealing  to  the  Daily  News¬ 
paper  Code  Authority.  The  idea  is 
that  the  advertiser  who  furnishes  a  plate 
to  the  newspaper  instead  of  copy  which 
requires  to  be  set,  should  get  a  rate  ^^gyt  i^ompany, 

reflecting  the  saving  in  composition  vertising  of  Worcester  Salt,  Ivory  Salt, 
costs.  A  few  newspapers,  particularly  Worcester  Iodized  Salt  and  Worcester 
in  the  smaller  cities,  now  charge  sepa-  'Toothpaste. 


JOINS  GETCHELL  AGENCY 

Joseph  Donohue,  former  assistant  to 
the  president  of  the  Columbia  Broad¬ 
casting  System,  has  joined  the  press 
bureau  of  J.  Stirling  Getchell,  Inc.  Mr. 
Donohue  was  at  one  time  manager  of 
the  Los  Angeles  and  Seattle  press  bu¬ 
reaus  of  Harry  Elliott,  Inc.,  and  later 
was  with  the  publicity  staff  of  the  l.en- 
nen  &  Mitchell  agency.  New  York. 

SALT  ACCOUNT  TO  HOYT 

The  Worcester  Salt  Company  of 
New  York  has  appointed  Charles  W. 
Hoyt  Company,  Inc.,  to  direct  the  ad- 


rately  for  composition  where  it  is  re¬ 
quire. 

There  seems  little  likelihood  that 
such  a  move  would  be  resultful,  how¬ 
ever,  since  the  daily  newspaper  code  has 
no  control  over  advertising  rates.  S. 
M.  Williams,  manager  of  the  Daily 
Newspaper  Code  Authority,  pointed 
this  out,  telling  Editor  &  Publisher 
that  the  plan  had  not  been  brought  to 
his  attention.  He  added  that  so  far  as 
local  advertising  is  concerned,  there  is 


ANNOUNCE  NEW  ACCOUNT 

Peter  Fox  Sons  Company,  Chicago 
commission  merchant,  has  apiwint^ 
Gale  &•  Pietsch,  Inc.,  Chicago,  as  its  ad¬ 
vertising  agency. 

NEWARK  AGENCY  NAMED 

United  Service  Advertising,  Newark, 
N.  J.,  has  been  appointed  tc  handle  the 
advertising  for  Lord  Stirling  Distiller¬ 
ies  of  Kings,  N.  J. 


JOINS  INVESTMENT  HRM 

George  Harrison  Phelps,  advertising 
and  public  relations  counselor,  l>ecame 
a  general  partner  of  Fenner  &  Beane, 
Chicago  investment  firm,  Nov.  1.  He 
will  make  his  headipiarters  at  Mian^i 
Beach,  Fla. 

REIGNS  RADIO  ACCOUNT 

Erwin  Wasey  &  Company’s  Chicago 
office  has  resigned  the  Sparks  Withing- 
ton  Company  account  effective  90  days 
from  Oct.  25. 


TEXAS 

Properijr  to  eover  tbii  great  State  roa  BMist 
use  the  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

PubKshad  by  the  oldest  busts  ess  Institutioo 
is  Teua 

JOHN  B.  WOODWARD  Inc. 

Satitnal  A«prM«nte<>Mi 

Now  York  Chisago  Dstroit  Baa  fraaabea 


&  Son,  Inc.,  for  the  advertising  of 
Pittsburgh  paint  products. 

BECKMAN  JOINS  CROSLEY  RADIO 

Powel  Crosley,  Jr.,  president  of  Ci os- 
ley  Radio  Corporation,  Cincinnati,  an¬ 
nounces  the  appointment  of  James  W. 
Beckman  as  director  of  public  relations. 

METCALF  AGENCY  NAMED 

The  Belger  Company,  manufacturer 
of  testing  machinery,  has  appointed 
George  T.  Metcalf,  Providence,  R-  L 
agency  to  handle  its  account. 


News  of 
EVENTS 
THAT  CHANGE 
THE  WORLD 

News  from  every  field 
of  science:  Daily  Mail 
Report,  Wire  Report, 
Interpretive  Articles, 
Science  Morgue,  Feature 
Series,  Science  Shorts, 
Star  Map. 

Wirt  colltct 
fordtUili 

SCIENCE 

SERVICE 

Washington,  D.  C. 
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FORMS  CLOSE  NOVEMBER  17th 
Last  Call  For  Editor  &  Publisher’s 

MARKET  GUIDE  FOR  1935 


No  claily  newspaper  publisher  can  be  insensible  to  the 
worth  of  the  Guide  for  the  presentation  of  the  story 
of  his  paper  alongside  the  tabulated  data  of  his  city. 

For  it  presents  an  unrivalled  opportunity  to  the  pub¬ 
lishers  of  daily  newspapers  to  put  across  the  story  of 
his  paper  and  his  market  to  the  men  who  buy  space 
and  influence  the  choice  of  media  at  the  very  moment 
they  are  studying  the  potential  buying  power  of  the 
readers  of  his  paper. 

That  the  Market  Guide  is  an  active,  energetic,  consis¬ 
tent  builder  of  national  linage  in  the  local  newspaper 
is  indicated  by  the  fact  that  so  many  of  the  daily  news¬ 
papers  not  only  have  display  advertisements  year  after 

YEAR,  BUT  IN  MANY  CASES  INCREASE  THEIR  SPACE. 


Don’t;  let;  the  forms  close  without  a  message  from 
you  to  the  leading  space  buyers  about  YOUR  PAPER 


EDITOR  &  PUBLISHER 

Suite  1700  Times  Buildinq  -  New  York,  N.  Y. 
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SOUTHWEST  AGENCIES 
FORM  ASSOCIATION 

Will  Seek  Better  Recognition  Stand¬ 
ard*,  Barring  House  and 
Other  Pseudo 
Agencies 

The  Southwestern  Association  of  Ad¬ 
vertising  Agencies  completed  its  or¬ 
ganization  at  its  first  annual  convention 
in  Houston,  Tex.,  Oct.  25,  and  elected 
Miles  F.  Leche,  vice-president  of  Hanff- 
Metzger,  Inc.  (Southern),  Houston,  as 
president. 

Otto  Bruck,  vice-president  of  John¬ 
ston  Advertising  Co.,  Dallas,  was 
chosen  vice-president,  and  Alfonso  John¬ 
son,  Dallas,  secretary-treasurer.  Other 
members  of  the  executive  committee 
are:  Jay  H.  Skinner,  Houston;  P.  C 
Franke,  Jr.,  of  Franke-Wilkinson- 
Schiwetz,  Inc.,  Houston;  Victor  Lemay 
of  Albert  Evans,  Inc.,  Fort  Worth;  C. 
B.  Wakeley,  secretary  of  Tracy-Locke- 
Dawson,  Inc.,  Dallas;  Jack  N.  Pitluk, 
San  Antonio;  and  J.  Richard  Brown  of 
Brennan,  Brown  &  Co.,  Inc.,  Dallas. 

The  S.  A.  A.  A.  will  strive  to  es¬ 
tablish  a  better  understanding  and  ap¬ 
preciation  of  advertising  in  the  South¬ 
west,  to  bring  about  a  closer  personal 
contact  among  agencies  and  to  clarify 
an  understanding  as  to  what  constitutes 
standard  agency  practice.  The  associ¬ 
ation,  through  its  secretary-treasurer, 
will  provide  a  clearing  house  of  useful 
information  to  individual  agencies  and 
will  work  with  media  associations  to¬ 
ward  the  establishment  of  recognition 
standards.  All  bona  fide  agencies  in 
the  Southwest  will  be  invited  to  join 
the  S.  A.  A.  A.  in  a  cooperative  effort 
to  eliminate  house  and  other  pseudo¬ 
agencies. 

The  membership  now  includes:  Bink¬ 
ley  Advertising  Agency,  Sherman, 
Tex. ;  Brennan,  Brown  &  Co.,  Inc., 
Dallas  and  Houston;  Carpenter-Rogers 
Co.,  Dallas ;  Crook  Advertising  Agency, 
Dallas;  John  Peyton  Dewey  Advertis¬ 
ing  Agency,  Dallas;  Edwards  Advertis¬ 
ing  Agency,  Dallas;  Albert  Evans,  Inc., 
Fort  Worth;  Franke-Wilkinson-Schi- 
wetz,  Inc.;  Houston;  Haggard-Hauge 
Advertising  Agency,  Houston;  Hanff- 
Metzger,  Inc.  (Southern),  Houston: 
Hubbard  Advertising  Agency,  Fort 
Worth;  Johnston  Advertising  Co.,  Dal¬ 
las;  J.  B.  Payne,  San  Antonio;  Pitluk 
Advertising  Co.,  San  Antonio ;  Rat- 
cliffe  Advertising  Agency,  'Dallas; 
Rogers-Gano  Advertising  Agency,  Hou¬ 
ston;  Jay  H.  Skinner  Advertsiing 
Agency,  Houston;  Tracy-Locke- Daw¬ 
son,  Inc.,  Dallas  and  New  York; 
Henry  M.  Haney  Advertising  Co., 
Dallas. 

SEEK  BANKRUPTCY  WRIT 

Involuntary  petition  for  bankruptcy 
was  filed  in  the  federal  court,  Jackson¬ 
ville,  Oct  29,  against  the  Sun  Publish¬ 
ing  Co.,  publishers  of  the  Daytona 
Beach  (Fla.)  Sun-Record  by  King  Fea¬ 
tures,  Inc.,  New  York,  Central  Press, 
New  York,  and  the  Daytona  Beach 
Printing  Company.  The  petition  claimed 
that  the  Sun-Record  Company  on  June 

28,  1934,  committed  an  act  of  bank¬ 
ruptcy  in  that  it  transferred  while  in¬ 
solvent,  a  portion  of  its  property  to  the 
North  American  (Company. 

NEW  DAILY  IN  ATHOL 

The  Athol  (Mass.)  Daily  News,  pub¬ 
lished  by  the  Lincoln  O’Brien  Publish¬ 
ing  Company,  made  its  appearance  Oct. 

29.  Lincoln  O’Brien,  son  of  Robert 
Lincoln  O’Brien,  chairman  of  the  U. 
S.  Tariff  Commission,  and  former  edi¬ 
tor  of  the  Boston  Herald,  is  editor  and 
publisher  of  the  new  paper,  while  his 
father  and  mother  are  on  the  board  of 
directors. 

SELLS  INTEREST  IN  DAILY 

Alfred  Marshall,  who  was  secretary 
of  the  New  Castle  (Ind.)  Courier- 
Times,  in  addition  to  business  and  ad¬ 
vertising  managCT,  has  sold  his  interest 
to  Allen  C.  Hines,  editor.  Mr.  and 
Mrs.  Marshall  will  spend  a  few  weeks 
in  northern  Wisconsin  and  then  go  to 
Florida  for  the  winter. 


Editor  &  Publisher  , 

Asheville  Stores  Start 
Big  Christmas  Drive 

A  trade  expansion  campaign  repre¬ 
senting  an  outlay  of  more  than  $7,000 
was  launched  Nov.  1  by  the  Asheville 
Merchants  Association,  in  co-operation 
with  the  Asheville  (N.  C.)  Citicen  and 
Times,  to  encourage  early  Christmas 
shopping  and  to  increase  retail  sales  by 
an  additional  $1,000,000  by  Dec.  19, 
when  the  enterprise  closes. 

Seven  automobiles  are  to  be  given 
winners  of  the  popularity  contests  and 
a  lottery.  Ballots  for  voting  and  the 
lottery  are  given  by  participating  mer¬ 
chants  with  each  sale.  The  Asheville 
trade  territory  is  divided  into  districts 
with  an  automobile  for  the  winner  in 
each  district. 

Special  events  will  punctuate  the  con¬ 
test  period,  and  individual  promotions 
arranged  by  individual  merchants.  L. 
Roy  Phillips,  advertising  director  of 
the  Asheville  Citizen-Times  Company 
and  member  of  the  central  committee 
of  the  popularity  contests,  will  work 
with  merchants  on  these  special  features. 

Louis  Lipinsky,  general  manager  of 
Bon  Marche  department  store,  chair¬ 
man  of  the  central  committee,  said  that 
nearly  all  business  concerns  of  Greater 
Asheville  are  participating. 

“This  is  the  largest  drive  ever 
launched  by  the  merchants  of  Asheville 
to  promote  increased  sales  volume.”  he 
said,  “and  we  expect  it  to  result  in 
$1,000,(KX)  in  additional  business  for 
the  participating  firms  during  the  con¬ 
test  period.  Certainly  it  will  encourage 
early  Christmas  shopping,  since  it  closes 
a  week  before  Christmas.” 

Merchants  of  Asheville  have  Ijeen  in 
an  optimistic  frame  of  mind  after  en¬ 
joying  the  best  summer  business  since 
1929.  Tourists  to  western  North  Caro¬ 
lina  spent  more  than  $12,000,000  and 
make  it  possible  for  many  homes  to 
make  purchases  long  deferred,  Mr. 
Lipinsky  and  Mr.  Philips  said. 

NEW  JOB  FOR  ST.  CLAIR 

Labert  St.  Clair,  one-time  member 
of  the  Washington  staff  of  the  Asso¬ 
ciated  Press  but  more  recently  with  the 
advertising  firm  of  Barron  Collier,  was 
appointed  this  week  transportation  as¬ 
sistant  to  the  U.  S-  Secretary  of  Com¬ 
merce  Roper.  For  many  years,  St. 
Clair  has  assisted  the  government  in 
publicity  work.  He  made  an  outstand¬ 
ing  success  of  the  Liberty  Loan  drives, 
established  the  press  relations  bureau 
for  NRA  and  more  recently  has  been 
advisor  to  the  public  relations  division 
of  the  Federal  Housing  .Administra¬ 
tion,  a  position  he  relinquished  Thurs¬ 
day,  Nov.  1. 

DAILY’S  PLANT  REMODELLED 

The  Cedar  Rapids  (la.)  Gazette’s 
plant  has  been  completely  remodeled; 
the  entire  interior  has  been  redecorated 
and  the  business  office  has  been  fur¬ 
nished  with  all  new  desks,  chairs,  files 
and  other  equipment.  A  spacious  new 
room  has  been  built  for  the  circulation 
department,  which  was  formerly  a  part 
of  the  business  office.  This  work  was 
completed  Oct.  29. 

HRE  IN  MIRROR  BUILDING 

Fire  originating  in  the  heating  plant 
exhaust  of  the  New  York  Mirror  build¬ 
ing  early  Oct.  31  temporarily  interrup¬ 
ted  wire  service  of  the  Mirror  and  of 
the  International  News  Service,  which 
occupies  quarters  on  the  12th  floor  of 
the  building.  The  I.N.S.  transferred 
its  operations  to  the  New  York  Journal 
offices,  but  wire  service  was  restored  to 
normal  within  two  hours. 

HAUPTMANN  STRIP  ISSUED 

An  eight-strip  sketch  story  of  the  life 
of  Bruno  Richard  Hauptmann,  who  is 
to  be  tried  next  month  for  the  kid¬ 
naping  of  the  Lindbergh  baby,  has  bera 
relea^  by  Central  Press.  This  is  said 
to  be  the  first  life  story  of  Hauptmann 
in  pictures  ever  issued.  Central  Press 
recently  furnished  a  sketch-strip  on  the 
life  of  “Pretty  Boy”  Flovd.  which  was 
available  when  he  was  killed. 
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EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  8-10 — University  of  Mich¬ 
igan  Press  Club,  meeting  Ann 
Arbor. 

Nov.  8-10 — North  Carolina  Col¬ 
legiate  Press  Assn.,  annual  fall 
meeting.  High  Point,  N.  C. 

Nov.  9-10 — Associated  Dailies 
of  Florida,  convention,  Miami 
Biltmore  Hotel,  Miami. 

Nov.  16-18  —  Missouri  Press 
Assn.,  annual  meeting,  Statler 
Hotel,  St.  Louis. 

Nov.  15-17  —  Texas  Editorial 
Assn.,  23rd  annual  convention, 
Harlingen. 

Nov.  19 — Association  of  Na¬ 
tional  Advertisers,  25th  annual 
meeting,  Atlantic  City. 

Nov.  20 — First  Congressional 
District  Press  Association,  fall 
meeting,  Waynesboro,  Ga. 

Nov.  23-24— Florida  State  Press 
Association,  annual  convention, 
Ocala  and  Silver  Springs. 

URGES  INTELUGENT  READING 

Wiley  Says  Newspaper  Buyer  Must 
“Pick  Way  Cautiously’’ 

If  Adam  Smith  were  alive  today  he 
would  be  an  attentive  reader  of  the 
daily  newspaper,  and  he  would  find 
therein  “a  wealth  of  economic  informa¬ 
tion  such  as  was  not  available  even  in 
private  files  to  the  greatest  banking 
houses  of  his  day,”  Louis  Wiley,  busi¬ 
ness  manager  of  the  New  York  Times, 
said  at  Lafayette  College,  Easton,  Pa., 
in  a  Founders’  Day  speech  Oct.  26. 

Mr.  Wiley  cited  the  preparation  of  a 
SOO-page  textbook,  soon  to  be  published, 
which  is  made  up  of  economic  source 
material  selected  by  a  Yale  professor 
from  one  newspaper  in  a  year. 

“I  make  a  plea,”  he  said,  “for  intelli¬ 
gent  newspaper  reading,  for  intelligent 
appraisal  of  the  news.  The  newspaper 
prints  the  opinions  of  many  persons 
who  are  wholly  wrong  in  what  they  dis¬ 
cuss.  This  news  is  printed  provided, 
of  course,  the  public  position  of  the 
person  quoted  is  such  as  to  make  his 
opinions  news. 

“It  is  necessary  for  the  intelligent 
reader  to  pick  his  way  among  the  news 
columns  cautiously.  No  editor  ever  bom 
was  great  enough  to  print  only  the  final 
truth.  That  belongs  to  history.  It  would 
not  be  possible  for  the  ten  greatest 
economists  in  the  world  to  select  for 
printing  in  tomorrow’s  newspaper  only 
the  business  and  financial  opinions  which 
will  stand  the  test  of  time.  The  editor 
must  print  the  news — the  best,  most 
trustworthy  account  of  what  happened 
that  is  available  to  catch  the  day’s  paper. 
.An  unprincipled  editor  will  take  chances, 
print  any  wild  rumor  as  fact.  An  editor 
who  has  a  genuine  sense  of  responsi¬ 
bility  will  demand  authority  for  the  news 
he  prints,  will  hold  rumors  well  within 
the  bounds  of  probabilities,  and  put 
them  out  only  as  rumors.  He  will 
spend  as  much,  if  needed,  to  verify 
news  as  to  collect  it. 

“It  would  be  impossible  to  imagine 
this  country  grown  to  its  present  estate 
without  modern  means  of  communi¬ 
cation  and  newspapers.  But  suppose 
that  we  were  going  through  the  present 
critical  times  with  only  the  pony  ex¬ 
press.  The  well-to-do  would  have  the 
news  first,  late  as  it  was,  and  it  would 
be  to  their  advantage.  The  ordinary 
citizen  would  not  know  of  important 
governmental  decisions  affecting  his 
business  and  his  money  in  time  to  put 
him  on  an  equal  footing  with  the  rich. 
We  have  heard  the  stories  of  family 
fortunes  founded  in  generations  past  on 
early  information  of  some  important 
event  which  today  would  reach  all  prac¬ 
tically  simultaneously  in  the  morning 
newspaper.  The  newspaper  thus  con¬ 
tributes  to  a  democracy  of  informed 
citizens.  For  a  penny  or  two  the  humble 
voter  can  have  the  text  of  the  govern¬ 
ment’s  announcement  on  gold  at  his 
breakfast  table  at  the  same  time  as  the 
wealthy  banker — probably  sooner,  for 
his  breakfast  is  likely  to  be  at  a  much 
earlier  hour.” 


PAPERS  SUPPRESSED  IN 
SPANISH  REVOLT 

Publication  of  New*  of  Military  Ac¬ 
tion  Forbidden — British 
Writer  Is  Accused  of 
Sabotage 

(Special  to  Editos  &  Publisher) 

Barcelona,  Spain — “By  order  of  the 
Minister  of  War  and  until  further  no¬ 
tice,  correspondents  who  are  or  have 
h^n  in  places  where  military  opera¬ 
tions  have  been  in  progress  are  warned 
that  the  publication  of  such  news  is 
forbidden.” — Transmitted  by  the  Dele¬ 
gate  of  State  of  Catalonia  to  Barcelona 
newspapers. 

A  week  after  the  bombardment  of 
the  Catalan  Generalidad  by  Federal 
troops,  and  several  days  after  the  Span¬ 
ish  revolutionary  uprising  had  been  put 
down  in  all  provinces  with  the  excep¬ 
tion  of  Asturias,  the  above  order  was 
directed  to  the  few  papers  that  had  not 
already  been  suppressed  entirely.  Im¬ 
mediately  the  stirring  accounts  from 
Oviedo,  where  revolutionaries  had  cap¬ 
tured  the  munition  factory  and  were  suc¬ 
cessfully  withstanding  attacks  by  10,- 
000  soldiers,  airplanes  and  a  warship, 
disappeared  entirely  to  be  supplanted  by 
“Authorized  Accounts  of  the  Situation 
in  Oviedo”  from  the  government  mouth¬ 
piece  in  Madrid. 

Still  later  the  leading  Barcelona 
paper.  La  Vanguardia,  addressed  a  mov¬ 
ing  appeal  to  the  military  governor  of 
Catalonia  to  lift  the  suspension  that 
weighed  over  four  of  its  competitors — 
La  Publicitat,  El  Diluvio,  La  Humani- 
tat  and  L’Optnio.  This  paper  based 
its  appeal  on  the  fact  that  workers 
of  the  four  plants  were  left  without 
employment,  and  that  readers  who  were 
accustomed  to  each  paper  were  incon¬ 
venienced  by  the  continued  suppression. 
That  the  offense  of  each  consisted  only 
in  the  publication  of  what  their  men 
witnessed  in  the  streets  during  the  up¬ 
rising  was  not  mentioned  by  La  Van¬ 
guardia,  which  appeared  actually  to  wel¬ 
come  some  form  of  censorship  as  a 
guide  to  avoid  suppression.  It  added: 

“If  what  is  sought  is  that  said  col¬ 
leagues  abstain  from  writing  or  edi¬ 
torializing  on  certain  matters  that  the 
authorities  at  this  time  feel  ought  to 
be  prohibited,  there  are  two  frank  and 
sure  methods  of  applying  the  prohibi¬ 
tion.  One,  to  establish  previous  cen¬ 
sorship,  beyond  which  no  daily  could 
add  a  word.  The  other  method  is 
to  indicate  for  the  newspapers  the  news 
that  they  must  refrain  from  commenting 
on,  under  penalty  of  incurring  the  cus¬ 
tomary  punishment.” 

Not  content  with  suppressing  the 
news  in  Spanish  papers  the  Madrid  gov¬ 
ernment  accused  the  correspondent  of 
the  London  Daily  Express  of  “sabot¬ 
age”  His  crime  likewise  consisted  of 
relating  what  he  saw  and  the  news  be 
gather^  in  the  capital.  It  became  such 
a  serious  issue  that  a  ccgncil  of  min¬ 
isters  was  held  to  discuss  the  matter, 
terminating  with  the  resolution  to  de¬ 
mand  of  the  Spanish  Ambassador  in 
London  his  reasons  for  not  complaining 
to  the  British  Government. 

Another  instance  between  a  foreign 
correspondent  and  the  authorities  oc¬ 
curred  in  Santander,  where  the  reporter 
for  an  American  press  association  was 
temporarily  jailed  for  announcing  that 
3,000  had  b^n  slain  in  the  revolt  of 
that  Atlantic  port. 

ESTA*!!:  APPRAISED 

The  estate  of  the  late  Gilbert  M. 
Hitchcock,  former  U.  S.  senator  and 
publisher  of  the  Omaha  (Neb.)  World- 
Herald,  has  been  appraised  at  $2,260,- 
979.95.  An  appraiser  who  filed  the  re¬ 
port  on  the  estate  listed  more  than 
$2,000,(X)0  in  stocks  and  bonds. 

HART  ELECTED  PRESIDENT 

Irving  Hart,  editor  of  the  Boise 
(Idaho)  Idaho  Daily  Statesman,  was 
elected  president  of  the  Utah-Idaho 
Associate  Press  Members’  Association 
at  a  meeting  of  the  organization  in 
Ogden,  Utah,  recently. 
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V.  McKenzie  invited 
TO  LEAVE  GERMANY 

Officials  Hostile  After  His  Articles 
Appeared  Although  No  Formal 
Request  to  Depart  Was 
Made 


GAVE  HRE  MONUMENT 


25  ATTEND  AT  ST.  JOSEPH 


AftCT  seven  weeks  in  Central  Europe, 
including  visits  to  eight  different  coim* 
tries,  Vernon  McKenzie,  director  of  the 
Department  of  Journalism  at  the  Uni¬ 
versity  of  Washington,  returned  recent¬ 
ly  to  his  campus  job.  While  abroad 
this  summer  Professor  McKenzie  sent 
news  and  interpretative  articles,  mainly 
of  the  “Behind  the  Headlines”  character, 
to  several  American,  Canadian  and  Eng¬ 
lish  newspapers,  including  the  Seattle 
Times,  Portland  Oregonian,  Amarillo 
(Tex.)  News-Globe,  Vancouver  (B.  C.) 
Sun,  Winnipeg  Free  Press,  Toronto 
Globe,  Montreal  Star  and  the  London 
(England)  Sunday  Referee. 

Professor  McKenzie  reports  that  he 
had  no  difficulties  with  the  censors  in 
Germany,  although  his  most  “critical” 
Icicles  dealing  with  the  German  situa¬ 
tion  were  mailed  from  outside,  mainly 
from  Warsaw  and  Salzburg,  insider- 
able  difficulty  was  experienced  in  ob¬ 
taining  authentic  news,  particularly  in 
Germany,  where  many  of  the  sources 
were  characterized  by  him  as  erratic, 
bottled  up,  or  contradictory. 

“There  are  four  different  depart¬ 
ments,”  stated  Professor  McKenzie, 
“which  attempt  to  deal  with  the  work  of 
the  foreign  correspondents,  and  all  at¬ 
tempt  to  exert  some  influence  on  his  dis¬ 
patches.  These  departments  include  the 
Ministry  of  Foreign  Affairs,  headed  by 
Baron  von  Neurath ;  Ernst  Hanfstaengl, 
Hitler’s  personal  press  liaison  officer  for 
a  few  leading  Anglo-Saxon  papers;  the 
Department  of  Propaganda  and  En¬ 
lightenment,  under  the  direction  of 
Joseph  (joebbels;  and  the  Nazi  party 
bureau  for  political  affairs,  headed  by 
Dr.  Alfred  Rosenberg,  who  is  also 
editor  of  the  Voelkischer  Beobachter. 
This  tends  to  confusion  and  contradic¬ 
tion,  as  invariably  one  of  these  de¬ 
partments  is  at  loggerheads  with  at 
least  one  and  sometimes  all  three  of  the 
others. 

“The  foreign  correspondents,  particu¬ 
larly  those  representing  American  and 
British  newspapers,  are  doing  a  grand 
job  under  severe  stress  and  annoying 
harrassment.” 

Owing  to  two  articles  of  his  in  par¬ 
ticular — one  an  interview  from  Praha 
with  Otto  Strasser,  the  other  giving 
statistics  of  Germany’s  secret  air  force 
and  underground  hangars — which  were 
characterized  by  German  press  officials 
as  “distinctly  unfriendly”,  Professor 
McKenzie  reports  that  his  invitation  to 
the  Nuremburg  Festival  was  withdrawn, 
and  an  interview  arranged  with  Hitler 
was  cancelled.  The  second  of  these  ar¬ 
ticles  appeared  in  the  London  Sunday 
Referee  (Jewish-owned  paper)  and  was 
picked  up  by  the  Paris  edition  of  the 
Chicago  Tribune  the  same  day  that  it 
appeared  in  London.  Thus,  although 
the  Sunday  Referee  is  banned  from  Ger¬ 
many,  the  half  column  from  the  Paris 
Chicago  Tribune  edition  got  back  to 
Berlin  within  a  few  hours  of  the  original 
publication  date.  This  article  and  the 
Strasser  story  led  to  unofficial  intima¬ 
tions  that  Professor  McKenzie  would 
be  well  advised  to  leave  Germany  as 
quickly  as  possible.  He  left  two  days 
^ead  of  the  date  he  had  planned  to 
depart. 


Frank  E.  Noyes  is  shown  here  standing 
behind  the  monument.  At  the  left  is 
Mayor  W.  A.  Moore,  of  Peshtigo,  and 
between  them,  the  Rev.  Charles  S.  Pier, 
who  also  were  speakers. 

Frank  E.  no  yes,  publisher  of  the 
Marinette  (Wis.)  Eagle-Star  and 
major  stockholder  in  the  Ironwood 
(Mich.)  Globe  and  Marshfield  (Wis.) 
News- Herald,  has  erected  a  bronze 
memorial  tablet  at  Peshtigo,  Wis.,  in 
memory  of  the  600  persons  who  lost 
their  lives  when  that  village  was  des¬ 
troyed  by  a  forest  fire  on  Oct.  8  1871. 
The  monument  was  formally  presented 
to  the  city  by  Mr.  Noyes  recently. 

Mr.  Noyes,  who  is  a  well  known 
member  of  the  Inland  Daily  Press  As¬ 
sociation,  is  the  son  of  the  late  Arthur 
B.  Noyes,  who,  in  1868  went  to  Sheboy¬ 
gan  Falls,  Wis.,  and  purchased  the  She¬ 
boygan  County  Herald,  which  he  moved 
to  Sheboygan  the  following  year.  The 
elder  Mr.  Noyes  took  into  partnership 
Jerome  Marsh,  to  whom  he  later  sold 
his  interest  in  the  paper.  He  moved  to 
Marinette  in  1871  and  established  the 
Marinette  Eagle.  Frank  Noyes  learned 
to  set  type  when  his  father  edited  the 
paper  in  Sheboygan  Falls.  In  Mar¬ 
inette  he  set  type  for  the  Marinette  and 
Peshtigo  Eagle,  the  first  number  of 
which  was  printed  on  June  6,  1871,  and 
he  worked  on  the  paper  during  vaca¬ 
tions  until  after  he  completed  his  course 
in  the  University  of  Wisconsin  in  1878, 
when  he  returned  to  Marinette  to  begin 
liis  active  newspaper  career. 

In  the  fall  of  1919,  Mr.  Noyes  founded 
the  Ironwood  Daily  Globe  and  later  hp 
absorbed  one  weekly  newspaper  in  that 
community.  At  present  his  son.  Lin- 
wood  1.  Noyes,  first  vice-president  of 
the  Inland,  is  publisher  of  the  Ironwood 
paper.  In  192/,  the  owners  of  the  Iron- 
wood  Globe  purchased  the  Marshfield 
Daily  News  and  Marshfield  Herald, 


Classified  Managers  Meet — St.  Paul, 
Peoria  Bid  for  Next  Year 

(B.V  telegraph  to  Editor  &  Publisher) 

Twenty-five  delegates  attended  the 
Midwest  Classified  Advertising  Man¬ 
agers’  Association’s  meeting  in  St 
Joseph,  Mo.,  Oct.  28  to  30. 

Marshall  Trippe,  Des  Moines  Reg¬ 
ister  and  Tribune,  and  Loyal  Phillips, 
Omaha  World-Herald,  were  in  charge. 
Harrison  MacDonald,  of  the  Mac¬ 
Donald  Classified  Advertising  Service, 
and  E.  P.  Conley,  president  of  the  Pub¬ 
lishers’  Syndicate,  Chicago,  spoke  on 
recent  want  ad  trends  and  stressed  the 
value  of  research  work  in  the  field  of 
classified  advertising. 

W.  S.  Block,  Minneapolis  Tribune, 
spoke  on  the  real  ser\’ice  of  classified 
advertising  to  the  public.  Other  talks 
were  given  by  A.  H.  Van  Duyn,  Okla¬ 
homa  City  Oklahoman  and  Times,  and 
Miss  Ruth  Pollack,  telephone  super¬ 
visor  of  the  Omaha  World-Herald. 
Joy  R.  Bogue,  Sioux  City  (la.)  Trib¬ 
une,  addressed  the  delegates  at  the  final 
session  on  building  want  ads  and  elim¬ 
inating  details  in  the  smaller  news¬ 
papers.  Forum  discussions  on  classi¬ 
fied  problems  were  interspersed  with 
formal  addresses. 

Those  in  attendance  the  opening  night 
enjoyed  a  dinner  dance.  At  luncheon, 
E.  F.  Duteau,  assistant  secretary  of  the 
chamber  of  commerce  and  former  news 
paper  man,  gave  the  history  of  adver 
rising  and  of  St.  Joseph.  Nezvs-Press- 
Gazette  staff  members  of  St.  Joseph 
were  hosts  at  a  dinner  at  which  Mrs. 
Norma  Border,  St.  Joseph,  presided. 
Ralph  Douglass,  business  manager,  and 
A.  P.  Marlin,  both  of  the  News  Cor¬ 
poration,  were  after-dinner  speakers. 
Invitations  were  extended  for  next 
year’s  meeting  by  Peoria  and  St.  Paul 
citv  officials. 


NAMED  ADVERTISING  CHIEF 

1.  D.  Putnam,  formerly  of  the  Berkeley 
(Cal.)  Gazette  advertising  staff  has 
been  promoted  to  national  advertising 
manager,  according  to  announcement 
made  by  Publisher  C.  E.  Dunscomb. 
Putnam  succeeds  Vernon  R.  Churchill, 
resigned  to  join  McCann-Erickson,  Inc., 
agency. 

NEWSPAPERMEN  PLANNING 
INQUIRY  ON  RATES 

(Continued  from  page  3) 

It  is  further  agreed  that  all  space  used 
wider  this  contract  will  cover  only  the 
advertising  relative  to  our  regular  busi¬ 
ness  and  its  prhnlege  cannot  be  trans¬ 
ferred  in  whole  or  in  part  to  another 
advertiser.’ 

“The  South  Dakota  agreement  was 
adopted  in  March,  1934,  and  while  the 
plan  has  not  been  in  operation  for 
great  length  of  time,  the  early  results 
have  been  decidedly  successful  and  in¬ 
clude  the  correction  of  the  rate  situation 
on  accounts  such  as  Firestone,  United 
States  Rubber,  Goodyear  and  Interna¬ 
tional  Harvester. 

“Newspaper  publishers  who  have 
adopted  these  uniform  agreements  have 
profited  and  are  naturally  enthusi 
astic.  If  general-national  advertising  is 
consolidating  them  into  the  News-Her-  to  produce  the  revenue  which  newspaper 
aid,  with  Howard  A.  Quirt,  former  publishers  expect,  immediate  correction 


HELP 


Talent ! 


This  world  is  run  by  pushers,  blusterers,  loud 
mouths.  A  little  aggressiveness  goes  a  long 
way;  a  lot  of  aggressiveness  generally  wins 
full  control. 

Amidst  the  millions  of  directors,  executives, 
managers  and  “experts,”  amidst  the  billions  of 
ordinary  hoi  polloi  who  have  nothing  about 
them  that  might  claim  distinction,  we  may  if 
we  are  lucky  and  acute,  discover  a  handful  of 
men — men  of  talent.  A  pitilessly  small  band, 
so  small,  it  could  never  even  be  called  a  “small 
minority.” 

Men  of  talent!  Never  are  they  pushers! 
Never  arc  they  shouters!  They  are  simply  the 
few  who  can  do  things  extraordinarily  well. 
They  arc  the  geniuses  of  which  we  read,  but 
who,  because  small  in  number,  we  are  in¬ 
clined  to  believe  have  no  existence  in  real  life. 
'ictimlly  theirs  is  the  only  existence,  the  bril¬ 
liant,  livid,  eternal  promise  that  things  can 
be  done  perfectly! 

Your  duty  is  to  help  talent.  Help  talent 
first  by  finding  it.  then  by  fostering  and  en¬ 
couraging  it.  Talent  is  timid,  bashful,  back¬ 
ward — you  are  bold,  rugged,  practical.  Give 
talent  some  of  your  own  strength  —  help 
LENT. 

Samuel  Johnson  once  said:  “Mere  unas¬ 
sisted  merit  advances  slowly,  if — what  is  not 
very  common — it  advances  at  all!” 

Without  material  assistance — without  you 
— talent  will  probably  live  hidden  and  die  un¬ 
used  but  with  your  help  the  world  may  grow 
great  overnight,  by  the  hands  of  talent! 

You're  selfish — and  you  should  be.  Do  the 
things  that  make  yourself  stronger  and  great¬ 
er.  Help  your  family — that’s  right,  that’s  nat¬ 
ural.  Help  your  friends,  for  if  friendship  isn't 
help,  what  is  it.’  Play  politics  and  help  some¬ 
body  you  have  no  particular  liking  for  know¬ 
ing  that  this  help  will  be  traded  back  to  you 
later.  These  arc  things  we  all  do  in  ordinary 
life,  ordinary  actions  of  ordinary  people. 

But  the  best  thing  you  can  be  next  to  being 
a  genius  yourself,  is  to  help  the  genius  find  a 
stage,  a  means  of  expression,  a  chance  to  work 
his  miracles  where  they  are  most  needed.  Help 
talent.  Our  whole  material  world  is  nothing 
but  the  sum  of  the  fruits  of  talent.  Our  great¬ 
est  inventions,  our  richest  progress  is  owed 
directly  to  men  of  talent  and  to  the  men 


Peshtigo  correspondent  of  the  Mar¬ 
inette  paper,  and  later  Globe  managing 
etlitor,  in  charge. 


is  imperative.” 

AD  PRODUCED  WITNESS 


A.  E.  GIEGENGACK  HONORED 
Thirty-one  individual  printing  organi¬ 
zations  tendered  a  testimonial  dinner  to 
the  Hon.  A.  E.  Giegengack,  Public 
Printer  of  the  United  States,  Oct.  26. 
at  the  Waldorf-Astoria  Hotel,  New 
York.  Harvey  Glover  was  chairman  of 
the  general  committee  and  John  J.  De- 
viny,  executive  vice-president.  United 
Typothetae  of  America,  was  toastmas¬ 
ter.  Among  the  speakers  were:  Hon. 
James  A.  Farley,  Edward  F.  White, 
Frank  J.  Smith,  Harvey  Glover  and 
Mr.  Giegengack.  Twelve  hundred  at¬ 
tended  the  dinner. 


$200,000  SUIT  DISMISSED 

Justice  Edward  J.  McGoldrick  in 
Manhattan  Supreme  Court  this  week 
signed  two  orders  dismissing  a  $200,(X)0 
suit  alleging  libel  against  the  New  York 
Evening  Post,  Inc.,  and  William  G. 
Henderson,  treasurer  and  manager  of 
the  New  York  City  News  Association. 
The  plaintiff  was  Charles  Bright,  a  con¬ 
tracting  and  consulting  engineer.  Coun¬ 
sel  for  the  Post  and  Mr.  Henderson,  re¬ 
spectively,  submitted  affidavits  charg¬ 
ing  the  complainant  with  neglect  to  pro¬ 
ceed  in  the  action.  It  was  further  set 
forth  that  Mr.  Henderson  was  in  no 
way  responsible  for  the  publication. 


Classified  Space  in  Daily  Helped  In 
Fight  for  New  Trial 

.A  classified  adveriisement  in  a  New 
Orleans  newspaper,  was  credited  Oct. 
24  with  aiding  Herbert  Lidel,  46,  con¬ 
victed  of  manslaughter,  to  win  a  new 
trial.  ‘ 

The  new  trial  was  granted  by  the 
district  court  when  Lidel  produced  two 
new  witnesses  in  his  case,  one  of  whom, 
his  counsel  said,  was  located  through 
the  advertisement. 

Lidel  had  been  convicted  in  connec¬ 
tion  with  the  death  of  Mrs.  Martha 
Gandy,  73,  who  was  run  down  by  an 
automobile  on  March  20. 


WHO  HELP  THIS  TALENT. 

You  arc  as  great  as  the  greatness  you  spon¬ 
sor.  Help  talent.  It  is  rare  but  that  doesn’t 
mean  it  isn't  around  you.  Some  mild  sensitive 
person  you  have  always  taken  for  granted 
may  be  the  one  who  possesses  it.  Some  raw 
amateur  now  making  ridiculous  mistakes  may 
be  tomorrow's  master.  Some  “sap,”  some 
“yokel”  may  be  a  golden  depository  of  genius. 
Help  him!  Help  talenti 

Mills  Novelty  Company 

VENDING  MACHINE  MANUFACTURERS 
4100  Fullerton  Avenue,  Chicago 


Campana's  Italian  Balm  is  sold  in 
Mills  Vending  Machines 
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T.  C.  McCLURE  IS  DEAD; 
MANAGED  SYNDICATE 

Brother  of  S.  S.  McClure  Took  Over 
Direction  of  Bu«inet*  When 
Magazine  Wa«  Founded — 

Was  Born  in  Ireland 

Thomas  Carlyle  McClure,  for  20  years 
manager  of  the  McClure  Newspaper 
Syndicate,  died  of  a  heart  attack  Oct. 
25  on  a  street  in  upper  New  York  while 
taking  a  walk.  5lr.  McClure,  a  brother 
of  S.  S.  McClure,  founder  of  the  syndi¬ 
cate,  was  74  years  old.  He  retired 
from  the  syndicate  ten  years  ago. 

Mr.  McClure  was  born  in  Ireland. 
His  father,  Thomas  McClure,  a  ship¬ 
builder,  died  before  the  fami'y  came  to 
the  United  States. 

Thomas  McClure  followed  his  older 
brother,  Samuel,  to  the  United  States 
with  his  mother  and  two  other  brothers 
when  he  was  12  years  old.  At  that 
time  the  family  settled  in  Valparaiso, 
Ind. 

Samuel  went  to  New  York  and 
founded  the  McClure  syndicate,  which 
was  the  first  newspaper  syndicate  in 
this  country.  Later,  in  1892,  when  he 
founded  McClure's  Magazine,  Samuel 
sent  for  his  brother,  Thomas,  to  take 
over  the  management  of  the  syndicate 

Under  the  direction  of  Thomas  Mc¬ 
Clure  the  business  flourished  and  be¬ 
came  one  of  the  best  known  and  most 
prolific  sources  of  feature  material  for 
newspapers. 

Thomas  McClure  was  educated  at 
Knox  Seminary,  Galesburg,  111.  His 
first  position  was  with  a  New  York 
publishing  house  as  Western  represen¬ 
tative. 

Mr.  McClure,  a  widower,  leaves  three 
sons,  Thomas  H.  t’f  Pelham,  N.  Y. ; 
Samuel  S.  of  ineland,  N.  J.,  and  Rob¬ 
ert,  with  whom  he  lived. 

Two  of  his  three  brothers  are  still 
living.  S.  S.  McClure,  lives  in  Brook¬ 
field  Center,  Conn.,  and  Jonn  K.  Mc¬ 
Clure,  who  also  was  associated  with  the 
McCiure  enterprises,  lives  in  Bridge- 
water,  Conn. 

Also  surviving  Mr.  McClure  are  twe 
counsins,  H.  H.  McClure,  who  for  many 
years  was  general  manager  of  the  As¬ 
sociated  Newspaper  Syndicate,  and  E. 
S.  McClure,  manager  of  the  Republic 
Syndicate. 


Obituary 

George  C.  BIGG.\R,  68,  senior 
member  of  Biggar  &  Crawford, 
stock  brokers,  and  former  financial  edi¬ 
tor  of  the  Toronto  Globe,  died  Oct.  30. 
He  studied  law  at  Osgoode  Hall  and 
practiced  in  Toronto  for  several  years. 
He  later  turned  to  the  newspaper  pro¬ 
fession  and  subsequently  became  city 
and  financial  editor  of  the  Globe.  In 
1904  he  joined  Jaffray  &  Cassel,  of  the 
Toronto  Exchange. 

Bernard  O’Donnell,  52,  who  worked 
for  newspaper  reporters  covering 
Brooklyn  police  headquarters,  died  Oct. 
28  in  Brooklyn.  He  watched  the  slips 
posted  at  headquarters  and  informed 
reporters  of  their  news  value  for  in¬ 
vestigation  by  the  newspaix;rmen. 

Henri  Viac,  60,  accountant,  for  sev¬ 
eral  years  secretary  of  the  .Advertising 
Club  of  Montreal,  and  before  that  chief 
accountant  of  La  Presse,  Montreal 
French-language  dailv,  died  in  Montreal 
Oct.  27. 

Robert  B.  East,  50,  co-publisher  of 
the  Neivs  and  Record  Advertiser,  South 
Boston,  Va.,  died  Oct.  27,  following  a 
brief  illness  from  influenza  and  pneu¬ 
monia. 

h'nwARD  H.  Werner,  74,  retired  pub¬ 
lisher  of  the  Somerset  (Pa.)  Democrat, 
died  in  that  city  Oct.  27  after  several 
years’  illness.  He  was  publisher  of  the 
paper  for  20  years  before  retiring  and 
was  one  of  journalism’s  oldest  members. 

George  C  Wheeler,  62,  managing 
editor  of  the  Denver  (Colo.)  IVestern 
Farm  Life,  died  Oct.  20  in  St.  Joseph’s 
Hospital,  I)enver,  following  a  12-day 
illness  from  a  sinus  infection. 

Edgar  M.  Day,  75,  advertising  execu¬ 


tive  with  the  New  England  Railway 
Publishing  Company  for  26  years,  died 
Oct.  23  in  Newton  Highlands,  Mass. 
Mr.  Day  worked  in  the  advertising  de¬ 
partment  of  newspapers  in  Maine  and 
New  Hampshire. 

Joseph  Loomis  Dana,  69,  died  re¬ 
cently  at  Mary  Hitchcock  Memorial 
Hospital,  Hanover,  Mass.  He  was  head 
of  tlie  Eim  Tree  Press,  at  Woodstock, 
\'t.,  one  of  the  oldest  and  most  famous 
printing  establishments  in  New  Eng¬ 
land. 

Mrs.  Jaklsha  Ha.mlin,  93,  mother 
of  A.  B.  Hamlin,  city  editor  of  the 
Bartlesville  (Okla.)  Daily  Enterprise, 
died  Oct.  27  at  her  home.  Mr.  Hamlin 
is  her  only  near  survivor. 

Jack  Fairley,  Jr.,  20,  city  editor  of 
the  Regina  (Sask.,)  Daily  Star,  believed 
to  be  the  youngest  city  editor  on  a 
western  Canadian  daily,  died  in  the 
hospital  at  Regina,  Sask.,  Oct.  14  fol¬ 
lowing  an  operation  after  a  seven-week 
illness.  His  father.  Jack  Fairley,  Sr., 
is  legislative  reporter  on  the  Star. 

Bert  C.  McCcllagh,  for  about  15 
years  identified  with  the  sales  depart¬ 
ment  of  tlie  Ludlow  Typograpli  Com- 
iwny,  died  suddenly  of  a  heart  at¬ 
tack  at  his  home  in  Chicago,  Oct.  15, 
at  the  age  of  59.  Bert  McC'ullagh  en¬ 
joyed  a  wide  and  friendly  ac<|uaintance 
among  printers  in  all  parts  of  the  coun¬ 
try.  He  began  his  tyiiographic  career 
as  a  printer  in  Toledo,  Ohio.  He  served 
in  the  composing  room  of  a  number  of 
metropiditan  newspapers  and  before 
joining  the  Ludlow  Company  as  a  sales¬ 
man  was  in  charge  of  the  composing 
room  of  NE.A  Service,  Inc.,  Chicago, 
and  later  at  Cleveland.  He  was  a  mem¬ 
ber  of  the  International  Typographical 
Union  for  some  35  years. 

Frank  J.  Basse;tt,  58,  formerly  of 
the  MihiViikee  ll'isconsin  Neu's  com¬ 
posing  room  staff,  and  a  founder  and 
vice-president  of  Dorsey,  Inc.,  Mil¬ 
waukee  (Wis.)  typographers,  died  Oct. 
22  at  his  home  after  an  illness  of  seven 
weeks.  His  wife,  a  son,  and  three 
daughters  survive. 

George  Herbert  Tyndall,  60,  busi¬ 
ness  manager  of  MacLeim  Publications, 
was  found  dead  in  the  front  seat  of  his 
automobile  in  his  garage,  Toronto,  Oct. 
30,  a  victim  of  carbon  monoxide  poison¬ 
ing.  Police  said  that  a  note  addressed 
to  his  wife  was  found  in  one  of  his 
pockets.  He  was  educated  at  Guelph 
Collegiate.  He  wrote  his  first  adver¬ 
tisement  for  G.  B.  Ryan  &  Company, 
of  Guelph.  After  extensive  experience 
in  newspaper  advertising  in  Western 
Canada  with  the  Moose  Jazv  Morning 
Neu’S  and  Regina  Leader-Post  he  re¬ 
turned  to  Toronto  in  1917  and  joined 
the  MacLean  organization. 

Joseph  VV’illiam  Gravely,  68,  vet¬ 
eran  editor  and  publisher  of  the  Bolizcir 
(Mo.)  Free  Press,  was  found  dead  in 
his  bed  Oct.  24  at  his  home  in  Bolivar. 
Physicians  ascribed  his  death  to  a  heart 
attack  suffered  during  the  night.  He 
is  survived  by  his  wife,  two  sons,  who 
were  associated  with  him  in  the  publica¬ 
tion  of  the  Free  Press,  and  three  sisters. 

Harry  Woollcott,  61,  retired  busi¬ 
ness  man  and  brother  of  Alexander 
Woollcott,  drama  critic,  journalist  and 
commentator,  died  Oct.  29  in  Wilming¬ 
ton,  N.  C. 

T.  Victor  Smith,  for  many  years 
production  manager  of  Smith  &  Drum, 
Inc.,  Los  .Angeles  agency,  died  Oct.  24, 
following  an  illness  of  several  weeks. 
He  was  a  brother  of  A.  Carman  Smith, 
president  and  founder  of  the  firm,  and 
is  survived  by  his  wife  and  two  sons. 

Walter  Ernest  Booth,  61,  president 
of  W.  E.  Booth  Company,  Ltd.,  To¬ 
ronto,  graphic  art,  lithographers  and 
printers’  supplies,  died  Oct.  27  at  his 
home  from  a  heart  attack.  .After  leav¬ 
ing  university  he  embarked  upon  a 
newspaper  career  in  Detroit,  where  he 
joined  the  Detroit  Tribune  editorial 
staff.  Later  he  joined  the  Chicago 
Journal.  Returning  to  Toronto,  he  en¬ 
tered  the  manufacturing  firm  of  his 
father  and  at  the  time  of  his  death  in 
1919  became  president.  He  subsequently 
sold  his  interests  in  the  company  and 
founded  the  W.  E.  Booth  Compan\. 
Ltd. 
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.Albert  Witt,  Sr.,  51,  managing  edi¬ 
tor  of  the  Hattiesburg  (Miss.)  Amer¬ 
ican,  died  at  Jackson,  Oct.  23,  following 
an  extended  illness.  He  had  been  with 
the  Hattiesburg  paper  for  four  years. 
He  was  formerly  with  the  Shrez'eport 
(La.)  Times.  Survivors  are  his  wife, 
a  sou,  .Albert  Witt,  Jr.,  and  two  daugh¬ 
ters. 


WILLIAM  R.  HOIT 

Mechanical  Superintendent  of 
Bloomington  Pantagraph  Kills  Self 

William  R  Hoit,  mechanical  super¬ 
intendent  of  the  Bloomington  (111.) 
Pantagraph  hanged  himself  Oct.  24,  at 
his  home  because  of  ill  health.  He  was 
in  charge  of  the  composing,  press, 
stereotype,  mailing  and  engraving  de¬ 
partments  and  recently  had  completed  a 
program  of  research  resulting  in  num¬ 
erous  improvements  in  typography,  pict¬ 
ure  presentation,  and  printing  in  the 
Pantagraph. 

Mr.  Hoit  was  mechanical  superintend¬ 
ent  of  Pantagraph  ten  years  and  an 
employe  16  years.  He  was  born  in 
1893  at  Oskaloosa.  la.,  and  was  em¬ 
ployed  on  Peoria  newspapers  until  1914 
when  he  went  to  the  Pantagraph.  He 
worked  also  on  the  Detroit  Free  Press 
and  Muncie  (Ind.)  Star. 


CRISTY  LOST  $837,136 

That  Austin  P.  Cristy,  former  pub¬ 
lisher  of  the  Worcester  (Mass.)  Tele¬ 
gram,  who  killed  himself  by  shooting  in 
1926,  lost  $837,186  in  stock  speculation 
between  1924  and  1926,  was  revealed 
by  counsel  for  his  estate  in  a  suit  for 
$2,100,000  against  Jules  S.  Baclie  of 
New  York  and  his  co-partners  in  the 
brokerage  firm  of  J.  S.  Bache  &  Co., 
brought  by  Cristy’s  son  and  adminis¬ 
trator  of  the  estate,  Horace  W.  Cristy. 
in  a  hearing  in  Boston  last  week  "jefore 
Marcus  Morton,  sitting  as  an  auditor. 


FRANCIS  A.  FROST 

Francis  Alvin  Frost,  of  the  Brooklyn 
Times-Unioti  staff,  died  Oct.  27  in 
Brooklyn  at  the  age  of  60.  Born  in 
Bangor,  Me.,  Mr.  Frost  was  a  gradu¬ 
ate  of  Bowdoin  College.  He  served 
as  London  and  Paris  correspondent  for 
the  Nezu  York  Herald  in  the  regime  of 
the  younger  James  Gordon  Bennett,  and 
was  considered  an  authority  on  inter¬ 
national  politics.  Later  he  was  an  edi¬ 
tor  and  a  writer  for  various  Manhattan 
newspapers,  his  last  previous  connec¬ 
tion  being  with  the  Evening  Telegram, 
now  the  World-Telegram. 
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ESCAPED  DEATH  IN  CRASH 


Marshall  Dana  and  Plane  Pilot  Were 
Missing  20  Hours 

Saved  by  “one  chance  in  a  million’’  ' 
as  their  plane  side-slipped  through  a 
fog-filled  canyon  high  in  the  mountains 
of  Idaho  and  crashed  into  a  pine-clad 
embankment,  Marshall  N.  Dana,  as¬ 
sociate  editor  of  the  Portland  Oregon  | 
Journal  and  northwest  director  of  the  I 
public  works  planning  board,  and  his  , 

pilot,  Bert  Zimmerly,  walked  out  of  the 
wilderness  to  civilization  recently. 
Their  sudden  appearance  ended  an  in¬ 
tensive  20-hour  search. 

Dana  and  Zimmerly  took  off  from 
Elk  City  in  the  afternoon  for  Lewis¬ 
ton  after  attending  a  conference  with 
Governor  C.  Ben  Ross  of  Idaho,  and 
several  other  state  and  federal  officials. 

It  was  raining  and  fog  shrouded  the 
mountain  peaks.  Motor  trouble  de¬ 
veloped  and  the  plane  strove  desper¬ 
ately  to  clear  the  mountains.  As  the 
pilot  circled  for  altitude  he  suddenly 
discovered  that  he  was  trapped  in  a  nar¬ 
row  canyon.  Zimmerly  banked  to  gain 
altitude,  and  the  plane,  failing  to  re¬ 
spond,  slipped  toward  the  earth. 

“The  next  thing  I  knew,”  said  Mr. 
Dana,  “we  were  crashing  through  the 
trees  and  I  thought  it  was  all  over.  I 
had  always  wondered  what  it  would  be 
like  to  face  death,  and  I  remember 
thinking,  ‘Well,  this  is  all.’  ” 

The  trees  broke  the  force  of  their 
plunge  into  the  mountain,  however.  The 
pilot  was  knocked  unconscious.  Dana 
pulled  him  from  the  plane,  revived  him 
and  they  set  out  on  foot  to  seek  help. 
Dana  escaped  with  a  wrenched  back. 

BENJAMIN  H.  VOGT 

Eustis,  Fla.,  Oct.  30 — Benjamin 
Henry  \’ogt,  99,  retire;!  newsjiaper  edi¬ 
tor,  died  at  his  home  here  last  night.  Mr. 
Vogt  was  born  in  New  Yor^,  and  en¬ 
tered  newspaper  work  at  an  early  age 
with  his  father  who  established  the  True 
Democratic  Banner  at  Morristown, 
N.J.  In  1872  he  moved  to  Cover,  N.J., 
where  he  founded  the  Iron  Era,  of 
which  he  was  editor.  With  Mrs.  \’ogt 
he  came  to  Eustis  in  1881,  and  estab¬ 
lished  the  Semi-Tropical,  of  which  he 
was  editor  and  publisher  until  1883. 
For  a  number  of  years  he  was  identified 
with  the  Eustis  Jjike  Region. 


COLUMN  SIZE  CHANGED 

The  Greenfield  (O.)  Times,  effective 
Oct.  1  changed  to  seven  columns,  12 
ems,  after  using  a  smaller  sheet  the 
past  ten  months.  New  Gothic  headlines 
have  also  been  added.  The  paper  is 
represented  nationally  by  Fred  Kimball, 
Inc.  C.  Carlton  Hartley  is  publisher. 
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ROUTE  MAN’S  MURDER 
STIRS  WASHINGTON 

Federal,  State  and  Dietrict  of  Colum¬ 
bia  Police  Mobilized  in  Anti- 
Crime  Drive — Herald  Offer* 
$1,000  Reward 

iSfecial  to  Editoi  &  Publishek) 

Washington,  D.  C.,  Oct.  31 — With 
popular  indignation  whipped  to  a  high 
point  by  the  murder  of  a  Washington 
Herald  delivery  route  man  who,  ac¬ 
cording  to  the  theory  accepted  by  police, 
was  mistaken  for  a  prominent  gambler 
who  was  the  intended  victim,  the  capital 
this  week  launched  its  most  intensive 
anti-crime  drive  in  recent  years,  if  not 
in  all  time. 

Allen  Wilson,  32,  father  of  three 
little  children  was  killed  just  before 
daybreak,  Oct.  23,  as  he  reached  from 
his  automobile  to  place  a  copy  of  the 
Washington  Herald  in  the  tube  recep¬ 
tacle  in  front  of  the  residence  of  “Mic¬ 
key”  McDonald,  alleged  operator  of  the 
“numbers  racket”  in  Washington. 

It  was  quickly  established  that  Wil¬ 
son  was  not  the  intended  target  for  thg 
gunfire,  but  because  tie  used  a  passenger 
automobile  to  make  his  deliveries  the 
killer,  or  killers,  are  thought  to  have 
mistaken  him  for  McDonald  stopping 
for  his  mail.  Linking  the  killing  to  an 
underworld  feud  for  supremacy  in  the 
immensely  profitable  field  of  “numbers” 
which  thrives  in  government  depart¬ 
ments  and  elsewhere  in  this  city,  citi¬ 
zens  associations,  church  leaders  and 
Washington  officials  joined  in  a  de¬ 
mand  that  the  police  wipe  out  gambling 
without  further  delay. 

On  the  day  following  the  killing,  the 
Washington  Herald  ran  a  streamer 
across  its  first  page  offering  a  reward 
of  $1,000  for  the  arrest  and  conviction 
of  the  gunman,  or  gunmen.  A  local 
automobile  dealer  sent  the  paper  a 
check  for  $250  as  the  nucleus  of  a  fund 
to  be  raised  for  the  young  widow  and 
her  offspring. 

[  A  score  of  crack  Metropolitan  Police 
Department  detectives  were  assigned  to 
the  case  after  District  Commissioner 
Allan  Hazen  demanded  of  Major  E. 
W.  Brown,  chief  of  police,  that  the 
crime  be  expiated.  Governor  Albert  C. 
Ritchie  of  Maryland — the  crime  took 
place  just  over  the  District  of  Colum¬ 
bia  line,  in  the  State  of  Maryland — 
sent  a  picked  force  of  Baltimore  de¬ 
tectives  into  the  area  to  take  up  the 
hunt,  and  Department  of  Justice  agents 
were  detailed  to  the  mystery.  With 
the  police  of  a  city,  a  state  and  the 
nation  cooperating,  reports  of  early 
irrests  are  in  circulation. 


KANSAS  GROUP  MEETS 

The  Third  District  Editorial  Associa¬ 
tion  of  Kansas  held  its  annual  fall 
meeting  Oct.  20  in  the  office  of  the 
Parsons  (Kan.)  Sun,  and  heard  talks 
by  the  following:  Tom  Thompson, 
Howard  Courant;  Henry  Allen,  former 
governor  of  Kansas;  Milo  M.  Thomp- 
»n,  news  editor.  Southwest  division, 
;  Associated  Press;  Charles  Spencer,  In¬ 
dependence  Reporter;  Hugh  Powell, 
Coffeyville  Journal;  Ben  Hudson,  Fre- 
ionia  Herald;  Oscar  Stauffer,  Arkansas 
City  Trazeler,  and  Murray  Kunkel, 
Parsons  Sun.  Clarence  Moody  of  the 
Chanute  TribHMe  presided  over  a  round¬ 
table  discussion  for  daily  newspapers 
aid  Frank  George  was  in  charge  of  the 
round  table  for  weeklies. 
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SAYS  WEEKLIES  MUST  TRY 
NEW  METHODS 

(Continued  from  page  9) 


increasing  business  we  considered  in¬ 
direct,  because  it  brought  the  merchant 
to  a  point  where  in  order  to  make 
the  Special  United  Sales  event  success¬ 
ful  he  was  obliged  to  advertise  and 
as  a  result  he  asked  for  advertising. 
Those  who  try  this  method  of  build¬ 
ing  up  advertising  volume  will  find 
that  the  weeks  in  which  a  special  event 
is  not  run  the  advertising  volume  will 
be  light,  but  averaging  the  business 
over  a  period  of  time  the  volume  will 
be  up  above  usual  and  normal  business. 

There  is  another  profitable  source  of 
business  for  the  small  publishers. 
Ihis  is  in  50-50  dealer  offers  wherein 
the  national  advertiser  pays  for  one- 
half  of  the  cost.  The  tire  companies, 
the  battery  companies  and  many  other 
lines  of  business  that  can  be  found 
through  asking  the  local  dealers,  set 
aside  a  definite  percentage  they  will 
allow  the  local  dealer  for  local  adver¬ 
tising.  The  alert  publisher  can  build 
up  this  line  of  advertising  to  a  point 
where  he  will  have  advertising  of  every 
representative  line  of  tires,  automobiles, 
batteries  and  other  merchandise.  This 
can  best  be  done  by  the  dealer  writing 
a  request  for  this  dealer  help  which 
must  then  be  followed  up  by  the  pub¬ 
lisher.  If  the  publisher  has  a  national 
representative  who  really  gives  person¬ 
alized  service  to  the  publisher,  the  way 
is  that  much  easier.  We  have  built 
up  this  line  of  advertising  to  a  point 
where  we  never  go  to  press  without 
a  good  volume  of  this  50-50  business. 

The  big  bugaboo  of  the  weekly  pub¬ 
lisher  is  that  of  national  representa¬ 
tion.  The  big  dailies  and  the  magazines 
and  the  radio  all  have  their  national 
representatives,  but  the  small-town  pub¬ 
lisher  has  been  content,  thus  far,  to  ac¬ 
cept  the  crumbs  that  have  fallen  from 
the  table.  The  weeklies  need  and  must 
have  personalized  national  representa¬ 
tion  if  they  are  to  develop  more  na¬ 
tional  advertising  accounts.  In  our  own 
case  we  have  a  national  representative 
in  the  field  who  has  done  more  for  us 
in  developing  national  accounts  than  has 
any  one  other  single  source.  If  the 
publisher  will  give  his  national  repre¬ 
sentative  the  fullest  and  most  sincere 
cooperation  he  will  find  his  national 
representative  tieup  profitable.  Aside 
from  the  more  familiar  national  ac¬ 
counts  there  are  small  advertising  agen¬ 
cies  in  every  city  from  which  business 
can  be  obtained  of  a  more  localized 
nature,  provided  there  is  someone  con¬ 
tinually  after  this  business. 

There  are  plenty  of  croakers  in  the 
publishing  business  who  predict  that  the 
day  of  small-town  papers  is  passing. 
It  is  passing  for  those  small-town 
papers  that  do  not  adjust  themselves 
to  present-day  conditions.  Those  that 
do  will  find  their  fields  increasingly 
profitable.  Radio  may  make  some  in¬ 
roads,  but  the  alert  weekly  newspaper 
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will  tie  up  with  the  radio  when  the  time 
is  necessary.  People  will  take  and  read 
the  weekly  newspaper  for  many  years 
to  come  for  there  is  no  better  medium 
as  yet  for  giving  the  news  of  the  small 
communities.  As  an  advertising  medium 
the  weekly  newspaper  should  become 
more  profitable  as  the  decentralization 
of  metropolitan  areas  takes  place.  The 
weekly  newspaper  must,  however,  keep 
abreast  of  the  times.  Its  columns  must 
be  newsy,  informative,  and  easy  to  read. 
Color  will  eventually  come  into  the 
small-town  papers.  More  headlines, 
more  pictures,  a  better  editorial  page 
and  more  good  features  will  help  the 
small  papers  to  hold  their  own  and  to 
grow.  Those  publishers  who  will  keep 
awake  and  alert  need  have  no  fear  of 
the  future  in  small-town  publishing. 

I.  N.  S.  OPENS  NEW  OFFICE 

International  News  Service  has 
opened  up  offices  in  New  Orleans,  in  the 
I’an-American  building.  J.  G.  Sibley, 
formerly  assistant  manager  of  the  At¬ 
lanta  bureau,  has  been  placed  in  charge. 
He  is  assisted  by  Joe  LeBlanc  and 
Fred  ureschner.  Mr.  Sibley,  formerly 
of  the  Atlanta  Georgian  and  other 
Southern  newspapers,  covers  Louisiana 
and  Mississippi  from  the  New  Orleans 
office.  He  was  succeeded  in  the  At¬ 
lanta  office  by  John  McKee,  formerly 
of  the  Kansas  City  bureau. 

STUMPF  TO  SARASOTA 

Earl  Stumpf,  for  the  past  five  years 
with  the  Jacksonville  Florida  Times- 
Union,  has  been  named  editor  of  the 
Sarasota  (Fla.)  Tribune.  Another  ad¬ 
dition  of  the  staff  was  the  appointment  of 
Gene  Plowden,  as  city  editor.  Mr. 
Stumpf  formerly  worked  on  Tampa  and 
Sarasota  papers  and  before  locating  in 
Florida  worked  in  Chicago  and  in  Mil¬ 
waukee,  as  managing  editor  of  the  Mil- 
zvaukee  Sentinel.  Eugene  Jones  is  man¬ 
aging  editor  and  T.  K.  Kyle  is  business 
manager. 

J.  A.  BROGAN  SAILS 

John  A.  Brogan,  Jr.,  foreign  sales 
manager  of  King  Features  Syndicate, 
Inc.  and  International  News  Service 
sailed  Oct.  27  on  the  Santa  Lucia  for 
Chile,  Columbia,  Peru,  Ecuador  and 
Kingston,  Jamaica.  Mr.  Brogan  will 
also  visit  the  King  Features  Syndicate, 
Inc.  office  at  Buenos  Aires,  returning 
to  New  York  in  December.  He  is 
accompanied  by  Mrs.  Brogan. 


FACTS 

ThePersonnel  Bureau  hasthepersonal, 
education  and  experience  records  of 
416  members  of  Sisma  Delta  Cbi  in 
46  states,  the  District  of  Columbia, 
two  island  possessions  and  three 
foreisn  countries. 

They  are  trained  for  and  experienced 
in  every  branch  of  journalism.  Their 
age  ran^e  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $520  to  $15,000. 

Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man,  write 
or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  nPER.  DksetM 
836  Exchange  Avenue  Chicago 

I  NO  CHARGE  TO  EMPLOYERS 


SHAPIRO  HEADS  CLUB 

Bayonne  Times  Man  President  of 
Hudson  County  Press  Group 

Ellis  Shapiro  of  the  Bayonne  (N. 
J.)  Times  was  elected  president  of  the 
Hudson  County  (N.  J.)  Press  Club  to 
succeed  James  L. 
C  r  o  a  1 1  of  the 
Hoboken  (N.  J.) 
Jersey  Observer, 
at  the  annual 
meeting  of  the 
giuup  in  jersey 
City,  recently. 
The  club’s  other 
new  officers  in¬ 
clude  :  Eli  Ives 
Coilins,  Jersey 
Journal,  J  e  r  s  e  y 
City,  vice-presi¬ 
dent  ;  Marlin 
Morgan  and  Mal¬ 
colm  L.  Stephen¬ 
son,  also  of  the  Journal,  re-elected  re¬ 
cording  secretary  and  treasurer  respect¬ 
ively.  _ 
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United  Press 


SPEED 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 
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K.  COLLINS  SEES  FEAR 
HOLDiNGBACK  TRADE 

OepreMion  EmphaaU  on  Saving,  He 
Tell*  Club,  Prevents  Profits — 
Would  Ban  Politics  in 
Business  Hours 

“All  the  daring  has  gone  out  of  the 
retail  business,”  Kenneth  Collins,  of 
Gimbel  Brothers,  Inc.,  told  the  Adver¬ 
tising  Club  of  New  York  Oct.  25.  “A 
pessimism,  a  fear  of  results,  a  lack 
of  confidence  in  one’s  self,”  he  ,said, 
constitutes  the  greatest  fault  of  retail 
promotion  in  this  country  today. 

Citing  conditions  today,  when  store 
men  refuse  to  take  a  chance  in  an 
unusual  selling  stunt,  he  said: 

"True,  one  out  of  four  or  five  of 
these  wild  enthusiastic  promotions  of 
1928  and  1929  were  failures.  But  how 
often  did  we  all  say  in  this  business, 
‘It  Munds  a  little  absurd,  but  let’s 
try  it,’  and  how  often  after  the  pro¬ 
motion  was  over  did  we  remark  that 
‘There’s  no  telling  what  the  public  will 
want  if  you  only  go  about  the  business 
of  selling  in  an  enthusiastic  manner.’ 

“Now  I  claim  that  this  failure  to 
do  business  with  faith  and  enthusiasm 
today  in  the  offices  of  the  sales  pro¬ 
motion  departments  of  our  retail  stores 
is  only  symto^tic  of  a  nation-wide 
attitude  that  is  doing  more  to  hurt 
our  general  business  prosperity  than 
any  other  single  factor. 

He  cited  one  businessman  who,  after 
long  and  bitter  criticism  of  the  present 
trend  of  government,  discovered  that 
“there  was  practically  nothing  in  his 
business  that  he  could  lay  at  President 
Roosevelt’s  door  or  at  Congress’s,  or 
at  the  door  of  the  varicrus  governmental 
bureaus.  In  f^t,  he  found  that  if  he 
could  name  his  own  congressmen  and 
his  own  president  and  his  own  govern¬ 
ment  bureaus,  his  business  would  still 
be  in  about  the  same  condition.  And 
this  is  why: 

“As  his  various  executives  had  fol¬ 
lowed  out  instructions  for  economies 
and  pinched  nickels  throughout  the  de¬ 
pression,  they  cheapened  his  product 
and  had  be^  trying  to  make  sales 
instead  of  customers.  He  found  that 
18  per  cent  of  the  goods  he  sold  in  his 
retail  stores  were  coming  back  for 
credit.  He  couldn’t  blame  that  on  the 
New  Deal.  They  just  were  not  well 
made  and  did  not  fit.  He  found  that  90 
per  cent  of  all  the  adjustments  made  by 
his  stores  were  unsatisfactory.  He 
couldn’t  blame  that  on  anyone  but  his 
own  adjustment  bureaus.  He  found 
that  the  number  of  new  customers  ac¬ 
quired  by  his  company  in  a  period  of 
oyer  four  years  had  been  practically 
nil,  and  that  he  had  lost  a  very  large 
percentage  of  those  he  previously  had. 

“Now  I  am  not  for  one  moment 
making  a  campaign  spe^h  for  the  New 
Deal.  1  am  not  at  this  moment  con¬ 
cerned  with  the  question  of  whether 
it  is  a  good  thing  or  a  bad  thing. 
That  is  a  subject  for  debate  by  people 
more  closely  identified  with  it  than  I 
am.  I  am  not  concerned  with  the  fact 
that  men  are  criticising  the  New  Deal. 
This  is  still  a  free  country  and  anyone 
is  at  liberty  to  say  what  he  pleases. 

“My  plea  is  that  this  criticism  should 
be  done  in  country  clubs  on  Sundays 
and  after  hours  on  weekdays.  We  ought 
to  make  up  our  minds  that  we  are  busi¬ 
ness  men  between  the  hours  of  9  and 
5 :30  six  days  a  week  and  not  try 
to  turn  ourselves  into  quasi-politicians 
and  economists  when  we  should  be 
working. 

“I  would  like  to  make  one  plea : 
This  afternoon,  when  an  advertising 
person  waves  an  advertisement  be¬ 
fore  you,  say  ‘Yes,  it’s  a  good  adver¬ 
tisement.  We’ll  run  it.’  When  a  buyer 
struts  buying  a  group  of  merchan¬ 
dise  in  which  he  has  faith,  try  saying 
“Yes.’  When  a  business  decision  must 
be  made,  whether  it  be  in  retailing  or 
any  other  field,  try  saying  ‘yes.’  You 
will  make  mistakes,  of  course.  But  you 
will  make  worse  mistakes  if  you  con¬ 
tinue  to  say  ‘no’  to  everything.  For 
then  there  is  no  chance  of  progress. 
And  this  way  there’s  chance  of  success.” 


BUILDING-LOAN  AD  PLAN 
IS  MODIFIED 
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ment  where  it  chooses — assuming  that 
the  majority  of  its  members  are  in  ac¬ 
cord  with  the  present  plans  to  use  mag¬ 
azines  and  radio  broadcasting.  Inas¬ 
much  as  newspapers  are  just  as 
important  in  the  production  of  results 
from  advertising  in  their  local  fields 
as  the  members  of  the  United  States 
Building  &  Loan  League  hope  to  be  in 
their  local  fields  of  supplying  money 
with  which  home  modernization  and 
building  construction  are  to  be  done, 
is  it  not  important  to  consider  these 
significant  questions — and  their  an¬ 
swers  ?” 

The  ad  featured  37  questions  and  an¬ 
swers,  among  which  were  the  follow¬ 
ing: 

“26.  Q — What  is  the  cost  of  one  line 
of  advertising  in  each  of  these  news¬ 
papers,  both  daily  and  Sunday?  (In 
newspapers,  as  in  magazines,  there  are 
14  lines  of  space  in  each  inch  of  a 
column  width. ) 

“A — The  total  cost  per  line  in  the 
daily  issues  of  these  100  newspapers  is 
$22.15,  while  the  total  cost  per  line  in 
the  Sunday  issues  of  these  newspapers 
is  $16.09.  One  magazine  alone  with 
a  weekly  circulation  of  less  than  three 
million  charges  $12  per  line. 

“37.  Q — How  can  we  direct  prospects 
to  those  associations  who  are  helping 
to  bear  the  cost  of  this  advertising 
campaign? 

“A — Relatively  easy  with  newspaper 
advertising — practically  impossible  with 
magazine  advertising.  Each  newspaper 
will  assist  in  arranging  that  the  names 
of  all  associations  in  towns  and  cities 
where  they  have  circulation  are  listed 
at  the  bottom  of  each  advertisement. 
This  is  particularly  effective.  Why 
arouse  the  interest  of  a  prospect  and 
then  fail  to  tell  him  where  to  go  for 
further  information?  This  listing  of 
names  of  participating  associations  in 
each  advertisement  is  one  of  the  most 
important  adjuncts  to  such  a  campaign.” 


C.  E.  FAULK  TAX  DISPUTED 

U.S.Say*  $3,000,  Not  $18,000,  Ade¬ 
quate  for  Monroe,  La.,  Work 

News-Star  Publishing  Company,  Ltd., 
of  Monroe,  La.,  has  carried  to  the  U.  S. 
Board  of  Tax  Appeals  the  refusal  of  the 
Bureau  of  Internal  Revenue  to  recognize 
$18,000  a  year  as  proper  salary  for  C. 
E.  Faulk,  president  and  general  man¬ 
ager  of  the  company,  and  the  bureau’s 
refusal  to  permit  deductions  from  tax¬ 
able  income  to  cover  Faulk’s  traveling 
expenses. 

The  company  no  longer  publishes  at 
Monroe,  having  suspended  in  1930. 
However,  the  corporation  consisting  of 
Faulk  and  members  of  his  immediate 
family  has  considered  $18,0(X)  a  year 
proper  compensation  for  his  work  since 
publication  stopped.  The  government 
considers  $3,(X)0  a  year  to  be  a  proper 
figure,  and  is  willing  to  have  the  latter 
amount  deducted  as  a  business  expense. 

In  defense  of  its  stand,  the  corpora¬ 
tion  points  out  that  Faulk  has  taken 
over  and  is  operating  two  newspapers 
in  Longview,  Tex.,  and  that  his  work 
is  not  only  in  winding  up  the  affairs 
of  the  Louisiana  corporation,  but  also 
conducting  these  papers  for  the  stock¬ 
holders  of  the  News-Star.  In  reply  to 
this  claim,  the  bureau  points  out  that 
Faulk,  not  the  corporation,  is  the  owner 
of  the  Texas  publications.  The  travel¬ 
ing  expenses  in  issue  are  also  claimed 
by  the  bureau  to  be  deductible  from 
his  own,  but  not  the  corporation’s  tax 
account. 

On  the  basis  of  its  holdings,  the  gov¬ 
ernment  claims  the  corporation  is  in¬ 
debted  for  1932  taxes  in  the  amount  of 
$5,945.64.  Mr.  Faulk  sold  the  Long¬ 
view  papers  this  week. 


MARKS  STH  ANNIVERSARY 

The  Pacific  Coast  edition  of  the 
Neu>  York  Wall  Street  Journal  marked 
its  fifth  anniversary  Oct  22  with  a  22- 
page  paper. 


Carl  Estes  Acquires  2 
Longview  Newspapers 

Carl  Estes,  East  Texas  newspaper¬ 
man  and  magazine  publisher  Oct.  29 
announced  the  purchase  of  the  Long¬ 
view  (Tex.)  Daily  News  and  the  Long¬ 
view  Morning  Journal  from  C.  E. 
Faulk. 

Estes,  interested  in  a  number  of 
other  east  Te.xas  newspapers,  resigned 
from  the  editor-managership  of  the  T. 
B.  Butler  Publications  in  Tyler,  Tex., 
Sept.  1,  to  devote  his  entire  time  to 
his  own  publications.  While  a  mem¬ 
ber  of  the  Texas  Relief  Commission, 
he  was  active  in  a  fight  for  decreased 
administration  costs  in  handling  relief 


funds.  Estes  said  in  an  announcement 
that  he  would  continue  his  fighi 
against  operators  who  handle  illegalljj 
produced  oil.  j 

•Associated  with  him  in  the  business 
will  be  Carl  Worthen  and  S.  A.  Parkerj 
Estes  also  will  take  with  him  Loui$ 
F.  Hart,  former  oil  editor  of  the  Tyler 
papers. 


NIXON  HURT  IN  CRASH  : 

Don  M'.  Nixon,  publisher  of  tha 
Michigan  City  (Ind.)  Dispatch,  and 
Wabash  (Ind.)  Plain  Dealer,  was  seril 
ously  injured  Oct.  29  when  his  auto-j 
mobile  was  struck  by  a  truck  in  MichiJ 
gan  City.  Mr.  Nixon  was  taken  to  tha 
hospital  with  a  concussion  of  the  brain] 


Supplies  and  Equipment 


Rebailt  Presses 

SCOTT  24  and  32-page  Preues,  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 


Stereot3rpe  Room 
Elfficiency 


HOB  32-page  4-deck,  40-i>age  Simplea,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOE  12  Couple  "Universal  Unit"  Color  Press, 
all  couples  reversible.  Prints  from  X*  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  producU.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

Main  Oliics  t  Fsctsry . Pbinfield,  N.  J. 

New  Tsrfc  OSes . 230  West  4Is<  Sirasi 

CUcais  Ofica . 1330  Msoadnack  Block 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets  J 

Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders  < 

(All  Siieo) 


For  Everything  Electric 
See  General  Electric 

The  compUtr  G-E  line  enables 
you  to  entrust  etu  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 


Space  Packing  Felt  l 

4  Thicknesses — ^No.  25,  < 

No.  35,  No.  40,  No.  50  \ 

Eaey  to  tear,  quick  to  place  1 

1 

New  England  Newspaper  ^ 

Supply  Oympany  j 

Worcester,  Mass.,  U.  S.  A.  ^ 

Cable  AtUresa  NENSCO  t 

Worcester,  Mstaa.  1 


pjuucuiais,  aaurcss  me 


nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


GENEBAL  0  ELECTRIC 


National 

Advertisers 


want  their  meuagei  delivered 
into  the  homes.  The  most  ac¬ 
credited  messengers  are  the 

NEWSPAPERS 


HOE  MONARCH 

ROLLERvBEARING 

MATRIX  ROLLER 


A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


A  FEW  FEATURES 

SncaOMETER  SrORlI  GBAR  PATBNTED  SUP  GEAR  ALL  PUSH  BUTTON 
IMPRBSSION  ORIVI  RUNS  ASSURES  BETTER  EUCTEIC  CONTROL 
ADJUSTMENT  IN  OD  BATH  MATS 


SEND  FOR  DETAILS 


R.  HOE  &  CO..  INC. 


GENERAL  OmCES 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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W.  A.  Jolley,  Roadhouse  Record,  and 
H.  L.  Williamson,  publisher  of  Na¬ 
tional  Frinter  Jounujiist,  Springfield, 
were  elected  president  and  secretary, 
respectively,  of  the  Illinois  Press  Asso¬ 
ciation,  at  the  69th  annual  convention, 
held  in  LaSalle,  111.,  Oct.  25,  26  and 
27  Mr.  Williamson  was  re-elected 
secretary  for  the  eighteenth  time,  hav¬ 
ing  first  been  named  to  tliat  position  in 
1917.  Other  officers  elected  are:  First 
vice-president,  O.  C.  Terry,  Tri-County 
Press,  Polo;  second  vice-president.  Will 
C.  Carson,  Advocate,  Greenville;  third 
\  xe-presiclent,  Curtis  G.  Small,  Harris¬ 
burg  Register;  treasurer,  J,  N.  Vallow, 
RinmunUy  Express. 

Legislation  fostered  by  President 
Roosevelt  and  his  administration  at 
Washington  is  slowly  but  definitely  put¬ 
ting  the  American  business  man  out  of 
business,  Phfl  S.  Hanna,  of  the  Chicago 
Journal  of  Commerce,  told  members  of 
the  association  at  the  annual  banquet. 
He  said  that  the  spending  of  the  gov¬ 
ernment  in  its  new  deal  and  experi¬ 
mental  policies  is  building  up  a  mort¬ 
gage  for  which  only  the  rights  of  the 
people  can  be  used  for  collateral. 

Eight  Illinois  newspapermen  who 
pioneered  in  their  profession  were 
elected  to  the  association’s  Hall  of 
Fame  at  the  University  of  Illinois. 
Those  elected  are:  Thomas  Rees,  for 
more  than  half  a  century  publisher  of 
the  Illinois  State  Register,  Springfield; 
Mathew  Dunbar,  editor  of  the  first 
newspaper  in  Illinois,  the  Illinois 
Herald  at  Kaskaskia,  which  began  pub¬ 
lication  in  1814;  Henry  L.  Eddy,  editor 
of  the  second  newspaper  in  Illinois,  the 
Shawneetown  Shawnee  Chief,  which 
was  first  published  in  1818;  Hooper 
Warren,  publisher  of  the  third  news¬ 
paper  in  Illinois,  the  Edwardsville 
Spectator,  which  first  saw  the  light  of 
day  in  1819;  James  Hall,  editor  of  the 
first  magazine  in  Illinois,  The  Illinois 
Magazine,  1830;  John  B.  Calhoun,  edi¬ 
tor  of  the  first  newspaper  in  Chicago, 
the  Chicago  Democrat,  1833 ;  F.  E. 
Evans,  lor  many  years  publisher  of  the 
Belleville  Advocate;  and  Fred  Kem, 
long-time  publisher  of  the  Belleville 
News-Democrat. 

Winners  in  the  newspaper  contests 
conducted  by  the  association  were  an¬ 
nounced  by  the  judging  committee  as 
follows : 

Dailies  from  25,000  to  100,000 — First 
place:  Belleville  Daily  News  Democrat;  A 
I  rating:  Danville  Commercial  News  and  Au¬ 
rora  Daily  Beacon  News. 

Dailies  under  25,000 — First  place:  Centra- 
lia  Sentinel;  second:  Sterling  GateUe;  A  rat¬ 
ing:  Harrisburg  Daily  Register,  Dixon  Bve- 
,  ning  Telegram,  Ottawa  Daily  Republican 
'  Times  and  Edwardsville  Intelligencer. 

;  Weeklies  (non-county  seat  towns)  over 
2,000 — Frst  place:  LaGrange  Citisen;  A  rat¬ 
ings:  Libertyville  Independent  Register,  Galva 
News,  DesPlaines  Suburban  Times  and  Sparta 
News  Plaindealer. 

Weeklies  (county  seat  towns)  over  2,000 — 
First  place  (tie):  Carmi  Democrat-Tribune 
and  Chester  Herald-Tribune;  A  rating:  Aledo 
T  imes-Record. 

Weeklies  (non<ounty  seat  towns)  under 
2,000 — First  place:  Minonk  News-Dispatch; 
A  ratings:  H/ashington  Tasewell  County  Re¬ 
porter,  Chadwick  Review  and  Polo  Tri-County 
Press. 

Weeklies  (county  seat  towns)  under  2,000 
—First  place:  Mt.  Carroll  Carroll  County 
Mirror-Democrat;  A  rating:  Golconda  Herald- 
Ent.rprise. 

Best  News  Story — Howe  V.  Morgan  in 
Sparta  News  Plaindealer,  Aug.  30,  1934, 
“Search  of  Years  Ends  in  Removing  Parent- 
|age  Doubt.” 

Best  Editorial — Mecomb  Daily  Journal, 
ISept.  14,  1934,  “Tortpring  the  Sick." 

1  Best  Feature  Story — Eugene  Alleman  in 
I^Grange  Citizen,  July  19,  1934,  “Big  Ben, 
boo  Rattlesnake  Is  Wooed  by  Woman's 
R.ove.” 

No  awards  were  made  for  typography,  as 

Ihat  matter  was  considered  in  determining 
be  general  excellence  of  the  various  winners. 

The  committee  of  judges  were:  Howe  V. 
dorgan,  Sparu  News-Plaiodealer:  Roy  Clip- 
linger,  Carmi  Democrat-Tribune;  Lucien  File, 
Chester  Herald-Tribune;  Elmo  Scott-Watson, 


Publishers’  Auxiliary,  Chicago;  Harris  Jones, 
Johnston  City  Progress;  Lawrence  W.  Mur- 
psy.  School  of  Journalism,  University  of 
Illinois. 

Operation  of  the  graphic  arts  code 
was  discussed  at  length  during  the 
second  day  of  the  convention  when 
members  of  the  code  authority  held  a 
meeting. 

During  the  convention,  Mr.  William¬ 
son,  secretary  of  the  association,  pre¬ 
sented  his  book,  “History  of  Illinois 
Press  Association  and  Directory  of 
Illinois  Newspapers,”  to  the  association. 
The  history,  which  he  spent  four  years 
in  writing  and  compiling,  is  a  750-page 
volume,  contains  a  complete  account  of 
the  association  from  its  founding  in 
1865  to  the  present.  The  book  also 
contains  an  up-to-date  directory  of  all 
weekly,  daily,  and  other  publications  in 
the  state,  with  rate  information,  market 
information,  sketch  of  paper,  photo¬ 
graphs  of  editors  and  publishers  where 
available,  and  other  valuable  data. 

-At  the  past  presidents’  dinner  Thurs¬ 
day  evening,  J.  E.  McClure,  former 
publisher  of  the  Carlinville  Democrat, 
was  elected  president  of  the  Past  Presi¬ 
dents’  Associatioi^  and  C.  R.  Denson, 
Minonk  News-Dispatch,  president  of 
the  association  for  the  past  year,  was 
named  secretary.  H.  U.  Bailey,  pub¬ 
lisher  of  the  Bureau  County  Republican, 
Princeton,  presided. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Caib  with  Or^) 

1  Tima  —  40  par  Una 

3  Timas  —  .40  par  Una 
Al-L  OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

1  Tima  —  .75  per  Una 

4  Timas  —  .00  par  Una 
Coimt  six  words  to  tha  Una 

White  spau  charged  at  same  rats  per  Una 
par  msartinn  as  aamad  hy  frequency  of 
insortum.  Minimum  space,  threa  lines. 

E^tor  A  Publisher  reserves  tha  right  to 
classify,  adit  or  reject  any  copy. 


Brolwro 


Desirable  Weeklies  available  in  New 
England.  New  York,  New  Jersey,  Penn- 
syivanla.  Fertile  fields,  adequate  equip¬ 
ment.  earning  profit.  Price  and  terms 
reasonable.  J.  B.  Shale,  Times  Building, 
New  York. 


Buying,  Selling,  Merging  of  newspapers. 
No  leases  or  trades.  No  listing  chmge. 
Len  Felghner,  Pythian  Building,  Nash¬ 
ville.  Mich.,  or  J.  W.  Mapoles,  Murphy's 
Hotel,  Blchmond.  Va. 


For  Padao  Coast  Dally  and  weakly 
newspaiiera  write  M.  C.  Moore,  News¬ 
paper  Broker,  Beverly  Hllla  Calif. 


Circulatioa  Promotion 


Promotion,  to  bring  "better  times,”  Hud¬ 
son  De  Priest  &  Assoclatea  world’s  record 
circulation  builders.  246  6th  Ave.,  N.T.C. 


Newspaperdom'aLeadingCirculatlonBulldars 
Morrison  Plan 

"Tha  Plan  that  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
Royal  Union  Bldg.,  Des  Moines,  Iowa. 


Better  Dally  Newspapers  in  every  section 
of  the  country  are  unng  and  unreservedly 
endorsing  Partlowe  Plan  circulation-build¬ 
ing  campaigna  more  than  ever  before. 
For  quick  definite  A.  B.  C.  circulation  In¬ 
crease,  regardless  of  business  conditions  In 
your  field,  write  or  wire  collect  The  Charles 
Partlowe  Company,  Occidental  Building, 
Indianapolis. 


Help  Wanted 


General  Manager — For  prosperous  dally. 
Central  West  town,  15,000.  Must  be  com¬ 
petent  to  take  complete  charge  as  owner 
is  absent.  Also  must  be  prepared  to  In¬ 
vest  $6,000  to  $10,000  in  company's  stock. 
Give  complete  newspaper  record  and  ref¬ 
erences  as  to  business  ability  and  per¬ 
sonal  Integrity.  Address  A-8S0,  Editor  A 
Publisher. 


Experienced  Business  Office  Manager,  man 
or  woman,  to  Invest  $2,500  with  services 
as  comptroller  of  new  metropolitan  dally. 
Position  available  Jan.  15th.  Address  con¬ 
fidential  correspondence  to  A-882.  Editor 
A  Publisher. 


.Metropolitan  Advertising  Manager  for  new 
daily.  Position  January  15th.  Address 
A-881,  Editor  A  Publisher. 


Well  Known  Southern  Newspaper  has 
opening  for  experienced  commercial  art¬ 
ist  who  has  knowledge  of  rotogravure 
copy,  art  work,  production,  etc.  Must  be 
capable  of  handling  any  class  of  art  work 
and  copy.  In  answer  give  age.  references 
and  experience.  Box  A-881,  Editor  A  Pub- 
ll^er. 


CHARLES  A.  DAILEY 


Former  Far  Eastern  Writer  for  Chi¬ 
cago  Tribune  Dies 

Charles  A.  Dailey,  65,  former  Far 
Eastern  correspondent  of  the  Chicago 
Tribune  Syndicate,  died  Oct.  25  at  his 
home  in  East  Orange,  N.  J.  His  illness 
dated  back  to  an  operation  four  years 
ago  which  necessitated  his  return  from 
the  Orient 

He  was  born  in  Dayton,  Ky.,  and  be¬ 
gan  his  newspaper  career  as  a  printer’s 
apprentice.  He  became  a  reporter  and 
in  1905,  and  later  went  to  London  as 
advertising  manager  for  the  National 
Cash  Register  Company  in  Great  Bri¬ 
tain.  He  returned  to  this  coimtry  and 
again  took  up  newspaper  work.  He 
was  an  editor  of  Hearst  publications 
and  of  the  old  New  York  Herald  and 
the  New  York  Sun. 

Mr.  Dailey  went  to  the  Phillippine 
Islands  in  1920  and  did  free  lance 
newspaper  work.  He  took  charge  of 
the  Chicago  Tribune  bureau  in  Pieping. 
China,  a  year  later. 

He  was  a  member  of  the  New  York 
Press  Club,  secretary-treasurer  of  the 
New  York  Newspaper  Golf  Club. 

Mr.  Dailey  leaves  his  wife,  Mrs. 
Lucie  Chambers  Dailey  and  a  son.  Cap¬ 
tain  Bernard  C.  Dailey  of  Springfield, 
Mo. 


Situations  Wantool 


.Vdvertbting  Executive,  Salesman — Young, 
single,  at  present  employed  executive  ca¬ 
pacity  with  metropolitan  newspaper,  de¬ 
sires  change  where  selling  ability  is  para¬ 
mount  need.  Past  experience  in  adver¬ 
tising,  promotional  publicity,  plus  three 
years'  production  record  in  present  Job, 
qualifies  for  consideration  with  paper  in 
any  part  of  America.  A-892,  Editor  A 
Publisher. 


.Advertising  Manager  or  Business  Manager 
for  small  daily  or  large  weekly  in  pro¬ 
gressive  field.  This  man  has  the  experi¬ 
ence,  personality  and  ambition  to  win  suc¬ 
cess  for  a  publisher  who  needs  such  a 
man.  He  asks  for  confidential  interview. 
A-893,  Editor  A  Publisher. 


Advertising  Linage  Compiling,  and 
analyzing  hot  spots  of  your  linage  for 
real  sales  talk.  Specialized  information 
applicable  to  individual  advertisers.  My 
experience  qualifies  me  for  such  work. 
Formerly  manager  of  statistical  depart¬ 
ments  of  New  York  Evening  Post,  New 
York  Evening  Journal  and  Media  Recorda 
References;  C.  D.  Packette,  New  York 
Times;  C.  E.  Rock,  Media  Records;  C.  W. 
Hobson,  Rodney  Boone  Organization. 
Frederick  A.  Phillpott,  Old  Tappan,  West- 
wood,  N.  J. 


Advertising — Space  selling  position  wanted 
by  woman  with  successful  experience  in 
contracting  large  agencies,  national  and 
local  advertisers.  Has  background  of 
achievement  in  the  field  and  can  furnish 
excellent  references  as  to  character  and 
ability.  Normal  salary  desired.  A-878, 
Editor  A  Publisher. 


Advertising  Man — Broad  sales  experience. 
Lay-outs  in  black  or  color  have  outstand¬ 
ing  artistic  merit.  Creator  of  copy  and 
merchandising  ideas.  For  paper  needing 
above-average  man.  A-8$6,  Editor  A  Pub¬ 
lisher. 


Situationa  Wanted 


Circulation  Manager — My  record  of  In¬ 
creases  in  circulation  are  as  foUows: 
Kalamazoo  14,000  to  28,000;  South  Band, 
12,000  to  18,000;  St,  Louia  35,000  to  56,- 
000;  Rochester,  27,000  to  45,000;  New 
York,  285,000  to  300,000.  These  gains 
were  built  solidly  and  did  not  fade  away 
after  leaving  them. 

My  experience  has  been  in  all  phases  of 
circulation  work,  office  owned  and  Inde¬ 
pendent  carriers,  boy  promotion,  street 
sales,  stand  salea  suburban  and  country. 

My  reference:  Mr,  A.  G.  Lincoln,  St. 
Louis  Post  Dispatch;  Mr.  J.  Bresnahan. 
News  Week,  Radio  City;  Mr.  J.  N.  Shry- 
ock.  Asst.  Gen.  Mgr,  Indiemapolls  News; 
Mr.  J.  M,  Stephenson,  Publisher,  South 
Bend,  Ind.,  News  Times;  Mr.  T.  J.  Dow¬ 
ling,  New  York  World  Telegram;  Mr. 
James  E.  Hasenack,  New  York  Sun. 

If  you  need  a  manager  who  can  get  re¬ 
sults  at  a  reasonable  cost,  one  who  can 
take  charge  of  your  circulation  depart¬ 
ment  in  such  a  manner  that  you  will  be 
relieved  of  its  worries,  one  who  is  honest, 
efficient  and  economical,  write  Harry  H. 
Irish,  Holcomb,  N.  Y. _ _ 

Composing  Boom  Executive,  Mechanical 
Superintendent.  Seasoned,  economlcaL 
business-like.  A-862,  Editor  A  Publisher. 

Composing  Room  Foreman — Mechanical 
Superintendent.  Results,  with  costs  kept 
down.  A-880,  Editor  A  Publisher. 

Job  Wanted — 1  have  had  many  years’  ex¬ 
perience  as  department  store  advertising 
manager.  I  know  type  and  merchandise. 
My  background  includes  intimate  knowl¬ 
edge  of  merchandising  policies  of  impor¬ 
tant  stores  in  New  York,  Chicago,  Detroit, 
St.  Louis,  Cleveland,  Boston,  Louisville. 
Denver  and  San  Francisco.  1  know  how 
to  write  and  merchandise  retail  advertis¬ 
ing.  Perhaps  you,  .the  Business  or  Ad¬ 
vertising  Manager  of  a  good  newspaper, 
know  of  an  important  store,  department 
or  specialty,  in  need  of  the  services  of  a 
competent  advertising  manager.  If  so, 
I'm  your  man.  You  need  have  no  hesi¬ 
tancy  in  recommending  me.  I’ll  make 
good  in  large  measure.  I  have  a  fine 
reputation  for  increasing  sales.  I  know 
how  to  create  distinctive  advertising,  to 
attract  public  attention,  and  to  sell  mer¬ 
chandise.  Best  of  references,  reasonable 
salary.  In  perfect  health,  plenty  of  vim 
and  vigor.  All  I  want  is  a  fair  chance. 
Address  Harry  R.  Drummond,  11  Dongan 
Place,  New  York,  N.  Y. 


National  Advertising  Manager 
or  Assistant 

A'oung  man,  married,  10  years’  experience 
with  leading  firm  of  national  newspaper 
representatives  Developed  from  steno¬ 
grapher  to  office  manager,  statistician, 
promotion  manager  and  assistant  to  bead 
of  company.  Unusually  qualified  to  han¬ 
dle  newspaper  national  advertising  de- 
partment.  A-g89,  Editor  A  Publisher. 

Newspaperman,  36,  wide  experience,  capa¬ 
ble  on  rewrite,  telegraph,  city,  news  desks 
and  reporting.  Will  go  anywhere.  A-884. 

Editor  A  Publisher. _ 

News  Editor — 35;  14  years  finest  metro¬ 
politan  experience  on  street  (legislative 
specialist)  and  desk.  In  New  York  last 
seven  years.  Desires  responsible  connec¬ 
tion  afternoon  newspaper,  south  or  mid¬ 
west.  Southerner,  married,  one  child. 
Salary  secondary  If  Job  and  locality  are 

right.  A-af76.  Editor  A  Publisher. _ 

News  Writer,  TeroaUle— Three  years’  busi¬ 
ness  and  advertising  experience.  B.J.. 
plus  A.B.  and  A.M.  In  Economics  and 
Finance,  all  Missouri  University.  Had  5 
months’  trip  to  Europe.  Know  typewrit¬ 
ing,  shorthand,  bookkeeping.  Miss  K.  C.. 
817  College  Ave.,  Columbia.  Mo. _ 

Printer — Completed  course  in  typographi¬ 
cal  layout.  Linotype  operating  and  main¬ 
tenance.  Desire  position  with  progressive 
printer.  A-883,  Editor  A  Publisher. _ 


Production  Man,  Assistant  to  Manager — 
Knows  mechanical  side  and  buying.  Good 
references.  A-879.  Editor  &  Publisher. 


Advertising — Connection  wanted  with  pub¬ 
lisher  who  realizes  he  needs  new  blood 
in  his  advertising  department.  Wide  ex¬ 
perience  selling  space,  writing  copy,  and 
managing  advertising  departments.  Loca¬ 
tion,  or  initial  salary,  to  depend  on  per¬ 
manent  opportunity  offered.  Married. 
Clean  record.  Now  in  New  York.  A-888. 
Editor  A  Publisher. 


Artist,  Cartoon  and  Advertising  experience, 
modest  salary;  samples  on  request,  refer¬ 
ences.  A-869,  Editor  A  Publisher. 


Reporter — New  York,  small  city  experi¬ 
ence;  drama,  sports  or  straight  news;  re¬ 
write;  26;  anywhere.  A-885,  Editor  A 
Publisher. _ 


Sales  Manager — Man  desires  position.  Just 
completed  sales  Job  with  newspaper  in 
third  largest  city  in  America,  increasing 
linage  100  per  cent  in  3  years  and  financial 
return  greater;  carried  paper  from  sixth 
to  second  place  and  also  placed  it  in 
fourteenth  among  first  fifty  papers.  Go 
anywhere.  A-887,  Editor  A  Publisher. 


Circulation 

Mr.  Publisher:  Would  you  consider  a  mai 
who,  in  face  of  keen  competition.  In  th« 
past  three  years,  has  been  able  to  carrj 
his  newspaper  from  a  poor  second  to  at 
unquestionable  first,  practically  doubllni 
its  circulation  and  revenue,  a  capable  cir- 
culator?  Due  to  death  of  publisher  thii 
man  is  now  available.  Unusual  references 
Box  A-872,  Editor  A  Tubllsher. 


Mech*nical  Equipment  for  Sain 
EngravlBg  Department  Equipment,  all 
standard  brands.  New  and  trade-lna  Esti¬ 
mates  furnished.  E.  T.  Sullebargsr  Co.. 
116  John  Street.  New  York  City. _ 


Photoengraving  equipment  for  gale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  480  West  Broadway,  N.  Y. 


ciassuied  Manager — Mr.  Business  Manage: 
Does  your  Classified  Department  need  ne 
promotion  ideas — scientific  sales  plane- 
more  production  7  I  have  successful  1* 
year  record  as  producer.  Ago  86.  collei 
Willing  to  locate  anywher 
A-863,  Editor  A  Publisher. 


Meclmnicgi  Equipment  Wantn^ 

Wanted:  Addressing  machine  equlpmeat 
in  good  order.  Address  Box  A-864,  Editor 
A  Publisher,  stating  lowest  cash  price. 

Wanted — Shaver  or  planer  power  driven 
with  electric  motor.  Timas,  Nilas,  O. 


Business  is  Improving 

and  the  number  of  inquiries  for  capable  men  is 
increasing.  Contact  employers  through  a  Clas¬ 
sified  Ad  and  along  with  your  ad  send  us  a  record 
of  your  experience  for  our  files. 

Classified  Service — Editor  y  Publisher 
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By  MARLEN  PEW 


Much  space  and  excited  news  writ¬ 
ing  is  again  given  to  the  fact  that 
American  buyers  of  Irish  Sweepstake 
lottery  tickets  have  won  a  total  of  $2,- 
288,000,  and  the  first-page  pictures  of 
the  poor  working  men  and  women  who 
have  suddenly  come  into  comparative 
fortmies  are  enough  to  upset  the  reason 
of  millions  of  yearning  souls. 

I  see,  O.  K.,  that  the  money  has  been 
won,  but  nowhere  in  the  elaborate  pub¬ 
licity  is  it  made  plain  how  much  money 
w’as  paid  by  Americans  for  tickets  in 
this  lottery.  In  these  circumstances,  it 
is  just  a  bit  doubtful  whether  the  Irish 
Sweepstakes  lottery  is  a  good  or  bad 
thing  for  the  people  of  the  U.  S.  A. 

*  *  * 

Every  year  the  Clezvlatid  Press 
sends  one  of  its  reporters,  usually 
one  who  comprehends  the  sociology  of 
the  first  and  second  generations  of 
foreign-born  citizens,  to  Central  Europe 
to  write  pieces  about  the  “old  country," 
thus  to  satisfy  the  legitimate  interest  of 
large  sections  of  the  industrial  popula¬ 
tion  of  Cleveland.  It  is  good  enter¬ 
prise  and  kind  service.  These  Amer¬ 
ican  workers,  whose  children  often 
suffer  from  such  unfair  schoolground 
epithets  as  “Wops.”  “Hunkies”  and 
“Spigs,”  may  learn  from  such  news¬ 
paper  writing  that  their  parents  came 
from  countries  rich  in  culture,  in 
charming  folklore,  in  high  romance, 
and  in  systems  of  living  every  bit  as 
wise  and  wholesome  as  this  country 
affords.  • 

*  *  * 

YOU  should  see  the  way  a  laljel- 
headline  dress  snaps  up  the  first 
page  of  a  country  weekly !  Down  in 
Maine,  my  old  colleague  of  the  Hearst 
organization,  Howard  R.  Bangs,  has 
applied  “Cincinnati  heads”  to  his  three 
weeklies.  Old  York  Transcript,  ll’clls- 
Ogwiquit  Compass  and  York  County 
Pioneer,  and  I  am  telling  you  that  there 
are  dailies  in  good  towns  that  do  not 
turn  as  bright  a  face  toward  the  reader. 
He  sets  single  column  words,  like 
“Naval,”  “Fatality,”  “Rescue,”’  “Bene¬ 
fit,”  and  so  forth,  in  36-point  Kabel 
bold,  a  clean  face  without  curlicues, 
with  banks  in  italics  and  12- point 
Roman.  Sub-heads  are  set  flush  to  the 
left.  “It  has  proved  very  popular,” 
said  Mr.  Bangs.  “These  ‘attention  ar¬ 
resters’  ape  the  Cincinnati  Enquirer,  in 


By  the  way,  Northcliffe  would  have 
had  no  use  for  the  Guild  as  a  labor 
union.  When  the  British  Union  of 
Journalists  was  being  formed,  making 
demands  on  the  great  London  publisher, 
he  said ;  "I  am  not  hostile  to  the  union, 
but  I  object  to  our  profession  being 
vulgarized  by  jam  factory  ideas .... 
Think  of  e.xcluding  anyone  from  start¬ 
ing,  if  he  is  older  than  23.  Where 
would  Wickham  Steed  (then  editor  of 
London  Times)  have  been?  He  was 
brought  up  as  an  accountant.” 

4>  *  * 

New  YORK  MIRROR,  Oct.  30. 

published  in  three-column  first- 
page  space  a  picture  ot  Claude  Neal, 
23-year-old  Negro,  hanging  by  the  neck 
to  the  limb  of  a  tree,  at  Marianna,  Fla., 
victim  of  lynch  law.  The  body  was 
nude,  but  the  retoucher  made  it  fit  to 
go  through  the  mails.  It  was  a  picture 
to  cause  the  stomach  of  a  sensitive  per¬ 
son  to  flop,  but  the  sensitivity  of  the 
general  reading  public  of  New  York 
IS  something  which  has  never  been 
measured.  And,  as  is  well-known,  pub¬ 
lication  of  such  sensational  indecency  is 
a  short-cut  to  circulation  success  in  the 
metropolis.  After  a  newspaper  has 
gained  mass  distribution  the  editor  can 
become  respectable,  according  to  the 
modern  success  code. 

*  *  * 

Guy  F.AWKES  (Robert  Benchley), 
writing  in  the  Xezo  Yorker,  ex- 
IKJses  the  retouching  certain  news¬ 
papers  did  to  make  printable  the 
radioed  pictures  of  King  Alexander 
while  in  the  throes  of  death.  The  pic¬ 
ture  came  through  so  dim  that  no  news¬ 
paper  could  have  shown  the  action  in 
half-tone.  So  artists  were  put  on  the 
job.  Some  were  quite  imaginative,  sub¬ 
stituting  a  top  hat  for  the  Admiral’s 
feathered  scoop  which  the  King  actually 
wore.  Admitting  that  it  was  a  highly 
imperfect  job,  still  I  think  something 
is  to  be  said  for  the  newspaper  enter¬ 
prise  that  gave  it  to  the  reader.  I 
compared  it  later  with  the  stills  that 
were  published  in  magazines  and  it  was 
fairly  faithful. 

^  * 

After  the  St.  Louis  Guild,  by  over- 
■  whelming  vote,  had  protested 
against  the  unwarranted  assumption  by 
Hey  wood  Broun  and  Jonathan  Eddy, 


HORACE  GREELEY  WAS  PIONEER 
INTERVIEWER 

By  Georoe  I  tR.NBi  LL 

Horace  GREELEY,  not  James 
Gordon  Bennett  the  elder,  is  the 
father  of  the  interview  in  journalism, 
according  to  all  the  evidence  at  hand. 
Journalism  instructors  in  general,  for 
years,  have  been  taking  someone’s  word 
lor  it  that  the  first  real  interview  in 
history  appeared  in  the  Neve  York  Her¬ 
ald  in  connection  with  the  John  Brown 
raid  at  Harper's  Ferry  in  October 
1859. 

But  Horace  Greeley  had  published  in 
his  Nezi'  York  Tribune  three  months 
before  the  better-advertised  interview 
of  James  (jordon  Bennett’s  reiwrter  in 
the  Herald  an  article  which  fulfills  any 
reasonable  definition  of  the  interview. 
The  man  interviewed  was  Brigham 
Young,  the  Mormon,  and  the  date  was 
July,  1859. 

*  *  * 

Let  us  look  at  both  sides  of  this 
question.  John  Hubert  Greusel, 
who  has  been  browsing  in  the  history 
of  journalism  for  some  years,  is  quoted 
in  “Shop  Talk  at  Thirty”  of  October 
iX  as  assigning  to  Bennett  the  credit 
for  the  earliest  use  of  the  interview 
in  America — which  means,  probably,  in 
the  world,  since  the  interview  appears 
to  have  originated  in  America  and  to 
have  been  slow  of  adoption  in  Europe. 
Mr.  Greusel  “located  a  copy  of  the 
Herald  in  the  files  of  the  Congressional 
Library,  and  he  tells  the  story  .  .  . 
as  follows: 

“  ‘While  Brown  was  lying  in  prison, 
before  the  hanging,  a  great  wave  of 
politico-religious  excitement  swept  the 
North.  The  intensity  of  public  feeling 
demanded  new  news  treatment.  It  was 
important  that  leaders  speak  in  the  first 
person  in  newspaper  print.  This  started 
when  Bennett  sent  a  reporter  to  Syra¬ 
cuse  to  locate  Gerrit  Smith,  rich  and 
influential  Quaker  farmer,  and  to  ask 
him  point  blank  if  the  reports  that  he 
had  secretly  supported  the  John  Brown 
raids  were  true.  The  reporter  hired 
a  horse  and  buggy  and  drove  to  Smith’s 
liomestead.  The  Quaker  talked  freely, 
and  when  the  reporter  returned  to  New 
York  he  was  ordered  to  write  the  man’s 
own  words  in  quotes.  A  copy  of  the 
issue  of  the  Herald  containing  this  in¬ 
terview  is  filed  in  the  Congressional 
Library.  It  covered  a  full  page,  in 
agate  type,  written  in  the  technique  that 
has  since  become  a  newspaper  conven¬ 
tion.’  ” 

*  *  * 

ON  July  13,  1859,  three  months  be¬ 
fore  his  great  contemporary  sent 
his  reporter  to  interview  Gerrit  Smith, 
Horace  Greeley  in  the  course  of  a  trip 
to  the  Pacific  Coast,  stopped  off  at  Salt 
Lake  City  and  interviewed  the  presi¬ 
dent  of  the  Church  of  Jesus  Christ  of 
Latter  Day  Saints  (Mormons).  He 


The  lead  of  the  Greeley-Brigham 
Young  interview  is  not  “modern”, 
but  the  definition  of  interview  accepted 
by  new.spai)ermen  does  not  call  for  any 
particular  kind  of  lead. 

Here’s  the  way  it  started: 

Salt  Lake  City,  Utah,  July  13,  - 

My  friend  Ur.  Bernhisel,  M.C.,  took  me 
tlii.s  afternoon,  by  appointment,  to  meet  Brig- 
li.am  Young,  president  of  the  Mormon  church, 
who  had  expressed  a  willingness  to  receive 
me  at  i  p.  m.  We  were  very  cordially  wel¬ 
comed  at  the  door  by  the  president,  who 
led  us  into  the  second-story  parlor  of  the 
largest  of  his  houses  (he  has  three),  where 
1  was  introduced  to  Heber  C.  Kimball,  Gen¬ 
eral  Wells,  General  Ferguson,  Albert  Car¬ 
rington,  Elias  Smith,  and  several  other  lead¬ 
ing  men  in  the  church,  with  two  full-grown 
sons  of  the  president.  After  some  unim- 
(Kirtant  conversation  on  general  topics,  I 
slated  that  1  had  come  in  quest  of  further 
knowledge  respecting  the  doctrines  and  policy 
of  the  Mormon  church,  and  would  like  to 
ask  some  questions  bearing  directly  on  these, 
if  there  were  no  objections.  President  Young 
avowed  his  willingness  to  rest>ond  to  all  per¬ 
tinent  inquiries,  and  the  conversation  pro¬ 
ceeded  substantially  as  follows:  .  .  . 

Now  for  a  glimpse  of  the  interview 
itself.  It  starts  right  off  with  the 
newspaper  man’s  question,  followed  by 
the  answer  of  the  news  source: 

11.  G. — Am  I  to  regard  Mormonism  (so- 
called)  as  a  new  religion,  or  as  simply  a 
new  development  of  Christianity? 

li.  Y. — We  hold  that  there  can  be  no  true 
Christian  church  without  a  priesthood  direct¬ 
ly  commissioned  by  and  in  immediate  com¬ 
munication  with  the  Son  of  God  and  Savior 
of  Mankind.  Such  a  church  is  that  of  the 
Latter  Day  Saints,  called  by  their  enemies 
.Mormons;  we  know  no  other  that  pretends 
to  have  present  and  direct  revelations  of 
God's  will. 

SOS 

Greeley  proceeds  to  develop  this  par¬ 
ticular  point  with  further  questions,  like 
the  understanding  newspaperman  that 
he  was.  He  has  questions  about  the 
belief  in  “a  personal  devil,  essentially 
malignant  and  evil”  and  about  the  doc-_| 
trine  of  eternal  punishment ;  about  in- ' 
fant  baptism,  etc. 

It  was  1859,  and  it  didn’t  take  Gree¬ 
ley  long  to  get  down  to  the  question 
of  the  hour. 

U.G. — What  is  the  position  of  the  church 
with  regard  to  slavery? 

B.  Y. — We  consider  it  a  Divine  institu¬ 
tion.  and  not  to  be  abolished  until  the  curse 
pronounced  on  Him  shall  have  been  removed 
from  his  descendants. 

H.  G. — Are  any  slaves  now  held  in  this 
territory? 

B.  Y. — There  are. 

*  4>  V 

H.  G. — Am  I  to  infer  that  Utah,  if  ad¬ 
mitted  as  a  member  of  the  federal  Union, 
will  be  a  slave  state? 

B.  Y. — No;  she  will  be  a  free  state.  Slav¬ 
ery  here  would  prove  useless  and  unprofitable. 

I  regard  it  generally  as  a  curse  to  the  mas¬ 
ters.  I  myself  hire  many  laborers  and  pay 
them  fair  wages;  I  can  do  better  than  sub^ 
Ject  myself  to  an  obligation  to  feed  and 
clothe  their  families,  to  provide  and  care 
for  them  in  sickness  and  health.  Utah  is 
not  adapted  to  slave  labor. 

*  «  * 

H.  G. — Can  you  give  me  any  rational  ex¬ 
planation  of  the  aversion  and  hatred  with 
which  your  people  are  generally  regarded 
by  those  among  whom  they  have  lived,  and 
with  whom  they  have  been  brought  directly 
in  contact? 

B.  Y. — No  other  explanation  than  is  af¬ 
forded  by  the  crucifixion  of  Christ  and  the 
ministers,  pro- 


a  limited  way,  and  certainly  they  stop  national  officers,  that  the  “guild”  was  sent  this  interview  with  Brigham  Young  kindred  treatment  of  God’s  mi 
our  folks  here.”  a  “labor  union,”  Mr.  Eddy  published  a  to  New  York,  where,  I  suppose,  it  was  saints  of  aU  ages. 

♦  *  *  statement  in  the  Guild  Reporter  which  published  in  the  Tribune.  I  ran  into  H.  G.— How  general  is  polyi 


Says  Sir  Willmott  Lewis,  Wash¬ 
ington  correspondent  of  London 
Times:  “A  pressing  danger  to  the 

free  press  in  America  and  England  is 
the  newspaper  proprietor  who  is  pri¬ 
marily  a  millionaire  instead  of  a  jour¬ 
nalist.” 

Whether  millionaire,  multi-million¬ 
aire,  or  thousandaire.  the  publisher 
who  is  more  commercial  than  journalist 
is  a  threat  at  free  press  and  everything 
else  in  the  newspaper  scheme.  One  of 
the  worst  publishers  I  ever  knew  was 
not  a  millionaire,  but  a  small-town 
banker,  and  free  press  to  him  was  only 
a  license  to  make  the  monied  people  of 
the  town  dance  to  bank  tunes.  At  last 
accounts,  he  was  neither  newspaper 
proprietor  or  banker.  That  is  the  way 
venal  journalism  usually  works  out. 

As  I  have  often  pointed  out  in  this 
column,  the  pet  idea  of  the  late  Lord 
Northcliffe  was  that  every  man  in  his 
newspaper  establishment,  from  editor 
to  office  boy.  must  be  selected  for  his 
work  primarily  because  of  journalistic 
aptitude,  thus  to  insure  a  staff  of  ob¬ 
jective  newspapermen.  He  revolution¬ 
ized  British  journalism,  largely  on  the 
basis  of  that  principle,  though  fell  into 
serious  lapses  in  his  later  years. 


was  a  strange  answer.  “It  is  some¬ 
times  difficult  for  the  national  officers 
to  know  what  is  in  the  mind  of  the 
majority  of  guild  members,”  he  said. 
“In  fact,  that  cannot  be  known  fully 
until  delegates  from  all  the  guilds  meet 
in  the  next  national  convention,  but 
in  the  meantime  I,  for  one,  will  be  glad 
to  receive  suggestions  and  criticisms.” 

National  officers,  whether  of  unions 
or  what  not,  usually  are  willing  to  fol¬ 
low  the  constitutions  of  their  organiza¬ 
tions.  There  is  no  warrant  in  the  Guild 
constitution  for  labor  union  action,  cer¬ 
tainly  not  to  the  point  where  a  guild 
unit  may  enter  into  a  contract  with  four 
A.  F.  of  L.  printing  unions,  to  picket 
a  non-union  newspaper  office  and  at¬ 
tempt  to  establish  a  boycott  calculated 
to  put  the  non-union  publisher  out  of 
business.  The  attempted  boycott  of  the 
Staten  Island  Advance  by  Guildsmen 
and  union  printers  has  been  the  most 
savage  and  unrelenting  “direct  action” 
seen  in  many  years  in  this  city,  in  any 
industry. 

By  the  way,  the  Staten  Island  Ad¬ 
vance  publisher  tsdees^it  coolly,  as  he 
well  might,  since  he  says  his  advertising 
and  circulation  receipts  have  increased 
to  the  peak  of  the  paper’s  history. 


published 

this  interview  last  spring  while  brow¬ 
sing  through  files  of  the  Weekly  Ore¬ 
gonian  of  Portland  for  1859,  the  year 
of  Oregon’s  admission  to  the  Union. 

Now,  was  it  really  an  interview? 
Frank  H.  Vizetelly’s  Standard  Dic¬ 
tionary  defines  an  interview  as  follows: 

2.  Specif.,  in  journalism,  a  colloqity 
with  one  whose  views  are  sought  for 
publication;  also,  the  report  of  such  a 
colloquy. 

This  definition  apparently  is  accepted 
by  Don  C.  Seitz,  biographer  of  Greeley 
and  the  two  Bennetts.  In  his  “Horace 
Greeley”  (pp.  301-302)  Mr.  Seitz  notes 
this  interview  in  the  following  para¬ 
graph; 

“A  memorable  journey  to  California  by 
stage  across  the  great  plains  was  made  by 
Greeley  in  18S9.  He  left  New  York  on 
the  ninth  of  May.  going  by  rail  to  St.  Joseph, 
Missouri,  and  thence  bjr  stage.  He  reached 
Denver  when  that  aspiring  town  was  six 
months  old,  and  interviewed  Brigham  Young 
in  Salt  Lake  City,  where  he  found  comfort 
after  days  of  hardship.  The  Prophet  was 
^ding  a  section  for  the  rails.  He  saw  no 
idlers,  and  Brigham  assured  him  there  was 
none  in  _  all  Utah.  The  habits  of  industiy 
and  thrift  among  the  Mormons  won  his 
‘hearty  admiration’.” 

In  his  biography  of  the  Bennetts  Mr. 
Seitz  makes  no  mention  of  any  pioneer¬ 
ing  in  the  field  of  the  interview. 


general  is  polygamy  among 

you  ? 

B.  Y. — I  could  not  say.  Some  of  those 
present  (heads  of  the  church)  have  each  but 
one  wife:  others  have  more;  each  determines 
what  is  his  individual  duty. 

H.  G. — What  is  the  largest  number  of 
wives  belonging  to  any  one  man? 

B.  Y. — I  have  fifteen;  I  know  no  one 
who  has  more,  but  some  of  those  who  are 
sealed  to  me  are  old  ladies,  whom  I  regard 
more  as  mothers  than  as  wives,  but  whom 
I  have  taken  home  to  cherish  and  support. 


Such  (says  Greeley)  is,  as  nearly  as  I 
can  recollect,  the  substance  of  nearly  two 
hours  conversation,  wherein  much  was  said 
incidentally  that  would  not  be  worth  report¬ 
ing,  even  if  I  could  remember  and  repro¬ 
duce  it,  and  wherein  others  bore  a  part; 
but  as  President  Young  is  the  first  minister 
of  the  Mormon  church  and  bore  the  prin¬ 
cipal  part  of  the  conversation,  1  have  re¬ 
ported  his  answers  alone  to  my  questions  and 
obset  vations. 

Here  Mr.  Greeley  gives  a  i^rson^ 
description  of  Young  and  slips  into  his 
well-lmown  editorial  style  and  com¬ 
ments  in  conclusion  on  “the  degrada¬ 
tion  ...  of  women  to  the  single 
office  of  child-bearing.” 

*  *  * 

Not  a  strictly  modem  intemew, 
certainly.  But  in  its  essentials — 
its  accurate  picture  of  the  person  and 
the  scene  and  the  times — are  our  in¬ 
terviewers  doing  much  better  today? 


